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Preface

This source and resource volume emphasizing the esthetic aspects
of computer images for presenters emerged as a result of divergent
interests and experiences. As the author of over 60 books dealing
with art, computers, and other subjects, I have been invited to speak
as a lecturer, panelist, and seminar leader, and to be on radio and
appear on television in many countries. Magazine assignments have
frequently required covering conferences and listening to speakers
whose presentations ranged from awful to fantastic.

During computer conferences, | observed that the new do-it-your-
self graphics software available at every businessman’s desk was
plummeting slide quality from what formerly was merely dull to
terrible. The presenter’s attitude was “Look, | did it myself with
my own PC.” Visuals too often lacked flair, imagination, and knowl-
edge of elements required to pour impact into an image. The pre-
senter was enticed by the new artistic power at hand and attempted
to throw everything at the canvas until it became a hodgepodge.
Often visuals violated elementary principles of the subject and how
to make good slides. The medium eclipsed, and often killed, the
message.

Other factors emerged. Those who must request visuals do not
know how to communicate needs to a graphic artist or a slide
service. Many presenters, who often had no visuals, were unaware
that professional services were available as an adjunct to the comput-
ers on their desks.

Dynamics of Presentation Graphics is the result of countless
contacts with graphics artists, presenters, computer graphics hard-
ware and software companies, slide services, and production compa-
nies, and interviews with conference directors and leaders of effective
management seminars. Notes were taken at NCGA (National Com-
puter Graphics Association), SIGGRAPH (Special Interest Group
Graphics), Comdex, NCC, Autofact, and meetings for telecommuni-
cations, CAD/CAM, and scores of others, detailing the not-so-good,
good, and superb presentations, and analyzing the presenters and
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their graphics support. As chairperson of technical sessions for the
San Diego Computer Society’s conferences, finding a lineup for
dynamic presenters posed a problem that helped hone my conviction
that a book like this was needed. My role as a teacher and a consul-
tant to industry provided a proving ground.

As you use the book, please note photo credits to companies
that supply software and hardware. Each company address and
phone number is listed in the appendix or the chapter in which
the credit appears. Write, phone, or telex for additional information
about the latest software, hardware, or service available. Please
mention that you saw the listing in this book.

Dona Z. Meilach
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Graphics—Painting a Picture
of Your Future

It's hard to imagine what most people mentally conjure when the
term computer graphics is mentioned. Something futuristic?
Games? Film and television production? However you picture it
now, if you're in business—any kind of business—computer graphics
will have an impact on your future: not the arcade game graphics
variety, or the superslick television and movie displays, but business
graphics in a broad brushstroke of applications. Computers will
be used to produce visuals quickly for use in and out of the office,
for every conceivable type of presentation.

Image processing is the associated term: this is a sister to data
and word processing. Instead of numbers and letters being moved
about, it's pictures: squares, rectangles, circles, ovals, triangles, para-
bolas, and so on. These are the building blocks for business charts,
mechanical drawings, advertising design, and more.

The usual image of a graphic arts department is one of people
bending over drawing boards creating sketches, pasting infinite head-
lines and bits of copy, drawing pictures, having layouts OK’d, re-
sketching. They send roughs to a photographer and typesetter,
proofread galleys, and order printing. Weeks pass between inception
of idea and final copy.

There is also the mind’s-eye image of the harried executive stand-
ing over the art director’s desk and wondering why his slides or
transparencies aren’t ready NOW!

Picture it all again. Computers are replacing these drawing
boards, paste pots, brushes, and paints. They are speeding up all
processes.

Every employee who needs visuals (not only an executive) can
now stand over the art director’s desk with slides and transparencies
in hand only a short time after they were requested. In many offices
employees can create and process the graphics.

State-of-the-art technology is rapidly changing the graphics pro-
duction department of the past with results that will make a corpo-
rate financial officer grateful. A few of these results are savings in
time, money, and frustration. When properly implemented, the
graphics department can generate money.
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Courtesy, Applicon Inc

The office of the future is here already in Applicon’s
BRAVO! CAD/CAM systems.

Graphics processing is escalating, with predictions that someday
it will rival, and possibly eclipse, its sister processing procedures.
Those responsible for decision making are beginning to understand
that there is more to graphics than meets the eye. Within the next
few years the exploding computer graphics industry is expected
to double, then triple in sales; all future projections expect increases
after that.

Why the current excitement about computerized picture making?
Several factors are:

1. The Wharton Business School Study citing the impact of graph-

ics on business meeting outcomes.

Industry’s growing sophistication, with requirements in multime-

dia visuals available only via computerization.

. Lower-priced computer graphics equipment with overall cost

savings when used.

. Improved efficiency and faster turnaround time for finished visu-
als.
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