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PREFACE

What is geography? Geography is the study of where
things are located on Earth’s surface and the reasons
for the location. The word geography, invented by
the ancient Greek scholar Eratosthenes, is based on
two Greek words. Geo means “Earth,” and graphy
means “to write.” Geographers ask three simple
questions: Where? Why? and So what? Where are
people and activities located across Earth’s surface?
Why are they located in particular places? What is
the significance of the distribution?

Geography as a Social Science

Recent world events lend a sense of urgency to
geographic inquiry. Geography's spatial perspectives
help relate political unrest in Eastern Europe, the
Middle East, and other regions to the spatial distrib-
utions of cultural features such as languages and re-
ligions, demographic patterns such as population
growth and migration, and natural resources such as
energy and food supply.

Does the world face an overpopulation crisis? Ge-
ographers study population problems by comparing
the arrangements of human organizations and natural
resources across Earth. Given these spatial distribu-
tions, geographers conclude that some locations may
have more people than can be provided for, where-
as other places may be underpopulated.

Similarly, geographers examine the prospects for
an energy crisis by relating the spatial distributions of
energy sources and consumption. Geographers find
that the users of energy are located in places with dif-
ferent social, economic, and political institutions than
the producers of energy. Geographers seek first to
describe the distribution of features such as the pro-
duction and consumption of energy and then to ex-

plain the relationships between these distributions
and other human and physical phenomena.

The main purpose of this book is to introduce
students to the study of geography as a social sci-
ence by emphasizing the relevance of geographic
concepts to human problems. It is intended for use
in college-level introductory human or cultural ge-
ography courses. The book is written for students
who have not previously taken a college-level ge-
ography course and have had little, if any, geography
in high school.

Divisions within Geography

Because geography is a broad subject, some spe-
cialization is inevitable. At the same time, one of ge-
ography’s strengths is its diversity of approaches.
Rather than being forced to adhere rigorously to es-
tablished disciplinary laws, geographers can com-
bine a variety of methods and approaches. This
tradition stimulates innovative thinking, although
students who are looking for a series of ironclad laws
to memorize may be disappointed.

Human versus Physical Geography. Geogra-
phy is both a physical and a social science. When
geography concentrates on the distribution of phys-
ical features, such as climate, soil, and vegetation, it
is a natural science. When it studies cultural features,
such as language, industries, and cities, geography is
a social science. This division is reflected in some
colleges, where physical geography courses may
carry natural science credit, and human and cultural
geography courses carry social science credit.

While this book is concerned with geography
from a social science perspective, one of the dis-

X111



Xiv @ PREFACE

tinctive features of geography is its use of physical
science concepts to help understand human behav-
ior. The distinction between physical and human ge-
ography reflects differences in emphasis, not an
absolute separation.

Topical versus Regional Approach. Geogra-
phers face a choice between a topical and a region-
al approach. The topical approach, which is used in
this book, starts by identifying a set of important cul-
tural issues to be studied, such as population growth,
political disputes, and economic restructuring. Geo-
graphers using the topical approach examine the lo-
cation of different aspects of the topic, the reasons
for the observed pattern, and the significance of the
distribution.

The alternative approach is regional. Regional ge-
ographers start by sclecting a portion of Earth and
studying the environment, people, and activities
within the area. The regional geography approach is
used in courses on Europe, Africa, Asia, and other
areas of the world. Although this book is organized
by topics, geography students should be aware of
the location of places in the world. A separate index
section lists the book’s maps by location. One in-
dispensable aid in the study of regions is an atlas,
which can also be used to find unfamiliar places that
may pop up in the news,

Descriptive versus Systematic Method. Whether
using a topical or a regional approach, geographers
can select either a descriptive or a systematic
method. Again, the distinction is one of emphasis,
not an absolute separation. The descriptive method
emphasizes the collection of a variety of details about
a particular location. This method has been used pri-
marily by regional geographers to illustrate the
uniqueness of a particular location on Earth's sur-
face. The systematic method emphasizes the identi-
fication of several basic theories or techniques
developed by geographers to explain the distribu-
tion of activities.

This book uses both the descriptive and system-
atic methods because total dependence on either ap-
proach is unsatisfactory. An entirely descriptive book
would contain a large collection of individual ex-
amples not organized into a unified structure. A com-

pletely systematic approach suffers because some of

the theories and techniques are so abstract that they
lack meaning for the student. Geographers who de-

pend only on the systematic approach may have dif-
ficulty explaining important contemporary issues.

Features

This book is sensitive to the study needs of stu-
dents. Each chapter is clearly structured to help stu-
dents understand the material and effectively review
from the book.

Outline. The book discusses the following
main topics:

e What basic concepts do geographers use?
Chapter 1 provides an introduction to basic
geographic concepts, as well as a brief sum-
mary of the development of the science of ge-
ography. Geographers employ several concepts
to describe the distribution of people and ac-
tivities across Earth, to explain reasons underlying
the observed distribution, and to understand
the significance of the arrangements,

e Where are people located in the world?
Chapters 2 and 3 examine the distribution and
growth of the world's population, as well as
the movement of people from one place to an-
other. Why do some places on Earth contain
large numbers of people or attract newcomers
while other places are sparsely inhabited?

e How are different cultural groups distrib-
uted? Chapters 4 through 7 analyze the distri-
bution of different cultural traits and beliefs
and the problems that result from those spatial
patterns. Important cultural features include
political systems, languages, religions, and
daily customs, such as the choice of food,
clothing, shelter, and leisure activities. Geog-
raphers look for similarities and differences in
the cultural features at different places, the rea-
sons for their distribution, and the importance
of these differences for world peace.

* How do people earn a living in different
parts of the world? Human survival depends
on acquiring an adequate food supply. One of
the most significant distinctions in the world
is whether people produce their food directly
from the land or buy it with money earned by
performing nonagricultural types of work.
Chapters 8 through 12 look at these ways of
earning a living. These chapters describe the



economic activities people undertake in dif-
ferent regions of the world and the factors that
account for the distribution of agriculture, in-
dustry, and services. Chapter 12 and a portion
of Chapter 11 concentrate on cities, the centers
for economic as well as cultural activities.

¢ What problems result from using Earth’s
resources? The final chapter is devoted to a
study of three issues related to the use of
Earth’s natural resources: energy, pollution,
and food supply. Geographers recognize that
cultural problems result from the depletion,
destruction, and inefficient use of the world’s
natural resources.

Chapter Organization. Each chapter is orga-
nized with these study aids:

e Case Study. Each chapter opens with a case
study that illustrates some of the key concepts
presented in the text. The case studies are gen-
erally drawn from news events or from daily ex-
periences familiar to residents of North America.

e Key Issues. Fach chapter contains a set of
three or four key issues around which the
chapter material is organized. These questions
reappear as major headings within the chapter.

e Key Terms. The key terms in each chapter
are indicated in bold type when they are in-
troduced. These terms are also defined at the
end of cach chapter.

e Geography in Action Box. Each chapter has
a one- or two-page box that explores in depth
a particular topic related to the subject of the
chapter. The Geography in Action boxes re-
late principles and concepts to applied, prac-
tical issues.

e Summary. The key issues are repeated at the
end of the chapter with a brief review of the
important concepts covered in detail in the text.

e Case Study Revisited. Additional information
related to the chapter's case study may be used
to reinforce some of the main points.

e Thinking Geographically. This section of-
fers five questions based on concepts and
themes developed in the chapter. The ques-
tions help students apply geographic concepts
to explore issues more intensively.

e Further Readings. A list of books and arti-
cles is provided for students who wish to study
the subject further.

PRETFACE = XV

* People, Places, and Change Box. Each chap-
ter concludes with an excerpt from a video se-
ries on human geography being prepared by
the Corporation for Public Broadcasting and
the Annenberg Project in conjunction with the
British Broadcasting Corporation and the Open
University, based in England. These videos will
play on some Public Broadcasting System sta-
tions and will be available for instructors to
show in classrooms.

Appendix. A special appendix on scale and
major projections enhances the discussion of the sub-
ject in Chapter 1 of the text. We are grateful to Phillip
C. Muehrcke, Professor of Geography at the Univer-
sity of Wisconsin-Madison, and former president of
the American Cartographic Association, for his clear
explanation of the subject.

Ancillaries Materials: Annenberg/CPB
Video Series

We are pleased to announce that this text has
been selected as the companion text for a new video
series co-produced by Annenberg/CPB, The Open
University, and the BBC. Human Geography: People
Places and Change provides on-location footage
from all over the globe. The series contains eleven
professionally produced tapes which average 30 min-
utes in length. This edition contains optional boxes
referring to appropriate segments from the series.
The tapes may be purchased at low cost directly from
Annenberg/CPB by phoning (800)-LEARNER. Com-
plementary copies of video tapes and a comprehen-
sive Annenberg Series Facully Guide are available free
to qualified adopters. An Annenberg Series Student
Guide will also be available at low cost for courses
that intend to maximize use of the video. For infor-
mation about these or the supplements listed below,
please contact your local Prentice Hall representative.

o Study Guide (0-13-459504-1)

e Instructor’s Resource Manual (0-13-392465-3)
e Slide Set (0-13-393463-2)

e Acetate Transparencies (0-13-392754-7)

e Test Item File (0-13-392523-4)

e IBM Test Manager (0-13-393448-9)

e Mac Test Manager (0-13-393455-1)

e New York Times Geography Supplement
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Suggestions for Use

This book can be used in an introductory human
or cultural geography course that extends over one
semester, one quarter, or two quarters. An instructor
in a one-semester course could devote one week to
each of the chapters, leaving time for examinations.

In a one-quarter course, the instructor might need
to omit some of the book’s material. A course with
more of a cultural orientation could include Chapters
1 through 8, plus Chapter 13. If the course has more
of an economic orientation, then the appropriate
chapters would be 1 through 3 and 7 through 12, or
if time permits, 13.

A two-quarter course could be organized around
the culturally oriented Chapters 1 through 7 during
the first quarter and the more economically orient-
ed Chapters 8 through 13 during the second quarter.
Topics of particular interest to the instructor or stu-
dents could be discussed for more than one week.

Changes

Until the late 1980s, geography textbooks were re-
vised infrequently. Thematic concepts seemed time-
less, and world economic and political structures static.
During the 1990s, the rapid rate of world changes can
make geography texts seem outdated quickly.

A few years ago, geography books had to cope
with the creation of two dozen new countries in a
couple of years, primarily as the result of the fall of
communism in Eastern Europe and the resulting
breakup of the Soviet Union, Yugoslavia, and
Czechoslovakia. Until recently, geographers could
delineate the boundaries of the new countries, but
they possessed few statistics about these new coun-
tries” peoples and economies. As more data become
available, geographers are able to understand the
deep cultural and economic differences underlying
the pressures to create new countries.

Material once central to a human geography
course is now relegated to historical geography: the
Soviet Union no longer exists, and South Africa no
longer practices apartheid. In a rapidly changing
world, an introductory human geography text must
decide how much history to retain. This book re-
tains maps of the former Soviet Union and segre-
gated South Africa. Overall, the book probably

contains more examples of history than many stu-
dents prefer and less than many instructors prefer.

Geographic changes in the mid-1990s are less vis-
ible on world maps than the delineation of new
countries, but they have more profound impacts on
our culture, economy, and environment. This edi-
tion of the book is organized around a tension be-
tween  two  important  themes in  the
1990s—globalization and cultural diversity. In many
respects we are living in a more unified world eco-
nomically, culturally, and environmentally. The ac-
tions of a particular corporation or country affect
people around the world. At the same time, people
are taking deliberate steps to retain distinctive cul-
tural identities. They are preserving little-used lan-
guages and fighting fiercely to protect their religions.

An important change in this edition is the alloca-
tion of more space to the service sector of the econ-
omy. Two-thirds of North Americans work in the
services, but this sector of the economy receives min-
imal treatment in introductory (or even intermedi-
ate-level) geography books. Part of the problem in
introducing this material at the introductory level is
that geographers have not settled upon an authori-
tative typology. This book adopts a format used by
the United Nations of dividing services into five
types—transport (along with communication and
utility) services, producer services, retail and whole-
sale services, consumer services, and government
services. It is hoped that, by giving service the posi-
tion of prominence it deserves, this book can con-
tribute to the development of a widely accepted
geographic framework.

Critical to delivery of up-to-date information is
minimizing the time between completion of changes
in the text and maps and distribution of the printed
book. For example, maps incorporate data published
by the Encyclopaedia Britannica in May 1995. This
edition reflects world changes through mid-June
1995, and copies of the book were available in some
bookstores by August 1995.

Maps have also been added to reinforce the ten-
sion between globalization and cultural diversity. For
example, maps have been added to illustrate transna-
tional corporations and the changing hierarchies of
cities in the world and within the United States ac-
cording to the type of services they perform. In-
creasing cultural diversity is represented in new maps
of Fez and Ho Chi Minh City, immigration to the



United States from Latin America and from Asia, im-
migration of African-Americans within the United
States, and differences in population characteristics
among six U.S. communities. Charts have been
added to illustrate such points as changes over time,
sources of migrants to the United States, relative size
of world languages and language families, distribu-
tion of energy reserves, divergence between
Malthus’s theory of overpopulation and contempo-
rary reality, and relationship between a country’s in-
come and level of pollution.

In the past, maps were drawn to illustrate only a
narrow or precise idea. But maps have been re-
drawn to include information of interest to the read-
er that may not be absolutely central to the map’s
precise purpose.

Finally, given the enormous amount of material
now available electronically, through CD-ROM, net-
working, and so on, why should an instructor con-
tinue to make students buy an expensive textbook?
In the computer age, is a textbook an anachronism?
A book is a slow way to communicate: by the time
this book is in your hands, something in it will be
outdated, perhaps a new war, peace treaty, or Unit-
ed Nations member.

The information superhighway is filled with in-
formation that can be retrieved quickly, but the in-
formation is poorly organized and written. In
contrast, a high-quality book is crafted carefully by
the author, editors, and publishers. For example, the
author rewrote this sentence five times to convey a
precise meaning. Editors then change many of the
words and punctuation to assure that the author’s
intended meaning is successfully communicated. A
book allows an author to lay out a more careful and
clear route to explanation and understanding than
is possible electronically. For now, computers are
tools for retrieval of facts and for advanced analysis,
but they cannot yet compete with books in explain-
ing a discipline’s basic concepts and themes.
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The world map at right reveals one
of the most significant elements of
the cultural landscape—the political
boundaries that separate its five
billion inhabitants. The numerous
states range in size from Russia,
which occupies one-sixth of the
world’s land area, to microstates
such as Singapore, Malta, or Grenada.
The names of these states evoke
images of different environments,
peoples, cultures, and levels of well-
being. However, the political
boundaries are only one of the many
patterns that geographers observe
across the earth’s surface.
Geographers study the distribution
of a wide variety of cultural and
environmental features—social
customs, agricultural patterns, the
use of resources—many of which
transcend political boundaries. As
scientists, geographers also try to
explain why we can observe these
patterns on the landscape. The facing
map and chapters that follow are
intended to begin the student on a
journey toward understanding our
exciting and complex world.
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