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Unit 1 Introduction of Tourism 7

Unit 1 Introduction of Tourism

Definition of Tourism

With the development of global economy and the improvement of people’s living
standard, tourism has played a more and more important part in people’s daily life,
and “travel” has become a household word. However, so far not one definition of
tourism has gained universal acceptance. Many people believe that tourism is a service
industry that takes care of visitors when they are away from home. Some restrict the
definition of tourism by the number of miles away from home, ovemight stays in paid
accommodations, or travel for the purpose of pleasuré or leisure. Others think that
travel and tourism should not even be referred to as an industry.

Professor Hunziker and Krapf of Bume University in Switzerland made-one of the
first attempts in 1942 to define tourism as “the sum of the phenomena and relationships
arising from the travel and stay of non-residents, in so far as they do not lead to
permanent residence and are not connected to any earning activity. ”

A working party for the proposed Institute of Tourism in Britain ( which later
became the Tourism Society) reported in 1976 that “tourism is the temporary short-term
movement of people to destinations outside the places where they normally live and
work , and activities during their stay at these destinations; it includes movement for all
purposes, as well as visits or excursions.”

Mcintosh and Goeldner (1986) think that “tourism can be defined as the science
art, and business of attractihg and transporting visitors, accommodating them, and
graciously catering to their needs and wants. ” They als¢ intro duce the notion that
tourism is interactive in that they believe that “tourism may be defined as the sum of
the phenomena and relationships arising from the interaction of tourists, business
suppliers, host governments, and host communities in the process of attracting and
hosting these tourists and other visitors.”

Shames and Glover (1989) note that the “service experience” of tourism is a

[ . . ” . (13 . .. ” [14
social experience” , and as such involves “human interaction” whose “nature o form



2 SHAKRERE

is determined by the culture or cultures of the interacting individuals” .

In 1991, the World Tourism Organization (WTO) and the Government of Canada
held an important conference in Ottawa, Canada, which was attended by delegates from
90 countries as well as international organizations. In this conference, tourism was
defined as “the activities of a person traveling to a place outside his or her usual
environment for less than a specified period of time whose main purpose of travel is
other than the exercise of an activity remunerated from within the space visited.”

From the above definitions, we can see no matter what different understandings or
definitions they have of tourism, there seems to have something in common: traveling is
a kind of temporary and non-residence activity of the tourists with a certain purpose,
and tourism reflects a social phenomenon. However, looking back to the history of
tourism and the trend of its rapid development in modern times, we find that tourism is
more than a social phenomenon. It is also phenomena of culture and economy. Human
beings have various needs, but what we mean by a need? Abraham Maslow once
grouped human needs into a hierarchy, suggesting that the more fundamental needs
have to be satisfied before we seek to satisfy the higher level needs. Similarly,
Friedrich Engels, the great German philosopher, economist and revolutionary once
classified human needs into three levels: the need for existence, for enjoyment and for
development. Only when the basic need for existing is satisfied will people have the
need for enjoyment both spiritually and physically, with more for broadening one's
horizons and enriching one’s knowledge. In other words, the need or desire for travel
comprises the cultural background of tourists’motivation. It covers cultural qualities of
tourists themselves as well as the cultural environment of tourist destinations. With the
need for cultural development, people have the motivation to travel outside. On the
other hand,. the development of social productivity and the rise of people’s consuming
standards have resulted in the increasing amount of their disposable income, long-term
leisure time and travel motivation. When the motivation transforms into actual travel
activities, tourism can provide tourists with service of high. quality in transportation,
accommodation, food, sightseeing, shopping and entertainment. The relationship
between demand and supply is a kind of economic phenomenon. Therefore, we can
conclude, while leaving the conceptual discussion to the academics, that tourism is the
sum of phenomena and relationships of society, culture and economy, which arises

from the non-residential travel or temporary stay by the travelers.
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Special Types of Tourism

Tourism began with the building of the railroads in the 19th century. In fact, the
words “tourism” and “tourist” themselves were not used for the first time until about
1800. The first tour in the modern sense was put together by Thomas Cook in England
in 1841, and the firm of Thomas Cook and Sons has remained one of the prominent
names in the tourist industry.

With the larger scales of tourist activities and the further development of tourism,
there have emerged more types of tourist activities. We don’t have a definite standard
of classification since tourism is a kind of complicated social phenomenon which has
radiated into broader fields in politics, economy, science, culture, religion and so on,
but we can know different types according to different tourist situations. The
classifications are generally made by regions, tourist resources, social features, tourist
purposes etc. According to the traveling regions, there are international travel (tourist
travel between two or more countries), internal travel (tourist travel within the same
country of which the tourist is a resident. This is also called domestic tourism),
around-the-world travel and interregional or interstate travel etc. In the form of
organizing a tour or social features, there are group tourism, family tour and
independent tour etc. ; In terms of distance, there are long distance travel and jaunt
or excursion (a trip away from a person’s usual place of residence for less than twenty-
four hours, although weekend trips are often classified as excursions). By the
motivation and purpose, there are business tour, sightseeing tour, health tour, ethnic
tour, religion tour, recreational tour so on and so forth. Besides, there are package
tour and non-package tour according to price-setting standard; and mountain tour,
seaside tour, hot spring tour, based on the tourist resources. However, some special
types of tourism are also put forward as the further development of visitor attractions and
research of tourist markets have been done on.

First, there are many terms for tourism in the countryside, including rural

tourism, agricultural tourism, ecotourism, green tourism and agrotourism .
Rural tourism

This alternative to traditional mass tourism allows travelers to visit areas outside of

urban areas. Nowadays, an increasing number of farm businesses are opening their
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doors to visitors. Farm tours, farm-based Bed and Breakfast operations, farm
vacations, seasonal festivals, and other forms of rural tourism are attracting growing
numbers of local, regional and even international visitors. The way in which rural
tourism is organized and the forms it takes vary from country to country. In some
countries, the govemmer;t or cooperative movement is the main source of investment.
In others it is private enterprise. In Indonesia, rural tourism has been developed
mainly in the plantation areas of Sumatra and Java. Visitors stay in hotels, but visit
farms to see activities such as rice planting or rubber tapping. In Japan, the most
common type of farm tourism is the farm inn, which offers accommodation and usually
meals, Korea offers tourism farms, developed by a group of more than five farm
households, and home-stay villages near tourist resort areas. In Malaysia, the
government has provided most of the funding for more than 30 agrotourism centers.
These are intended for education as well as recreation. Sometimes rare plants or animal
species are the main attractions, sometimes traditional foods, handicrafts or historic
buildings. A European example of well-developed rural tourism is France. Camping
and caravans are the most popular form of accommodation in rural areas, many of them
on farms. Many farmers have developed camping sites on their farms. Other farmers
prefer to invest in various kinds of short-term rental houses known as “gites” . In the
beauty of the British countryside, a temperate climate, with frequent precipitation,
provides visitors with the richness of green fields and abundant woodland which,
coupled with rolling hills and stretches of water, make up the idyll that is the

quintessential rural scenery of the British Isles.
Ecotourism

One of the most promising types of tourism is ecotourism. Undoubtedly tourism
has great positive impacts on economy, society, culture and environment, at the same
time, the environmentally erosive qualities of tourism have become a subject of
worldwide concemn. Thus, concepts such as ecotourism, sustainable development and
green tourism etc. have been proposed. In 1992, the Ecotourism Society defined
ecotourism as “purposeful travel to natural areas to understand the culture and natural
history of the environment, taking care not to alter the integrity of the ecosystem, while
producing economic opportunities.that make the conservation of natural resources
beneficial to local people.” The United Nations declared 2002 as the “International

Year of Ecotourism”, aiming at building environmental awareness, promoting the
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principles of sustainable tourism, conservation of nature, economic benefit to local
peoples, respect for cultural diversity and understanding between peoples. Properly
defined, ecotourism is travel to fragile, pristine, and usually protected areas that
strives to be low impact and usually small scale. It helps to educate the traveler;
provides funds for conservation; directly benefits the economic development and
political empowerment of local communities, and fosters respect for different cultures
and people to people understanding.

In contrast to mass tourism, ecotourism permits tourists to seek educational self-

fulfillment in the form of travel, and tries to transform that activity into something that

benefits the greater good specifically, to fund environmental preservation, rural
development, and even cultural survival. Ecotourism also promotes feelings among
tourists that they are part of the solution when, in fact, the very act of flying a
thousand miles or more to their destination consumes resources and pollutes the
environment (Somerville: 1994). Now ecotourism is “widely promoted as a win-win
development strategy for underdeveloped rural areas” (Place 1995; 162).

Apart from terms for tourism in the countryside, there are also some terms for

tourism in the city, such as urban tourism, MICE, theme parks tourism and so on.
Urban tourism

Tourism in large cities is called as urban tourism, upon which the development of
national tourism is largely based. Visitors are increasingly attracted to towns and cities .
As the tourist attractions of the urban destinations become more widely recognized,
there are more and more visitors to towns and cities. In 1996, the Green Tourism
Association conducted an in-depth feasibility study for the green tourism. They defined
urban green tourism as travel and exploration in and around a city. It provides visitors
and residents with a greater appreciation of a city’s natural and cultural resources,
encourages respect and conservation of urban resources and cultural diversity,
celebrates local heritage and arts, benefits the city’s ecological health, inspires
physically active, intellectually stimulating and socially interactive experiences,
supports local economies and communities, and it is accessible and equitable to all.
China is fortunate in that most incoming visitors have as their motivation the desire to
see the country’s heritage, much of which is found in the urban areas. Apart from
Beijing and its myriad attractions, architecturally, historically and culturally, the cities

of Xi’an, Nanjing, Dalian, Guilin, Suzhou etc. have formed a clear-cut image in the
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public eyes.
Theme parks

It is not surprising that purpose-built theme parks are the major attractions for
tourism, receiving the greatest number of visitors. Themes parks are oriented to
particular themes, such as history, adventure, unusual geographic places, fantasy,
futurism, cartoon stories, legends and fairy tales, or a combination of these in one
park, and offer simulated experiences, shows, thrill rides, shopping, and a variety of
restaurants and snack bars in a clean and controlled environment. Best known of the
theme parks are Disneyland in Anaheim, California and Disney World in Orlando,
Florida. A Disneyland has been constructed in Tokyo, and Euro-Disney near Paris is
the largest theme park in Europe. The four Disney parks were attracting well over 80
million visitors by the end of the 1990s. Disney has since opened a further park
adjacent to its Anaheim site in California, entitled California Adventure, to enhance
the appeal of its first Disneyland complex. In Europe there are some 225 parks
represented by Euro-parks, the European Federation of Amusement and Leisure Parks,
which were together attracting around 160 million visitors by the end of last century.
Jakarta, Indonesia, has developed a smaller theme park based on Disney concepts and
the technology. Theme parks have become increasingly popular all over the world.

Besides some types of tourism like culture tourism, online tourism, incentive

tourism etc. are still popular both at home and abroad.

Culture tourism

Culture tourism is one of the fastest growing sectors in the travel industry, It is
also the travel industry’s term describing travel and visitation activities directed at an
area’s arts, heritage, recreational and natural resources. Although it is not a new
phenomenon in the U. S., (tourists have come to America for decades) , it is a new
way of connecting with visitors eager for a cultural excursion. These multi-cultural and
multi-generation visitors make destination choices related directly to a region’s
performance, artistic, architectural and historical offerings. The features of cultural
travel and trips lie in the purpose of leamning, which helps develop one’s
sophistication, broaden the scope of interests and entertain. Cultural tourism is based
on the mosaic of places, traditions) art forms, celebrations and experiences that portray

a nation and its people, reflecting the diversity and character of the place. As Garrison
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Keillor described cultural tourism, “It’s what tourism is people don t come to America
for our airports, people dont come to America for our hotels, or the recreation

facilities. They come for our culture: high culture, low culture, middle culture, right,

left, real or imagined they come here to see America.” Where a place is
popularly identified with an author or artist, tourist interest follows automatically;
where the link is less well established, it can still be built upon. China is a country
with long history and brilliant culture, culture tourism is another hot topic in the

nation’s tourist industry.
Online tourism

Tourism today involves the cooperation of Interrelated Business Organizations that
direct tourists to every area of the world, managing all the components of the journey .
However, in the traditional field of the tourism, consumers had spent a lot of the time
searching a destination, hotel and other facilities. In addition, they had to come to
visit the travel agencies or communicate with the travel agencies through the phonev to
talk about details. This is not only time-consuming but also probably is confusing
something, since it often leads the consumer to make the wrong choices of the
destinations and facilities. In recent years, the rapid evolution of the electronic
commerce through the intemet brings the great opportunities to tourism industry.
Online tourism is a big revolution of the tourism industry. Nowadays information
technology is having a fundamental and far-reaching impact on the way. Travel is
marketed, distributed, sold and delivered simply because the real business behind
travel is information. By the booming of the e-commerce several years ago, the online
tourism web sites have the features to provide the online reservation and ticketing
systems which enable the consumers to book a ticket on a flight/train, rent a car, book
a hotel and so on through the intemet. Compared with the traditional tourism services,
online tourism is more flexible, convenient and more concerned for the consumers. In
addition, by the development of the multimedia information, such as video clips,
audio, animation flash or photos, the tourists are able to have a virtual tour online.
With a world population of some six billion, this is a very rosy prospect.

New Words

accommodation n. Fi& 75 it K]

animation n. J&K

booming n. SUEEE ()
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caravan n. KEZE

cater (to) v WiRFEM (FR)
delegate n. A&

destination n. H K

disposable adj. T B H X ACH)
empowerment n. FEAL

erosive adj. RMMER, BMHMER
flash n. B E4HE

household n. & adj. KE. F, REH. HEN
idyll n. HERF ’
independent tour #{ % Hi¢ HF

integrity n. 564, FBEM
interactive adj . FHE.AEF#Y

mosaic n. ik T

motivation n. ZHHL

precipitation n . P&

pristine adj. JEAMTY

package tour 2} i ¥

quintessential adj. ¥i#EH, YL
radiates v. $RHT. EH#E

remunerate v. B3k

rental adj. HFH

rubber tapping #| &

Sumatra F5 I 1 HE & (ZEEDJE TG HR)
virtual adj. L)

Notes

1. “the sum of the phenomena and relationships arising from the travel and stay of
non-esidents, in so far as they do not lead to permanent residence and are not
connected to any earning activity.”; “HEIFRIEE B EH WRIT T E B W5 &
MARMXRH B, XEARSEHRBPER, MERNFEMIREHNE
" REXBIRN LR (Alest) E X,

2. Tourism Society: (TS) K EIAM R &

3. “the activities of a person traveling to a place outside his or her usual

environment for less than a specified period of time whose main purpose of travel is
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other than the exercise of an activity remunerated from within the space visited.” “{f
R —DAIRET R M 2Rt 38 7 ER USG5, B ] 0 F— B S S B A B
HEZHBHARATIEHS WA R KRB F RS0 —FED,”

4. Abraham Maslow: WAL - SHIERHE WFERBERE L, AWENT
REWR: EEFR, REFR, BHFER. ZYUBNFERANARSANE
Ko

5. disposable income: @] B M1 XELHCA . FEBR A4 35 TP IR 1R
TR, #F%E, RANFKBATHNAMESEH. EEEROERMOTH
HZEBAXRBS A TRIT. W%, MAREARGT,

6. Thomas Cook: L HT-FETE, T 1841 SFREAEKBEMAR T —WH B
BiRle, IFT 1865 QUM T RB—KIRITFH—BFEHRTH. & Tk
B 07 T B TTRR,  BOE TR AR Bk B AU HA

7. benefit the greater good: FKEUEE ki F| 25

8. ---alternative to: FFffL---+ Ry}

9. farm based bed and breakfast operations: FER GRS REW (£
iRt £2EFR

10. gites: house or cottage in France which can be rented for self-catering
holidays. £ (FEXEMEE. B, AT E B R ER)

11. --the richness of green fields and abundant woodland, coupled with rolling
hills and stretches of water, make up the idyll that is the quintessential rural scenery of
the British isles: GFEBAMHEE, HEMRATH,K, SERRWBEL, ¥i
FERBMEK, A —BIRFR B S 5 0 440 1) B R KOG E

12. incentive trip (ZJHHEYF I): A trip offered by an organization, usually a
business firm, to reward successful effort or to induce an employee to make a greater
effort.. ﬁﬂf’ﬁﬂjfi‘ﬁﬁﬁA%ﬁ%ﬁﬁﬁﬁm%%ﬁﬁﬁ, Ui bk F ki
(788

incentive fare (CH2ERIIRUFHA LATHY) RFITMEH

staff incentives Bl TR FIHME (W T¥% . M THERXES)

incentive commission (JEHI A ] . M1 A RITHM) L

13. MICE; EHEPRREET S L, S8, B . KR M bR A X o 7 89 40
5r7i%, %R MICE (Meeting, Incentive, Conference, Exhibition ). B & R e i
(tourism of convention exhibition) , B & B & Fh AR By . 9w . RREKA
AEINIE ST = 1 —FPARWE = 5, R A RI I — A EER S,

14. be oriented to; PLe--+:- FHEB; BT
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15. Disney theme park: 1955 4, DAEEE 4 8 R IR R AF - RlE
BEEADKER ., HEBAEEIEHNEE, E%@ﬂﬂ}”%*’mﬁﬂlﬁ?ﬂ
YNGR S T R — M TR B R

16. be adjacent to: -+ FH4R

17. be identified with: -+ AXR

Tips on Writing

Letter of Application

There are many kinds of letters: letter of application, letter of recommendation,
letter of complaint, letter of invitation, letter of thanks etc. We should choose the
proper way of expressing, such as phrase, patterns, tones, etc. according to the real
situation .

Letter of application for tour includes four parts:

1. The purpose of the tour

2. The personal information or qualifications of the applicants

3. The basic requirements

4. The name and address of the applicants

Examples

Applying for information from travel agency
Dear Sir/Madam,

I should be very grateful for the information about entry to your country as a
sightseer. [ retired from my teaching post two years ago. I often watch TV program
and read travel books about your country. I want to see the beautiful sites of historic
interest and natural scenery with my own eyes. Though I am sixty years old, many
people say that I look much younger than my real age. Before 1 make detailed
preparation for the trip, I should get some necessary information about the travel
routes, accommodation and expenses. I look forward to hearing from you soon. With
best wishes. Sincerely yours, (signature)

Li Yong-
102 Shuiximen St. 210008
Nanjing, Jiangsu Province
P. R. China
Exercises
1. Questions for discussion;

(1) What’s your understanding of “tourism”?
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(2) What is the composition of the travel industry?

(3) What do you think is the significance of ecotourism?

(4) How do people make th;e virtual tour online?

(5) Can you cite more new types of tourism?

2. Fill in the blanks with the information you learn in this unit:

(1) From the different definitions of tourism, we can learn that tourism'is the sum

of and arising from the and of tourists.

(2) Maslow’s hierarchy of needs covers basic needs, , social needs, ego
needs and __

fare of one shilling returm and made great success.

organized an excursion from Leicester to Loughborough, at a

(4) According to the form of organizing a tour, there are ____ tour, tour and
tour.

(5) The most popular forms of accommodation in French rural areas are and

(6) Ecotourism places stress on understanding and respecting conserving
the _ of the ___, and bringing ___ to local people.

(7) Tt was Walt Disney who introduced the concept of the

(8) Cultural tourism is based on the mosaic of places, , , and
___ that portray a nation and its people, reflecting the diversity and character of the
place.

(9) Compared with the traditional tourism services, online tourism is more .,
_ . and more ____, for the consumers.

(10) A trip offered by an organization, usually a business firm, to reward
successful effort or to induce an employee to make a greater effort is called
3. Write out the corresponding equivalents of the following phrases
disposable income
non-residential travel
natural reserve
sustainable development
discretionary time
BB A U
I =
XA
IR U



