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preface

Computers? In art? | remember telling my boyfriend (later to

become my husband) Glenn that computers would never be used in art.

As | watched him carry those long boxes of computer punch cards to class

each week, I chuckled, secure in the knowledge that
artists had no need for computers. How wrong I was!
Back when I studied graphic design and art in col-
lege, you learned how to prepare art for printing with
materials such as Rubylith and stat cameras. Rubylith
was a thin, semitransparent acetate material that was
used to block out areas of color. I remember spending
hours cutting CMYK (cyan, magenta, yellow, and key)
color separations with an X-ACTO knife. Type involved
an even crazier process. You would go to a gigantic
drawer filled with type of various sizes and styles and
pick the sheets of type closest to the sizes you needed,
because, unlike today, type came in only a few sizes.
Then you would use Popsicle sticks to laboriously rub
(or set) the type in place on the page. Stat cameras gave
you the ability to “resize” your type through the photo-
graphic reproduction method. You would first photograph
the type, then enlarge it and paste it down on the final
boards. My tools of choice in those days were the T

square, the triangle, and my trusty nonphoto blue pen-
cil, used to draw lines and grids for the type. Naturally,
it took forever to build a layout. Who knew that only
ten years later, I would be teaching computerized page
layout to a whole new generation of art majors!

Why a book on digital portfolios? Once upon a time,
it was enough to have a great set of boards to demon-
strate your design ability. You went to an interview,
talked about your credentials, opened your portfolio,
discussed your work, and if all went well, you were
offered a job. Today, though, things are a little different.

* You go to job-specific Web sites, enter your creden-
tials, and begin searching for a job that matches your
requirements.

* You design a Web site, post it at a place established
specifically for your profession, send out announce-
ments, and wait for job offers.

* You are asked to submit a CD of your work before
you are even invited in for an interview.

vii



I teach at a college that is always on the cutting edge
of design trends. Students are instructed in industry-
specific software. But I have learned one thing in my 30
years of teaching: design majors are true right-brained
thinkers. You say, “programming language,” and they
say, “bye-bye”!

Here’s how this book on digital portfolios came
about. Over the years, I have spent much time trying to
find ways to introduce complex computer programs to
creative majors in order to enable them to embrace the
newest technologies. This book, then, is for all my stu-
dents—past, present, and future—and is designed to
allay their fears, answer their questions, and ultimately
empower them to succeed.

I know it takes time, energy, and patience to create a
digital portfolio that will get you the job of your
dreams. If you're just starting out, you have many mul-
timedia programs to evaluate. You want one that meets
your needs but doesn’t take a lifetime to master. You
want proven interface design techniques that are easy to
understand and utilize. You want to know what prob-
lems you may encounter and how to solve them. Or
maybe you're already at the next level—you know all
about the popular programs but want to learn more
about interface metaphors. Whatever your level—novice,
intermediate, or professional—this book will help you
learn how to create a successful digital portfolio.

What's New in This Edition?

This second edition presents interviews with leaders in
the graphic design and advertising industries at the end
of every chapter. They will offer you their many years of
wisdom and practical experience regarding the inter-
view process. Their answers are funny and real, and they
offer sound advice on successful interviewing. I know
you will enjoy their insights.

Also new in this edition is the “designer’s chal-
lenge”—one or more project assignments that appear at
the end of every chapter. So often students come to me
and say that they’re stuck and don’t know what to make
next. These projects will not only challenge your unique
design talents but also enhance your portfolio.

viii | Preface

If You Are a First-Time Reader

Chapters 1 through 5 of this book will give you some
perspective on the digital portfolio. Think of it as the
whys and wherefores of interface design. You'll learn
what should be included in a good portfolio and see a
discussion of what stays and what goes. If you need to
generate new pieces for your “port,” you'll find ways to
jump-start your creativity.

Once you have some projects, Chapters 5 through 8
will help you organize them into a cohesive system.
There are chapters that discuss CD-ROM design versus
Web design. You will learn about all the most popular
multimedia programs and find many tips and tricks to
make your time on the computer more productive.

If you are already a design professional, familiar with
the software, Chapters 5, 6, and 9 will show you new
ways to utilize your knowledge, including various
techniques for designing efficient yet creative maneuver-
ability features for your multimedia port.

If youre struggling with type and color, head
directly to Chapter 8, which presents a detailed discus-
sion of type issues, not just in design but also on the
computer. Confused about what typefaces work best on
the Internet? You'll find answers on that topic in
Chapter 7 as well.

If you're worried about technical problems, don’t
miss Chapter 13, which examines what can go wrong in
every phase of your portfolio development.

Do you know how to write a résumé, an artist’s state-
ment, or a cover letter? Have you taken a job interview
lately? Do you know what questions the interviewer is
prohibited by law from asking? Chapters 3 and 14 offer
examples of résumés and techniques for taking a suc-
cessful interview.

This book focuses both on the ever-changing world
of technology and on the enduring principles and tech-
niques of interface design, which do not change over
time. It is my hope that you will find this book both
supportive and enlightening—and that it will be the key
tO your success.

Debbie Rose Myers
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“Can you start on Wednesday?" The words floated across the

table. | paused for a moment before answering. “I believe | can free up the

remainder of the week.” (Not that | had had anything lined up.) The dean of

education handed me a completed teaching schedule,
shook my hand, and said, “The meetings are all day
Wednesday. You start teaching on the following
Monday. T'll need all of your syllabi by next week.” I
nodded and mumbled, “No problem.” As I stood up,
the dean spoke once more. “We're taking a chance on
you, so don’t let us down.” Taking a slow breath so as
not to hyperventilate, I said, “I'll do my best.” I picked
up my portfolio, walked out of the office, and headed
back to my car.

This certainly wasn't my first job interview. I had
completed the interviewing process many times before.
What made this interview so nerve-racking was that I
wanted the job so desperately. The expression “Never let
them see you sweat” came to my mind as the adrenaline

finally gave out. Then it hit me: “I'm teaching college!”
[ hurried to the nearest phone to call home. I couldn’t
wait to break the news about my new position.

So why was I offered that job? Was it my interview
skills? My attire? My positive attitude? Nope! It was my
portfolio—plain and simple. I had brought to the inter-
view a portfolio of design projects that I had completed
in college plus a number of projects that I had created
in my freelance business. Those pieces, together with
my ability to discuss the portfolio projects and what
they represented, were what got me the job.

Building a portfolio and interviewing for jobs is pos-
sibly the most intense process you will ever undertake as
you begin or advance your career. Your portfolio must
reflect the very best of what you can contribute to a




above Preparation is the key to a successful portfolio.

right Be prepared to discuss your art. You will be asked to
explain why you created a piece in a certain way. Your ability to
articulate an answer can influence how you are perceived as an
artist and web designer.

potential employer as an artist/designer. And the pivotal
moment in your interview process begins as the employ-
er slowly opens your portfolio, allowing it to reveal the
best of what you have to offer.

You Need a Portfolio

As you arrive for your job interview, you notice that
another applicant is leaving. And when your interview
concludes and you are departing, you see that yet anoth-
er applicant is waiting. Assume that each of these three
candidates has equal qualifications for this job, a similar
college degree, and an excellent interview. How does the
company make a decision?

No doubt about it, the competition is tough in
today’s job market. So you cannot just say you are an
extraordinary designer: you must provide proof of your
qualifications. That’s the purpose of your portfolio: it
demonstrates your skills and abilities. Instead of just
talking during a job interview about what you have
done or can do, you can show samples of your work.
Your professional portfolio showcases your talents. In
this way, a well-designed portfolio can help you stand
out from the other candidates. It gives you the edge.

It was once thought that only fine artists, graphic
designers, architects, and fashion designers needed a

portfolio to get a job. Not anymore. Today, portfolios
are used to secure jobs in many different areas. Teachers,
interior designers, multimedia and Web designers, engi-
neers, and journalists can all use a professional portfolio
to advance their careers. A portfolio for each of these
professionals will be unique to his or her field of special-
ization; however, the overall purpose is to present a unified
body of work that represents what the candidate can offer.
Thus, regardless of your design background, you can develop
a portfolio that highlights your accomplishments and
shows off your talent. Portfolios are especially necessary
for people secking a new job, changing career fields, or
negotiating for a promotion or raise.

Its one thing to say, “T have great organizational skills,”
but when you can back up that statement with examples,
youe demonstrating that you can do the job. It’s the
difference between saying, “I can do it . . . really!” and
showing you can—the difference between talk and action.

Obviously, you need to feel comfortable in the job
environment, and the company must have confidence
in you as well. A job almost always requires a match of
personalities—yours and the potential employer’s. I
once took an interview at a community college. I had
made the initial cut from 175 applicants to the final 5
who would be interviewed. The unusual thing about
this particular interview was that about 20 minutes into

The Portfolio Process—Start to Finish | 3
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Jonathan Daiello’s design skills are clearly apparent; hence, this
piece would be an excellent way to showcase his ability to
design logos.

the session, I began to notice a pattern to the question-
ing: certain individuals on the interviewing committee
would ask certain questions. It really surprised them
when [ turned to the next person, smiled, and said, “I
believe the next question is yours.” They were slightly
taken aback, then started laughing. That interview,
scheduled for 45 minutes, was really good and ended up
lasting almost two hours! Only a few days later, I was
offered the job.

If you look up the definition of portfolio in a diction-
ary, you'll probably read something like “a portable col-
lection of paper and artifacts that demonstrates one’s
experience and skills.” That’s pretty vague, considering
that these materials can be made up of almost any-
thing—artwork, writing samples, award certificates,
even performance reviews. Other samples might include
customer-satisfaction surveys or graphs that chart
improvements in products or services based on your
contributions. The point is, the artifacts you include in
your portfolio should always be chosen carefully to
highlight your most relevant skills and achievements.

A Portfolio Must Stand Alone

Suppose for a moment that you are not allowed to
remain in the room while a potential employer is viewing
your portfolio. Will he or she be able to understand the
pieces it contains or your participation in those projects?
Think of what it’s like to watch a silent movie—no sound.
You have to interpret what you see using only the images.

Looking at your “port” is like watching that silent movie.
The body of work has to stand alone. The point is, once
you have selected what to include in your portfolio,
organize the pieces in a logical manner. You may decide
to arrange your work by strengths or chronologically.
Whichever way you choose, document your involve-
ment with each project. For instance, if you include a
brochure from a training program, make sure the inter-
viewer can tell whether you designed the brochure,
attended the class, or organized the event. Add a simple
caption to clarify your connection to the piece.

rd) )
fo
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This project, which | created to promote a study-related trip,
demonstrates that portfolio opportunities are always available.
Don't hesitate to volunteer your services as a designer.

Start Building Your Portfolio

The hardest part about building a portfolio is deciding
where to begin. You know that you must include your
best art in the port, but just how do you go about
organizing the presentation? You may have several
dozen pieces of your work or just a few. As you begin to
develop your portfolio, you must first think about
which pieces are worthy of inclusion. Your design back-
ground and history will most certainly influence this
process. If you are still in college, your portfolio will
more than likely contain a collection of projects that
reflect the classes you have completed. In contrast, a
professional in the field will exhibit a different set of lay-
outs based, at least in part, on completed client jobs.
Consider the following situations for which it makes
sense to develop or enhance a portfolio.

4 THE GRAPHIC DESIGNER’'S GUIDE TO PORTFOLIO DESIGN



Brian Anderson creates a wonder-
ful set of direct-mail pieces. When
seen together in a portfolio, they
make an unmistakable statement
about his abilities.

You Are a Professional in a Related Field
You have been working in advertising but want to move
into the area of graphic design. You are a fine artist who
illustrates or paints, and you have a number of finished
pieces but don’t feel that they best reflect your current
design sensibilities. In the case of the advertiser or the
fine artist, consider taking one of your design projects,
illustrations, or other art pieces and creating a layout
that shows off the work; in other words, demonstrate
the application of the piece. A good illustration will
look even better as an editorial spread. A clever adver-
tisement will look even more professional when it is pre-
sented as an “actual” ad in a magazine.

Perhaps you have worked in a related field but want
to change the direction of your career. In this case, con-
sider displaying early versions of any client-based proj-
ects. You may have lots of sketches for ideas that were
eliminated in the course of choosing the final concept. I
have a number of pieces I created that were never select-
ed. They allow the viewer to see how the project pro-
gressed, from its beginnings to the final solution. Don’t
feel you have to hide the final piece if it wasn’t the one
you would have selected. (I have frequently felt that
many of my initial concepts were actually better than
the ones the client eventually chose.) The very fact that

you have worked with a client may be enough to con-
vey the impression that you're a “seasoned” employee.
Or perhaps, as part of your job, you were a member
of several design-related work groups. Why not display
the art developed by the group, then clearly define your
involvement with the project? Including these concept
designs in the portfolio shows your range of design abil-
ities and the thought process involved, and it freshens
up the look of your port. In addition, it demonstrates
that you can work effectively in a group environment.
Demonstrate expertise and skills.
Demonstrate that you are a problem solver. Employers
want to know not only what work experience you have
had but what skills you gained. Explain your involve-
ment with a project and how you contributed to its
overall success. You want to be able to demonstrate that
you are a top-notch designer who is both creative and

self-disciplined.

technical

You Are Still a College Student

Much of the design work you complete in college or a
technical school can be considered for inclusion in your
portfolio. You may, for example, have recently finished
a series of design-based classes in which your professors
challenged you to prepare a variety of creative pieces to

The Portfolio Process—Start to Finish
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the design criteria they established. Take a good look at
these projects. Many of them demonstrate your style of
design. And because student portfolios tend to be gen-
eral in nature, be especially aware of projects that show
your area of expertise. If you are an excellent illustrator
or photographer, make sure your portfolio reflects that
special talent. (Selecting appropriate projects is dis-
cussed further in Chapter 2.)

You Are Searching for New Ways to
Develop Artwork
Artwork prepared while you complete your basic stud-
ies is important, but you might also want to consider
these additional options for generating art projects:
+ Joining an art organization or a design group in your
area
+ Participating in industry organizations, such as the
American Advertising Federation or the Society of
Illustrators
* Applying for an internship
+ Entering a community-based contest
Each of these venues provides an excellent opportu-
nity to show what you can do. And the best part is that
you could end up with a printed piece that demon-
strates real-world experience. The point is, dont be
afraid to show off.

RAPHIC DESIGNER

owecTive:

PROFILE AND $KILLS:

LANGUAGES:

SOFTWARE:

EMPLOYMENT EXPERIENCE:

EDUCATION:

PORTFOLIO AND REFERENCES AVAILABLE UPON REQUEST

This colorful résumé, designed by Soraya Saltiel, is a part of a
complete self-promotional package that includes business cards
and envelopes.

AT o0y

AN OF CONNNT

Newsletters can be created
free of charge for a local organ-
ization. A newsletter such as
this, created by Nicole Weik, is
a great way to develop pieces
for your portfolio and (who
knows?) maybe get a freelance
job or two.

THE GRAPHIC DESIGNER'S GUIDE TO PORTFOLIO DESIGN



You Participate in a Summer Program
or Attend a Special Workshop

Special seminars in design are offered in most major
cities throughout the year. And companies such as
Adobe and Quark regularly offer free demonstrations of
their best-selling software. Firms that specialize in train-
ing frequently hold one-day workshops in design-relat-
ed areas. Workshops such as these look great on your
résumé. They show that you are going to work hard to
stay current in your field of specialization.

College summer travel or study-abroad programs
offer more opportunities to generate art that can
enhance your résumé and portfolio. For example, as
part of my master of fine arts program, I studied Native
American culture and art for two summers in Santa Fe,
New Mexico. During those months, I attended week-
long workshops and created a number of artistic pieces,
many of which were incorporated into my portfolio. I
highly recommend that you explore any opportunity to
advance your design skills.

Was this thrilling editorial spread, created by Lina Hererra, com-
pleted in college or in the field? A truly professional piece gives
no hint of its origin; it simply shows off your artistic skills and
abilities. This one is very unique.

You Design for Family and Friends

Never miss an opportunity to generate artwork that you
might be able to include in your portfolio. Perhaps your
aunt is starting her own business. Offer to design her
business card and stationery package. Maybe she could
use some interior design advice for her new building or

home office. And designing a professional-looking Web
site would most certainly make you her favorite relative.
Likewise, your friends (especially the noncreative types)
will appreciate your designing creative résumés for
them. And why not create original holiday or birthday
cards? In short, keep your eyes open for project oppor-
tunities that will help you build up a body of work. At
a weekend art festival, I once met an artist who created
the most wonderful watercolors. I ended up talking her
into allowing me to create her monthly national
newsletter. You never know where the next design
opportunity will come from.

You Take Advantage of Freelance
Opportunities

Don’t overlook the chance to take on some freelance
work. Most design schools feature a freelance bulletin
board where local companies post their need for design
assistance. Check out this board on a regular basis, then
contact any company of interest and offer your services.
The prospect of approaching potential clients may
sound a little intimidating while you're still a student,
but the rewards are many. You'll generate some artwork
and earn a little cash as well. If you are unsure about
what to charge, there are a number of ways to research
the going rates. Books such as Artists & Graphic
Designer’s Market 2007, edited by Mary Cox; Starting
Your Career as a Freelance Illustrator or Graphic Designer,
by Michael Fleishman (2001); and Pricing Photography:
The Complete Guide to Assignment ¢ Stock Prices, by
Michael Heron and David MacTavish (2002), will help

you determine your costs and profits.

You Advance Your Design Skills Using
the Barter System

In addition to freelancing, another viable way of mar-
keting your design expertise is via the barter system. The
benefits here are twofold: you get some valuable design
experience as well as some (nonmonetary) compensa-
tion. I once had a student who went to local restaurants
and offered to redesign their menus. In return, he
received gift cards for food from the establishments. He
not only generated some great art but also got to sample

some terrific food. What a deal!

The Portfolio Process—Start to Finish | 7



You Design for Yourself

If you don't already have a personal identity package,
design one. Start by designing a distinctive logo that
truly represents you. Then use that logo to create your
own business card, résumé, and stationery. You might
also design an invoice for billing freelance clients.
Additionally, you might create a self-promotional pack-
age. Use any design strategy you can think of to create
memorable pieces.

You Compile Examples of Improvements
You've Made to Bad Design

You've seen them: those horrible ads in the back of mag-
azines and newspapers. Find a particularly bad one and
create a series of interpretations to improve on it. All
types of design majors can use a comparable strategy.
Bad design is everywhere! If you're an interior designer,
find a less-than-effective interior space and show how
good design can improve the environment. Likewise,
industrial designers can demonstrate how home appli-
ances, children’s toys, and computers can be more effec-
tively designed. And there is nothing so compelling as

making upgrades and improvements to a really horrible
Web site.

Tailor the Portfolio to Your
Area of Specialization

The second step in the portfolio creation process is the
most important: deciding which type of job you're
interested in. Each of the design disciplines contains
many different areas of specialization, and you will need
to tailor your portfolio to the job you want. For exam-
ple, let’s consider some of the job possibilities in the
field of graphic design:

Layout or production artists

Assistant art directors

Broadcast graphic artists

Mock-up artists

Spot illustrators

Web page or multimedia designers

© Prepress specialists

Presentation artists

Storyboard illustrators

Senior designers

Art directors or assistant art directors

Corporate design managers

Freelance artists

Creative directors
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Creating a mock editorial
magazine spread is a great
way to challenge yourself. This
spread, by Jacqueline Thrailkill,
reminds us that regardless of
your background, you can
develop pieces worth including
in your portfolio.
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This beautiful calendar, created by Kristalyn L. Burns, not only
showcases her ability to illustrate but also demonstrates that she
understands how the illustration will look in print.

Similarly, the field of advertising offers a vast variety
of job opportunities, including the following;:

Advertising and promotion managers

Marketing and sales managers

Account executives and supervisors

Public relations managers and specialists

Purchasing agents

Market research analysts

Art directors

Graphic designers

Lobbyists (for industry trade organizations, unions,

or public-interest groups)

Media and research specialists

Editors

Writers and authors

Advertising sales agents

Demonstrators and product promoters

Although every design portfolio will look different
depending on the field, the basic objective is always the same:
to create a portfolio that demonstrates your unique ability.

meganfore

ey

This corporate identification package, created by Megan Fore,
illustrates her consistent use of color, type, and design elements.

Identify Your Strengths

In order to develop a portfolio that highlights your
accomplishments and shows off your skills, you must
blend two different concepts. First, your portfolio must
give a snapshot of your creative talents and imagination.
Second, and more important, your port must represent
your ability to communicate design concepts and ideas.
As such, your portfolio must be an effective tool for pro-
moting yourself. So, regardless of the job you're apply-
ing for—designer, illustrator, or photographer—include
in your portfolio only those samples that match that
particular job. Beautifully designed greeting cards will
make no impression if the job calls for a logo designer.
Remember, you can always add samples of other work
you have created in the back of your portfolio. Label
those pieces and include them in a separate section. Or
you can create a second portfolio just to show how ver-
satile you are. I actually have two portfolios. I move
pieces in and out depending on the type of job I am
applying for.
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