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Rule I: There are no “rules” about color. Only

guidelines.

Anyway, breakthrough creativity is often the result of
breaking the rules. Just as in the title of this book: Blue

is Hot, Red is Cool. (What does that mean, anyhow?)

Blue is a cool color, right? Blue is a cool color, on the
spectrum, but culturally, blue is now hot, as in very
popular.A recent survey showed that over 60% of one-

color logos are blue.

Red, a hot color by most definitions is cool. Very cool.
Although red isn’t used as often as blue for one-color
logos, if a two-color design is used, red will likely be one
of them. So, red is cool...in. But that’s just a guideline, not

a rule.

Don’t look to this book to give you rules such as “For a

corporate look, use reflex blue.”

This book will give you some broad guidelines on choos-

ing a color for the logo you are designing.

To make it as easy for you as we can' we chose logos to
illustrate how color choice affects logo design. And to
keep things simple, the logos are divided into sections.
Blue, the most popular, leads off. Each section has some

information that should be helpful to you.

But remember, these are guidelines, not rules—we don’t

want to be responsible for you breaking any rules.?

YAy

! Small tribute to one of the best movie scenes ever, Jack Nicholson, in
Five Easy Pieces.

? |bid.
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Blue is most people’s favorite color.

* Blue is tranquility.
u ‘ * Blue is a sapphire.

* Blue is dependability.

¢ Blue is a pair of Levis®.
u ‘ * Blue is consistency.

* Blue is the least appetizing color.

* Blue is tradition.

* Blue is a robin’s egg.
¢ Blue is sadness.

* Blue is Smurfy.

* Blue is the newest M&M®.
* Blue is jazz.
* Blue is a recessive gyé

* Blue is great che

PANTONE® and PANTONE Chip Logo are the property of Pantone, Inc.



Can you imagine the IBM logo in red?
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Blue is often the color of choice for “the corporate look”.
If you consult a book on color psychology, you will see
why. Blue communicates these traits: trust, loyalty,
honesty. Going back 500 or more years (when the castle
was the period’s equivalent of “big business”), you

discover that in heraldry, blue signified piety and sincerity.

As well as blue works in communicating corporate values,
it also has its drawbacks. “Blue” just might mean “de-
pressed”.“Blue” can mean “pornographic”, as in “blue

movies”.

Blue is also masculine, beginning with birth (pink for girls,
blue for boys).This custom apparently emerged only in

the past 100 years or so.

Blue is the color that is most free of cultural bias world-

wide.

Blue is the ocean, the sky. Although blue dominates
seascapes, it is rarely seen on landscapes. Aside from the
sky and ocean, blue is not a color that occurs in nature
with frequency. Representing sea and sky, many seafood
restaurants choose blue as a dominant interior color.
However, blue rarely works well as a good color for food

identity; blue is perceived as inedible.

Confused so far? Don’t be.You were warned not to

expect any rules. Just guidelines—very loose ones.
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