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We have taught business courses at all lev-
els, including the introduction to business
course, for many years. We have also had the
opportunity to talk to many instructors of the
introductory course throughout the process
of writing these five editions. The current edi-
tion contains many ideas contributed by in-
structors like yourself from all over the country.

Your concern for effective teaching has
guided us in producing what we believe to be
a very effective teaching tool. We realize that
beginning students today vary widely in terms
of their exposure to basic business concepts.
The challenge to both text writers and instruc-
tors is great. We know that with your encour-
agement, students will respond positively to
the exciting ideas this course contains.

Some of the things that make the fifth edi-
tion an effective teaching tool are:

* A clear, interesting writing style

* A reading level that is appropriate for stu-
dents taking their first course in business

¢ A clear, comprehensive treatment of the
American economic system

* An emphasis on business terminology

* Concepts illustrated with lots of real-
world examples

* Controversial issues to encourage stu-
dents to think and get involved

* Decision boxes, discussion questions, and
short cases to give students practice in
making business decisions

* Longer cases at the end of sections to
help students tie material together
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* Chapter summaries to reenforce learning

*Small business perspectives at frequent
intervals throughout the text

* Down-to-earth treatment of career op-
portunities, including job search tech-
niques

We could not have added these features with-
out a great deal of help from many Introduc-
tion to Business instructors. We owe deep
gratitude to those instructors who have re-
viewed our text, starting with the first edition
published in 1974. For help with the fifth edi-
tion, we would specifically like to thank:

Dennis G. Allen
Grand Rapids Junior College

Barry Ashmen
Bucks County Community College

Jerry Boles
Western Kentucky University

John Bowdidge
Southwest Missouri State University

Bruce Burnes
St. Cloud State University

James Carlson
Mansfield University

William A. Clarey
Bradley University

Fran Emory
Northern Virginia Community College

Lawrence Ettkin
University of Tennessee at Chattanooga
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William E. Fulmer
Clarion University of Pennsylvania

Michael Hamburger

Northern Virginia Community College
William Hamill

Gulf Coast Community College
Sanford B. Helman

Middlesex Community College
Louis Hoekstra

Grand Rapids Junior College
Glenn Gelderloos

Grand Rapids Junior College
Anthony Lucas

Community College of Allegheny
Dorothy Maass

Villanova, Pennsylvania
Michel G. Marette

Northern Virginia Community College

Hugh McCabe
Westchester Community College

Robert J. Mullin
Orange County Community College

Neil A. Palombo
University of Maryland

Dennis D. Pappas
Columbus Technical Institute

Barbara Piasta
Somerset County College
Marie Pietak
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Larry J. Schuetz
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Homa Tindall
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Philip A. Weatherford
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Ralph Wilcox
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Jonnie Williams
Grand Rapids Junior College

Reading Level

Our writing has been tested repeatedly to
ensure that it is at the appropriate level for
beginning students. We have kept our sen-
tences at a reasonable length and avoided jar-
gon and unnecessarily complex terms.

Business Terminology

The most important concepts are listed at
the beginning of each chapter. Each is defined
in boldface type in the text and appears in
color in the margin to help students learn and
review. Real-world examples of these concepts
frequently follow the definition. A glossary is
provided at the end of the text with page ref-
erences so that students can quickly refer to
each key concept in the context of the chapter
discussion. The glossary includes many im-
portant terms in addition to the key concepts
themselves.

Real-World Examples

To demonstrate the real world nature of
the course, actual examples are included
throughout the text. These examples come
from a wide range of businesses and even from
nonprofit organizations. Each chapter begins
with an up-to-date vignette that focuses on
one or more of the topics discussed in the
chapter.

Reproductions of real advertisements help
to illustrate and dramatize major business
concepts and practices. Each is referred to
and integrated with the chapter discussion.
Two cases, taken from actual situations and
all new to this edition, appear at the end of
each chapter. Longer case studies appear at
the end of each section. Some of the examples
you will find discussed are:

* Cigna’s Day-Care Center

* Beatrice Avoids a Takeover

* IBM Markets Personal Computers
* Alamo Rent A Car Inc.

Student Involvement

The list of learning objectives at the be-
ginning of each chapter tells students what to
expect and what they should be able to ac-
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complish after reading each chapter. The ob-
jectives also provide a convenient way to check
up on how well the material in each chapter
has been learned. The questions in the Test
Bank are keyed to these learning objectives.

To further involve students as they read
this text, we have included three types of boxed
inserts.

Point of View

These boxes present two points of view
on a given issue. They demonstrate that there
are often different ways of looking at business
issues. They also encourage students to for-
mulate their own points of view on the issues.
Examples include:

* American Can Company’s View of Cor-
porate Public Responsibility

¢ Industrial Policy for the United States

* Greenmail

* The Usefulness of Quality Circles in U.S.
Corporations

What Do You Think?

These boxes present a problem or de-
scribe a situation. They end with a question
for students to answer. These boxes give stu-
dents an opportunity to use their analytical
and creative skills in answering the questions.
Examples include:

* Are Employee-Owned Companies a
Fluke?

e Can Small Businesses Be “Hatched”?

* Do Sufco’s Workers Need a Union?

e What Makes a Bank a Bank?

Decisions

These boxes describe a situation, present
a problem, or depict a business opportunity.
At the end of each box is a series of questions
for students to answer. Examples include:

* Taking a Corporation Private

* Strategic Success for Yvonne LaFleur

* Departmentation Changes at Bethlehem
Steel

*The DuPont Corporation and Handi-
capped Employment

An Emphasis on Small Business

The 1980s has become the decade of small
business and the entrepreneur. The vast ma-
jority of new jobs are in small business. Many
of our most exciting and dynamic firms started
out in basements and garages. Because of this,
we have increased our coverage of small busi-
ness. Sole proprietorships and partnerships
are covered in Chapter 3. Chapter 4 concen-
trates exclusively on small business and pro-
vides detailed treatment of what is involved in
starting and running a small business.
Throughout the text the student will find ex-
panded coverage of small business in boxed
inserts and cases. Examples include:

* Entrepreneurial Loneliness and Stress
* Attending Venture-Capital Fairs

* The Frozen Yogurt War

* Small Business and the Big Eight

Opportunities in Business

At the end of each section, students will
find practical information to help them match
their own interests and abilities with different
job opportunities. They will learn about the
skills and activities required in man_ different
types of jobs. They will also learn about salary
ranges and future prospects for a variety of
careers. Chapter 21 will provide them with the
skills needed to study the job market in spe-
cific industries, to write résumés, and to pre-
pare for interviews.

Major Organizational Changes in
the Fifth Edition

This edition incorporates many changes
that were suggested by professors and stu-
dents who used the previous four editions. It
also reflects many changes that were sug-
gested by reviewers throughout the revision
process.

New Chapters

Chapters 1, 2, 18, and 21 are essentially
new chapters. Chapter 1 introduces the busi-
ness firm and the environment within which
it exists. The major focus is on the more sig-
nificant challenges that the environment pre-
sents to business decision makers. The point
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is also made that nonbusiness organizations
and their managers confront many of these
same environmental challenges.

Chapter 2 draws from the material in the
fourth edition’s Chapters 1 and 2. It also in-
cludes new material. The chapter presents an
overview of what an economic system is and
a comparison of communist, capitalist, and
socialist systems. The appendix to the chapter
explains how prices are determined in a mar-
ket economy.

Chapter 18 focuses exclusively on risk
management and insurance. It provides a sig-
nificant number of new examples and en-
larges the discussion of coinsurance. The
growing importance of this topic justifies the
creation of a separate chapter instead of in-
cluding it with other financial topics.

In Chapter 21 a whole new approach is
taken to the question of careers in business.
The chapter title, “Career Planning and Job
Hunting: Making a Successful Transition from
College to Career,” suggests the new contents.
The emphasis is on the entire perspective of
career planning and on specific steps to job
search success. This presentation benefits from
the contributions of a university placement
director with years of professional experience.

Repositioned Chapters

Small business is now covered in Chapter
4, rather than in Chapter 17 as in the fourth
edition. The repositioning reflects the re-
newed and growing interest in small business
and entrepreneurship in the United States. The
fifth edition’s coverage also provides more ac-
tual examples of what is involved in starting
and running a small business.

Revised Chapters

Each of the other chapters in the fourth
edition was revised and updated. For example,
Chapter 13 has been reorganized in a more
logical sequence, building upon the basic ac-
counting equation. More emphasis is placed
on the annual report and less detailed treat-
ment of credit ratios is given. In Chapter 14,
greater emphasis is given to management in-
formation systems, data base management, and

word processing. There is an updated discus-
sion of software for the personal computer.

In Chapter 15 the rapidly changing world
of financial institutions is brought up to date,
including information on the assumption of
new functions by many of the institutions.
Chapter 16 treats both long- and short-term
financial management, presenting the flow of
working capital in a clearer, more meaningful
way. Broader treatment of mergers, takeovers,
and leveraged buyouts is provided. Chapter 17
is devoted entirely to the securities market.
Discussion of securities regulation has been
more logically placed and a wider discussion
of financial futures is provided.

Government and business has also been
reorganized in Chapter 19, providing fuller
coverage of the deregulation movement and
generally broader coverage of business law
concepts. The latter include torts and more
detail regarding the law of contracts.
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To the Student

Introduction to Business: A Contemporary View, Fifth Edition, has been
written with you in mind. We think you'll find it an up-to-date, practical,
and exciting text. It reads smoothly and is comprehensive enough to give
you a good overall view of the nature of business and the career oppor-
tunities it offers.

Take time to read the introductory materials in each chapter. They
are designed to help you to do a more effective job of studying. The boxed
material will help to get you involved in the book—to respond to ques-
tions, to see a situation from a different point of view, and to do a little
looking into the future. You will also have many opportunities to put
yourself in the shoes of a decision maker at companies that are familiar
to you. Read and think about the questions raised in the cases at the
end of the chapters.

The Study Guide for Introduction to Business, written by John S.
Bowdidge of Southwest Missouri State University and Robert N. Lussier
of Springfield College, can help you master the material in this book. It
includes a chapter overview, business vocabulary test, chapter objective
questions, and self-test for each chapter in the textbook, along with the
answers to these exercises. The Study Guide also features objective ques-
tions and applications situations for each chapter. In addition, there are
study tips, and several experiential exercises that will help you learn
about contract negotiations, interviewing skills, advertising, business de-
cision-making, and more. You can use the Study Guide to review the
business basics presented in this textbook and to prepare for exams. If
your college bookstore does not have the Study Guide for Introduction
to Business, be sure to ask the store manager to order it for you.

Most important, try to derive the maximum benefit from your first
course in business by becoming familiar with the language of business
and the challenges business offers. This course lays the foundation upon
which your other business courses will build. Make the commitment to
do your best in the course and keep up with developments in the business
world. You will become an important part of that world in the not too
distant future. Good luck in the course and in your future in business!

John A. Reinecke

William F. Schoell
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