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Preface

I wrote Communication Mosaics to support introductory courses that survey
the broad and exciting field of communication. Unlike other forms of the intro-
ductory course, the survey approach doesn’t emphasize in-class student per-
formances, such as giving speeches and engaging in group discussion. Instead,
the survey course aims to provide a more comprehensive view of the commu-
nication field, giving attention to topics and contexts that cannot be covered
in performance-oriented classes. The focus on conceptual understanding of the
breadth and importance of communication in many spheres of life allows the
survey course to serve a greater number of students than typically can be
accommodated in introductory courses that include performance.

Responses to the first and second editions of this book indicate that many
faculty want a textbook that is specifically designed to support a survey
approach to the introductory course. Student feedback to previous editions
indicates that students, too, find it useful to take a course that gives them an
expansive introduction to the communication discipline. In addition to wel-
coming the approach of this book, faculty and students have been generous in
offering feedback that I have used to improve the third edition.

In the pages that follow I explain my vision of this book and the features
I weave into it. As I discuss the book, I'll note changes I made in preparing the
current edition.

_.COMMUNICATION AS A MOSAIC

T e B O e

As the title of the book suggests, communication is an intricate mosaic that is
made up of many parts. The parts are distinct, yet they are also interrelated:
All of them work together to create the whole of communication. This book
increases students’ awareness of the importance of basic communication skills
and processes and shows students how those common elements surface in spe-
cific settings where people communicate. Part I of Communication Mosaics
introduces students to the discipline of communication and then explains basic
processes and skills that are common to a range of communication situations
and goals. In response to faculty feedback on previous editions of this book, I
have increased coverage of the history of the communication field and emerg-
ing lines of research and teaching. The basic communication skills and
processes are:

& Perceiving and understanding
& Creating communication climates

& [Engaging in verbal communication

xvii
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4 Engaging in nonverbal communication
& Listening and responding
4 Adapting communication to people and contexts

These basic skills and processes shape the character and effectiveness of
communication in a wide range of settings, although how each one functions
differs from context to context. For example, we may use different listening
skills when talking with a close friend and when listening to television news.
Feedback from faculty persuaded me to remove the chapter on interviewing
(Chapter 12 in the previous edition) and include that as an appendix. Part II
of the book shows how basic communication processes and skills covered in
Part I function in seven specific contexts:

& Communication with ourselves
Communication in personal relationships
Communication in groups and teams
Communication in organizations

Public speaking

Mass communication

® & ¢ o o o

Technologies of communication

|FEATURES OF COMMUNICATION MOSAICS

Accenting this book are five features that enhance students’ learning and
ensure the scholarly integrity of content.

Accessible, Conversational Style

To prepare myself to revise Communication Mosaics, I read reviews prepared
by faculty and more than 1,000 students. Nearly all students said that the per-
sonal writing style motivated them to read chapters and made the book more
accessible and applicable to their lives. For this reason, in the current edition,
I retain the conversational style that invites students to think with me and
that lets them know a real person is behind the words they are reading. I refer
to myself as “I,” rather than “the author,” and I address students as “you,”
rather than “the student.” I also use informal language, such as contractions,
just as people do in everyday conversations. In the opening chapter of the book,
I introduce myself to students so that they know something about my view of
communication and my motivations for writing this book. Another way in
which I've personalized my writing style is including examples and reflections
from my own life.



FEATURES OF COMMUNICATION MosAics

Foundation in Research and Theory

A textbook is only as good as the research and theory on which it is built. Com-
munication Mosaics draws on the impressive research and theory developed
by scholars of communication. Although I include important work from schol-
ars in other fields, I draw most heavily on the published research of commu-
nication scholars because it is most directly relevant. Instructors who are
familiar with the second edition of this book will notice that the current edi-
tion includes more than 100 new references to studies that were published
since the second edition went to press.

Integrated Attention to Social Diversity

Social diversity is one of the most basic facts of life in the twenty-first century.
The United States and the world include people of different ages, sexual ori-
entations, races and ethnicities, sexes, abilities, and economic circumstances.
These differences directly affect communication. Thus, the idea of universal
communication goals and principles must be replaced with understandings of
how goals and principles are used differently by diverse people and how com-
munication is adapted to contexts.

Communication Mosaics emphasizes social diversity in three specific
ways. First, Chapter 7 offers in-depth coverage of the relationships between
communication and culture: how cultural factors influence communication
style, how communication shapes culture, and how we adapt our ways of com-
municating to particular people and contexts. Second, I weave research on
social diversity into all chapters of the book. For example, Chapter 9 explains
differences in how women and men typically communicate in personal rela-
tionships. Third, examples in the chapters, as well as photographs, feature a
wide range of people.

Integrated Attention to Technologies of Communication

Technology increasingly infuses our lives, and this is reflected in Communi-
cation Mosaics. Every chapter includes examples and research related to
technologies of communication. Chapters also include special features that
inform students about Web sites where they may learn more about particu-
lar forms and contexts of communication. The questions that follow each
chapter also direct students to Web sites that extend the chapter’s coverage
by highlighting technology resources. Another way in which I emphasize com-
munication technologies is with a full chapter on the topic. Chapter 14 deals
exclusively with various technologies of communication that have changed,
or will soon change, how we live and work. In response to feedback from fac-
ulty and students I revised this chapter substantially. The chapter now
focuses less on describing communication technologies and more on explor-
ing their impact on how we think, relate, and act in personal, professional,
and social contexts. Students who use this book new automatically receive a
4-month free subscription to InfoTrac® College Edition: a world-class, online

Xix
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library that gives students access to articles from hundreds of academic jour-
nals and magazines and to texts of speeches.

Student Commentaries

Woven into each chapter are commentaries from students’ journals and
papers. Although students at my university wrote most of the commentaries,
there are also ones sent to me by students at other universities. I hope that
students who use this third edition will send me commentaries to enhance the
next edition. I include student commentaries because in my 27 years of teach-
ing I've learned that students have much to teach each other and me. The stu-
dent commentaries show how different people relate communication principles
and research to their own lives.

Pedagogical Features

In this book I include seven features to maximize student learning.

For Your Information Featured in each chapter are “For Your Information”
boxes that highlight communication research and the role of communication
in everyday life. I use these to call students’ attention to particularly inter-
esting and important aspects of communication in a variety of settings.

Sharpen Your Skill Each chapter also includes “Sharpen Your Skill” exercises
that invite students to apply skills and principles discussed in the text. Some
of these exercises encourage students to practice a particular skill. Others
invite students to observe how communication concepts and principles dis-
cussed in the text show up in everyday interactions. Still others ask students
to reflect on the ways in which particular skills, theories, or concepts have
shaped who they are and how they communicate.

End of Chapter Questions Following each chapter are questions that encour-
age students to reflect on what they have read and to extend and apply the
material presented in the chapter. Questions at the end of each chapter
include one or more that guide students to Web sites that can enlarge their

understanding.

Focus Questions Opening each chapter are focus questions that orient stu-
dents to the chapter that follows and help them organize how they read and
study the material.

Highlighting of Key Terms Within each chapter I boldface key concepts and
terms that students should learn. All boldfaced terms are repeated in a list at
the end of each chapter to encourage students to check their retention after
they have read the chapter. Boldface terms are also defined in the glossary at
the end of the book.
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Experience Communication

New to this edition is a dynamic feature that invites students to apply com-
munication theories, concepts, and research to everyday interactions. At the
end of each chapter I present a short case study or news clip that shows how
ideas covered in the chapter show up in actual communication. To make the
cases and clips engaging and realistic, they are included on a CD-ROM that
students receive free with their new textbooks. The CD-ROM features videos
in which professional actors enact the case studies or in the case of Chapters
13 and 14, a CNN News piece relates an applicable story. Both at the end of
each chapter and after each video presentation I have written questions to
encourage students to apply chapter theories and principles to analysis of the
case study or news clip.

Communication Mosaics CD-ROM

New to this edition is the Communication Mosaics CD-ROM. This CD-ROM
is free in the back of every new copy of the text and offers students one-stop
access to all of the digital resources available with the text, including InfoTrac
College Edition, access to chapter-by-chapter resources and activities on the
Communication Mosaics Web site, access to Speech Builder Express speech
outlining program, and under Experience Communication the highly interac-
tive video communication scenarios. The Experience Communication case
studies described above can now be viewed in action. What may otherwise be
abstract can now be watched, heard, and critiqued.

Resources for Students and Instructors

Accompanying this book is an integrated suite of resources that support both
students and instructors.

Instructor Resources
Instructors who adopt this book may request a number of resources to support

their teaching.

& The Instructor’s Resource Manual by adopter Robert Cole of the
State University of New York at Oswego offers guidelines for setting
up your course, sample syllabi, chapter-by-chapter outlines of con-
tent, suggested topics for lectures and discussion, and a wealth of
class-tested exercises and assignments. It also includes a test bank.

& ExamView for Windows and Macintosh is a fully integrated
resource for creating and using test items. This resource includes
all of the test items found in the Instructor’s Resource Manual.

& Multimedia Manager Presentation Tool for Communication
Mosaics is an instructor CD-ROM with pre-designed, chapter-
specific PowerPoint® presentations, containing hundreds of images,
text, and all of the videos included on the Communication Mosaics
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CD-ROM to invigorate your lecture presentation and support teach-
ing. The Multimedia Manager also offers the ability to import infor-
mation from previously created lectures or classroom activities.

& Also available to instructors adopting the book are video
resources. All of the video scenarios included on the Communica-
tion Mosaics CD-ROM or cued within the PowerPoint® presentations
on the Multimedia Manager are available on one of the volumes
included in Wadsworth’s video series. Wadsworth’s video series for
Speech Communication includes: Communication Scenarios for
Critique and Analysis (Volumes I-IV), Student Speeches for
Critique and Analysis (Volumes I-VIII), and CNN Today
videos for Human Communication, Public Speaking, Inter-
personal Communication, and Mass Communication. Consult
your local Wadsworth/Thomson Learning representative for a table
of contents of each video volume or check out the Web site at
http://www.wadsworth.com/speechcomm_d/index.html and look for
the icon Video Resources for Instructors.

& The Teaching Assistant’s Guide to the Basic Course is available
to instructors who adopt this textbook. Katherine G. Hendrix, who is
on the faculty at the University of Memphis, prepared this resource
specifically for new instructors. Based on leading communication
teacher training programs, this guide discusses some of the general
issues that accompany a teaching role and offers specific strategies
for managing the first week of classes, leading productive discus-
sions, managing sensitive topics in the classroom, and grading stu-
dents’ written and oral work.

Available to qualified adopters. Please consult your local sales represen-
tative for details.

Student Resources Students who purchase Communication Mosaics will find
a rich array of resources to enhance and extend their learning.

& The Student Companion to this edition provides students with
interactive summaries of chapter content, vocabulary lists, self-tests,
and practical activities that help them to develop skills in communi-
cating and apply those skills in their everyday interactions. The
Companion also integrates Web and InfoTrac College Edition activi-
ties into its coverage.

& With this new text, students automatically receive a free 4-month
subscription to InfoTrac College Edition, an online library with
extensive holdings in communication.

& Numerous InfoTrac College Edition Student Activities Work-
books are available bundled with the text. These workbooks extend
the text by providing numerous, additional individual and group
activities that encourage students to utilize the InfoTrac College
Edition database of periodicals and journals. Different workbooks
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