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TO THE STUDENT A Study Guide for the textbook is available
through your college bookstore under the title Study Guide to accompany
Business Law: Text and Cases by John W, Collins, Patrick J. Cihon, Mary Ann
Donnelly, Richard Hartzler, James P. Karp, Frederick J. Naffziger, and Arthur
D. Wolfe. The Study Guide can help you with course material by acting as a
tutorial, review and study aid. If the Study Guide is not in stock, ask the
bookstore manager to order a copy for you.
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PREFACE

This book is about law. Our intention, however, is not that it be used by lawyers.
Instead, this book has been written for people who are not lawyers but who
nevertheless recognize that a basic understanding of the law and the legal
system is indispensable in contemporary society. We expect that most, al-
though not all, of our readers will be instructors and students in universities and
colleges throughout the United States. We hope that they and ot?eers\vhe use
this book will find it enjoyable and useful.

THE PURPOSE OF THIS BOOK

The purpose of this book is to help the reader to learn about business law and
the legal environment of business. The book has been designed to be a teaching
tool that will help instructors to convey their knowledge of law to their students,
and it has been written with an eye to avoiding the pitfalls common to many
business law books. Thus, students who use this book should develop a thor-
ough knowledge of law and a firm understanding of its effects on business and
society.

The book’s accurate and comprehensive coverage — 56 chapters, 7 appen-
dices, and a glossary— means that it can be used in both business law and legal
environment of business courses. The text and cases throughout the book have
been written and edited by business law instructors who are recognized experts
in their respective fields.

Clear Presentation

Throughout the book, the text, the cases, and the problems have been written
and edited to make the law clear to students. All technical words are explained
in the text and are included in the glossary. Legal concepts are developed
logically, and the use of four levels of headings will help students to understand
the concepts as they are developed. Examples are used frequently to explain
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legal concepts. Actual court decisions have been very carefully edited so that
they too are comprehensible to students and clarify the text rather than cause
confusion. Most of the court decisions begin with an edited summary of the
facts and procedure of the case.

Total Integration

Perhaps the characteristic that contributes the most to the high quality of this
book is the total integration of its materials. In each chapter, the text that
explains legal concepts flows naturally into the cases that illustrate those con-
cepts. The lead-in to each case explains the relationship between the case and
the preceding text material. Furthermore, each case is followed by case review
questions that require the student to relate the text material to the case, thereby
highlighting the important points that the student should learn from reading
and analyzing the case. Finally, each chapter concludes with review questions
and case problems. A student who can answer all of the review questions for a
chapter will have gained a basic understanding of the most important points of
the chapter. The case problems, which have been carefully developed so that
they can be fully answered on the basis of the material presented in the chapter,
require the students to apply the law that they have learned rather than just to
memorize it.

The 7 appendices consist of the Constitution of the United States, the Uni-
form Commercial Code, the Uniform Partnership Act, the Uniform Limited
Partnership Act, the Revised Uniform Limited Partnership Act, the Model
Business Corporation Act, and selected antitrust statutes. The appendices have
been placed in a separate volume in order to facilitate their use. When studying
topics that require reference to material in an appendix, the student can look at -
the text and the appendix at the same time. We have found this to be much
more convenient than having to refer to appendices that are located in the back
of the book.

THE ORGANIZATION OF THE BOOK

The organization of this book has been developed to present information in
an order that will help the reader to learn about and to understand law. The
book is divided into 10 parts.

Part I: The Legal Environment of Business

Part I consists of 7 chapters that introduce the student to the study of law and
to the legal environment in which business functions. Chapter 1 presents an
approach to the study of law that will help the student not only to memorize
legal rules but also to understand how those rules operate in the business world.
The analytical framework that is presented to the student explains in simple
terms the sources of laws, the effects of laws, and the possible goals of law.

Chapter 1 also carefully explains how court decisions are used in the study of
law, instructs the student on how to brief a case, and presents a practice court
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decision for the student to read and analyze in the manner reccommended in the
chapter. Although all of the introductory topics usually found in the first chap-
ter of business law books are included in Chapter 1, the chapter has been
organized in a way that permits the students to understand the significance of
each of the topics as well as their relationships to one another and to topics
presented later in the book.

In Chapters 2 through 4, students learn about the structure and process of
the legal system —including the process of legal reasoning that contributes to
the environment in which business operates. In Chapters 5 and 7, two areas
of the law—tort law and criminal law—that are not related exclusively to
business, but which are such pervasive legal topics that they are important
aspects of the legal environment of business, are explained and discussed.

Also included in Part I is coverage of product liability in Chapter 6. This
chapter has been placed after the chapter on tort law in order to illustrate how
the courts have applied tort law to the issue of product liability. Chapter 6 isalso
included in Part I to show students one of the areas in which business has an
impact on society and how society has responded to that impact.

Parts II through IX
The next 8 parts of the book — Parts II through IX — provide accurate and
comprehensive coverage of those areas of law that directly affect businéss:

Part II: Contract Law (11 chapters)

Part III: Sales Law (6 chapters)

Part IV: Negotiable Instruments Law (4 chapters)
Part V: Debtor-Creditor Law (2 chapters)

Part VI: Agency Law (4 chapters)

Part VII: Partnership Law (3 chapters)

Part VIII: Corporation Law (4 chapters)

Part IX: Property Law (3 chapters)

Part X: The Regulatory Environment of Business

Part X contains 12 chapters. It begins with 2 chapters that carefully explain
the structure and process of government regulations of business. The remaining
10 chapters deal with various areas of business activity that are regulated by the
government through antitrust law, consumer protection regulation, insurance
law, securities regulation, labor law, employment discrimination law, environ-
mental law, and land-use regulation.

SUPPLEMENTS TO THIS BOOK

Four supplements are available to users of this book. The purpose of each of
the supplements is to enhance the effectiveness of the book as a tool for teaching
and learning about business law and the legal environment of business.
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Study Guide

A study guide that helps the students to derive the most benefit from using
this book has been prepared by Professor Janine Hiller of Virginia Polytechnic
Institute and State University. In the study guide, each chapter of the book has
been outlined. Included in the outline are references to the cases in the chapter,
the case review questions, the review questions, and the case problems. A list of
key words and objective study questions are also included for each chapter.

Instructor’s Manual

A comprehensive instructor’s manual prepared by the authorsis available to
instructors who adopt this book. The manual contains the same chapter outline
with references that is found in the Study Guide. In addition, the instructor’s
manual includes case summaries and answers to the case review questions, the
review questions, and the case problems.

Test Bank

An extensive test bank of effective true-false, multiple-choice, and essay
questions prepared by William Burke of the University of Lowell is available to
instructors who adopt this book. This test book is available on software disks for
Apple, TRS-80, and IBM-PC compatible computers.

Transparencies
A set of acetate teaching transparencies is also available free to adopters.

In summary, we hope our book provides both instructors and students with
an effective tool for the study of business law. We are anxious to receive
feedback from you letting us know in what ways we have succeeded and in what
ways we might improve our efforts. Please feel free to write us to give us your
views. In the meantime, we hope you enjoy and benefit from using this book.

John W. Collins
Patrick J. Cihon
Mary Ann Donnelly
Richard Hartzler
James P. Karp
Frederick J. Naffziger
Arthur D. Wolfe
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