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SERIES EDITOR™S FOREWORD

At a time when the cultural dynamics of television as a medium of mass
communication are being decisively recast around the world, Chris Barker’s
Television, Globalization and Cultural Identities signals an important inter-
vention into a number of pertinent debates in cultural and media studies.

In taking as its principal point of departure the issue of cultural identity,
this book examines an extensive range of different conceptual approaches to
the study of television within a global context. Barker dispenses with
notions of cultural identity as a universal, fixed or essential entity in order
to explore the socially contingent ways in which identities are culturally con-
structed. Special attention is given to understanding how relations of class,
gender, sexuality, ‘race’ and ethnicity shape people’s sense of who they are in
relation to the world around them. Televisual representations, the author
suggests, need to be recognized as a major resource for the construction of
cultural identities within the lived experience of everyday life. That is to say,
the profuse flow of televisual sounds and images provides viewers with a rich
array of materials to enable them to refashion their individual ‘identity pro-
jects’ in highly complex, and typically contradictory, ways. This book thus
makes for compelling reading as it succeeds in illuminating the key argu-
ments being made about television in this regard while, at the same time,
challenging many of the assumptions that underpin them.

The Issues in Cultural and Media Studies series aims to facilitate a diverse
range of critical investigations into pressing questions considered to be cen-
tral to current thinking and research. In light of the remarkable speed at
which the conceptual agendas of cultural and media studies are changing,
the authors are committed to contributing to what is an ongoing process of



SERIES DITOR'S FOREWORD | @D

re-evaluation and critique. Each of the books is intended to provide a lively,
innovative and comprehensive introduction to a specific topical issue from a
fresh perspective. The reader is offered a thorough grounding in the most
salient debates indicative of the book’s subject, as well as important insights
into how new modes of enquiry may be established for future explorations.
Taken as a whole, then, the series is designed to cover the core components
of cultural and media studies courses in an imaginatively distinctive and
engaging manner.

Stuart Allan
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Introduction

TELEVISION, GLOBALIZATION
AND CULTURAL IDENTITIES

As you open this book I invite you to reflect on the fact that cosmopolitan-
ism is fast becoming an aspect of day-to-day life in modern western societies.
Diverse cultures which had once been considered ‘alien’ and remote are
becoming accessible today (as signs and commodities) via our televisions,
radios and shopping centres. As a consequence, we may choose to eat
‘Indian’, dress ‘Italian’, watch ‘American’ and listen ‘African’ (Hebdige
1990; Massey 1994). In contrast to this openness, consider the French
government’s longstanding hostility to American television summed up in
former culture minister Jack Lang’s fear of ‘wall-to-wall Dallas’ and Euro-
pean attempts within the GATT (General Agreement on Tariffs and Trade)
to sanction a protectionist wall against American audiovisual products.
Consider also the fact that satellite dishes have been declared illegal in Saudi
Arabia, Egypt, Bahrain and Iran, with the head of the Iranian Majlis (parlia-
ment) committee on Islamic arts and guidance suggesting that “This is a way
of curbing the cultural assault . . . we showed the world that we are against
foreign culture’ (cited Tomlinson 1997: 127).

What do these apparently contradictory aspects of global culture tell us
about the modern world? Are we growing together or further apart? Do we
respect other cultures or fear them? Is cultural identity something to be kept
‘pure’ or something to be enlarged and enriched through mixing and match-
ing? Questions about cultural identity, questions about television and ques-
tions about the world we live in form the centrepiece of this book. Indeed,
questions of cultural difference and cultural identity have become a central
concern of contemporary cultural studies.



