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PREFACE

This is the Twelfth UCC Edition (and the nineteenth over-
all edition) of a business law text that first appeared in
1935. Throughout its nearly 70 years of existence, this
book has been a leader and an innovator in the fields of
business law and the legal environment of business. One
reason for the book’s success is its clear and comprehen-
sive treatment of the standard topics that form the tradi-
tional business law curriculum. Another reason is its re-
sponsiveness to changes in these traditional subjects and to
new views about that curriculum. In 1976, this textbook
was the first to inject regulatory materials into a business law
textbook, defining the “legal environment” approach to busi-
ness law. Over the years, this textbook has also pioneered by
introducing materials on business ethics, corporate social re-
sponsibility, global legal issues, and e-commerce law. The
Twelfth edition continues to emphasize change by integrat-
ing these four areas into its pedagogy.

| Continuing Strengths

The Twelfth UCC Edition continues the basic features
that have made its predecessors successful. They include:

* Comprehensive Coverage. We believe that the text
continues to excel both in the number of topics it ad-
dresses and the depth of coverage within each topic.
This is true both of the basic business law subjects that
form the core of the book and also of the regulatory and
other subjects that are said to constitute the “legal en-
vironment” curriculum.

¢ Style and Presentation. This text is written in a style
that is direct, lucid, and organized, yet also relatively
relaxed and conversational. For this reason, we often
have been able to cover certain topics by assigning
them as reading without lecturing on them. As always,
key points and terms are emphasized; examples,
charts, figures, and concept summaries are used liber-
ally; and elements of a claim and lists of defenses are
stated in numbered paragraphs.

* Case Selection. We try very hard to find cases that
clearly illustrate important points made in the text, that
should interest students, and that are fun to teach. Ex-
cept when older decisions are landmarks or continue to
best illustrate particular concepts, we also try to select
recent cases. Our collective in-class teaching experi-
ence with recent editions has helped us determine
which of those cases best meet these criteria.

* AACSB Curricular Standards. The AACSB’s curricu-
lum standards say that both undergraduate and MBA
curricula should include ethical and global issues;
should address the influence of political, social, legal
and regulatory, environmental, and technological is-
sues on business; and should also address the impact
of demographic diversity on organizations. In addi-
tion to its obvious stress on legal and regulatory is-
sues, the book contains chapters on business ethics,
the legal environment for international business, and
environmental law, as well as Ethics in Action boxes.
By putting legal changes in their social, political, and
economic context, several text chapters enhance stu-
dents’ understanding of how political and social
changes influence business and the law. Chapter 51°s
discussion of employment discrimination law cer-
tainly speaks to the subject of workplace diversity. Fi-
nally, the Twelfth UCC Edition examines many spe-
cific legal issues involving e-commerce and the
Internet.

Features

The Twelfth Edition introduces six new features:

Opening Vignettes precede the chapter discussion in
order to give students a context for the law they are about
to study. Many opening vignettes raise issues that come
from the corporate social responsibility crisis that stu-
dents have read about the last few years.

Ethics in Action boxes are interspersed where ethical
issues arise, asking students to consider the ethics of ac-
tions and laws. The Sarbanes—Oxley Act of 2002 is often
featured in the ethics boxes.

Cyberlaw in Action boxes discuss e-commerce and
Internet law at the relevant points of the text.

The Global Business Environment boxes address
the legal and business risks that arise in international
business transactions, including being subject to the laws
of other countries. By integrating the global business en-
vironment boxes in each chapter, students are taught that
global issues are an integral part of business decision
making.

Log On boxes direct students to Internet sites where
they can find additional legal and business materials that
will aid their understanding of the law.

Online Research Problems close each chapter by
challenging students to use their Internet research skills
to expand their understanding of the chapter.
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This edition also retains four features of previous
editions:

Concept Reviews appear throughout the chapters.
These Concept Reviews visually represent important
concepts presented in the text to help summarize key
ideas at a glance and simplify students’ conceptualization
of complicated issues.

Cases include the judicial opinions accompanying
court decisions. These help to provide concrete examples
of the rules stated in the text, and to provide a real-life ap-
plication of the legal rule.

Problem Cases are included at the end of each chap-
ter to provide review questions for students.

Key Terms are bolded throughout the text and de-
fined in the Glossary at the end of the text for better com-
prehension of important terminology.

Important Changes

in This Edition
The chapters in the Twelfth UCC Edition have been re-
organized slightly. For instance, the chapter on the legal
environment for international business was deleted and
the content was reworked into the relevant chapters in-
cluding the new Global Business Environment boxes.
Also, Chapter 46 now includes coverage of auditors,
consultants, and securities professionals.

As usual, there are many new cases, the text has been
thoroughly updated, and a good number of problem cases
. have been replaced with new ones. The cases continue to
include both hypothetical cases as well as real-life cases
so that we can target particular issues that deserve em-
phasis. The Twelfth UCC Edition’s most substantive
changes are as follows:

« The Sarbanes—Oxley Act of 2002 is covered through-
out the Twelfth UCC Edition. This important legisla-
tion that intends to rein in corporate fraud is featured
prominently in Chapters 4, 43, 45, and 46. See espe-
cially the Ethics in Action boxes on pages 945, 951,
1009, 1027, 1032, and 1047.

« Chapter 4 is a wholly-revised ethics chapter titled
“Business Ethics, Corporate Social Responsibility,
Corporate Governance, and Critical Thinking.” This
highly readable and practical chapter contains a logical
exposition of ethical thinking and includes new sec-
tions with guidelines for making ethical decisions and
resisting requests to act unethically.

Chapter 4 now includes a critical discussion of three
familiar enemies of business ethics: moral relativism,
psychological egoism, and ethical egoism.

In addition to acquiring five new text cases, Chapter 8,
which now bears the title “Intellectual Property and
Unfair Competition,” includes discussions of copy-
right infringement issues in Internet-related contexts,
the Copyright Term Extension Act of 1998, and the
Anti-cybersquatting Consumer Protection Act of 1999.
The contracts chapters integrate e-commerce issues at
various points. Examples include treatments of the
proposed Uniform Computer Information Transac-
tions Act in Chapter 9, shrinkwrap and clickwrap con-
tracts in Chapter 10, and digital or electronic signatures
in Chapter 16.

Chapter 20’s discussion of product liability now discusses
the new Restatement (Third) of Torts: Product Liability.
Chapters 37 to 44 add business planning materials that
help persons creating partnerships, LLPs, corpora-
tions, and other business forms. New materials give
practical solutions that help business planners deter-
mine the compensation of partners in an LLP, ensure a
return on investment for shareholders, anticipate man-
agement problems in partnerships and corporations,
and provide for the repurchase of owners’ interests in
partnerships and corporations.

Chapter 40 is restructured to give greater emphasis to
the law affecting limited liability companies and cov-
ers the Uniform Limited Liability Company Act.

New materials on complying with management duties
give practical advice to boards of directors as well as
consultants and investment bankers assisting corporate
management. The new materials help managers make
prudent business decisions. For example, a practical
framework on how to comply with business judgement
rule is on pages 938 and 939.

Chapter 46, newly titled “Legal and Professional Re-
sponsibilities of Auditors, Consultants, and Securities
Professionals,” covers the liability of professionals in
general, with new emphasis on investment bankers, se-
curities brokers, and securities analysts. The revised
chapter is relevant not only to students studying ac-
counting and auditing, but also to finance majors and
MBA students who will work in the consulting and se-
curities industries.

Chapters 36-38 have been updated to reflect the fact
that a majority of the states have adopted the Revised
Uniform Partnership Act.

Chapter 40, which now bears the title “Limited Liabil-
ity Companies, Limited Partnerships, and Limited Li-



Preface

ability Limited Partnerships” has been revised to re-
flect the creation of a new business form, the limited li-
ability limited partnership.

* Chapters 40 and 44 incorporate Internet issues by dis-
cussing the recent efforts of Internet companies to
avoid state sales taxes through subsidiary corporations,
and by including recent S.E.C. changes that permit In-
ternet marketing of initial public offerings.

¢ In addition to including a new case that moves vertical
maximum price-fixing from the per se category to rule-
of-reason category, Chapter 49 includes the Justice De-
partment’s case against Microsoft.
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A GUIDED TOUR

A New Kind of Business Law
Experience

The Twelfth Edition of Business Law has been

reorganized to focus on global, ethical, and
e-commerce issues affecting legal aspects of
business. The new edition contains a number
of new features as well as an exciting new
supplements package. Please take a few
moments to page through some of the high-
lights of this new edition.

OPENING VIGNETTES

Each chapter begins with an opening
vignette that presents students with a mix
of real-life and hypothetical situations
and discussion questions. These stories
provide a motivational way to open the
chapter and get students interested in the
chapter content.

_#

BUSINESS ETHICS, CORPORATE SOCIAL
RESPONSIBILITY, CORPORATE GOVERNANCE,
AND CRITICAL THINKING

‘ou work for N-Rot Company, a large energy trading company. N-Rot’s chief financial officer
Ym-o: asks you to create a $50,000,000-asset energy services partnership with Martin Lowell
Company, an investment banking firm. The CFO tells you, “Make sure the partnership has some
positive cash flow over the next two years, but don't worry about whether the partnership will make
money long term. Just make sure you convince Martin Lowell to partner with us, and that our own-
ership is only around 8 percent so that we don’t have to record any liabilities from the venture on
our balance sheet.”

‘The purpose of the partnership, the CFO explains, is to generate income for N-Rot for the cur-
rent year without materially affecting N-Rot’s assets or liabilities. The CFO also tells you, “Con-
vince our auditors, Armen Andrusian LLP, to book in the current year all the partnership’s projected
carnings for the next two years. If Andrusian resists, tell them that we can always find someone else
to take over the $100,000,000 in consulting business we give them every year.”

‘The CFO continues, “We'll make you a manager of the partnership, which will pay you about
$900.000 a year. Also, I'll ask Martin Lowell to allocate some IPO finitial public offering] shares to
you. The IPO shares I've been getting from Martin Lowell have been going up three to five times
the first day of trading. This will be a good deal for you. You can make $300,000 every time, almost
risk free.”

Finally, the CFO says, “Remember where the paper shredder is. If things get a little hot around
here, be sure o use it.”

« Do you see any potential ethical problems with what the CFO has asked you to do?

« What principles and guidelines help you decide what to do?

+ How do you resist the CFO's request for you o create the partnership without jeopardizing your
career and without harming N-Rot?

_2

THE RESOLUTION OF PRIVATE DISPUTES

ictoria Wilson, a resident of Hllinois, wishes to bring an invasion of privacy lawsuit against | ~&———
XYZ Co. because XYZ used & photograph of her, without her consent, in an advertisement for
one of the company’s products. Wilson will seek money damages of $150.000 from XYZ. whose
principal offices are located in New Jersey. A New Jersey newspaper was the only print media out-
let

hich the advertisement was published. However, XYZ also placed the advertisement on the

firm’s website. This website may be viewed by anyone with Internet access, regardless of the
viewer's geographic location.
Consider the following questions regarding Wilson's case as you read Chapter 2:

* Where, in a geographic sense, may Wilson properly file and pursue her lawsuit against XYZ?

* Must Wilson pursue her case in a state court, or does she have the option of litigating in federal
court?

« Assuming that Wilson files her case in a state court, what strategic option may XYZ exercise if
it acts promptly?

* Regardless of the court in which the case is litigated, what procedural steps will occur as the
lawsuit proceeds from beginning to end?

BUSINESS LAW COURSES normally examine  courts. It also considers the important subject of juris-

many substantive legal rules—laws that tell us how to
behave in business and in society. Examples include the
rules of contract, tort, and agency law, as well as those of
many other legal areas addressed later in this text. Most
of these rules are applied by courts as they decide civil
cases involving private parties, This chapter lays a foun-
dation for the text's discussion of substantive legal rules
by examining the court systems of the United States and
by outlining how civil cases proceed from beginning to
end. The chapter also explores related subjects, including
alternative dispute resolution, a collection of processes
for resolving private disputes outside the court systems.

State Courts
and Their Jurisdiction
The United States has 52 court systems—a federal sys-

tem plus a system for each state and the District of Co-
lumbia. This section describes the various types of state

diction, something a court must have if its decision in a
case is 1o be binding on the parties

Courts of Limited Jurisdiction

Minor criminal cases and civil disputes involving small
amounts of money or specialized matters frequently are
decided in courts of limited jurisdiction. Examples in-
clude traffic courts. probate courts, and small claims
courts. Such courts often handle a large number o
In some of these courts, procedures may be inforn
parties unrepresented by attorneys often argue their own
cases. Courts of limited jurisdiction often are not courts
of record—meaning that they may not keep a transcript
of the proceedings conducted. Appeals from their deci-
sions therefore require a new trial (a trial de novo) in a
trial court.

Irial Courts

Courts of limited jurisdiction find the relevant facts,
identify the appropriate rule(s) of law, and combine the

REVISED CHAPTER 4

ON ETHICS

A

[ Why Study Business Ethics?
Enron. Arthur Andersen. WorldCom. Tyco. Adelphia.
Global Crossing. ImClone. These business names from
the front pages of 2002 and 2003 conjure images of un-
ethical and socially irresponsible behavior by corpora-
tions and their executives. The United States Congress,
employees, investors, and other critics of the power held

and abused by some corporations and their manage-
ment have demanded that corporate wrongdoers be
punished and that future wrongdoers be deterred. Con-
sequently shareholders, creditors, and state and federal
attorneys general have brought several civil and crimi-
nal actions against wrongdoing corporations and U
executives. Congress has also got in the action, passing
the Sarbanes-Oxley Act of 2002 which increased penal-
ties for corporate wrongdoers and established rules

With ethics in the forefront now, the authors
have greatly expanded this chapter and
incorporated recent events. The chapter
defines several ethical theories and
discusses their strengths and weaknesses, as
well as providing a guideline for ethical
decision making.



CYBERLAW IN ACTION

Electronic Writings and the Statute of
Frauds

The Electronic Signatures in Global and Na- |a
tional Commerce Act (the “E-sign” act) was en-
acted by Congress and became effective in the United
States on October 1, 2000. The E-Sign law covers mlny
everyday including sales
where the law of the state involved still has a vnmlon o'
Article 2 that requires a “signed writing" or another
‘means of satisfying the Article 2 statute of frauds found

Section 2-201. Federal laws “preempt”, that is,
displace state laws if the two sets of laws are in

flict. If state law requires a signed writing or an-

er indicator that the purported buyer and seller

actually intended to form a contract, E-Sign allows

the parties to use electronic authentications instead of
signed writings. E-mail messages and online orders sent
by the buyer would suffice. States that have adopted the
Uniform Electronic Transactions Act (UETA) also allow
the Section 2-201

online communications to satisfy
statute of frauds requirement.

CYBERLAW IN ACTION BOXES

A

ETHICS IN ACTION BOXES

In keeping with today’s technological world,
these boxes describe and discuss actual
instances of how e-commerce and the Internet
are affecting business law today.

ETHICS IN ACTION

These boxes appear throughout the chapters
and offer critical thinking questions and situa-
tions that relate to ethical /public policy

concerns.

HE GLOBAL BUSINESS ENVIRONMENT

Foreign Businesses Face Tougher Laws in
U.S. than at Home

Although American executives accused of defrauding
sharcholders are prosecuted or hauled before congres-
sional hearings, wrongdoing managers in the rest of the world
often escape the grasp of their countries” regulators. In most
of Asia, Europe, and Latin America, regulations and enforce-
ment are weak. Some legal systems arc poorly equipped to
handle exceutive misconduct. The Japanese Securities and
Exchange Surveillance Commission has only 360 employees
and no power 1o file civil suits or bring administrative actions
aigainst corporate wrongdoers. It brings about seven cases a
year, compared to the 50 usually brought by the United States
Securities and Exchange Commission.

Taiwan's Securities and Futures Commission has no power
10 conduct its own investigations, and local prosecutors who
do have that power have little expertise in market and ac-
counting fraud. Germany has been labeled the Wild West, with

in newly public ies, yet few actions

against the ion for Share-

States, such as the New York Stock Exchange, the
Sarbanes-Oxley Act of 2002 requires them to comply
with some of the act’s toughest provisions. More than
L] 1,300 forcign corporations, such as Sony, Nokia, and
Daimler Chrysler, and lheu executives could be af-
fected by the act’s fficers, require
independent audit committees, and impose personal liability
on officers for errors in the corporate books.
Foreign governments and businesses have already started
lobbying to be granted exemptions from the Sarbanes-Oxley
Act. The European Union wrote to U.S. legislators that the act

Y

ally because it has the effect of limiting the scope of an | benefit of and proffered by the more sophisticated and
integrated, written contract to the terms of the writing. powerful party in a contract (c.g., the landlord rathes

Although statements and promises made (o a person than the tenant, the bank rather than the customer),
before he signs a contract might be highly influential in per-  Considering all of this, do you believe that the parol evidenc

suading him to enter the contract, the parol evidence rule ef-  rule promotes ethical behavior?

fectively prevents these pre-contract communications from

m
For those who draft and proffer standardized form : ‘ being legally enforceable. Consider also that stan
contracts, the parol evidence rule can be a powerful | dardized form contracts are usually drafted for th

THE GLOBAL BUSINESS
ENVIRONMENT BOXES

gives the SEC unjustified authority over foreign auditing
firms that could chill trans-Atlantic trade. The EU warned that
it may consider regulating American auditing firms. The pres-
ident of the Japanese Institute of Certified Public Accountants
argued that the act places U.S. law above Japanesc securities
and CPA law, violates international treaties, and infringes

Japanese sovereignty.
As it does with many of its financial rules, the United
States is 2xpe to exempt from some of

The German

holder Protections, a shareholder rights group, rogularly brings
abuse allegations to state prosecutors, yet the cases are often
too complicated for untrained prosecutors to handle. Fewer
than 5 percent are investigated. In Htaly, false accounting was
decriminalized in 2001, making it merely a misdemeanor.

Yet if those exccutives manage foreign businesses that
register their securities on  stock exchange in the United

the Sarbanes-Oxley Act, especially those
that conflict with their home countries” laws, such as the ban
on loans to officers. Foreign businesses are not expected to
receive exemptions from other provisions, such as the re-
quirement that CEOs cenify the accuracy of financial state-
ments, That part of the law may affect the decision whether
foreign businesses continue to list their securities on U.S.
stock exchanges.

LoG ON BOXES

Since global issues affect people in many
different aspects of business, this material now
appears throughout the text instead of in a
separate chapter on international issues. This
feature brings to life global issues that are
affecting business law.

Goto
http://gncurtis.home.texas.net/mainpage.
> html

These appear throughout the chapters and direct

students, where appropriate, to relevant websites that
will give them more information about each featured
topic. Many of these are key legal sites that may be
used repeatedly by business law students and business

professionals alike.

Maintained by Gary Curtis, The Fallacy Files
cover more than 45 fallacies. Click on the link to
“Taxonomy of Fallacies” to find explanations of
fallacies and links to valuable resources.

Go to
www.philosophy.unimelb.edu.au/ /
critical/index.htm

Tim van Gelder's Critical Thinking on the Web
lists some of the best websites with information
about reasoning and critical thinking.




‘What Terminates Offers?

CONCEPT REVIEWS

— I |

* Their own terms .
« Lapse of time .
* Revocation .

Rejection

Death or insanity of offeror or offeree

Destruction of subject matter

« Intervening illegality

ONLINE

RESEARCH
PROBLEMS

These boxes visually represent
important concepts presented in the text
to help summarize key ideas at a glance
and simplify students’ conceptualiza-

tion of complicated issues.

278

These end-of-chapter
research problems drive
students to the Internet and
include discussion questions
so they can be used in class

or as homework.

Abbott

Y

10. Soldau was fired by Organon, Inc. He received a let-
ter from Organon offering to pay him double the normal
severance pay if he would sign a release giving up all
claims against the company. The letter incorporated the 1.
proposed release, which Soldau signed, dated, and de-
posited in a mailbox outside a post office. When he re-
turned home, Soldau found that he had received a check
from Organon in the amount of the increased severance
pay. He returned to the post office and persuaded a postal
employee to open the mailbox and retrieve the release.
Soldau cashed Organon’s check and subsequently filed
an age discrimination suit against Organon. Was Soldau
bound by the release?

Part Three  Contracts

Online Research: Finding
Contracts on the Internet

Finding Contracts on the Internet Surf the web
and find an example of a click-wrap and an example of
what the court in Specht calls a “browse-wrap.”

2. Find a User Agreement (also called Terms of Use
Agreement) on any website. How does the User
Agreement that you find indicate that a user’s accept-
ance to the terms of the agreement will be shown?

Life Care PCA i
at specific time intervals. Beverly Lewis vied Abbor in a Mississippi Stute Cours, alleing that a defective Life Care PCA
had injured her b delivering an excessive quantity of morphine. Abbott served Lewis with a request for admission calling
for he 1o it tht her damases did ot xceed 57500000, Lewis did not answer he request for dmission. Abbot then
US. Distrct Court. > -

'8 $75.000.00. Lewis

g e s o s o o M 0 B il e B A A Wrigse s ek o
575000.00.

di of.

Wingate, District Judge Generally, in diversity cases,

case. Thas, if a plaintiff pleads damages less than the joris-
the courts determine the amount in controversy from the  dictional

“This court finds that whike Lewis fiiled 0 respond 10 a re-
quest for admissions relative 1o this court's jurisdictional

plaint el .
that the amount stated in the complain is not claimed in
‘good faith. The United States Supreme Court in Horion v.

Liberty Mutual Insurance Company, 367 U.S. 348 (1961)
stated that “in deciding this question of good faith we have
said that it must appear 10 a legal certainty that the claim is
eally for less than the jurisdictional amount 10 justify dis-
missal.” This “legal certainty” test is applied 10 jurisdic-
tional amount questions in removed cases, us well as cases
originally brought in federal court. So, this court lacks ju-
sisdiction if it is appareat, 10 a legal certainty, that Lewis
cannot, or s not entitled 10, recover the jorisdictional mini-
.

amount, Abbott sl has not established that Lewis” current
. i above this court’s minimurm juris-
of $75,000.00. By

quest for admissions, Lewis, under sate aw, ... admitted that
her damages do not exceed $75,000.00. Upon this occur-
fence, Lewis's complaint was inno different posture from one:
where plaintiff explicily pleaded an amount below this
‘cour’s jurisdictional imit. Under cither or both of these sce-
narios, defendan, 0 jusify removal, must present this court
‘more than  hunch or saspicion that the amount in contro-

Of course, i

i the federal court, he may resort 1o the expedient of suing
Tor ess than the jurisdictional amount, and though he would
be justly coitled to more, the defendant cannot remove the

Case remanded to Mississippi state court.

CASES

The cases in each chapter help to
provide concrete examples of the
rules stated in the text.

PROBLEMS AND
PROBLEM CASES

Problem cases appear at the end of
each chapter for student review.

L.
Ll

Problems and Problem Cases

1. Mr. and Mrs. Abelman cngaged the Capitol Termite
and Pest Control Company 10 trca their bome for  tr-

Formation and Tetms of Sales Contracts 2

e by i Pro iy 1o the st e paycs

Capitol was Gold
Crest Teemite manufactured by Velsicol Chemical Cor-
poration. Velsicol sold the Gold Crest Termite (0 & dis-
tributor, which in tur sold it 10 Capitol in bulk—in 55-
gallon drums. Capitol did not specifically buy materials
m«xn ol o o S5yl s woskd serice

of sale for himself. Club Pro discovered the fraud and

. Employees of
mununmm..m..munmmn allon il g
tof's premises. The

Did Simpson get good tite 10 the merchardise he e

010 1-gallon pail, which they filled e
Next,the half-gallon of Gold Crest Te
im0 fixed S0-gallon tank on the back of Capitol's rucks
‘and then the tank was filled o capacity with water. This
solution was thea applicd to the Abelman's residence by
employces of Capitol. The Abelmans abandoned theis
home the day afier Capitol completed reatment. Three
years later they brought suit against Capitol and Velsicol

contending that the termiticide had caused personal -
juries and property damages, Among other things, they
claimed there was a breach of cxpress and implied war-
rantics provided by the Uiform Commercial Code (dis

cussed in Chapter 20). Velsicol and Capitol sought (0 dis-
miss these claims on the ground that there had not been a
sale of goods and thus no warranties had arisen, Was the
contract 10 obtsin treatment for termites 4 sale of goods
under the Uniform Commercial Code?

2. Keith Russell, a boat dealer, contracted t sl a 10-
foot Kinsvater boat 1o Robert Clouser for $8,500. The
agreement stipulated that Clouser was fo make 4 down
paymen of S1.700, with the e de whe be ook

ing o the

hased had obtained it by
fraud?

4 Shaker Valley Auto & Tire purchased a pickup tnick
at an auction and brought the vehicle for service to Fred
Madore Chevrolet-Pontiac- Oldsmobile, . automebile
dealership that sells and services vehicles. A few weeks
Tater, Madore sold the truck 1o Winston Titus Tius was
umaware of Shaker Valley's ownership ofthe vehilc. In

Shaker Valley never transferred fite 10 Madore. Does Ti
s have good tte 10 the truck under the Code

5. Legendary Homes, o home builder, purchased vari
ous appliances from Ron Mead T.V. & Appliance. 4 rewil
merchant selling home appliances. They were intended
0 be instaled in one of Legendary Homes's houses and
wene @ be delivered on February 1. AtS o'clock on that
day, the appliances had not been delivered. Legendary
Homes's employees closed the home and left. Sometime
between 5 and 6:30, Ron Mead delivered the appliances.

was 10 retain possession of the bout in order 10 install &
new engine and drive triin. While the boat was stll in

Noone was at the put the ap-
pliances in the garage. During the night, someone siole
the appliances. Legendary Homes denicd it was respon

Russell’s possession, it
it struck a seawall. Transamerica, Russell's iosurance
company. refused to honor Russell’s claim foe the dam-
ages 1o the boal. The insurince policy between
Transamerica and Russell covered only watcreraft under
26 fect in leogih that were not owned by Russell
Trunsamerica angued thatthe bost was not covered by the
policy since Russell still owned it a the time of the acci-
dem. Did Russell have ttke (0 the boat a the time of the
accident?

2. Club Pro Golf Products was a distibutor of golf
products. It employed salesmen who called on customers
10 take orders for merchandise. The merchandise was

or the forthe up-
pliances. Ron Mead then brought sut for the purchase
price. Did Legendary Homes have the isk of los of the
appliances”

6. The Cedar Rapids ¥MCA bought a large number of
cases of candy from Seaway Candy under an agreement
by which any wnused portion could be returmed. The

YMCA was 10 sellthe candy o raise money 1 send boys
0 camp. The campaign was lexs than successful, and 688
cases remained unsold. They were retumed o Seaway
Candy by iruck. When delivered 1o the common carrier,
the candy was in good condition; when it rrived at Sea
way four days later, it had melied and was completely




INSTRUCTOR AND

STUDENT SUPPLEMENTS

INSTRUCTOR’S MANUAL

The Instructor’s Manual consists of objectives, sugges-
tions for lecture preparation, recommended references,
answers to problems and problem cases, and suggested
answers to the Online Research Problems and Opening
Vignettes. It also includes answers to the Student
Study Guide questions.

YOU BE THE JUDGE
DVD-ROM

This new DVD (included with each new copy of the
text) features ten interactive case videos that showcase
courtroom arguments of business law cases. This inter-
active DVD gives students the opportunity to watch
profile interviews of the plaintiff and defendant, read
background information, hear each case, review the
evidence, make their decision, and then access an
actual, unscripted judge’s decision and reasoning.
There are also instructor’s notes available with each

. video to help prepare you for classroom discussion.
Cases include topics such as sexual harassment, fraud,
liability, and oral contracts.

Instructor’s Manual

to accompany

BUSINESS LAW

POWERPOINT®

PRESENTATION

BUSINESS LAW

The PowerPoint presentation includes
nearly 500 slides that provide lecture
outline material, as well as slides that
expand on important concepts and
figures in the text.




SUPPLEMENTS

TEST BANK

The Test Bank consists of true-false, multiple
choice, and short essay questions in each
chapter. Approximately 35 questions are
included per chapter. The Test Bank is also
available in computerized format so you can
create your own tests.

i Test Bank

to accompany

BUSINESS LAW

MALLOR * BARNES - BOWERS < LANGVARDT

[INSTRUCTOR’S RESOURCE CD

BUSTNESS L\WY

The Instructor’s Resource CD includes the
Instructor’s Manual, the computerized test
bank, and the PowerPoint presentation all on
one CD so you can format your lectures.

STUDENT STUDY GUIDE

Study Guide

for use with

BUSINESS LAW

The Student Study Guide contains

additional test questions for students

so they can review and study the main concepts
for each chapter. It also contains the Uniform
Commercial Code articles.
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POWERWEB

ONLINE LEARNING CENTER

-

www.mhhe.com/mallor]2e

The Online Learning Center (OLC) is a
website that follows the text chapter-by-
chapter. The Twelfth Edition OLC contains
case updates, Business Law in the News
updates, quizzes and review terms for students
to study from, downloadable supplements for
the instructors, and links to professional
resources for students and professors.

VIDEOS

Two video packages are available. One
includes 120 minutes of business law cases
taken from the business law telecourse
videos. The other includes the video
material from the DVD (profile interviews,
courtroom arguments, and the judge’s
verdict) reformatted for VHS for those who
may not have access to a DVD-Rom in the
classroom.

PowerWeb is an online tool that
provides high quality, peer-reviewed
content including up-to-date articles
from leading periodicals and journals,
current news, weekly updates with
assessments, interactive exercises, Web
research guide, study tips, and much
more! Access PowerWeb through the
Online Learning Center or at
www.dushkin.com/powerweb. Access
to PowerWeb is provided with each
new copy of the book.
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