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billboard, political propaanda, fashin stateent adﬁnal, n n
lar American culture. Yikes! ¢ The printed T-shirt first began proliferating mod-
ern American culture in the late 60’s, and let’s face it, design on T-shirts was
lacking (to say the least). Undoubtedly designers of the time looked down on
the lowly T-shirt, sneering at the juvenile and many times mol_'onic-sayings and
images people proudly wore on their chests. The past 20 years has changed
this attitude. As the T-shirt became more popular and entrenched L

our culture, design improved and matured. © Deslgners of a generatlon ago
never had a chance or even thought to deslgn a T-shlrt—malnly because no

one ever thought to print on one. But today s desrgne;

T-shirt as fashion, never remembering a time without




designed T-shirts still don’t dominate the market because you know they do.

But times have have changed, (especially over the past five years), and only
today has the T-shirt gained and deserved respect as a legitimate medium for
design and communication. That’s why you’re reading this book today.  This
book showcases some of the best designed T-shirts that today’s most talented

designersﬁfhave to offer. | hope these pieces inspire more designers to design

for the T-§hirt, realizing its full potential and not consider it an ugly

stepchild. I’'m already trying to convince the publishers to make this an annu-
al project (hint, hint).  But the best thing about this book is now | can stop
lying every time I’m asked that perennial favorite cocktail party question

“So, what do you do for a living?”
Michael V. Timble, Marketing & Sales Manager, Propaganda Screenprinting/Chicago
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Design Firm: Zedwear

Art Director: John Klaja/George Mimnaugh
Designer: John Klaja/George Mimnaugh
Photographer: Stuart Diekmeyer

Clignt: Zedwear

Purpose or Occasion: Holiday Refail
Number of Colors:

Tile: “Spoflight”
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Design Firm: Zedwear

Art Director: John Klaja/George Mimnaugh
Designer: John Klaja/ George Mimnaugh
lllustrator: John Klaja/George Mimnaugh
Client: Zedwear

Purpose or Occasion: Refail
Number of Colors: 5 front/4 back

Tifle: “Zillion Zeds”

One hundred “Zed" heads on front of the shirt and one on the
back of the shir.
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Design Firm: Sayles Graphic Design
Art Director: John Sayles

Designer: John Sayles

Ilustrafor: John Sayles

Clignt: Buena Vista College
Number of Colors: 3/1
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Design Firm: Michael Carr Design

Avt Director: Michael Timble/ Propaganda
Designer: Michael Carr

Ilustrator: Michael Carr

Client: Ka-Boom!

Purpose or Occasion: Nighiclub shirt
Number of Colors: 1
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Design Firm: Studio MO

Art Director: Glenn Mitsui/Jesse Doguilo/Randy Lim
Mlustrator: Glenn Mitsu, Gigi Luk

Client: Colaizzo Dpficians

Purpose or Occasion: Refail

Number of Colors: 2
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Design Firm: Tilka Design

Art Director: Jane Tilka

Designer: Ann Ariz Hadland/Bruce Macindoe
Client: Tilka Design

Purpose or Occasion: Holiday gregfing
Number of Colors: 2
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Design Firm: Marc English: Design

Art Director: Marc English

Client: Theresa Mulvey

Purpose or Occasion: Family Birthday/Anniversary
Number of Colors: 1

Parents are amathematician and a chemist,
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Design Firm: Dogfish Design

Art Director: Korey Peferson

Designer: Korey Peferson

llustrafor: Korey Peterson

Purpose or Occasion: Wholesale and refail sale fo
coffee overs

Number of Colors: 4

T-shirt & suweats come it wrapped as coffee beans in
Italian, French, English, Spanish, Russian, Japanese,
German & Greek.
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Design Firm: Epstein, Gutzwiller, Schultz & Parfners

Art Direcor: Sylvie Hanna

Designer: Syhie Hanna

llustrator: Syivie Hanna

Glient: The Cleveland Orchestra
Purpose or Occasion: Fundraising & Promofion
Number of Colors: 6
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Design Firm: Sayles Graphic Design
Art Director: Jofn Sayles

Designer: John Sayles

Iustrator: John Sayles

Client: Logo-Mafive
Purpose or Occasion: Promotional
Number of Colors: 2
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Design Firm: Mike Salishury Communications
Art Director: Mike Salisbury

(esigner: Mike Salishury

Ilustraor: Greg Huber

Client: Software Ventures
Purpose or Occasion: Infroduce new software
Number of Colors: b
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