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-l PREFACE

Visual Journalism: A Guide for New Media Professionals is the first textbook to ex-
amine in depth the field of visual journalism. The discipline of visual journalism
evolved through combining photojournalism with reporting, writing, and graphic
design. The merging of these components has been the result of continual changes
and advances in technology and interaction with other media.

Putting text and audio together including still and moving images, informa-
tional graphics, and graphic design for print and interactive multimedia presenta-
tions for the World Wide Web is the direction of mass communication. With new
technology and practices, storytelling has never been so complex nor has offered
the potential for such a visual and complete rendering of a story.

Visual Journalism is a textbook not only for journalism educators, profession-
als, and students but for anyone engaged in the field of mass communication. But,
more important, it is a guide for creating and maximizing media convergence suc-
cessfully. Practitioners in advertising, film, public relations, television, multimedia
production will benefit from learning how to develop and produce visual messages
that communicate as well as how to work with professionals within the field itself.
It is vital that photojournalists know how to work with reporters and graphic
designers, that reporters know how to communicate with photojournalists and
designers, and that those who produce presentations for print and screen media
know how to talk with photojournalists and reporters.

Features of the Book

m EFach chapter and sidebar (called Visual Perspectives) written by
recognized educators and professionals from various media

® A clear, concise writing style explaining visual reporting practices
and procedures
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= Over 100 photographs and illustrations that are both practical and
aesthetic

» High quality typographical and graphic design presentation techniques

m Two 4-page, 4-color inserts which highlight the importance of the use
of color, shape, and form to enhance visual messages.

» Ideas and assignments for further study at the end of each chapter

s A Website (http://commfaculty.fullerton.edu/lester/abacon) including
syllabi, additional articles, assignments, web links, new images to be
updated on a regular basis

m Detailed bibliography

Organization of the Book

Visual Journalism is divided into six sections that cover visual history, visual liter-
acy, and ethics; photojournalism, reporting, and writing; typography and graphic
design; informational graphics, audio and video production; and multimedia pro-
duction and presentation. No other textbook combines this number of concepts
and practices required for mass communications professionals.

The color plates in the inserts illustrate techniques explained in the text.
Bringing attention to these particular images in the insert format gives the viewer
an opportunity to study them on their own and to understand why they work. The
first insert includes material from Chapters 1-5 and 11. The second insert includes
material from Chapter 6.

Introduction: Digital and Convergence and the Age

of the Visual Journalist
Visual Perspectives: Dirck Halstead, Senior White House Photographer, Time
Comment: Combining words and images honestly and respectfully is
vital for telling stories—from a flyer to a presentation on the Web.
Storytelling has in a sense become complicated but at the same time
filled with potential and usefulness for a large range of viewers
and readers.

Section One: Using Visuals

Comment: What are the historical links of the visual journalism field? Why is it
necessary to have technical expertise? What are the most important skills in visual
journalism? How do ethics impact the field?
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Chapter 1: Visual Journalism: Past, Present, and Future
by Paul Martin Lester
Visual Perspectives: Paul Martin Lester

Comment: A tour of how visual journalism evolved from telling stories in

caves to telling stories via virtual reality.

Chapter 2: Visual Literacy by Paul Martin Lester
Visual Perspectives: Gregory Veen, University of Washington

Comment: Color, form, depth, and movement are all visual cues that we
utilize to perceive the world and that visual journalists utilize in various
combinations to make presentations. How those cues can be used to
educate, entertain, and persuade are detailed.

Chapter 3: An Ethical Approach by Paul Martin Lester

Visual Perspectives: Deni Elliott, Director, Practical Ethics Center,
University of Montana and Paul Martin Lester

Comment: New media tools require ethical behavior.

Section Two: Using Photography

Comment: Review of production of still images including technical require-
ments and assignments that range from non-manipulated (documentary)
to manipulated.

Chapter 4: Technical Considerations by Christopher R. Harris
Visual Perspectives: Sherri LaRose, Staff Photographer, Columbus (GA)
Ledger-Enquirer

Comment: Instructions in using cameras, lenses, lighting, and film.

Chapter 5: Documentary Assignments by Christopher R. Harris

Visual Perspectives: James K. Colton, Former Director of Photography,
Newsweek

Comment: News and picture story assignments, emphasizing documentary
style.

Chapter 6: Manipulated Assignments by Christopher R. Harris
Visual Perspectives: Will Crocker, Photo Illustrator

Comment: Manipulation of people and pictures to create an aesthetic
image.
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Section Three: Using Words

Comment: A visual journalist needs to know how to find stories, interview
subjects, and write a compelling narrative about a complex world in simple

everyday language.

Chapter 7: Reporting by Steve Doig, Arizona State University
Visual Perspectives: Alan Schwarz, Senior Writer, Baseball America

Comment: How to focus on stories that will interest viewers and how to
collect the facts.

Chapter 8: Writing by Gerald Grow, Florida A&M University

Visual Perspectives: Bryan Grigsby, Photo Editor,
The Philadelphia Inquirer

Comment: Telling a story with words that complement the images.

Section Four: Using Design

Comment: How to combine words and images for print and screen presentations
and how to use informational graphics and other visual messages when images
take precedence over words.

Chapter 9: Typography by Jean Trumbo, University of Missouri
Visual Perspectives: Julia Ptasznik, Editor, Visual Arts Trends

Comment: How typography enhances not only appearance but meaning
and a reader’s understanding.

Chapter 10: Graphic Design by Jean Trumbo, University of Missouri

Visual Perspectives: Brian Callahan, Web Graphic Designer,
Clocktower Books

Comment: Detailing designs through graphic principles of contrast,
balance, unity, and rhythm.

Chapter 11: Informational Graphics by Paul Martin Lester
Visual Perspectives: Dennis Cripe, Franklin College

Comment: Infographics explain and illustrate complex data visually,
thereby enhancing text and pictures.
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Section Five: Using Motion

Comment: Media convergence: How to use motion, sound, and interactivity to

tell stories.

Chapter 12: Visual Motion by Douglas Mitchell,
Middle Tennessee State University
Visual Perspectives: Larry Burriss, Middle Tennessee State University

Comment: How to control the medium of motion.

Chapter 13: Audio and Motion by Douglas Mitchell,
Middle Tennessee State University

Visual Perspectives: Lisa Horan, Freelance Writer

Comment: How to develop high quality sound to enhance and not distract
from the message being communicated.

Chapter 14: Interactive Multimedia by Marc J. Barr,
Middle Tennessee State University

Visual Perspectives: Paul Martin Lester

Comment: How to produce interactive presentations that give users control
over how they want to read a story.

Section Six: Using Computers

Comment: How to use the World Wide Web as a research tool from initial
conception to final presentation.

Chapter 15: Internet Research by Robert Spires,
Middle Tennessee State University

Visual Perspectives: Robert Spires

Comment: How and why to use the World Wide Web for credible
research.

Chapter 16: Computer Applications by Larry Burriss
Visual Perspectives: Larry Burriss

Comment: Proficiency in computer programs and media convergence is
mandatory for visual journalists.
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Conclusion: Visual Journalism Awaits You
Visual Perspectives: Tom Kennedy, The Washington Post-Newsweek
Interactive Web site
Comment: Applications of the disciplines that a visual journalist needs to
produce stories filled with content and compassion.
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