THE

WRITER'S
HANDBOOK

2005

B Editor BARRY

( ‘This is the book no writer should be without’ The Times




THE

WRITER'S
HANDBOOK

BARRY TURNER



First published 2004 by Macmillan

an imprint of Pan Macmillan Ltd

Pan Macmillan, 20 New Wharf Road,
London N1 9RR

Basingstoke and Oxford

Associated companies throughout the world
www.panmacmillan.com

ISBN 1 4050 4153 6
Copyright © Macmillan Publishers Ltd 2004

The right of Barry Tumer to be identified as the
editor of this work has been asserted by him in accordance
with the Copyright, Designs and Patents Act 1988.

All rights reserved. No part of this publication may be

reproduced, stored in or introduced into a retrieval system, or
transmitted, in any form, or by any means (electronic, mechanical,
photocopying, recording or otherwise) without the prior written
permission of the publisher. Any person who does any unauthorized
act in relation to this publication may be hable to criminal
prosecution and civil claims for damages.

987654321

Inclusion in The Writer's Handbook 1s entirely at the editor’s discretion. Macmillan
Publishers Ltd makes no recommendation whatsoever by the inclusion or omission
of any agency, publisher or organisation.

While every effort has been made to ensure all of the information contained in
this publication is correct and accurate, the publisher cannot accept any responsibility
for any omissions or errors that may occur or from any consequences arising therefrom.

A CIP catalogue record for this book is available from
the British Library

Credits
Editor Barry Turner
Editorial Assistants Jill Fenner, Jeni Giffen, Kenneth Hadley, Danicl Smith
Poetry Editor Peter Finch
Contributors Katharine Davies
David Hooper
Kate Pool
Kate Rowland
Tax and Finance Adviser lan Spring

Typeset by Heronwood Press, Medstead, Hants
Printed and bound in Great Britain by Mackays of Chatham plc, Kent

This book is sold subject to the condition that it shall not,
by way of trade or otherwise, be lent, re-sold, hired out,

or otherwise circulated without the publisher's prior consent
in any form of binding or cover other than that in which

it is published and without a similar condition including this
condition being imposed on the subsequent purchaser.



THE

WRITER'’S
HANDBOOK

2005

Barry Turner has worked on both sides of publishing, as an cditor
and marketing director and as an author. He started his career as a
journalist with The Observer before moving on to television and
radio. He has written over twenty books including A Place in the
Country, which inspired a television series, and a best sclling biogra-
phy of the actor, Richard Burton.

His recent work includes a radio play, travel articles, serialising
books for The Times, editing the magazine Country and writing a
onc-man show based on the life of the legendary theatre critic, James
Agate. He has just published Countdown to Victory, a book about the
last months of World War II. Barry has been editor of The Writer’s
Handbook for cighteen years and cditor of The Statesman’s Yearbook for
seven.
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Authors Look to the Bottom Line

Barry Turner

A long time ago, when I and the world were young my dears, it was said of
books that they sold themsclves. Asked to define marketing, a gentleman pub-
lisher (they were all gentlemen) was liable to think first of the man at the end of
his mews who sold flowers off a barrow. Books were not like other goods. They
appeared, as if by some strange literary osmosis, on the shelves of a high strect
storc where cach volume was clearly marked with a price set by the publisher. A
discount, typically 15-20 per cent, was the predetermined profit for the retailer.
Known as the Net Book Agreement, this cosy arrangement was jealously pro-
tected by its proponents who argued that to do away with the NBA would
result in dearer books, fewer titles on offer and the demise of the small indepen-
dent bookshop. The counter argument relied on the appeal of the free market.
Abolishing retail price maintenance on books, as it had been on every other
consumer item, would, it was claimed, lcad to a more competitive environment.
Publishers and booksellers would be forced off their butts to do some real selling
instead of leaning back to wait for the reviewers and word of mouth recom-
mendations to bring in the orders. More titles, cheaper books and a wider
choice of retailer were predicted.

When, at last, in 1995, the NBA went the way of other price fixing deals, the
proof of the pudding was much to the taste of the abolitionists. The book trade
had a rush of energy that brought it into the brave new world of aggressive
retailing. Loss leaders and three for the price of two promotions became com-
monplace along with attractive window displays and customer friendly stores
that made book browsing a popular pastime. The number of titles published
cach year continued to increase (at the last count it was 125,390) and total sales
enjoyed a year on year rise to £1.98 billion in 2002. There is, of course, a
downside. The clevation of marketing to senior director level in all the mainline
publishers has raised the stakes on identifying titles that can justify heavyweight
promotion and the ever-increasing share of turnover demanded by retailers to
pay for it. This emphasis on bestsellers is said to mitigate against risk taking. The
tendency 1s to push money at those authors who have a strong track record and
thus arc already familiar names to the public or at writers who are promotable by
virtuc of their fame in sport, politics, show business or some other arca where
the book of the life promises a sensationalist read. It doesn’t always work, but so
far no onc has come up with a more certain way of making money from general
publishing.

Those who lose out are the mid-list authors, who used to justify their publi-
cation by sales to the libraries (with a welcome additional income from PLR) as
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much as by a modest take-up in the shops. Now, library budgets are tighter and
so too is shelf space. The squecze has put paid to some routine authors whose
demise might be deemed a merciful release but there is a worry that new writers
who need time to develop might now have fewer opportunities to get started.
Philip Pullman and Ian Rankin have been mentioned as writers who did not
find bestseller success until well into their careers.

But this is to assume that the big publishers have lost all capacity to identify
promising newcomers, which is simply not truc. Editors are only too happy to
discover a bestseller writer in the making — that is how they measure their own
carcer prospects. Agents too are heavily into the business of nurturing the literary
lion cubs. For writers who are trying to make their names, the frustration comes
in finding that competition is tough, the more so because publishers and agents
need a lot of persuading that the books they take on really do have a chance
breaking the sales barrier. A consolation is in knowing that publishing is led but
not dominated by the conglomerates. One of the encouraging features of the
contemporary book scene is the success of smaller publishers such as Profile,
Fourth Estate, Mainstrcam and Serpent’s Tail in discovering and advancing talent.

Every cstablished author can recall the hard times with a collection of rejec-
tion slips; some even boast enough of them to paper a wall. No one ever
claimed that making a living from writing is an casy option What has to be kept
in mind is that, despite all the moans and groans, the breakthrough 1s no harder
to achieve now than it was before we were all caught up in the marketing rev-
olution.

The other big worry of authors about the way books are sold is that before
long publishers will ask for changes in the system of paying royaltics. As a hang-
over from the NBA, most books still have a recommended retail price printed
on their jackets. This is the benchmark for the royalty share, traditionally 10 per
cent on the first 2,500 copies sold, 12.5 per cent on the next 2,500 and 15 per
cent thereafter. Paperbacks typically come with a royalty tag of 7.5 per cent. So
far, so relatively simple. Booksellers are free to cut prices if they sce this as a
strategy for increasing sales while authors’ income 1s protected by being tied to
the RRP. The catch, for the bookseller, is in not being able to increase prices on
some items to compensate for the loss leaders. That is how supermarkets max-
imise turnover and the book chains would dearly like to follow their example.

Publishers would almost certainly agree to remove printed prices from covers,
thus allowing booksellers, who presumably know their market, to decide their
own terms of trade, on one important condition: that authors would drop their
claim to royalties in return for getting a percentage of net receipts. The proposal,
still at a kite flying stage, has been greeted by authors, their agents and other rep-
resentatives with a howl of anger that would do credit to the sound effects for
Harry Potter. But unless the principle is accepted that any change in marketing
is bound to work against the writer, it is hard to see what the fuss is all about.

There are those who worry that putting up the price of some books would
make them unsaleable which is another way of saying that the bookseller is in-
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capable of knowing his own best interest — an unlikely proposition. Others
believe that the figures for net receipts would be massaged by less reputable pub-
lishers to the detriment of authors. Possibly so, but surely no one is suggesting
that royalty statements are immunec to light-fingered manipulation? Percentage
deals alrcady apply to book clubs and to overseas sales. There is no reason to
think that thereby authors are treated unfairly any more than there is reason to
suppose that sums carned from percentages and royalties could not be equated
by simple mathematics.

The objective of booksellers is to sell more books which has to be to the
advantage of everyone, including authors. If taking prices oft books helps
towards that end, then we should applaud the move. However, there is another
factor worth more than passing consideration. Publishing is all about risk — more
so than most other businesses — but it is a risk that is shared uncvenly. Books go
into the shops on a sale or return basis. If they hang about on the shelves for
more than a few wecks, back they go to the publishers” warchouses. If book-
sellers want more commercial freedom it 1s surely time for them to take on more
responsibility. Firm sales, starting with front-list books, would bring them closer
in line to the supermarkets they seck to emulate. Such a change in the terms of
trade would be more radical than taking prices off books but the smaller conces-
sion may accelerate the momentum for change. Morcover, it authors were to
receive a percentage of net receipts instead of a royalty on a fixed price, it would
be casier for publishers to negotiate firm deals on longer print runs.

The book trade has a long way to go before it reaches its optimum size but
growth nceds energy and energy needs incentive. Opinion formers among
authors scem unable to recognise this. This 1s a pity because they should be lead-
ing the way, not following sulkily behind the van.
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AA Publishing

The Automobile Association, Fanum House,
Basingstoke RG21 4EA

01256 491573 Fax 01256 491974

t+1 rupert.mitchell@theAA.com
www.theAA.com

Managing Director Stephen Mesquita

Manager, Publishing Rupert Mitchell

Publishes maps, atlases and guidebooks, motor-
ing, travel and leisure. About 100 titles a year.

Abacus
Sce Time Warner Books UK

ABC-Clio

26 Beaumont Street, Oxford OX1 2NP

01865 517222 Fax 01865 517228

1+ salesuk(@abce-clio.com

www.abc-clio.com

Acquisitions Editor Simon Mason

Formerly Clio Press Ltd. Publishes academic

and general reference works, social sciences and

humanities. Markets, outside North America,

the Web, CD-ROM publications and reference

books of the American parent company.
ROYALTIES twice-yearly.

Absolute Press

Scarborough House, 29 James Street West,

Bath BA1 2BT

01225 316013 Fax 01225 445836

1«1 sales@absolutepress.demon.co.uk

www.absolutepress.demon.co.uk

Managing/Editorial Director _Jon Croft

Founded 1979. Publishes food and wine-related

subjects as well as travel guides. SERIES Outlines

Monographs on gay and lesbian creative artists.

About 10 titles a year. No unsolicited mss.

Synopses and ideas for books welcome.
ROVYALTIES twice-yearly.

Abson Books London

5 Sidney Square, London E1 2EY

020 7790 4737 Fax 020 7790 7346

t=1 absonbooks@aol.com

Publisher M.J. Ellison

Founded 1971 in Bristol. Publishes language
glossaries and curiosities. TITLES Rude Rhyming

Slang; Hip Hop English. No unsolicited mss;
synopses and ideas for books welcome.
ROYALTIES twice-yearly.

Academic Press
See Elsevier Ltd

Acair Ltd
Unit 7, 7 James Street, Stornoway, Isle of
Lewis HS1 2QN
01851 703020 Fax 01851 703294
=7 acair@sol.co.uk
Specialising in  matters pertaining to the
Gaidhealtachd, Acair publishes books in Gacelic
and English on Scottish history, culture and the
Gaelic language. 75% of their children’s books
are targeted at primary school usage and are
published exclusively in Gaelic.

ROYALTIES twice-yearly.

Actinic Press
See Cressrelles Publishing Co. Ltd

Acumen Publishing Limited

15A Lewins Yard, East Street, Chesham
HP5 1HQ

01494 794398 Fax 01494 784850

= steven.gerrard@acumenpublishing.co.uk
www.acumenpublishing.co.uk

Managing Director Steven Gerrard

Founded in 1998 as an independent publisher

for the higher education market. Publishes

academic books on philosophy, history and

politics. 15 titles in 2003. No unsolicited mss.

Synopses and ideas for books welcome; send

written proposal as per Acumen guidelines.
ROYALTIES annually.

Addison Wesley Longman

Sce Pearson Education

Adlard Coles Nautical
Sce A.&C. Black Publishers Ltd

Advance Publishing

2 Northumbria Close, Haddenham, Ely
CB6 3HT

201353 7494904

t=1 editors@advance-publishing.co.uk



www.advance-publishing.co.uk

Senior Editor Julie Undenvood
Editor Margaret Burrows

Founded 2002. Publishes non-ficton, fiction,
biography, aurobiography, history, humour,
science fiction, travel, war and crime.
Unsolicited mss and synopses considered if
accompanied by return postage.

ROYALTIES twice-yearly.

Authors’ Rating Authors may be asked to con-
tribute towards production costs.

African Books Collective

The Jam Factory, 27 Park End Street, Oxford
OX1 1HU

01865 726686 Fax 01865 793298

[+ abc@africanbookscollective.com
www.africanbookscollective.com

Founded 1990. Collectively owned by its 17
founder publishers. Exclusive distribution in
N. America, UK, Europe and Commonwealth
countries outside Africa for 80 African partici-
pating publishers. Concentration is on scholar-
ly/academic, literature and children’s books.
Mainly concerned with the promotion and
dissemination of African-published material out-
side Africa. Supplies African-published books to
African libraries and organisations and publishes
resource books on African publishing. TITLES
The African Writers’ Handbook; African Publishers
Networking Directory; Women in Publishing and the
Book Trade in Africa; The Electronic African
Bookworm: A Web Navigator, Courage and
Consequence: Women Publishing in Africa.

Age Concern Books

1268 London Road, London SW16 4ER
A020 8765 7200 Fax 020 8765 7211

= books@ace.org.uk
www.agecorncern.org.uk

Approx. Annual Tumover £400,000

Publishing arm of Age Concern England.
Publishes related non-fiction only. No fiction.
About 18 titles a year. Synopses and ideas wel-
come for new practical handbooks.

Airlife Publishing
See The Crowood Press Ltd

Ian Allan Publishing Ltd
Riverdene Business Park, Molesey Road,
Hersham KT12 4RG

201932 266600 Fax 01932 266601

=) info@jianallanpub.co.uk
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www.ianallanpublishing.com

Chairman David Allan

Managing Director Tony Saunders

Specialist transport publisher — atlases, maps,
railway, aviation, road transport, military, mar-
itime, reference. Manages distribution and sales
for third party publishers. IMPRINTS Midland
Publishing (sce entry); Classic Publications;
OPC Railway ttles. About 80 titles a year.
Send sample chapter and synopsis with s.a.e

J.A. Allen & Co.

An imprint of Robert Hale Ltd, Clerkenwell
House, 45—47 Clerkenwell Green, London
ECIR OHT

020 7251 2661 Fax 020 7490 4958

=1 allen@halebooks.com

Publisher Caroline Burt
Marketing Director Martin Kendall
Approx. Annual Turnover £750,000

Founded 1926 as part of J.A. Allen & Co. (The
Horseman’s Bookshop) Ltd. Bought by Robert
Hale Ltd in 1999. Publishes equine and eques-
trian non-fiction. About 20 titles a year. Mostly
commissioned but willing to consider unsolicited
mss of technical/instructional material related to
all aspects of horses and horsemanship.
ROYALTIES twice-yearly.

Allen Lane
See Penguin Group (UK)

Allison & Busby

Suite 111, Bon Marche Centre, 241 Ferndale
Road, London SW9 8B]J

020 7738 7888 Fax 020 7733 4344

=3 all@allisonbusby.co.uk
www.allisonandbusby.ltd.uk

Publishing Director David Shelley

Founded 1967. Publishes literary fiction, crime
fiction, biography and writers’ guides. TITLES
The Best British Mysteries ed. Maxim Jakubowski;
Bushwhacked: Life in George W. Bush’s America
Molly lvins; Blue Angel Francine Prose. About 40
titles a year. Send synopses with two sample
chapters, not full mss. No replies without s.a.e.

Authors’ Rating ‘A testament to the ability of
smaller publishers to survive in the retail jungle’
(Publishing News), A&B is putting its effort into
marketing a streamlined list.

Alpha Press

See Sussex Academic Press
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Alton Douglas Books
See Brewin Books Ltd

Amber Lane Press Ltd

Cheorl House, Church Street, Charlbury
OX7 3PR

01608 810024 Fax 01608 810024

= info@amberlanepress.co.uk
www.amberlanepress.co.uk

Chairman Brian Clark

Managing Director/Editorial Head Judith Scott
Founded 1979 to publish modern play texts.
Publishes plays and books on the theatre.

TitLes Fampire Snoo Wilson; The Business of

Murder Richard Harris; I Thought I Heard a

Rustling Alan Plater (play texts); Portrait of Ellen

Terry David Cheshire. About 4 titles a year.

‘Expressly not interested in poetry.” No un-

solicited mss. Synopses and ideas welcome.
ROYALTIES twice-yearly.

Amsco
See Omnibus Press

Andersen Press Ltd

20 Vauxhall Bridge Road, London

SW1V 2S5A

B020 7840 8703/8700 Fax 020 7233 6263
t=1 andersenpress@randomhouse.co.uk
www.andersenpress.co.uk

Managing Director/Publisher Klaus Flugge
Editorial Director Janice Thomson

Editor, Fiction Audrey Adams

Founded 1976 by Klaus Flugge and named
after Hans Christian Andersen. Publishes chil-
dren’s high-quality picture books and fiction
sold in association with Random House
Children’s Books. Seventy per cent of the
books are sold as co-productions abroad.
Tirees Elmer David McKee; I Want My Potty
Tony Ross; Badger’s Parting Gifts Susan Varley;
little.com Ralph Steadman; Cat in the Manger
Michael Foreman; Preston Pig Books Colin
McNaughton;  Junk Melvin = Burgess;  You
Sandra Glover; I Love You, Blue Kangaroo
Emma Chichester Clark. Unsolicited mss wel-
come for picture books; synopsis in the first
instance for books for young readers up to age
12. No poetry or short stories.
ROYALTIES twice-yearly.

Authors’ Rating The secret of Andersen’s suc-
cess 1s publishing children’s books that are
loved by adults. That and a wicked sense of fun
that has been known to upset the education
establishment — and hooray for that.

Chris Andrews Publications

15 Curtis Yard, North Hinksey Lane, Oxford
OX2 0LX

201865 723404 Fax 01865 725294

t=1 chris.andrews1@btclick.com
www.cap-ox.co.uk

Managing Director Chris Andrews

Founded 1982. Publishes coftee table scenic
travel guides. Also calendars, diaries, cards and
posters. TITLES Romance of Oxford; Romance of
the Cotswolds; Romance of the Thames & Chilterns.
Also owns the Oxford Picture Library (sce
entry under Picture Libraries). Unsolicited
synopses and ideas for travel/guide books will
be considered; phone in the first instance.

Andromeda Children’s Books

See Pinwheel Limited

The Angels’ Share
See Neil Wilson Publishing Ltd

Anness Publishing Ltd

Hermes House, 88—89 Blackfriars Road,
London SE1 8HA

R020 7401 2077 Fax 020 7633 9499

t=1 info@anness.com
www.aquamarinebooks.com
www.lorenzbooks.com
www.southwaterbooks.com
Chairman/Managing Director Paul Anness
Publisher/Partner Joanna Lorenz

Founded 1989. Publishes highly illustrated co-
cdition titles: general non-fiction — cookery,
crafts, interior design, gardening, photography,
decorating, lifestyle and children’s. IMPRINTS
Lorenz Books; Aquamarine; Hermes
House; Peony Press; Southwater. About
600 titles a year.

Anthem Press
See Wimbledon Publishing Company

Antique Collectors’ Club

Sandy Lane, Old Martlesham, Woodbridge
P12 4SD

01394 389950 Fax 01394 389999

t+7 sales@antique-acc.com
www.antique-acc.com

Managing Director Diana Steel

Sales Director Mark Eastment

Founded 1966. Publishes specialist books on
antiques and collecting, the decorative arts,
architecture and gardening. The price guide



series was introduced in 1968 with the first
edition of The Price Guide to Antique Furniture.
Recently published the first six titles in a
‘Starting to Collect” series. Subject areas
include furniture, silver and gold, metalwork,
jewellery, glass, textiles, art reference, ceramics,
horology. TiTLES Understanding Jewellery David
Bennett and Daniela Mascetti; Herbert Draper —
A Life Study Simon Toll; Art Deco and Other
Figures Bryan Catley. Also publishes subscrip-
tion-only magazine, Antique Collecting, pub-
lished 10 times a year. Unsolicited synopses and
ideas for books welcome; no mss.

ROYALTIES twice-yearly as a rule, but can

vary.

Anvil Press Poetry Ltd

Neptune House, 70 Royal Hill, London

SE10 8RF

020 8469 3033 Fax 020 8469 3363

t+1 anvil@anvilpresspoetry.com
www.anvilpresspoetry.com

Editorial Director Peter Jay

Founded 1968 to promote English-language
and foreign poetry, both classic and contem-
porary, mn translation. English list includes
Peter Levi, Dick Davis, Dennis O’Driscoll and
Carol Ann Dufty. Translated books include Bei
Dao, Celan, Dante, Lalic, Baudelaire, Lorca
and Neruda. Preliminary enquiry required for
translations. Unsolicited book-length collec-
tions of poems are welcome from writers
whose work has appeared in poetry magazines.
Please enclose adequate return postage.

Authors’ Rating With a little help from the
Arts Council, Anvil has become one of the
foremost publishers of living poets.

Apollos
See Inter-Varsity Press

Apple
See Quarto Publishing under UK Packagers

Appletree Press Ltd

The OId Potato Station, 14 Howard Street
South, Belfast BT7 1AP

028 9024 3074 Fax 028 9024 6756

[+ reception@appletrec.ic

www.appletree.ie

Managing Director John Murphy

Founded 1974. Publishes cookery and other
small-format gift books, plus general non-
fiction of Irish and Scottish interest. TITLES
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Little Cookbook series (about 40 titles); Ireland:
The Complete Guide. No unsolicited mss; send
initial letter or synopsis.

ROVYALTIES twice-yearly in the first year,
annually thereafter.

Aquamarine
See Anness Publishing Ltd

Arc Publications

Nanholme Mill, Shaw Wood Road,
Todmorden OL14 6DA

201706 812338 Fax 01706 818948

t+1 arc.publications@btconnect.com
www.arcpublications.co.uk

Publishers Rosemary Jones, Angela Jarman
General Editor Tony Ward

Associate Editors John Kinsella (International),

Jo Shapcott (UK), Jean Boase-Beier

(Translations), Angela Jarman (Music)
Founded in 1969 to specialise in the publication
of contemporary poetry from new and estab-
lished writers both in the UK and abroad.
AUTHORS John Kinsella and Alison Croggan
(Australia), Donald Atkinson, Mila Haugova
(Slovakia), Yannis Kondos (Greece), Tony
Curtis (Ireland), Alamgir Hashmi (Pakistan),
C.K. Stead (New Zealand), Jackie Wills, Julia
Darling and Herbert Lomas (UK).

IMPRINT Arc Music specialises in profiles of
contemporary composers (particularly where
none have existed hitherto) and symposia which
take a ‘new approach’ to well-visited territory.
Commissioned work only. About 20 titles a
year. Authors submitting material should ensure
that it is compatible with the current list, include
a history of published works and enclose an s.a.c.
if they wish mss to be returned. Electronic
submissions are not accepted.

ROYALTIES as per contracts.

Arcadia Books

15—16 Nassau Street, London W1W 7AB
020 7436 9898 Fax 020 7436 9898

=) info@arcadiabooks.co.uk

www arcadiabooks.co.uk

Managing Director Gary Pulsifer

Publishing Director Daniela de Groote

Small, independent publishing house, founded
in 1996, specialising in translated fiction from
around the world. Winner of the Sunday
Times Small Publisher of the Year Award
2002-03. Publishes literary fiction, gay fiction,
biography, autobiography, gender studies,
travel writing. TiTLE The Nick of Time Francis
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King (long-listed for the 2003 Man Booker
Prize). Does not welcome unsolicited material.
ROYALTIES twice-yearly.

Authors’ Rating A quality publisher that has
great success with translated fiction.

Architectural Press
See Elsevier Ltd

Argentum
See Aurum Press Ltd

Aris & Phillips
See Oxbow Books

Arnold
Seec Hodder Headline Ltd

Arrow
Sce The Random House Group Ltd

Artech House

46 Gillingham Street, London SW1V 1AH

020 7596 8750 Fax 020 7630 0166

t+1 jlancashire@artechhouse.co.uk

www.artech-uk@artechhouse.com

Managing Director (USA) William M. Bazzy

Sentor Commussioning Editor Dr Julie
Lancashire

Founded 1969. European office of Artech House
Inc., Boston. Publishes electronic engineering,
especially telecommunications, computer com-
munications, computing, optoelectronics, signal
processing, digital audio and video, intelligent
transportation systems and technology manage-
ment (books, software and videos). 60-70 atles
a year. Unsolicited mss and synopses in the
specialised areas listed are considered.
ROYALTIES twice-yearly.

Ashgate Publishing Ltd
Gower House, Croft Road, Aldershot
GU11 3HR

201252 331551 Fax 01252 317446
(Ashgate)/344405 (Gower)/

020 7837 6322 (Lund Humphries)

t+1 info@ashgatepublishing.com
www.ashgate.com
www.gowerpub.com

Chairman Nigel Farrow

Founded 1967. Publishes business and pro-
fessional uitles under the Gower imprint and
humanities, social sciences, law and legal studies
under the Ashgate imprint. In December 1999
acquired Lund Humphries, publisher of art
books and exhibition catalogues.

DivisioNs Ashgate Sarali Davies Social sci-
ences; John Smedley History/Variorum col-
lected studies; Heidi May Music; Erika Gaffney
Literary studies; Tom Gray History; Saral Lloyd
Theology and religious studies; Paul Coulam
Philosophy; John Hindley Aviation studies.
Gower Jo Burges, Jonathan Norman Business,
management and training; John Invin Law and
legal studies. Lund Humphries Lucy Myers.
Access the websites for information on submis-
sion of material.

Ashgrove Publishing
55 Richmond Avenue, London N1 0LX
2020 7831 5013 Fax 020 7831 5011
=1 gmo73@dial.pipex.com
www.ashgrovepublishing.com
Chairman/Managing Director Brad Thompson
Acquired by Hollydata Publishers in 1999,
Ashgrove has been publishing for over 20 years.
Publishes mind, body, spint, health, cookery,
sports. 4 atles in 2003. No unsolicited mss;
approach with letter and outline in the first
nstance.

ROYALTIES twice-yearly.

Ashmolean Museum Publications
Ashmolean Museum, Beaumont Street,
Oxford OX1 2PH

B01865 278010 Fax 01865 278018

t=1 publications@ashmus.ox.ac.uk
www.ashmol.ox.ac.uk

Contact Declan McCarthy

The Ashmolean Museum, which 1s wholly
owned by Oxford University, was founded in
1683. The first publication appeared in 1890 but
publishing did not really start in carnest until the
1960s. Publishes European and Oriental fine and
applied arts, European archacology and ancient
history, Egyptology and numismatics, for both
adult and children’s markets. No fiction,
American/African art, ethnography, modern art
or post-medieval history. Most publications arc
based on and illustrated from the Muscum’s col-
lections. About 8 atles a year. No unsolicited
mss.
ROYALTIES annually.

Atlantic Books

2627 Boswell Street, London WCIN 3]Z
020 7269 1617 Fax 020 7430 0916

=1 enquiries@groveatlantic.co.uk
www.groveatlantic.co.uk

Chairman Morgan Entrekin

Managing Director/Publisher Toby Mundy



Founded 2000. A subsidiary of Grove/Atlantic
Inc. (sec entry under US Publishers), New
York. Publishes literary ficton, history, current
affairs, autobiography, biography, politics and
reference books. IMPRINT Guardian/Observer
Books Editorial Head Alie Hunt TITLES
Guardian Media  Directory; Guardian University
Guide (both arnual). 70 titles in 2003. No un-
solicited matenial.
ROYALTIES twice-yearly.

Authors’ Rating The offshoot of US Grove/
Atlantic has a reputation for punching above its
weight. Clever marketing has a lot to do with
it but it is marketing based on an instinct for
what sells - still not the most common attribute
in trade publishing.

Atlantic Europe

Publishing Co. Ltd

Greys Court Farm, Greys Court, Nr Henley
on Thames RG9 4PG

B01491 628188 Fax 01491 628189

t+1 writers@atlanticcurope.com
www.AtlanticEurope.com
www.curriculumVisions.com

Directors Dr B.J. Knapp, D.L.R. McCrae

Closely associated, since 1990, with Earthscape
Editions packaging operation. Publishes full-
colour, highly illustrated children’s non-fiction
in hardback for international co-editions and
text books. Not interested in any other mater-
1al. Main focus is on National Curriculum
titles, especially in the fields of mathematics,
science, technology, social history and geogra-
phy. About 50 titles a year. Unsolicited syn-
opses and ideas for non-fiction curriculum-
based books welcome by e-mail only — does
not accept material sent by post.
FEES paid.

Atom
See Time Warner Books UK

Aurum Press Ltd

25 Bedford Avenue, London WCI1B 3AT
020 7637 3225 Fax 020 7580 2469

1+ editorial@aurumpress.co.uk

Managing Director Bill McCreadie
Editorial Director Piers Burnett

Approx. Annual Turnover £3 million

Founded 1976. Committed to producing high-
quality, illustrated/non-illustrated adult non-
fiction in the areas of general human interest,
art and craft, lifestyle, sport and travel.
IMPRINTS Argentum Practical photography
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books; Jacqui Small High-quality lifestyle
books. About 60 titles a year.
ROYALTIES twice-yearly.

Authentic Media

PO Box 300, Kingstown Broadway, Carlisle
CA3 0QS

201228 554320 Fax 01228 593388
www.paternoster-publishing.com
Publishing Director Mark Finnie

Approx. Annual Turnover /2 million

A division of STL Ltd. IMPRINTS Paternoster
Press Founded 1936. Editorial Coordinator
Lucy Atherton Publishes academic, religion and
learned/ church/life-related ~ journals.  TITLES
Relational Leadership; Religion & Culture series.
Authentic Lifestyle Founded 1966. Editorial
Coordinator ~ Charlotte ~ Hubback ~ Publishes
Christian books on evangelism, discipleship and
mission for Evangelical Alliance, Christianity
Explored, Icthus, Spring Harvest, Operation
Christmas Child. Over 40 titles a year. Unsolici-
ted mss, synopses and ideas for books welcome.
ROYALTIES twice-yearly.

AuthorsOnline

40 Castle Street, Hertford SG14 1THR
R0870 7500544 Fax 0870 7500544
=1 theeditor@authorsonline.co.uk
www.authorsonline.co.uk

Submissions: Wayside, Downs Road,
East Studdal CT15 5BZ
201304 374762

Owner AuthorsOnLine Ltd.
Managing Director Richard Ovenden
Editor Richard Fitt

Submissions Editor Mrs W.A. Lake
Approx. Annual Turnover £250,000

Founded 1998. A service for authors wishing
to self-publish. Publishes new and reverted
rights work in both electronic format via their
website and traditional hard-copy. All genres
welcome. Submit mss by e-mail or post (disk
or CD-ROM) to the Submissions Editor at the
East Studdal address above.

Autumn Publishing Ltd

Appledram Barns, Birdham Road, Chichester
PO20 7EQ

01243 531660 Fax 01243 774433

t+] autumn@autumnpublishing.co.uk
www.autumnpublishing.co.uk

Managing Director Michael Herridge

Editorial Director Ingrid Goldsmid

Founded 1976, part of the Bonnier Group.
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Publishes baby and toddler books, children’s
activity, sticker and ecarly learning books.
About 200 titles a year. No responsibility
accepted for the return of unsolicited mss.

Authors’ Rating The leading small publisher
(along with Little Tiger Press) of children’s
books.

Award Publications Limited
1st Floor, 27 Longford Street, London
NW1 3DZ

2020 7388 7800 Fax 020 7388 7887
r+1 info@awardpublications.co.uk

Founded 1958. Publishes children’s books, both
fiction and reference. IMPRINT Horus Editions.
No unsolicited mss, synopses or ideas.

Azure
See Society for Promoting Christian
Knowledge

Bailliére Tindall
Sce Elsevier Ltd

Duncan Baird Publishers

Castle House, 75—76 Wells Street, London
WI1T 3QH

020 7323 2229 Fax 020 7580 5692

t+1 becky@dbairdpub.co.uk

Managing Director Duncan Baird

Editorial Director Bob Saxton

Approx. Annual Turnover £5 million

Founded in 1992 to publish and package co-
editions overseas and went on to launch its
own publishing operation i 1998. Publishes
illustrated cultural reference, world religions,
health, mind, body and spirit, lifestyle, graphic
design. 45 titles in 2003. No unsolicited mss.
Synopses and ideas welcome; approach in wri-
ting in the first instance with s.a.e. No fiction
or UK-only subjects.
ROYALTIES twice-yearly.

Bantam/Bantam Press
See Transworld Publishers

Barefoot Books Ltd

124 Walcot Street, Bath BA1 5BG

01225 322400 Fax 01225 322499

1#1 sales@barefootbooks.com
www.barefootbooks.com

Publisher Tessa Strickland

UK Editor Natasha Carr

Founded in 1993. Publishes high-quality
children’s picture books, particularly new and

traditional stories from a wide range of cul-
tures. 32 titles in 2003. No unsolicited mss. See
website for submission guidelines.

ROYALTIES twice-yearly.

Authors’ Rating Writers of children’s books
would do well to keep track of Barefoot
which, from small beginnings, is building a
quality list that must be the envy of bigger pub-
lishers.

Baring & Rogerson
See Eland Publishing Ltd

Barny Books

Hough on the Hill, Near Grantham
NG32 2BB

201400 250246701522 790009
Fax 01400 251737

Managing Director/Editorial Head Molly
Burkett

Business Manager Tom Cann

Approx. Annual Turnover £10,000

Founded with the aim of encouraging new
writers and illustrators. Publishes mainly chil-
dren’s books but also adult fiction and non-
fiction. Offers schools’ projects where students
help to produce books. TITLES Iron Jim Andy
Howarth; Once Upon a Wartime (series); Hell,
Fire and Damnation Mario Martinez; Trusty the
Traitor Ben Bartlett; The Boy From Donington —
Matthew Flinders Molly Burkett and the stu-
dents of Donington School; Sutton Hoo, Bloody
Mary & The Martyrs Jenny Webb and students
at Suffolk Schools. Too small a concern to have
the staff/resources to deal with unsolicited mss.
Writers with strong ideas should approach
Molly Burkett by letter in the first instance.
Also runs a readership and advisory service for
new writers (£10 fee for short stories or illus-
trations; /25 fee for full-length stories).
ROYALTIES Division of profits 50/50.

Authors’ Rating A gutsy small publisher with a
sense of fun which appeals to youngsters.

Barrington Stoke

Sandeman House, Trunk’s Close, 55 High
Street, Edinburgh EH1 1SR

0131 557 2020 Fax 0131 557 6060

=1 info@barringtonstoke co.uk
www.barringtonstoke.co.uk

Chairman David Croom

Managing Director Sonia Raphael

Editorial Head Anna Gibbons

Approx. Annual Turnover £400,000

Founded in 1998 to publish books for ‘reluc-



