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What Can | Do on the Internet?

as ' Electromc Mail. Sending and receiving e-mail to ;
and from other people (and software) through the
Internet is easy. With e-mail, you can send mail to
your friends, business colleagues, and even the
President. You can also make requests for data-
base searches through e- mail and have the
results mailed back to you. You can even have
the world and national news mailed to you
(see Chapter 3).

File Transfer. On the Internet, files are all over
the place. Being able to haul a file down to yQ
computer to get data or run a program (if the
is executable) is vital to all kinds of research |

ons of people, it’s a natural place to make
with people who share your interests and
-want to exchange views (see Chapters 13 and 14).
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THE
INAVIGATING THE INTERNET

This disk contains a special collection of PC Windows software f Connectmg with
and navigating the Internet.

® Chameleon Sampler, from NetManage—TCP/IP software for SLIP connections to the
Internet, plus a suite of valuable Internet tools, including FTP, Telnet, and E-mail.

® HGopher—a Windows Gopher+ client for exploring the resources of the Internet. )
® UUCode—for UUencoding and UUdecoding binary files.

® Online directories of Internet mailing lists, Newsgroups, and ListServe lists.

® A text search program for the directories.

Navigator’s Note: Macintosh users can get a disk of Mac Internet pro-
grams and tools—see the disk offer page near the back of the book.

— .

Installing the Disk

Insert the disk in your floppy disk drive and follow these steps to install the software. You
must have at least 3 megabytes of free space on your hard drive.

1. From Windows File Manager or Program Manager, choose File + Run from the
menu.

2. Type <drive>INSTALL and press Enter. <drive> is the letter of the drive that contains
the installation disk. For example, if the disk is in drive B:, type B: INSTALL and press
Enter.

3. Choose Full Install to install all the software; choose Custom Install to install only
some of the software.

Follow the on-screen instructions in the installation program. The files are installed to a
directory named C:\NAVIGATE, unless you change this name at the beginning of the
install program.

When the installation is complete, the file NAVIGATE.TXT will be displayed for you to read.
This file contains information on the files and programs that were installed. A Program Man-
ager group named Navigating the Internet will be created by the installation program.

Navigator’s Note: The Chameleon Sampler software must still be installed
after the main installation is complete. Go to the Navigating the Internet
Program Manager group and double-click the Install Chameleon Sam-
pler icon. See Appendix G for more information.




And the Readers Say...

Iam really pleased with Navigating the Internet. It has
helped me understand the Internet and its many uses. The book

pretty much stays beside the computer when I'm on the Net (which is most of the time!).
—Kevin McAbee

I have found Navigating the Internet to be extremely easy to read with many lively examples of real-life
applications. I have already recommended it to two of my friends.
—David Shufutinsky

I have only been using the Internet for a couple of months now and have found Navigating the Internet to
be a great help.
—Mike Keith

I just simply could not put Navigating the Internet down. Thanks so much for bringing such an enjoyable
level of understanding to a topic that I am really quite interested in learning more about.
—Thom Fecik

Until recently I've avoided the Internet because it appeared too “techie,” but Navigating the Internet is
providing a painless entry to the Information Superhighway.
—Robert Popper

I really enjoyed Navigating the Internet. It takes a witty approach to writing about a subject many people
could find boring and confusing. I had a lot of fun with it.
—William R. Armour IV

I was recently at a large bookstore looking for a book on Internet. Needless to say, there were quite a few.
After perusing through various ones, I purchased Navigating the Internet and have been very satisfied
with it. The explanations are to the point, clear, and cover the desired materials. It is a quality book which I
would recommend to someone else.

—David Kelly

Navigating the Internet is very readable and very informative. Information I was laboriously piecing
together out of newsgroups, you have collected in a convenient, easy-to-use form. \
—George R. Cannon, Jr.

I just got Navigating the Internet and find it a wealth of information about the Internet.
—Glen Ketteringham
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INTRODUCTION

[The Bellman] had bought a large map representing the sea,
Without the least vestige of land:
And the crew were much pleased when they found it to be

A map they could all understand.

“What good are Mercator’s North Poles and Equators,
Tropics, Zones, and Meridian Lines?”
So the Bellman would cry: and the crew would reply

“They are merely conventional signs!”

“Other maps are such shapes, with their islands and capes!
But we’ve got our brave Captain to thank”

(So the crew would protest) “that he’s bought us the best—
A perfect and absolute blank!”

“The Hunting of the Snark”
—Lewis Carroll (1832-1898)

Imagine yourself as a navigator out in the ocean. You are surrounded by islands,
and you can see hundreds of lighthouses marking ports and towns. What's worth
sailing over to? What's going to be interesting and what's going to be useful? You
need to have charts, guidebooks, and the right equipment, or getting there will
be hard—and when you arrive, there may be nothing there worth having landed
for.

In the space of the Internet, you are in the same predicament. Without charts and
equipment, you can search for a long time and not find much of use. If you go
into the Internet unaided or with too few tools, it will seem to be a lot like the
Bellman’s map—*A perfect and absolute blank!”
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Sure, you'll be able to see things, but you’ll have no idea what they are without
traveling over to them and then digging for gold. And if you don’t have the right
tools or don’t know how to use them properly, you might miss the gold by inches
or miles and never know! You'll be able to do some basic things like send mes-
sages, but the really useful stuff—data files, documents, programs, and discus-
sions with other people—will elude you.

This book is the navigator’s companion. Here you’ll find everything you need to
know about the history, shape, services, resources, and technologies of the Internet.
You'll find out how you can launch yourself into the Internet. You'll find out where
the best landfalls and the richest treasures are hidden. You'll discover how to

search and dig for treasure. And you'll discover how to expertly navigate the
Internet.

In short, this is the first book that actually explains what the Internet is and how
to use it for a purpose—the purpose of finding useful stuff. Rather than just talk
about the Internet from the viewpoint of a UNIX user, we'll discuss the way that
the Internet can be used by anyone on any system.

This book was inspired by two courses that one of the authors, Rich Smith, con-
ducted across the Internet in 1992. This book was named after those courses. The
first course, in August 1992, attracted 864 participants. For the second course, in
November 1992, the number of participants reached 15,000 before the list had to
be closed. Any more than that and the University of Louisiana computer would
have had serious problems just handling the vast amount of traffic involved!

The reason cited by many people for joining the course was that they wanted to
learn how to use the Internet. They didn’t want to know about techie stuff like
protocols and bits and bytes—they wanted practical advice on navigation. How
do I find what I want? How do I get to where what [ want is? When I get there,
how do I get the stuff back? Rather than let them blunder around and read reams
of manuals, Rich’s course answered those fundamental questions.

In this book, we’ve covered much the same ground as Rich’s course and explained
some of the tools in more depth. We also have a comprehensive directory of
Internet services that will help you find useful resources. We put a research team
on the task—the GoFers—with the instruction “find useful stuff.” And they did!

When you combine our detailed information on Internet tools with our resource
directory—Appendix G, “The Internet Navigator’'s Gazetteer”—you’ve got the
very best map possible with which to start sailing around the Internet. Whether
you’'re a scientist, a librarian, a business person, a doctor, a lawyer, or an indus-
try chief, this book will steer your Internet travels.
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Who Should Read This Book?

Everyone. At least, everyone who wants to be able to take advantage of the world
of information technology. As we move into the 21st century, the Internet is go-
ing to become the world’s information backbone—the primary means of commu-
nication that will soon carry more mail than the entire postal services of all the
countries in the world combined.

By the year 2000, if you're not on the Internet at least for electronic mail, you'll be
isolated. This book is about preparing yourself to be capable of not only sending
and receiving e-mail, but also being able to get out onto the Internet and access
resources.

This book is for anyone with a basic knowledge of PCs or computers who has or
can arrange to have access to the Internet. It's designed for people, not computer
scientists. If you're a

x]‘; Student
xls Teacher
x4 Business person
\T} Parent
kjj Computer user of any kind
(I think that covers just about everyone)

...this book was written for you!

The Path to the Internet

Your path to the Internet starts here. Your mission: to boldly sail where others
flounder and founder, to seek out new resources and services, to navigate the
Internet.

Happy sailing.



By opening this package, you are agreeing to be bound by the following agreement:

This software product is copyrighted, and all rights are reserved by the publisher and author. You are licensed
to use this software on a single computer. You may copy and/or modify the software as needed to facilitate your
use of it on a single computer. Making copies of the software for any other purpose is a violation of United
States copyright laws. '

This software is sold as 7s without warranty of any kind, either expressed or implied, including but not limited
to the implied warranties of merchantability and fitness for a particular purpose. Neither the publisher nor its
dealers or distributors assumes any liability for any alleged or actual damages arising from the use of this program.
(Some states do not allow for the exclusion of implied warranties, so the exclusion may not apply to you.)




Global Enterprise Services (JVNCnet)

3 Independence Way

Princeton, NJ 08540

Discount offered: 5 free hours of Internet access for PC Users
Voice number: (800) 358-4437 or (609) 897-7300

Service area: Nationwide U.S. and International

Call one of the numbers listed or send e-mail to market@jvnc.net. After the trial
period, your service will not be interrupted if you decide to continue.

CRL

PO Box 326

Larkspur, CA 94977

Discount offered: Call for information on CRL’s current promotion
Voice number: (415) 837-5300

Service area: U.S. Area codes 210, 212, 213, 214, 310, 314, 404, 408, 415, 510,
512,602, 617,707, 713, 714, 818, 916

Call the number listed for information on CRL'’s current promotion, or send e-
mail to info@crl.com.

CyberGate

662 South Military Trail

Deerfield Beach, FL 33442

Discount offered: Half-off your first month’s service fee
Voice number: (305) 428-GATE (428-4283)

Service area: Florida

Call the number listed or send e-mail to sales@gate.net for more information.

The Internet Access Company

7 Railroad Ave., Suite G

Bedford, MA 01430

Discount offered: $20 credit towards purchase of Internet services
Voice number: (617) 276-7200

Service area: Massachusetts

Call or send e-mail to info@tiac.net for more information. You must send in this
page from the book when you register to receive the credit.




WLN Internet Services

4224 6th Ave. SE, Bldg. 3

Lacey, WA 98503-1024

Discount offered: Free two week trial account

Voice number: (800) DIAL-WLN (342-5956)

Service area: Nationwide U.S. and Washington state

WLN is a national non-profit organization serving the information needs of
libraries and educational institutions. Call the 800 number listed to setup your
trial account.

HookUp Communications

1075 North Service Road West

Qakville, ON

Canada L6M 2G2

Discount offered: $20 Cdn. Discount for new users
Voice number: (800) 363-0400 or (905) 847-8000
Service area: Canada

Mention this book when you call to receive the discount on your new account.
This offer is not valid in conjunction with any other promotion.

UUNet’s AlterNet

3110 Fairview Park Drive

Suite 570

Falls Church, VA 22042

Discount offered: Waiver of first month’s Basic Service Fee for AlterDial
Metered Service

Voice number: (703) 204-8000

Service area: Nationwide U.S.

Call either of the numbers listed to get more information about how to set up a
new account. You must include this original page from the book when you send
your registration information to UUNet.

On-Ramp Technologies

1950 Stemmons Freeway

Dallas Infomart, Suite 5001

Dallas, TX 75207

Discount offered: Startup fee waived

Voice number: (800) 340-RAMP (340-7267)
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