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Preface

This book is written for students who are enrolled in their first professional course
in health promotion program development. It is designed to help them under-
stand and develop the skills necessary to carry out program development regard-
less of the setting. The book is unique among the health program-planning
textbooks on the market in that it provides readers with both theoretical and prac-
tical information. A straightforward, step-by-step format is used to make concepts
clear and the full process of health promotion programming understandable. This
book also provides, under a single cover, material on all three areas of program
development: planning, implementing, and evaluating.

Learning Aids

Each chapter of the book includes chapter objectives, a list of key terms, presenta-
tion of content, chapter summary, review questions, activities, and web activities.
In addition, many of the key concepts are further explained with information pre-
sented in figures, tables, and the appendixes.

Chapter Objectives. The chapter objectives identify the content and skills that
should be mastered after reading the chapter, answering the end-of-chapter ques-
tions, and completing both sets of activities. Most of the objectives are written
using the cognitive and psychomotor (behavior) educational domains. For most
effective use of the objectives, we suggest that they be reviewed before reading the
chapter. This will help readers focus on the major points in each chapter and will
facilitate answering the questions and completing the activities at the end.

Key Terms. Key terms are introduced in each chapter of the textbook and are
important to the understanding of the chapter. The terms are presented in a list at
the beginning of each chapter and then are printed in boldface at the appropriate
points within the chapter. Again, as with the chapter objectives, we suggest that
readers skim the list before reading the chapter. Then as the chapter is read, partic-
ular attention should be paid to the definition of each term.

Presentation of Content. Although each chapter in this book could be ex-
panded—in some cases, entire books have been written on topics we have covered
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in a chapter or less—we believe that each chapter contains the necessary informa-
tion to help readers understand and develop many of the skills required to be a
successful health promotion program planner, implementor, and evaluator.

Chapter Summary. At the end of each chapter, readers will find a one- or two-
paragraph review of the major concepts contained in the chapter.

Review Questions. The purpose of the questions at the end of each chapter is to
provide readers with some feedback regarding their mastery of the content. We
have endeavored to ask questions that would reinforce the chapter objectives and
key terms presented in each chapter.

Activities. Each chapter also includes several activities that will allow readers to
put their new knowledge and skills to use. The activities are presented in several
different formats for the sake of variety and to appeal to the different learning
styles of readers. It should be noted that, depending on the ones selected for com-
pletion, the activities in one chapter can build on those in a previous chapter and
lead to the final product of a completely developed health promotion program.

Web Activities. The final portion of each chapter consists of several activities
based on the World Wide Web. These activities allow readers to explore a number
of different websites that are available to support program planning, implementa-
tion, and evaluation efforts.

New to This Edition

In revising this textbook, we incorporated as many suggestions from reviewers, col-
leagues, and former students as possible. In addition to updating material through-
out the text, the following points reflect the major changes in this new edition:

* Chapter 1 has been expanded to include information about how the Frame-
work for Competency-Based Health Education has been revised to include
competencies for advanced-level health practitioners.

* Chapter 2 on planning models has been reorganized with the addition of the
MATCH (Multilevel Approach to Community Health), CDCynergy, and
SMART (Social Marketing Assessment and Response) planning models. Also,
the most recent updates to the PRECEDE-PROCEED model are included.

* Chapter 4 has been expanded to include strategies on using the World Wide
Web to assist in the needs assessment process. In addition, the needs assess-
ment process has been broadened to allow for ease of application.

* Chapter 7 on theories and models used for interventions has been expanded
with additional information about the transtheoretical model.

* Chapter 8 on interventions has been restructured to place greater emphasis
on communication intervention activities.
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e Chapter 9 has been extended by adding the concept of community building
to the discussion of community organizing.

e The information presented on social marketing in Chapter 11 has been
expanded.

¢ Chapter 14 has been reorganized with the addition of the Framework for
Program Evaluation from the Centers for Disease Control and Prevention.

e Throughout the textbook, new applications of and references to planning
programs in multicultural settings have been included.

* At the end of each chapter, World Wide Web activities have been added to
support the readers in their program-planning efforts.

Readers will find this book easy to understand and use. We are confident
that if the chapters are carefully read and an honest effort is put into completing
the activities and web activities, readers will gain the essential knowledge and
skills for program planning, implementation, and evaluation.
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