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Strategy for Ethical Decision Making

When confronted with a problem, a person can
take any number of actions. Some actions may be
useful, whereas others may create more prob-
lems. Philosophers have developed various ethical
decision-making models to help a person to Tesolve
a dilemma. Some models are more complex than
others.

The following is a decision-making model you
can use to resolve the ethical problems found at the
beginning of each chapter. This model consists of
the following six steps:

1. Facts. Gather all the necessary facts, including
whether any state or federal statutes or whether
any administrative regulations apply. Once you
have examined the facts, you will be able to
define the problem.

2. Stakeholders. List all the stakeholders that may
be affected by the decision.

3. Values. List all the personal and work-related
values involved in the particular case.

These values may include one or more of the
following:
a. Personal values
 Religious values or idea of good
+ Honesty, such as truth telling, candidness,
or openness
¢ Integrity, such as acting on convictions,
courageous acts, advocacy, or leadership by
example

b. Institutional values
« Responsible citizenship, such as respect
for law or social consciousness
+ Pursuit of excellence, such as quality of
work
* Accountability, such as responsibility or
independence
¢. Interpersonal values
» Promise keeping, such as fulfilling the
spirit of commitments
+ Loyalty, such as fidelity or confidentiality
» Fairness, such as justice, equal treatment,
diversity, or independence
 Caring for others, such as compassion or
kindness
+ Respect for others, such as human dignity
or uniqueness

Alternative Actions. List all the possible alter-
native actions from which you could choose.

Prioritization. Choose and prioritize by an-

swering the following questions:

a. Which stakeholder do you believe is the
most important in this situation?

b. Which value do you believe is the most
important in this situation?

¢. Which of the choices do you believe will
cause the greatest good or the least harm?

Potential Action. Make a decision as to which
stakeholder should prevail and determine a
strategy (course of action) to carry out your
decision.
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During the last three decades, the legal scene in the
United States has changed tremendously. The future of
the law will be even more dynamic. As a result, busi-
nesses must influence and adapt to the dramatically
changing legal environment. The Legal, Ethical, and
International Environment of Business, Fifth Edition, was
written with two goals in mind—to present to the stu-
dent the breadth of the legal environment of business
and to provide a legal, ethical, regulatory, international,
and technological foundation that can be used in his or
her business or government career. Where appropriate,
comments are made about the political and social as-
pects of the legal environment.

To accomplish these goals, we have presented ma-
terials that cover both private and public legal aspects
of business. Unit I provides students with an introduc-
tion to law, ethics, and the World Wide Web (WWW/).
This unit includes chapters on ethics, the judicial
system, and alternatives to the judicial system called
dispute resolution procedures. The chapters on consti-
tutional law, administrative agencies, and criminal law
introduce students to the regulatory issues. Unit II cov-
ers business and private law. Topics include torts; con-
tracts; sales law; negotiable instruments; international
business law; rights of consumers, debtors, and credi-
tors; consumer protection; and property and computer
law. Unit III examines the formation of business enti-
ties and agency and employment law. Unit IV sets out
the various aspects of government regulation, which
includes securities, antitrust, and labor and employ-
ment law; equal opportunity; and environmental law.

The fifth edition includes technological, ethical,
and international sections in every chapter. Students
are provided an opportunity to study the historical

development of the U.S. legal system along with a
general discussion of how constitutional issues affect
businesses. The text integrates the American Assembly
of Collegiate Schools of Business (AACSB) curricu-
lum standards to cover ethical, global, political, so-
cial, legal, regulatory, environmental, and technological
issues.

New to the Fifth Edition

Technological issues are in the forefront of business is-
sues today. New to the fifth edition is the CyberLaw
feature. Each chapter includes a legal discussion on
how cyberspace has impacted, changed, or added new
legal issues to a particular legal topic. CyberLaw ac-
quaints students with current legal issues concerning
technology. For example, businesses are adopting tech-
nology to drive down costs of purchasing. One
method used is electronic business-to-business auc-
tions. These auctions are compared with business-to-
consumer auctions. Businesses use the web to sell items
through electronic catalogs. Web businesses currently
are exempt from sales taxes. Because sales taxes are not
imposed on these transactions, how have state tax rev-
enues been impacted? How are the state governments
responding? These issues are explored to illustrate the
ripple effect of decisions involving technology.

The Using the World Wide Web feature has been
expanded. This edition has built a large web data-
base with each chapter has its own summary of
web addresses. The web addresses on the inside back
cover have been updated and make it easy for stu-
dents to find commonly used web addresses, such as
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www.whitehouse.gov. Because faculty and students have
access to the web, each chapter has two Web Activities.
Additionally, the last problem in the Questions and Case
Problems section includes an additional web activity.

New to this edition is a reference in each chapter
to a fictitious business called Artiste Login Products,
Inc. This fictitious business is used to emphasize the
overall view of each chapter.

Each chapter has a court case decided in 2000.
These latest cases keep the students interested in the
current law. Business-oriented issues, such as the
blowouts of the Firestone/Bridgestone tires used pri-
marily on Ford vehicles, are the focus of the Legal
Highlight features. The new Third Restatements of Torts
position on product liability is likewise presented in
the text of the chapter on product liability.

The chapter on criminal law includes a discussion
of the recent U.S. Supreme Court decision to uphold
the 1960s case of Mirnda v. Arizona. In the chapter
of secured transactions, the new Uniform Commer-
cial Code, Article 9, is fully discussed. The new Arti-
cle 9 modifies prior law as to where to file a finan-
cing statement and broadens the different types of col-
lateral.

This fifth edition has integrated technology issues,
landmark cases with 2000 cases, and business and gov-
ernment web sites. Each chapter has questions that are
designed such that the students should use the web to
find answers, just as they will be doing in their business
lives.

Total Learning/
Teaching Package

This text constitutes what we believe to be a total
learning/teaching package. It contains numerous ped-
agogical aids and high-interest additions.

Case Selection
and Presentation

Each chapter has several cases to illustrate the applica-
tion of the law to specific business problems. We have
tried to create a balance between classic cases that are
well recognized and recent cases that have changed the

law significantly. Each case starts with the citation that
includes the court, the date, the federal or state reporter
(if available), the West reporter, and, when possible, a
web citation.

The Background and Facts section focuses on the set-
ting in which the case arose and identifies the plaintiffs
and defendants. Text from an actual court case is then
presented in an abbreviated form. Although the case is
in an abbreviated form, enough judicial material is in-
cluded to allow the professor to facilitate a discussion
with the students to explore the reasoning and impact
of the case. Finally, the Decision and Remedy section
clearly states who prevailed in the case and why. When
appropriate, we include a Comment section that pres-
ents additional material not available from the case it-
self or that indicates future trends. Each case ends with
a Critical Thinking problem that helps the students reach
a deeper level of understanding of the law and public

policy.

Chapter Features

Each chapter includes one or more of the following
special sections. These segments are designed to be in-
structive as well as interesting.

Quotations

Each chapter opens with a brief quotation that is ap-
propriate to the chapter material. The source of the
quote is included.

Ethical Considerations

The emphasis on ethics in academic studies is reflected
in the standards set by the AACSB. These standards re-
quire that ethics be integrated into the study of busi-
ness, and this text likewise integrates ethics into each
chapter. Chapter 2, Ethics and Corporate Social Respon-
sibility, covers ethical theories and provides a basis for
class discussion of the ethical problems set out at the
beginning of each chapter. A model is provided in
Chapter 2 and reprinted on the inside front cover to
assist students in resolving ethical issues.

Fictitious Business

Contained in each chapter is a fictitious business called
Artiste Login Products, Inc. This business is featured



in the Introduction. In some chapters, it is integrated,
such as in Chapter 3 where Artiste Login Products,
Inc., is involved in a lawsuit. In other chapters, the
business is used in the Web Activities or the Internet
problem at the end of the Questions and Case Problems
section.

In the scenario, Artiste Login Products, Inc., has a
web presence, sells both unique, handmade items, and a
variety of other common goods, such as dinnerware.
The instructor can build problems, current issues, and
critical thinking around this business.

CyberLaw

The new feature entitled CyberLaw includes a discus-
sion on a specific legal topic involving the web. New
problems are discussed, such as the authentication of
electronic signatures, along with new twists on old
problems, such as privacy in the electronic age.

Exhibits

Most chapters have at least one exhibit to illustrate im-
portant aspects of the law. Some exhibits are charts,
such as the one setting out the federal court system;
others focus on classifications or summaries; and others
illustrate forms used in the legal or business world, such
as a sample credit sale contract.

Legal Highlights

All chapters have a feature entitled Legal Highlight. This
feature is used to present stories and to provide practi-
cal advice, such as how to check on a Social Security
account or examples of how the law was applied in an
unusual situation.

International Considerations

The economic future of the United States is depend-
ent on international trade. People involved with inter-
national business need a working knowledge of how
international trade functions and the legal problems
that may arise. The AACSB also is concerned with in-
tegrating global issues into the academic studies of
business. Each chapter has an International Consideration
that discusses international aspects of the chapter’s sub-
ject matter. Chapter 13, International Business Law, cov-
ers various aspects of doing business in the global
environment.

Preface ®  XXvii

Legally Speaking

Toward the end of each chapter is material entitled
Legally Speaking. In each such discussion we have at-
tempted to present a factual situation that a business-
person could confront in his or her career. These
situations concern problems that are collateral to the
rest of the material contained within the chapter. They
provide students with practical advice on how to apply
the law.

Using the World Wide Web

Each chapter has a variety of references to web sites. This
fifth edition integrates into the textual material refer-
ences to web sites relating to cases, statutes, reg-
ulations, and organizations. Professors and students
can use these references to find more information on the
issues discussed in the chapter. Using the World Wide Web
starts with a short discussion, followed by a summary of
all the web sites in the chapter. This summary makes find-
ing web sites easier. Using the World Wide Web ends with
two Web Activities. At the end of each chapter is a research
problem involving the use of the web.

Key Terms

Each chapter includes a list of Key Terms. The terms are
first identified in the chapter by boldfaced type at
which point a definition is provided. A key term used
immediately prior to the definition is identified by the
use of italics.

Questions and Case Problems

At the end of each chapter, there are ten Questions and
Case Problems. The problems are a mix of hypothetical
questions and actual case problems. The case problems
are summaries of appellate court cases for which full
citations are given.The last question involves a problem
to be researched on the web.

Complete answers to all of the Ethical Considerations
and the Questions and Case Problems are found in a sep-
arate manual entitled Answers to Ethical Considerations,
Critical Thinking, Web Activities, Questions and Case
Problems.

Appendices

This book can serve as a reference because of the ap-
pendices included. They are as follows:
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The Constitution of the United States of
America

>

The Uniform Commercial Code (Excerpts)
The Sherman Act (Excerpts)

The Clayton Act (Excerpts)

The Federal Trade Commission Act (Excerpts)
National Labor Relations Act (Excerpts)
The Federal Civil Rights Laws (Excerpts)
The Uniform Partnership Act (Excerpts)
International Top-Level Domains (ITLDs)
Critical Thinking

Selected World Wide Web Government
Addresses

Spanish Equivalents for Important Legal
Terms in English

RT " IDoT"Tmygow

=

Supplements

Study Guide

The Study Guide (0-324-06185-4) was written by
Thomas Brierton of the University of the Pacific. Each
chapter reinforces what the text has presented. The
Study Guide consists of descriptions of general princi-
ples discussed in each chapter, chapter summaries in
sentence outline form, and true-false, fill-in-the-blank,
and multiple-choice questions to test students’ com-
prehension.

Instructor’s Manual

The Instructor’s Manual (0-324-06184-6) was written by
Dinah Payne of the University of New Orleans and
Michael Hogg of Tulane University. Each chapter in-
cludes a chapter overview, chapter outline, case com-
ments, discussion questions, ethical and international
considerations comments, and instructional suggestions.

Test Bank

The Test Bank (0-324-06186-2) was written by Dinah
Payne of the University of New Orleans and Michael
Hogg of Tulane University. Each chapter of the Test
Bank has approximately twenty-five true-false ques-
tions and seventy-five multiple-choice questions;
many chapters have more items.

The Tést Bank is available on Exam View™, a com-
puterized testing software containing all of the ques-
tions in the printed test bank. This program is an
easy-to-use test creation software package compat-
ible with Microsoft Windows. Instructors can add or
edit questions, instructions, and answers, and select
questions by previewing them on the screen, selecting
them randomly, or selecting them by number.
Instructors can also create and administer quizzes on-
line, whether over the Internet, a local-area network,
or a wide-area network. Instructors should contact
their West sales representative to inquire about acquir-
ing Exam View™.

Answers to Ethical Considerations,
Critical Thinking, Web Activities,
Questions and Case Problems

The Answer Manual (0-324-06284-2) provides model
answers to the Ethical Considerations that begin each
chapter. This portion is followed by solutions to the
Questions and Case Problems found in the end of each
chapter.

Transparency Acetates

The supplements package contains a set of ap-
proximately thirty transparency acetates (0-324-
06286-9).

PowerPoint Presentation Slides

Developed by Michael Hogg, more than 200 Power-
Point slides (0-324-06285-0) are available to supple-
ment course content, adding structure and visual
dimension to lectures.

Product Support Web Site

A rich web site at http://bohlman.westbuslaw.com
complements the text providing many extras including
learning and teaching resources, case updates, a product
tour, and a guest book.
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we can make this text even better in future editions.

Herbert M. Bohlman
Mary Jane Dundas
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