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Americans are becoming avid blog readers, with 32

million getting hooked in 2004, according to new re-

search.



The survey, conducted® by the Pew Internet and A-
merican Life Project, showed that blog readership has
shot up by 58% in the last year.

Some of this growth is attributable® to political blogs
written and read during the U. S. presidential campaign.

Despite the explosive growth, more than 60% of on-
line Americans have still never heard of blogs, the survey
found.

Blogs, or web logs, are online spaces in which people
can publish their thoughts, opinions or spread news e-

vents in their own words.
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Until the late 1940s, when television began finding

its way into American homes, companies relied mainly on

. 17
print and radio to promote their products and services. 3/\0
& . g
The advent® of television brought about a revolution in o
ng
v/
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product and service. Between 1949 and 1951, advertising
on television grew 960 percent. Today the Internet is once
again transforming promotion. By going online, companies
can communicate instantly and directly with prospective®
customers. Promotion on the World Wide Web includes
advertising (usually in the form of banners® across the
top of Web sites), sponsorships®, an;i sales promotions
like sweepstakes®, contests, coupons®, and rebates®.
In 1996, World Wide Web aﬂvertising revenues topped $
300 million,

Effective online marketers don’t merely transfer hard-
copy ads to cyberspace. Successful sites blend promotional

and non-promotional information indirectly delivering the

prospective adj. X &
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advertising messages. To encourage visits 1o their sites
and to create and cultivate customer loyalty, companies
change information frequently and provide many opportu-
nities for interaction.

A prototype® for excellent online promotion is the
Ragu Web site. Here visitors can find thirty-six pasta reci-
pes, take Italian lessons, and view an Lalian film festival,
but they will find no traditional ads. So subtle is the mix
of product and promotion, visitors hardly know an adver-
tising message has been delivered.

Sega of America, maker of computer games and
hardware®, uses its Web site for a variety of different
promotions, such as introducing new game characters to
the public and supplying Web surfers the opportunity to

download games. Sega’ s home page averages 250,000 vis-
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