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Preface

nderstanding media in today’s world is more than a scholarly
exercise; it is a necessary survival skill in a world that has been
utterly changed by mass communication. All students, whether
they will be practitioners, critics, or consumers, have to be
able to analyze the ways in which mass media are being used
to change the world. This book provides the tools they need to accomplish
that analysis.

ABOUT THIS BOOK

The way a text tells the story of media can make a difference in how stu-
dents master the content. Because of this, Mass Media in a Changing World
organizes its survey of media with an innovative approach featuring:

e A unique three-part narrative structure. Each chapter is organized around
the topics of history, industry, and controversy.

e A synthesis of research and points of view.

e An organization that allows for both comprehensiveness and maximum
comprehension.

e An integration of unique multimedia ancillaries that lend meaning and
relevance to the themes of every chapter.

This is the story of where the media came from, why they do what they do, and why

those actions cause controversies.
THREE-PART NARRATIVE APPROACH

Mass Media in a Changing World has a unique three-part narrative structure.
Every chapter is divided into sections on history, industry, and controversy.
The three-part structure makes clear the way industry practices developed
historically and how those practices have resulted in today’s issues. This is
the story of where the media came from, why they do what they do, and
why those actions cause controversies.

The history sections of each chapter help the student understand that
much of what is happening in the media today is actually a process of his-
tory repeating itself. War coverage, for example, has always been controver-
sial, and the red-hot Internet economy of the 1990s was an echo of the
economic boom created by radio in an earlier day. Many of the fears parents
have about the Web and television today are similar to earlier concerns
about the effects of silent movies and comic books.

The industry sections, for example, “Understanding Today’s Book
Publishing Industry,” demonstrate that media practices did not develop in a
vacuum. Rather, media companies do what they do because of industry ob-
jectives, especially economic objectives. Knowing that Hollywood movies
are designed for teenage and overseas audiences, for example, explains why
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so many of them take the form they do. An added bonus of the industry sec-
tions is that they introduce the types of careers that each medium offers for
the student who is considering a media profession.

The controversies sections introduce the student to the debates that op-
ponents—including parents, media companies, legislators, consumers, and
watchdog groups—are currently fighting about. These battles take place in
houses of government, industry board rooms, civic groups, academic
classes, and courts of law, and they will continue to rage when today’s stu-
dents go out into the world. Some of these controversies, such as those re-
garding magazine marketing schemes, are best understood in the context of
a specific medium (Chapters 2 through 9). Others, such as advertising di-
rected toward children, are best understood in the context of specific indus-
tries (Chapters 10 through 12) and still others, such as the conflict between
a free press and fair trials, become clearer when explained in a chapter de-
voted to media impact, law, or ethics (Chapters 13 through 15).

Dealing with history, industry practices, and controversies in each chap-
ter creates a narrative flow that helps readers understand and remember
essential concepts. This organizational scheme creates a recognizable struc-
ture for students, providing them with a conceptual framework that breaks
up the story of media into progressive chunks of easily mastered material.
The book also takes a middle path between industry and critical approaches,
providing a survey that is useful not just to those students who want to enter
the industry as practitioners, but also to those who plan to be critics, and
those who will continue to be media consumers (the latter category includes
all students).

ORGANIZATION OF THE TEXT

Because the breadth of content in this course can be overwhelming, Mass
Media in a Changing World is organized for simplicity as well as compre-
hensiveness. The introductory chapter sets the stage by explaining the
book’s three-part structure and introducing some of the essential concepts
that will be developed in later chapters. Then each mainstream medium is
discussed in its own chapter. In the Part 4, news, public relations, and ad-
vertising are given chapters of their own so that students may become aware
of the influence of the information and persuasion industries. All of these
chapters deal with controversies in impact, law, and ethics.

The final three chapters organize and complete these topics, which allow
students to make sense of the overarching issues both within the context of
individual media and across all media. In various places in the book, there-
fore, issues such as violence, stereotyping, and censorship are examined
both as general issues and from the perspective of different media. Because
ethics is dealt with throughout the book in this way, the final chapter pro-
vides an especially effective wrap-up for the content of this course.

The overall structure helps students keep sight of the media world’s
shape. Each chapter, however, tells its own story. These chapters can there-
fore be assigned in any order. Some instructors have assigned the impact,
law, and ethics chapters first, for example, with effective results. The flexi-
bility of these chapters should make it easy to integrate current news events
and guest speakers into the course when the need or opportunity arises.

SPECIAL FEATURES OF THE TEXT

To help students attain a clear understanding of all the important facets of
this extensive field of study, Mass Media in a Changing World makes use of
a number of important learning tools.




CHAPTER HIGHLIGHTS
Each chapter begins with a list of learning points that will be covered in the
History, Industry, and Controversies sections of the chapter. These highlights
represent learning objectives that help students organize their reading and
concentrate on key concepts.

CHAPTER-OPENING VIGNETTES

Chapters open with a brief media-related story. These stories introduce the
central theme of each chapter and are analyzed so that the student enters a
chapter with open eyes and an open mind. For example, the opening
vignette in Chapter 1 (Introduction), “Hating America,” explores the phe-
nomenon of growing anti-American sentiment in a post-September 11, 2001,
world, beginning a discussion about the social and cultural impact of mass
media. Chapter 8 (Television) opens with the vignette “Humiliation TV” and
explores the growth of reality TV programming and its effects. The opening
vignette in Chapter 12 (Advertising), “The Subservient Chicken,” discusses
the wildly popular Burger King Web site and the nature of viral marketing, a
technique that allows consumers themselves to spread the marketing mes-
sage for a company.

MASS MEDIA HISTORY

The history of mass media is an important element of any survey course on
mass communication. Mass Media in a Changing World presents history us-
ing three casily assimilated features:

e History section—Each chapter contains a History section to centralize the
discussion of key events in mass communication history.

e Milestones—A Milestones list appears following the History section of
each chapter. Each list summarizes the most important events for a chapter,
providing the student with a set of priorities to guide them through their re-
view of the History section.

e Timeline appendix—The book contains an extensive Timeline appendix
that gathers in one place all of the historical milestones discussed in the text
(see page xxii).

CLOSE-UP BOXES ON HISTORY, INDUSTRY,

AND CONTROVERSY

These boxed features reinforce the three-part structure of every chapter.
Each deals with an interesting example or trend that drives home an impor-
tant concept in that section of the chapter. In the chapter on radio (Chapter
7), for example, the Close-Up on History box deals with the 1938 War of the
Worlds broadcast and ensuing public panic. In the chapter on movies
(Chapter 5), the Close-Up on Controversy box looks at the social effects of
motion pictures that glamorize cigarette smoking. In the chapters on media
impact (Chapter 13), media law (Chapter 14), and media ethics (Chapter 15),
the Close-Up on Industry box has been recast as a special Close-Up box
covering key issues affecting these areas of study.

SELF-QUIZ QUESTIONS

Another unique feature of this text is the set of Self-Quiz questions that run
in the chapter margins. These questions enable students to reinforce their
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comprehension of the material while it is still fresh in their minds. They also
highlight the most important points for key passages in a chapter and make
an effective review tool.

CONSIDER THIS QUESTIONS

Critical thinking questions headed Consider This are also placed in the chap-
ter margins. They pose thought-provoking questions to stimulate student
thinking and foster discussion. The instructor may also use the Consider This
questions as discussion points for class or as writing assignments.

FACT FILES

Fact Files are illustrations or tables providing brief snapshots of important
data for a given industry, such as industry leaders, revenue figures, market
share, and consumer trends. They are designed to help the student reinforce
their understanding of important industry facts and trends. The unique visual
design of the Fact Files makes the data easy to understand and retain.
Numerous Fact Files appear in each of the first 12 chapters.

KEY TERMS

Understanding the vocabulary of mass media is an important part of the in-
troductory course. Mass Media in a Changing World reinforces mass media
vocabulary by providing key terms and definitions in the margins of each
chapter. Thirty to 35 essential concepts are introduced in each chapter.
These concepts, all of which are useful in areas of the liberal arts and sci-
ences besides media studies, are set in boldface, carefully defined in the run-
ning narrative, and then amplified with examples chosen to stimulate
student interest. In addition, the end of each chapter includes a list of that
chapter’s key terms, with page reference numbers.

An end-of-chapter summary recaps the essential points of the chapter in nar-
rative form. It assists students in reviewing important themes, events, con-
troversies, and concepts.

ELECTRONIC EXCURSIONS

Each chapter concludes with an integrated set of media-related activities us-
ing the student CD-ROMs and Web site developed especially for the text.
These include some or all of the following for each chapter:

e Web Excursions—Recommended Web sites related to the chapter are
coupled with critical-thinking questions to help the student assess the con-
tent of a given site.

* CD-ROM Excursions—These activities point the student to specific, rele-
vant tracks found on the double-CD-ROM package that accompanies the
book. These include segments from Media Tours and Media Talk, which are
further described in Integrated Electronic Resources on the next page.

NOTES

A comprehensive list of source notes is organized by chapter and included
at the end of the book.



FULL GLOSSARY OF KEY TERMS

A concise master glossary of essential vocabulary is included at the end of
the book. These terms are also page-referenced in the index.

COMPLETE TIMELINE OF MASS MEDIA MILESTONES

This complete Timeline, located in the back of the book, integrates all of the
various Media Milestones and other important dates from the book into one
comprehensive format. It provides a single place to view, compare, and con-
trast the historical developments of key mass media. The complete Timeline
is an effective study aid for the student who wishes to brush up on key his-
torical events. There is also an interactive version of the Timeline on the
companion Web site that uses simple quizzing techniques to further rein-
force the study of media history.

INTEGRATED ELECTRONIC RESOURCES

Mass Media in a Changing World is more than a text. Its accompanying
Media World CD-ROMs, and its Online Learning Center Web site, work to-
gether as an integrated learning system to drive home the basic concepts,
history, industry practices, and controversies surrounding mass media. This
comprehensive system, using a combination of print, multimedia, and Web-
based materials, meets the needs of instructors and students with a variety of
teaching and learning styles.

For the Student

Each chapter is supported by unique content located on the accompanying
Online Learning Center (OLC) Web site for the book (www.mhhe.com
rodman). The OLC includes the following:

e Student self-tests for each chapter, providing a comprehensive set of re-
view questions not found in the book.

e Electronic Timeline study guide, based on the Complete Timeline of
Media Milestones from the text.

e Web Excursions activities and links for each chapter.

e Additional Internet Exercises for each chapter.

e Recommended readings, movies, and documentaries for each chapter.
e A PowerWeb database of online articles.

Media World is a double CD-ROM set produced exclusively by McGraw-Hill.
It includes video materials to reinforce the student’s understanding of the
mass media industry and practices. Media World content is highlighted in the
chapters so that students and instructors can integrate it with the total learn-
ing experience. Media World includes:

e Media Tours videos, providing an inside look at the day-to-day opera-
tions of real media organizations.

e Media Talk videos, featuring newsworthy interviews about important
developments in mass media from the NBC News Archives.

For the Instructor
Additional electronic resources have been developed with the instructor in
mind. The Instructor’s Resource CD-ROM features the following:

* An Instructor’'s Manual with optional activities for each chapter.
e A Computerized Test Bank.
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e PowerPoint presentations for each chapter.

e A Question Bank for the Classroom Performance System (CPS). CPS is a
revolutionary wireless response system that gives instructors immediate feed-
back from every student in the class. CPS units include easy-to-use software
and hardware for creating and delivering questions and assessments to your
class. Every student simply responds with their individual, wireless response
pads, providing instant results. CPS questions for classroom use are included
on the Instructor’s Resource CD-ROM for those instructors who choose to
adopt this technology, which is available from your school’'s McGraw-Hill
service representative.

There is also an instructor’s section of the Online Learning Center (OLC)
at (www.mhhe.com/rodman). It includes the following:

e An Instructor’s Manual with optional activities for each chapter.
e PowerPoint presentations for each chapter.

e Downloadable Question Bank for the Classroom Performance System
(CPS).

Medlia Touwrs is a VHS tape that includes the same profiles of real media com-
panies included on the student CD-ROM. The videotape is provided upon
request for instructors who prefer to show the clips in class using a video-
tape player. Media Talk Lecture Launcher is a VHS tape that includes the
same newsworthy interviews from the NBC News Archives that are included
on the student CD-ROM. The videotape is provided upon request for in-
structors who prefer to show the clips in class using a videotape player.

The author of this text also hosts an electronic discussion group for in-
structors and students in the basic course in mass media. This group, active
since 1997, has been a handy device for distributing up-to-the-minute course
updates, as well as serving as a forum for discussions about the nature of
this course. You can join the group by sending a blank e-mail message to
MediaProfs-subscribe@yahoogroups.com. Messages addressed to the author
individually can be sent to grodman@brooklyn.cuny.edu.



L)

Acknowledgments

A number of people helped make this book possible. If any errors or omis-
sions have slipped though this process, they are entirely of the author’s do-
ing, probably because he failed to follow the advice of someone on this
great team. Much of what is good about this book, however, is attributable
to the following people: Thom Holmes, my senior developmental editor and
favorite tennis partner, was an incredible support system throughout the de-
velopment of this book. Thom was more like a coauthor than an editor of
this book, and I couldn’t have completed it without him. We were strangers
when we began this project, but I am proud to count him among my friends
today. Betty Whitford, on the other hand, my local McGraw-Hill service rep-
resentative, has been my friend for years and would always stop by to see
me on her campus visits, even though I was often in competition with the
authors she represented. It was Betty who suggested that I pitch this project
to McGraw-Hill and who smoothed the way for my introduction to Phil
Butcher, my sponsoring editor and publisher. Betty insisted that I would like
Phil, and she was right. He turns out to be one of the straightest shooters
that I've run across in this or any other business. Christina Thornton-
Villagomez, my project manager (production), has been incredibly patient
and thorough, and Janet Renard was an extraordinary copy editor. Often,
when T had written myself into a corner, Janet was able to hack through the
verbiage and straighten out my line of thought. Lesliec Oberhuber, the mar-
keting executive for this book, has been a source of practical suggestions
since my earliest meetings with McGraw-Hill.

I'd especially like to thank Brian Pecko for his incredible photo research,
Laurie Entringer for her fantastic design work, Carole Quandt for her excellent
proofreading, and Marcie Tullio for her comprehensive editorial coordination.

I'd like to thank those who developed the excellent ancillary materials
for this book, including David Stockton (PowerPoints), Susan Bachner (Web
site content, quizzes), Robin Mouat (art and screen captures), and Heather
Wood (electronic excursions, CPS questions, and miscellaneous research).

Finally, I'd like to thank the various members of my MediaProfs e-group
who have provided guidance by sharing with me their problems and solu-
tions in teaching this course. Of these members I am especially indebted to
Beth Grobman, who also authored the outstanding Instructor’s Manual and
Test Bank for this book.

A panel of expert reviewers were instrumental in shaping the book you
hold in your hand today. I am indebted, therefore, to each of the following:

Ed Adams, Angelo State University, Texas David Bullock, Walla Walla College, Washington

Katrina Bell-Jordan, Northeastern Illinois University Rich Cameron, Cerritos College, California

Thom Botsford: Pensacola Junior College, Florida Jerry G. Chandler, Jacksonville State University, Alabama
Michael R. Brown, University of Wyoming Robert B. Clark, Lane Community College, Oregon
Lawrence Budner, Rhode Island College Joan Conners, Regis University, Colorado

XXiii



Dana Eugene Creasy: Office of the Governor of
Pennsylvania

Eric J. Danenberg, University of La Verne, California

J. Laurence Day. University of West Florida

Linda K. Fuller, Worcester State College, Massachusetts

Valerie Greenberg, University of the Incarnate Word,
Texas

Beth Grobman; De Anza College, California

Louisa Ha, Bowling Green State University, Ohio

Tracy Halcomb, Southeastern Louisiana University

Kirk Hallahan, Colorado State University

Margot Hardenbergh, Marist College, New York

Robin Hardin: University of Tennessee

Murray Harris, Flagler College, Florida

David Holman, Tacoma Community College, Washington

James L. Hoyt, University of Wisconsin, Madison

Kathy Merlock Jackson, Virginia Wesleyan College

Dwight Jensen, Marshall University, West Virginia

Carla Johnson, St. Mary’s College, Indiana

Chris R. Kasch: Bradley University, Illinois

Carl L. Kell, Western Kentucky University

Teresa Lamsam: University of Nebraska, Omaha

Kim Landon, Utica College, New York

Nanci LaVelle, Lane Community College, Oregon

Curtis D. LeBaron, University of Colorado

John A. Lent, Temple University, Pennsylvania

Charles Lewis: Minnesota State University, Mankato

Carol Liebler, Syracuse University, New York

Annette M. Magid, Eriec Community College, New York

Robert Main, California State University, Chico

John N. Malala, Bethune-Cookman College, Florida

XXiv ACKNOWLEDGMENTS

Linda Martin, Louisiana State University, Shreveport

Walter F. McCallum, Santa Rosa Junior College, California

Joseph P. McKerns, late of Ohio State University

W. Bradford Mello, Trinity College, Washington DC

Denis Mercier, Rowan University, New Jersey

Debra Merskin, University of Oregon

Nancy Mitchell, University of Nebraska, Lincoln

David D. Moser, Butler County Community College,
Pennsylvania

Alfred G. Mueller II, Pennsylvania State University

Michael D. Murray, University of Missouri, St. Louis

Diana Peck, William Paterson College, New Jersey

Jerry;Pinkham, College of Lake County, Illinois

Joan B. Ramm, Delta College, Michigan

Eric S. Reed, Owens Community College, Ohio

James E. Reppert, Southern Arkansas University

Lynn Robertson, Delgado Community College, Louisiana

Joseph A. Russomanno, Arizona State University

Karon Speckman, Truman State University, Missouri

David Syring, St. Mary’s University of Minnesota

Robert L. Terrell, California State University, Hayward

Dan Tinianow, La Sierra University, California

JoAnn Valenti, Brigham Young University, Utah

Mary D. Vavrus, University of Minnesota

Hazel G. Warlaumont, California State University,
Fullerton

Gary M. Weier, Bob Jones University, South Carolina

Hans-Erik Wennberg, Elizabethtown College,
Pennsylvania

George Whitehouse, University of South Dakota

Shelly A. Wright, State University of New York. New Paltz



Your Visual Preview

Newspapers

Where Journalism Begins

Innovative
Three-Part Structure

Every chapter is divided into ——|

The Secret Life of Jayson Blair

Jayson Blair seemed fo be doing everything right on his
fast-track career in newspaper journalism. He certainly
followed all the rules for breaking into @ media career,
as listed in Chapter 1 of this book. He fook every jour
sections on his fory, indusfryl nalism course he could, he had numerous internships
and part-time jobs at local papers and other news
and controversy. The three-part organizstions, and he had a series of mentors and

contacts in the field who helped him get established

Smart, energetic and ambitious, he was described as

structure makes clear the way

. o a charismatic young man with an “electric smile.”
industry practices developed In both high school and college (Liberty University,

h istorica | Iy a nd hOW Those and then the University of Maryland) the Virginia na

tive served as an editor on the school newspaper.

practices have resulted in While at Maryland, he interned at both the Boston
Globe and the Washington Post.

I B

today’s issues.

Intriguing Vignettes

Chapter-opening stories effectively

The Internet’s Cold War Genesis

introduce the central theme of each

chapter and are analyzed so that the
student enters a chapter with open eyes

and an open mind.

" Industry

World Domination and The Matrix

a
=
w
7]
9
O

The Metrix; Revolutions was the first ilm to
simaltaneously in theaters workdwide.

To those for whom rap is an African American ort, Eminens’s success with
the geare is 6 form of cultwl thef.

Close-Up Boxes

These boxed features reinforce the
three-part structure of every chapter.
Each deals with an interesting
example or trend that drives home
an important concept in that section

of the chapter.

This is the story of where the media came
from, why they do what they do, and why
those actions cause controversies.



Milestones

A Milestone chart appears in each chapter summarizing the most important historical events for the chapter, providing the student
with a set of priorities to guide them through their reading.
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ess e n-ulmnlu pinner

Self-Quiz Questions

1ex contend that most spnning is a type of lving. or at best the
telling of a halt-truth. Such crities are word lovers and do not ks see Lan.
guage abused and they believe thar public refations people do- coni
abuses, Sometimes they do it Using euphemisms, or substifite o ih
solten 4 Tursh truh One anmual repon referred « i cranh s the “in
volhintary conversion of 4 07 which used one pundit 10 pomt
Perhaps they would tave fooled more people if they ad just called the o
astera ayover in Cleveland ™ Other critics are angered by cuphermisms like % s R
carly vetirement (on finng: rightsizing or firing an entie deparment, ro quiz ques“ons in the chclprer
structrering for putting a whole wwn out of work and wlecking shareholder
value for atine compiny

margins. Self-Quiz i
Ly One report referred to a plane crash as the “involuntary conversion of a 707.” gins SeltQu questions

/ Rulbery s flemsefineirs siman el Tonler e oo Yolkpulbilic enable students to reinforce

and foster discussion.

Another unique feature of this

text is the use of running self-

membering an

relations firm the Dilenschneider Group, Inc.. believes that the vritics have it
wiong. In 4 1099 speech, he defined spin as “mankind's 110 put it

P it s S5 et ) 48 s Wers A TARSY STatneR. R their comprehension of the

fob applicants Ditto for kids wmound Christnus. Spin is uppening every

Pull Quotes
minute of every diy i every city and town around the world”™ In short he

Eyecatching quotations draw e e material at the point when

munniamed that coties confusegood spin” with “bad spin

the student to important ideas (napineg  our g of viw el they are first reading it.

W Lan et thut il ttically In good Lste or

Iry 10 give Ouselves, o

ebically or

1 ki And thar's e

- self quiz
What is spin? How is it viewed differently by
public relations practifioners and critics?

H-l\lﬂxuw Ciumnl
1 Grxl

in the accompanying text.

spinted. opportumisue, sleazs Tl spio cross
the Tine from reality o T

The Big Lie

The b lie oceurs when o prominent person states serhing e or she
Knows 10 he untrue and sticks it no meater what evidence relies it fop-
g that the press and the public will eventually become: contused by the s
sue and forget about n. Those who have been aceused of this et inchiude
cugarette industry executives, who swore under oatli for vears that tobacco s
not addictive, in spite of medical evideace that s
they explained hat i depended on wh
Al acetsed Presicent Bill Clinion of resorting o " -
tis finger at television cameras and intoned, 1 did mot Bave sex with it
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Smart Visuals

Revealing visual aids are used to convey the history of mass communication,
its economics, and the influence of mass media on culture.

Optically scanned- -«
neural input

Auto-start

Browse feature™
(With auto scrolling)

Index feature™

(Uses artificial intelligence
to define key search terms
of interest to you) «eeseess

Data spine™
(Maintains secure
data integrity)sss«e

Handheld
(Energy efficient,
fully mobile, requires
no power supply)

(Just open cover)

Bookmark feature™
(Identifies last point of
previous data access)

Ultra high-density
information storage
(For hi-resolution text and
graphics—color, grayscale

RS

FIGURE 2.2 Technical Schematic Diagrar]

For most readers, traditional books still have advantages o

fact file 9.1

Top Five Internet Nations
There are more Internet users in the United States than in any other counry, but heavy Web use is far from an American phenomanon,

55.2%

Source: ITU World Infernet Access Index, released November 2003.

P
N 1op Publishers of U.S. Books
@) Fiv publshrs dominate US book soles, and four ofthem ore forvign ovned.

Bertelsmann AG, Anchor, Ballantine, Bantam, Broadway, Crown, Delacorte, Dell, Del Rey, Dial, Doubleday, in's
Library, Fawcett, Knopf, Modern Library, Pantheon, Random House, Sec{mclmn Times Books, Villard,

Vintage

Addison Wesley, Allyn & Bacon, Dutton-Puinam-Berkeley, Longman, Penguin, Prentice Hall, Signet-Plume,
Simon & Schuster's educational and reference divisions, Viking

Pearson, England,
Www.pearson.com

News iy Avon, HarperCollins, William Morrow
Australia,
WWW.Newscorp.com

Time Warner,
United States,
www.limewarner.com

Book-of-the-Month Club; Litfle, Brown; Sunset Books; Time-Life Books; Warner Books

Holtzbrinck, Germany,

Farrar, Straus & Giroux; Henry Holt; St. Martin's Press
www.holtzbrink.com

Sources: Company Web sites,

Hlevision betore it, the computer would eventually
ce that many people look at as an indispensable
on. The device now familiar to us as a personal
beginnings thousands of years ago as a cileulator

he computer as a modern in-
atary computer was the abacus,
invented around 3000 8C in
is now Iraq. The abacus used
ent the Arabic system of num-
o the world the concepts of the
tens, hundreds, thousands, and
[bers replaced Roman numerals
atical calculations were greatly

A small early Roman abacus

om Tubes to Chips
uters to be programmable, so a series of formulas,
stored and activated automatically

made of branze. It probably
served as the pocket calculator

Both Germuns  of an ancient merchant
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" Mass Media In A Changing World IV
By George Rodman

Media World Student CD-ROM

Media World is a double CD-ROM set
produced exclusively by McGraw-Hill.
It includes video materials to reinforce
the student’s understanding of the mass
media industry and practices.

Media World includes:

*  Media Tours videos, providing an inside
look at the day-to-day operations of real
media organizations.

* Media Talk videos, featuring newsworthy
interviews about important developments in
mass media from the NBC News Archives.

MediaTours

By Chapter

MediaTours

track Newspapé nside

By Track

Online
Learning
Center

Home

historys &

Newspaper: Inside The
Record

This Media Tours video reveals the
daily operations of The Record. a
midsize newspaper based in
Hackensack, NJ. You will see the
process of how the editorial team
gathers and reports news as well as
the functions of the advertising,
circulation and publishing
departments.

. What are the different divisions of
the North Jersey Media Group?
Where does The Record fitin?

~

. What are the different departments
that make up the editorial side of a
newspaper? What is the chain of

command?

Media World videos are fully integrated
with the text, providing another dimension

Quit

self quiz
What s tha industry's typical responsa to the
charge that violence in the media causes vie-

to the learning experience.

End-of-Chapter Features For Easy Review

Summing Up

|

_— Helpful Chapter Summaries and Key Terms

Electronic Excursions

These meaningful resources include Web-
based exercises, links to media essays and

articles, and additional Media World videos.
|
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HISTORY
Web Excursion

PowerWeb Arficles

HISTORY
Web Excursion

Key Terms

INDUSTRY
Web Excursion
3 Whether

CONTROVERSIES
Web Excursion

£
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