L0

|

11

p==by

L IR T T ST}
]
S i O 6 |

o
e L

ey

e e T T
' Bl « |

i oW
!

R P T I PR

R e TN ) .

e o8 . M LW

PR @ IS Sl AT

¢ T OGNS D ae i W,

A e P B We it IS
=

8

a3

SECOND EDITION

-
LT Y
Tt

FINANCIAL
ACCOUNTING

A DECISION-MAKING APPROACH

LR

LGB s Jtwt efee SBnew
sEmEE C cpEeBNLENRE N
el AR aInaEAN. -9

(Mo smdueannteae’

7.4, senet ™ @ rodiezran, 4
P A DTS A,
# RTINS i d L GoR
G oy

KING

LEMBKE

SMITH

T L

¢ ML SILED ANLIGN o

RRIRRRRRR AR RR AR AR RRE A RRR R RRARRRRREH



&
4

Financial
A@@@unung

A DEecisioN-MAKING APPROACH

WILEY

THomAs E. KING

Southern Illinois University at Edwardsville

VALDEAN C. LEMBKE
The University of Iowa

JOoHN H. SMITH
Northern Illinois University

JOoHN WILEY & SoNs, INc.
NeEw YORK CHICHESTER WEINHEIM BRISBANE SINGAPORE TORONTO




ACQUISITIONS EDITOR Mark Bonadeo

MARKETING MANAGER Clancy Marshall

SENIOR PRODUCTION EDITORS Kelly Tavares/Robin Factor

SENIOR DESIGNER Harold Nolan

PHOTO DEPARTMENT MANAGER  Hilary Newman

PHOTO RESEARCHER Teri Stratford

ILLUSTRATION COORDINATOR Sandra Rigby

ART STUDIO Illustrations updated by Matrix Art Services
COVER PHOTOGRAPH © Chad Ehlers/Tony Stone Images, New York

This book was set in Times Roman by UG / GGS Information Services, Inc. and printed and bound
by Von Hoffmann Press. The cover was printed by Phoenix Color.

This book is printed on acid free paper. oo

Copyright © 2001 John Wiley & Sons, Inc. All rights reserved.

No part of this publication may be reproduced, stored in a retrieval system or transmitted
in any form or by any means, electronic, mechanical, photocopying, recording, scanning
or otherwise, except as permitted under Sections 107 or 108 of the 1976 United States
Copyright Act, without either the prior written permission of the Publisher, or
authorization through payment of the appropriate per-copy fee to the Copyright
Clearance Center, 222 Rosewood Drive, Danvers, MA 01923, (508)750-8400, fax
(508)750-4470. Requests to the Publisher for permission should be addressed to the
Permissions Department, John Wiley & Sons, Inc., 605 Third Avenue, New York, NY
10158-0012, (212)850-6011, fax (212)850-6008, E-Mail: PERMREQ@WILEY.COM.
To order books or for customer service please call 1(800)225-5945.

ISBN 0-471-32823-5
Printed in the United States of America

10987654321




About the Authors

THOMAS E. KING, CPA,isProfessor of Accounting in the School of Business at Southern Illinois
University at Edwardsville, where he served as Chairman of the Accounting Department for seven years. He re-
ceived his B.S. degree in accounting from California State University, Northridge, and holds an M.B.A. and Ph.D.
from the University of California, Los Angeles. Professor King has a number of years of business and consulting ex-
perience, and he has been teaching for more than 20 years. He previously was on the faculty of The University of
Iowa and has taught courses for the Illinois and Iowa CPA Societies, the lowa Department of Revenue, the Institute
of Internal Auditors, and a major international CPA firm. Professor King has published numerous articles in journals
such as The Accounting Review, the Journal of Accounting, Auditing, and Finance, Accounting Horizons, the Jour-
nal of Accountancy, and Financial Executive. He also coauthored Advanced Financial Accounting, now in its fourth
edition. Professor King recently completed his second term on the Board of Governors of the St. Louis Chapter of
the Institute of Internal Auditors and is active in the Financial Executives Institute and the Institute of Management
Accountants. In addition, he serves on the editorial boards of Advances in Accounting and Advances in Accounting
Education. Professor King has taught financial and managerial accounting at all levels and has had a special interest
in presenting accounting information so that it can be understood and used by non-accountants.

VALDEAN C. LEMBKE is Professor of Accounting in the College of Business Administration at The
University of Iowa. He received his B.S. degree from Iowa State University and his MBA and Ph.D. from the University
of Michigan. He has internal audit and public accounting experience. He has been active in the American Accounting As-
sociation, including service as President of the Midwest Region and book review editor for Issues in Accounting Educa-
tion. Professor Lembke has been a faculty member at The University of Iowa for more than 25 years, where he was named
the first recipient of the Gilbert Maynard Excellence in Accounting Instruction award. He has served two terms as depart-
ment head and is currently head of the professional program in accounting. Professor Lembke has authored or coauthored
articles in The Accounting Review, the Journal of Accounting, Auditing, and Finance, the Journal of Accountancy, and the
Internal Auditor. He also coauthored an advanced financial accounting textbook with Richard Baker and Thomas King.
His teaching has been in undergraduate and graduate financial accounting and governmental and not-for-profit accounting
coursework, including responsibility for the introductory financial accounting course.

JOHN H. SMITH, CPA, s Professor of Accountancy, Emeritus, at Northern Illinois University in
DeKalb, Illinois. He has served as Accounting Department Chairman at Northern Illinois University and at The Uni-
versity of Iowa. He has held visiting professorships at the University of Hawaii and has been a staff member in the
Office of the Chief Accountant of The Securities and Exchange Commission. He also has experience with a major
international public accounting firm. Professor Smith holds a Ph.D. from the University of Illinois and M.A. and
B.B.A. degrees from the University of Missouri. He has published in numerous journals and has held offices in aca-
demic and professional accounting organizations. He also led the task force that organized the 150-hour education
requirement in Illinois. He has taught introductory accounting and all levels of financial accounting, including finan-
cial accounting for non-accountants at the S.E.C and in numerous other programs. He has won awards for teaching
excellence at both the undergraduate and M.B.A. levels. Teaching accounting to business managers has led to a life-
long interest in improving the instruction of accounting and is reflected in this textbook. Professor Smith believes
that accounting should be a manager’s best friend.

Il



PHOTO CREDITS

Chapter 1 Page 5: AP/Wide World Photos. Page 7:
Ron Chapple/FPG International. Page 8: ©SUPER-
STOCK. Page 10 (top): David Joel/Tony Stone Im-
ages/New York, Inc. Page 10 (center): AP/Wide World
Photos. Page 16: Michael Quan/New York Times Pic-
tures. Page 18 (top): AP/Wide World Photos. Page 18
(bottom): Courtesy Philip Morris. Reproduced with per-
mission. Page 20: Kathleen Campbell/Gamma Liaison.

Chapter 2 Page 39: Courtesy Dekalb Genetics Corp.
Page 49: Tony Freeman/PhotoEdit. Page 52: Don
Mason/The Stock Market. Page 56: Barry Marsden/Tony
Stone Images/New York, Inc. Page 57: Benjamin
Shearn/FPG International.

Chapter 3 Page 72: Spencer Grant/PhotoEdit. Page
77: Courtesy The Mc-Graw Hill Companies. Page 78:
Courtesy Dekalb Genetics Corp. Page 80: Doug Han-
del/The Stock Market. Page 89: Michael Newman/Pho-
toEdit. Page 100: Frank White/Gamma Liaison.

Chapter 4 Page 125: Mark M. Lawrence/The Stock
Market. Page 130: Courtesy Morton Salt Company. Page
134: Jess Koppel /Tony Stone Images/New York, Inc.

Chapter 5 Page 158: ©Meckes/Gelenke/Photo Re-
searchers. Page 161: Courtesy Ameritech. Page 163:
David Ball/The Stock Market. Page 182: AP/Wide
World Photos.

Chapter 6 Page 204: Sarah Lawless/Tony Stone Im-
ages/New York, Inc. Page 207: Courtesy Laclede Gas
Company. Page 209: ©The Image Bank. Page 210:
Courtesy Abbott Laboratory. Page 214: AP/Wide World
Photos. Page 224: Spencer Grant/PhotoEdit.

Chapter 7 Page 244: Courtesy Village of Hamel, Illi-
nois. Page 247: Charles Thatcher/Tony Stone Images/
New York, Inc. Page 259: AP/Wide World Photos.

Chapter 8 Page 294: Courtesy Fluor Corporation.
Page 298: Courtesy SBC Communications. Page 309:
Courtesy Archer Daniels Midland Company. Page 311:
George Diebold/The Stock Market.

Chapter 9 Page 333: Sonda Dawes/The Image Works.
Page 338: Courtesy IBM Corporation. Page 341: Chuck
Savage/The Stock Market. Page 342: ©Mugshots/The

Stock Market. Page 344: AP/Wide World Photos. Page
347: Courtesy General Mills, Inc. Page 351: Young-
Wolff/PhotoEdit. Page 352: Spencer Grant/PhotoEdit.

Chapter 10 Page 370: Ken Ross/FPG International.
Page 372: Courtesy Morrison Knudsen Corp. Page 376:
Courtesy La-Z-Boy, Inc. Page 378: Wally
McNamee/Corbis Images. Page 387: ©Sun Microsys-
tems. Reproduced with permission. Page 3809:
Poulides/Thatcher/Tony Stone Images/New York, Inc.
Page 390: Joseph Nettis/Photo Researchers.

Chapter 11 Page 416: Bruce Ayres/Tony Stone Im-
ages/New York, Inc. Page 421: Jeff Scheid/Photoprises,
Inc. Page 424: From The Wall Street Journal. Repro-
duced with permission. Pages 429 and 431: Courtesy
May Department Stores. Page 432: Bruce Ayres/Tony
Stone Images/New York, Inc. Page 434: ©SUPER-
STOCK. Page 435: Corbis Images.

Chapter 12 Page 458: Courtesy Lucent Technologies.
Page 462: Ralph Mercer/Tony Stone Images/New York,
Inc. Page 465: Courtesy IBM Corporation. Page 466:
Courtesy Ameren. Page 476: ©Tony Stone Images/New
York, Inc.

Chapter 13 Pages 498 and 501: AP/Wide World Pho-
tos. Page 507: Courtesy Emerson Electric Co. Page 508:
©STU/Peter Arnold, Inc. Page 512: AP/Wide World
Photos. Page 517: Courtesy Sara Lee Corporation.

Chapter 14 Page 545: Courtesy Environmental Ele-
ments Corporation. Page 546: Courtesy Newmont Min-
ing Corp. Page 549: Courtesy Intel. Page 550: B.
Wisser/Gamma Liaison. Page 552: Courtesy H&R
Block. Page 556: Jeremy Walker/Tony Stone
Images/New York, Inc.

Chapter 15 Page 577: Courtesy Ameren. Page 579:
Ed Wheller/The Stock Market. Page 580: Courtesy Dana
Corporation. Page 583: AP/Wide World Photos. Page
585: Courtesy A.G. Edwards.

Chapter 16 Page 633: S. Carmona/Corbis Images.
Page 637: Courtesy The Wall Street Journal. Repro-
duced with permission. Page 641: Mark Harwood/Tony
Stone Images/New York, Inc.



Preface

Relevant and reliable information has become the key to success, and even survival, in
today’s rapidly changing business world. In the competitive world of business, the decision
maker with the best information, and the best understanding of that information, is likely to
be the winner. All students of business and management will ultimately use accounting in-
formation, and the better they understand it, the better they will be able to use it to make wise
decisions.

Although they won’t necessarily need the detailed knowledge that an accountant is ex-
pected to have, students must gain more than just a working knowledge of accounting termi-
nology. They need to understand what the accounting numbers are telling them and how that
relates to their decisions.

USING ACCOUNTING INFORMATION WISELY:
THE GOALS OF THIS TEXT

Financial Accounting: A Decision-Making Approach has been designed to provide students
with a general perspective and knowledge of accounting that will support real-world decision
making. Specifically, this text will

+  Help students understand how events are currently reported in financial statements and
how specific items of reported financial information are used for business decisions.

»  Provide the means for students to link their understanding of accounting to the require-
ments of the specific financial decisions for which the information will be used.

«  Help students understand the elements that make up external accounting reports, how
the information is selected and recorded, and how the accounting process affects the
way the information can be used for decisions.

Financial decision makers who understand how the accounting process measures real-word
events and accumulates, classifies, summarizes, and reports information about these events
can use financial accounting information wisely.
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THE FRAMEWORK FOR MAKING SUCCESSFUL BUSINESS

DECISIONS: KEY FEATURES OF THIS TEXT

We view Financial Accounting: A Decision-Making Approach as reflecting an evolutionary
rather than revolutionary change in the approach used to help students understand account-
ing. Therefore, we have maintained the traditional focus on understanding the elements of
the financial statements. However, we do not concentrate on the mechanics of the accounting
process. Instead, we have carefully crafted this text to teach students how to use accounting
information for making decisions. Here are some highlights of the Second Edition:

DECISIONS LINKED TO FINANCIAL INFORMATION

Accounting comes alive when it is used rather than just studied. In each chapter after
Chapter 1 (and excluding Chapter 7 on the accounting process), we have reinforced the
link between business decisions and the need to understand accounting information. We
begin each major topic with a feature new to the Second Edition called Information for
Decisions, a summary of the accounting information that will be discussed and the types
of decisions that business people make with that information. Several sample decision
questions show students how financial decision makers benefit from understanding the
material presented. This link between the topic and real decisions is continued into the
end-of-chapter materials as well.

ABUNDANT REAL-WORLD EXAMPLES

Never before in history has understanding the details of financial reports been so important
before making business decisions. In the Second Edition more financial statements from ac-
tual companies have been introduced early in the book (Chapters 1 and 2) so students can
begin focusing on the types of accounting reports they will be studying throughout the
course. And throughout the text, accounting concepts are supported by examples from the
current financial reports of real companies.

UNDERSTANDING THE NEW INFORMATION AGE:
GATEWAY, INC.

We have chosen Gateway, Inc.’s annual report to illustrate throughout the text how accounting
information is used for decisions. Gateway is an excellent example of the new model of a flexi-
ble manufacturing company. For this type of company, the traditional measures of “return on in-
vestment” do not work very well and can be misleading. To understand Gateway, you must
understand the detailed financial information it reports about its activities and its customer base.

THE ROLE OF CASH FLOWS
IN THE DECISION-MAKING PROCESS

To allow discussion of the importance of cash flows in decision making early in the discus-
sion of accounting, the chapter on cash flows has been moved from Chapter 4 in the First
Edition to Chapter 3 in the Second Edition. In doing this, we have also streamlined the dis-
cussion of cash flows and deleted some peripheral topics. This earlier placement also facili-
tates comparisons when accrual accounting is discussed in detail in Chapter 4.

The time-value of money discussion has been consolidated in the second half of Chapter 3
and separated as Part II. Although we have introduced the time-value concepts in a very simple,
understandable way and think that students need to understand the importance of the timing of



cash flows in financial decisions early in the course, this arrangement of the chapter makes it
possible to delay coverage of this topic until later in this course or to a subsequent course.

AN ACTIVE LEARNING ENVIRONMENT

Throughout the text, students are encouraged to read actively. One way this is done is by
posing questions for students to think about before reading, such as in the Information
for Decisions feature. In addition, You Decide situations in each chapter reinforce an un-
derstanding of how accounting information is used or encourage students to think beyond
the specifics of the chapter presentation. The end-of-chapter materials are designed to
support and reinforce both the decision-making focus of the book and the active learning
environment.

A significant new feature in the Second Edition is the Annual Report Project, in which
students select a company of interest to them and follow it throughout their study of account-
ing. By answering questions on the chapter topic with information about the company they
have chosen, students learn to apply accounting to real situations.

ACCOUNTING PROCEDURES

What do introductory accounting students need to know about the procedural system that
generates the information used for business decisions? Do they need to know about journal
entries? This is a difficult question on which many instructors disagree. As the features of
our text show, we believe that the first course in financial accounting should emphasize the
use of accounting information for making wise decisions. However, as in any other technical
field, understanding the outcome that is reported often requires some understanding of the
process that generated that outcome.

Our solution is to avoid detailed discussions of accounting mechanics in the first six
chapters. In this way, students can focus on the general meaning of the accounting informa-
tion and how it is linked to financial decisions without becoming bogged down in mechanics.
Chapter 7 then provides a concise description of the mechanics of the accounting process, il-
lustrated with journal entries. This chapter is largely self-contained and could be omitted.
However, we believe that the procedural material in Chapter 7 strengthens the student’s ap-
preciation of the information reported in financial statements.

Subsequent chapters explore each of the financial statement elements in more detail,
again focusing on using the information, and do not depend on Chapter 7 or the use of
journal entries. All discussions are presented in terms of financial statement effects, with
a visual presentation of the financial statement effects accompanying the discussion.
However, for those who wish to use them, journal entries are presented within these chap-
ters, set off from the main presentation so not to intrude on the discussion. However, they
are readily available for those instructors who choose to use them.

THE BOOK AT A GLANCE

ORGANIZATION

Several sections of the text were rearranged and shortened in the Second Edition to improve
the flow of the discussion. For several topics, complex applications were moved to an appen-
dix or, in some cases deleted, so that the main focus would remain on gaining a solid under-
standing of basic accounting.

Preface
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/WHERE THIS CHAPTER FITS

THE PERSONAL VIEwW

THE view

Information for Decisions

The organization of the text provides flexibility in the choice of materials to be covered
in a one-semester course, as follows:

Basic framework and key concepts, including cash flows Chapters -3
Accrual accounting: reporting income and financial position Chapters 4-6
The accounting process Chapter 7
Financial statement elements Chapters 8—13
Special topics Chapters 14-16

We anticipate that most instructors will include Chapters 1 to 13 in a one-semester course.
As mentioned previously, we discuss and illustrate the analysis of cash flows and the use of
time value of money concepts in Part II of Chapter 3. These concepts are presented in the
context of both business and personal decisions. Some faculty may prefer to cover this topic
later in the course, and the organization of the text facilitates this choice. Chapter 7 is a rela-
tively self-contained unit that provides coverage of the basic accounting process. Chapters
1-13 provide the basics of accounting and reporting. Chapters 14—16 cover selected topics in
somewhat greater depth and may be used in total or in part, as time permits. Some instructors
have used parts of these chapters in combination with earlier chapters. For example, the ef-
fects of the exchange of foreign currencies on accounts receivable, discussed in Chapter 16,
may be covered with the material on accounts receivable in Chapter 8. Chapter 15 summa-
rizes the financial ratios and techniques for analysis introduced in earlier chapters. Instructors
may wish to use this part of Chapter 15 as a capstone for the course.

LEARNING AIDS IN THE SECOND EDITION

The learning aids featured in the First Edition have been continued in this edition. Users of
the text liked the way these features helped students focus on the links between financial de-
cisions and reported accounting information. In the Second Edition, several pedagogical im-
provements have been made to guide and support students in their study.

Where This Chapter Fits. Each chapter begins with this new feature that places the chap-
ter in the overall scheme of the book. Students see a brief review of the material from previ-
ous chapters, a quick overview of the chapter coverage, and a taste of what lies ahead.

The Personal View and The Business View. Next, The Personal View helps the students
to relate to the chapter material on a personal level, and The Business View illustrates an as-
pect of real-world organizational decision making that is relevant to the chapter coverage.

Information for Decisions. New to the Second Edition, this important and unique feature
begins the major topics of each chapter (excluding Chapters 1 and 7). It identifies the infor-
mation to be discussed in the section and directly links this information to decisions by pos-
ing several questions that can be answered with the information. The direct link between
accounting information and decision making is completed in the end-of-chapter materials,
where students are asked to answer specific decision questions.

You Decide. Throughout the chapters, these active learning scenarios present students with
a variety of situations in which to either apply the concepts discussed or go beyond the dis-
cussion. Most of these thinking exercises do not have a single correct answer but rather chal-
lenge students to be creative in addressing issues or making decisions. They make excellent
starting points for class discussion.

Company Financial Statements. The financial statements of Hewlett-Packard are in-
cluded in Chapter 1 to focus students on the importance of reported financial information.
Many other examples of real-company financial statements are included throughout the
text.



Updated in this edition, the In Practice feature offers many examples from companies’
current financial reports to illustrate specific points and emphasize different aspects of finan-
cial reporting and the accounting process. Each example includes an Analysis section that
helps students understand what lies beneath the reported numbers and ties the example to the
concepts discussed in the chapter. Web addresses are included for all companies used in
these illustrations and in examples throughout the text.

The full set of financial statements of Gateway, Inc., along with other selected portions
of Gateway’s annual report, are included in an appendix to the text, and the individual finan-
cial statements are incorporated where relevant in selected chapters.

Our Video Store. This hypothetical example used in the First Edition is continued and ex-
panded in this edition. It begins in Chapter 1 and is used throughout the early chapters to il-
lustrate basic accounting principles and to provide students with an intuitive understanding
of the need for accounting information. Discussions related to this example are marked with
a logo in the margin.

A Closer Look At. The text is richly illustrated with numerous focused examples. The
many hypothetical examples, highlighted in A Closer Look At boxes, are spread throughout
the text to clarify the discussion and illustrate specific points in greater detail. The use of
hypothetical examples permits students to concentrate on the specific point being discussed
without the complication of other factors.

Financial Statement Effects. In all hypothetical examples when an event or transaction
would affect the financial statements, the effects are shown in the margin as increases or de-
creases in the balance sheet (assets, liabilities, and owners’ equity) and income statement
(revenue and expenses). This marginal notation provides the students with an easy way to
see the link between financial transactions and financial statement reporting.

End-of-Chapter Assignments. The end-of-chapter materials have been revised and signifi-
cantly expanded. Many new exercises have been added to focus on mastering basic concepts
and their application throughout the text, and the link between the end-of-chapter materials
and the text discussion has been strengthened. These extensive materials contain a wide vari-
ety of assignments and are grouped as follows to facilitate selection:

*  Examining the Concepts. These questions review basic definitions, terminology, and
concepts and how they relate to information in financial reports.

*  Understanding Accounting Information. These are exercises in which students
apply the basic concepts developed in the chapter and relate the material to financial
statement information. The first several exercises in each chapter are decision focused
and linked to each of the major chapter headings and to the questions in the Informa-
tion for Decisions that follow each chapter heading. Multiple-choice exercises and in-
dividual-issue exercises help students understand the nature of the accounting
information discussed in the chapter before they proceed to use the information for de-
cision making. The number of exercises in this section has been increased significantly
in this edition to 35-40 per chapter.

*  Using Accounting for Decision Making. These problems provide an opportunity to
deal with more complex issues and to apply accounting information to decision-making
situations. A number of additional problems of this type have been added to this edition.

*  Expanding Your Horizons. A variety of case materials, special team projects, and li-
brary or Internet assignments (marked with a research icon) help build further under-
standing of the ways financial information is presented by different companies and the
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ways this information can be used in making decisions. Most chapters have an ethics
case and cases using actual financial reports taken from the Internet or from companies’
annual reports.

» Internet Exercises. Additional exercises can be found at www.wiley.com/
college/king.

*  Annual Report Project. In this continuing project, students select a company of inter-
est to them or one assigned by their instructor from the recommended list on the Web
site and follow it throughout their study of accounting. At the end of each chapter, stu-
dents learn to apply accounting to real situations by answering questions as they relate to
the companies they have chosen.

Appendices. Selected chapters include appendices that contain topics that are less central
to the study of accounting and that some, but not all, instructors may choose to cover. End-
of-chapter materials relating to the chapter appendices are marked.

The financial statements and other excerpts from the annual report of Gateway, Inc., ap-
pear in Appendix A at the end of the book. Appendix B includes present value and future
value tables.

Glossary. A comprehensive glossary is provided at the end of the text and includes all of
the important terms highlighted in the book, as well as other terms that are useful in under-
standing accounting.

SUPPLEMENTS

We have worked with contributors to develop a complete set of valuable supplemental mate-
rials to assist students and instructors. Following is a description of each of the available sup-
plements.

Web Site. Recognizing that the Internet is a viable resource for students and instructors, we
have developed a Web site at www.wiley.com/college/king to provide a variety of additional
resources, including Internet exercises on current topics. Because the financial statements of
actual companies are used extensively in the text, instructors and students may also wish to
look at the Web sites of those companies for updates and more information. The Web ad-
dress is provided, where available, for all company examples used in the text.

Student Study Guide. We have developed a comprehensive student guide that is closely co-
ordinated with the text materials. Each chapter begins with a summary of key points in the
chapter. Demonstration problems follow the key points. Numerous fill-in-the-blanks, true-
false, and multiple-choice questions, along with short exercises, help students gain a better un-
derstanding of key points. These are followed by one or more comprehensive problems that
students can use for review. Solutions are provided for all questions, exercises, and problems.

WebCT. Available to adopters of Financial Accounting, WebCT is an integrated set of
course management tools that enable instructors to easily design, develop, and manage Web-
based and Web-enhanced courses. The Wiley Financial Accounting WebCT course is the
WebCT shell, with all its course management features, filled with Wiley content; it is an on-
line learning and resource guide for the student. This WebCT course allows the instructor to
present all or part of a course on-line and helps the student organize the course material, un-
derstand key concepts, and access additional on-line resources and tools. Your Wiley
WebCT course can be customized by the instructor. Contact your Wiley representative for
more information.



Solutions Manual. A comprehensive solutions manual prepared by the authors provides
solutions to all end-of-chapter assignments. In many cases, the solutions manual goes well
beyond the minimum answer needed to respond adequately to the item assigned. Answers in-
clude computations and detailed explanations that facilitate instructor use and can assist stu-
dents in gaining mastery of the materials if the manual is placed in the library or otherwise
made available to students. Instructors can prepare transparencies directly from the solutions
manual or may choose from the transparency package.

Test Bank and Computerized Test Bank. A comprehensive set of test items consisting of
both conceptual and applied questions has been prepared on a chapter-by-chapter basis and is
available in either a hard copy or computerized format. True-false, multiple choice, and fill-
in-the-blanks questions are provided, along with a series of short problems and cases. Where
appropriate, one or more comprehensive problems have been provided.

Instructor’s Resource Guide. This guide provides a variety of support materials for the in-
structor such as providing a consistent and thorough discussion of points to be considered for
each You Decide situation presented in the text. In addition, outlines for the organization of
lectures and the presentation of chapter materials are provided. More important, suggestions
are provided throughout for ways to use the text and to present class materials more effec-
tively. Additional examples for use in class are provided, along with aids to assist in the dis-
cussion and evaluation of assignments.

Solutions Transparencies. A package of solutions for selected exercises, problems, and
cases is available to adopters.

PowerPoint Slide Presentations. A special electronic presentation package has been
prepared to facilitate classroom instruction. The package includes both outline materials
from the chapters and specific examples of accounting and reporting procedures. Instructors
with a full version of PowerPoint can modify the presentations to match their own particu-
lar teaching styles. These presentations are available for download at the Web site
(http://www.wiley.com/college/king).

Nightly Business Report Video. This video contains a series of clips from the highly re-
spected Nightly Business Report that have been selected for their applicability to financial ac-
counting and for their reinforcement of key concepts in the text. Each of the segments is
approximately 3 to 5 minutes long and can be used to introduce topics to the students, en-
hance lecture material, and provide real-world examples. An Instructor’s Manual with sug-
gestions for using the material accompanies the video.
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