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PREFACE

The first edition of this textbook grew out of a need to combine the
essential practice of communication with the rapidly growing knowledge
about communication. The first edition of Dynamics of Human Com-
munication was a pioneer in the field, as it put theories to work with the
skills of applying them to human interaction.

Feedback from students and teachers who have used this book has
influenced each new edition—the content, the writing style, the kinds and
sources of exercises, and the organization of the manuscript material. New
theoretical developments, new ways of looking at human relationships,
new emphases on discourse and transactions all have meant changes in
what this textbook covers. New ways of viewing the human communi-
cative condition gave rise to new research directions, new nomenclatures,
and new scholars whose work deserves inclusion in the updated texts in
this discipline. To update a textbook it is necessary to review the writing
and research about human communication reported in many journals
both outside the discipline (for example, in publications of the social and
behavioral sciences) and in the communication field in such works as
Human Communication Research, Quarterly Joumal of Speech, Journal
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of Communication, Communication Education, and Communication
Monographs, as well as the regional journals in the field. You will still,
however, find many references to classical research and theorists in human
communication dating back many years; these must be included to help
you gain a historical perspective on communication studies. These refer-
ences also pay tribute to the earliest scholars, thinkers, and leaders in the
field of interpersonal and speech communication.

Wide acceptance not only of this textbook but of the principle of
“laboratory learning” has meant a significant change in the way many
communication courses are taught. Invention of the Interpersonal Com-
munication Laboratory by Elwood Murray at the University of Denver
marked a new beginning in speech teaching—adopting as he did the
laboratory principles from the physical sciences. Nobody up to that time
seems to have questioned the need to apply chemical principles in a
chemistry lab, or the idea that students develop a greater understanding
of energy or motion in a physics lab. But it seemed a bit revolutionary
fifty years ago when Dr. Murray took that next logical step in developing
a social science laboratory where communication theory can be brought
to first-person experience in a safe and controlled learning environment.

The Laboratory Manual—The feature which has consistently made Dy-
namics both student-centered and unique is the laboratory manual sec-
tion, located at the end of the book. The participative function of the
manual relates the student directly to the text material, chapter by chapter.
This is truly “laboratory learning,” as the assignments, activities, and
experiences link a world of theory with the world of communicative action.
There are cases to solve or discuss or role-play. There are topics for lively
discussion. There are questions about communicative behavior which
stimulate both thought and interaction. There are games and problems.
All are designed to give you more insights into the principles and theories
introduced in the first part of the book. It is not likely you will have the
opportunity in class to use all the incidents or activities, but students may
want to read the items or answer for themselves some of the suggested
discussion questions; or they may want to do additional assignments
beyond what is covered in the course.

New to This Edition—Because Dynamics enjoyed such a leading and
pioneering role in the teaching of interpersonal communication, we are
challenged to reflect the current needs of teachers and the changing
responses by students. Thanks to generously informal and rigorously
formal reviews and suggestions, we can take advantage of thoughtful
feedback in making this Sixth Edition a joint effort to serve yet another
generation of learners and teachers. These efforts include:



PREFACE xXi

e Pulling “listening” from a later and subordinated position to recognize
its growing centrality of communication focus.

e Developing for the first ime a “‘four-stage’”’ construct for understanding
listening; suggesting this exciting new taxonomy to help clarify the
complexities of listening behavior.

® Adding more cross references between text and the important activities
and exercises in the Lab Manual.

® Moving the “language and meaning”’ materials later in the book better
to reflect an implicit order of problem-solution in the content.

e Deleting, adding, editing relevant communication examples and triggers
for discussion to represent changing demographics and curiosities of
the readers.

e Assembling fresh visual support for the text data—photos, diagrams,
charts, etc—which enrich the students’ interactions with the text.

e Expanding our discussion of feedforward (also referred to as ‘‘candidate
answers’’ or ‘“irial balloons”) as an adjunct to the clearly prescriptive
use of feedback.

® Moving citations to a position of end-notes; continuing the balance of
classic references in relation to notations of very current literature; and
emphasizing new ranges of references which will be both interesting
and available to further library search.

The Text—The eleven chapters in the text portion of the book progress
from an overview of human communication, through the complexities of
interpersonal relationships, to the specifics of managing interpersonal ten-
sions.

Chapter 1 introduces some of the more popular, interesting, and
useful theories about how people communicate with one another and
with what effect. A brief historical review helps place this study in per-
spective.

Chapter 2 includes theories of perception, with many familiar and
descriptive illustrations of how communication is affected by how you
perceive. We propose a process view of the world rather than a static
one.

Chapters 3 and 4 involve the development and maintenance of self-
concept. We explore the ways in which people respond to others’ opin-
ions, and focus on how a choice of communicative style {especially as-
sertiveness) can be employed as a means of managing your self-esteem
as well as interpersonal relationships.

Chapter 5 relates to needs, attitudes, values, and beliefs and explains
how they support or inhibit your interpersonal communication. Again, an
historical perspective traces the origin of today’s theories and demonstrates
how their current implications affect communication.

Chapter 6 provides an original treatment of listening as a special case
of communicative behavior. It addresses the limits of our listening habits
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and the consequences, as well as some suggestions which have been
made about assessing and overcoming listening problems. Unique to this
book is the classification of four listening types, which make a significant
argument for taking a fresh look at listening behaviors.

Chapters 7, 8, and 9 explore how communication relates to language,
meaning, and the fascinating nonlanguage systems we refer to as non-
verbal and silences. Recognizing the powers of language to build or
destroy, we propose several ways of looking at the use of language. This
analysis will help us detect the unhealthy use of language when it occurs,
and, in turn, help us make our own use of language more effective.

Relationships, trust, and the roles we play in their development and
maintenance are treated in Chapter 10. While our most personal relation-
ships are important, the study of relations goes much further because
“interpersonal’’ is not a synonym for “intimate.”’ For this reason we will
study relations in the family, in friendships, in work and study contacts,
and in intercultural and international affairs, as well as in our casual
everyday associations with strangers.

Chapter 11 offers new ways of looking at conflict, and at negotiation
as one means of managing various types of conflict. Use of feedback and
feedforward and self-disclosure are related to management of the tensions
that inevitably arise during your communication transactions.

Learning Aids in the Chapters—Each chapter has End Notes that refe- to
the sources from which material in this book has been derived and offers
further reading opportunity. In addition, there are figures and “boxes’ of
related items to trigger critical thinking and discussion about the text
material. Objectives at the start of each chapter indicate what can be
expected, while the summary at the end gives a brief review of the data
contained in the chapter.

Previous editions of this textbook, as well as our own personal and
professional lives, were deeply influenced by Dr. Elwood Murray, a cre-
ative scholar and an innovative teacher. In this preface we have already
mentioned that Dr. Murray pioneered the interpersonal laboratory, and
that is simply one of his accomplishments which has actually changed the
way speech communication is taught today. At least three decades before
the rest of the discipline had accepted the human transactional view of
communication, Dr. Murray was writing, campaigning, arguing, and prob-
ing this set of then-revolutionary formulations. His students, and their
students in turn, have had a continuing effect on the field of interpersonal
communication. In her excellent book on interpersonal communication,
Kathleen Reardon credits Dr. Murray with substantial contributions to this
field, including founding the International Communication Association
(founded as the National Society for the Study of Communication) and
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positing the “‘important connection between personality and interpersonal
relationships.” ! In this new edition of a textbook which comes directly
from Dr. Murray's life and work, we want to simply add our most sincere
and public acknowledgment to those many other accolades he has re-
ceived, most recently Dr. Reardon’s insightful recognition of Elwood Mur-
ray’s significant place in the communication discipline.

This sixth edition is very substantially changed from previous editions,
both in the text matter and in the arrangement of the chapters. Critical
and highly qualified reviewers have provided excellent advice on how to
make the book more effective. All have used or are presently using this
text, and their comments come from experience with previous editions of
Dynamics as well as knowledge about other textbooks. We also seek and
use student reactions to help us make crucial improvements in the text
and the lab manual. We especially made grateful use of the careful and
thoughtful comments from Anita Pomerantz and her graduate assistants
at Temple University. Collegial encouragement from former Temple U.
associates Joe Folger, Bob Craig, Karen Tracy, Tom Rosteck, Herb Simon,
et al., has helped broaden our approach and clarify the presentation of
this book.

For the following seven reviewers selected by McGraw-Hill, we are
appreciative, as their comments meant much in the revision of the order
and content of this sixth edition: John Anglin, East Central College; Nelson
da Costa, University of Kansas; Allan Frank, SUNY-Brockport; Colan T
Hanson, North Dakota State University; Anita Pomerantz, Temple Uni-
versity: Linda Reese, College of Staten Island; and Dick Stine, Johnson
County Community College.

To the McGraw-Hill team of publishers, editors, artists, and production
people we want to express our appreciation for their work as well as their
confidence in this new revised edition. Specifically we are grateful to Hilary
Jackson, Lyn Beamesdetrfer, Scott Amerman, Janelle Travers, and Chuck
Carson as professionals in the difficult role of bringing ideas from an
author into a classroom.

Gail E. Myers
Michele Tolela Myers

1 Kathleen K. Reardon, Interpersonal Communication: Where Minds Meet, Belmont, Calif.,
Wadsworth Publishing Company, 1987, p. 33.
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