»  CENGAGE
1~ Learning

B SRR REE M
EDIENEXEHEIENT)

Creative
B Editing

ﬁl,l .l& H’J ﬁ EE (Fifth Edition)
(565 ki)

Z g « A - B/RHT (Dorothy A. Bowles)
B Z20 » L« {8 % (Diane L. Borden) il
HEE K%

@e P E AR KX H R



BERERELH
DDOHDD

Creative

Editing

ﬁl‘l .lg E[] ﬁ EE (Fifth Edition)
(56 AL hi)

- -
[ PY R
i '

I ;54-v’»~~ R RAY |
;ﬁ’ l;)‘\‘f‘li tfﬂ,% !

- ]25@ A- %ﬁﬁ %@hyAthlvles

B2 - L e nne I, Borden)
MEE %

FEARXZHMRH
S | - S



BBER&KE (CIP) X2

RIREHERI AR 85 R/ (3B #URET, (B MHBE, MEEFLSE

dbmt. PFEARKZEH R, 2009
BEBRRIGEHA - FEEEERT
ISBN 978-7-300-11024-0

I. 4y

1. Q- Q-

. g2 SUBHE-REER-HH
V. G232

o [ AR A 4548 CIP g (2009) %5 127818 5

BE R REHA - AL F R
BEMR gRiE

GBI

L RET . A BURET

B e L. e

BEE B

HEE1T SHEARKEDRME

o dkERNAENS

B 1% 010-62511242 (MRE)
010 - 82501766 (HRMIER)
010 - 62515195 (RITAFD

g #it  http://www. crup. com. cn
http: //www. ttrnet. com( A K M)
2 W FWEHE
Ep Bl destliEEREISERAE
M & 215mmX275mm 16 FA
Ep B 19.25fHTE 1
= ¥ 479 000

BBELZRED 100080

010 - 62511398 (FEHH)
010 - 62514148 ([1HIER)
010 - 62515275 (BRREHD)

BR Y& 200948 H®E 1R
B} &k 200948 A% 1 KER
€ #f+ 33.007G

IRANFTH TARNKEI EPREW AR



Dorothy A. Bowles; Diane L. Borden
Creative Editing, 5™ edition
Copyright © 2009 Cengage Learning Asia Pte. Ltd.

Original edition published by Cengage Learning. All Rights Reserved.
ABFRAFZIEEIHRATBIR. BAE, BEILE.

China Renmin University Press is authorized by Cengage Learning to publish and distribute exclusively this custom reprint edition. This
edition is authorized for sale in the People’s Republic of China only (excluding Hong Kong, Macao SAR and Taiwan) . Unauthorized ex-
port of this edition is a violation of the Copyright Act. No part of this publication may be reproduced or distributed by any means, or

stored in a database or retrieval system, without the prior written permission of the publisher.

W& P ITHIR ED R 28 2 > AR A B P R A R KR AL MR AR AT, ARAURAE R A RIEMEEN (RaEHEE
. WIRHITEXETEGE) #HE. REBASH SR ERRAENITRY . REHIREBEBEFT, FELUEM
T RE MR EATAEHEEMTES .

ISBN: 1424065119
Cengage Learning Asia Pte. Ltd.
5 Shenton Way, # 01-01 UIC Building, Singapore 068808

IEA AR ZEREFZIES EF: 01-2009-1790
A HHHENEA Cengage Learning BifhirE, THREZEETBEE,



HH hie 152 B

AT RET ARSI AERBFORHALAR, REXDN AL B FHHEHFL LR
IHGKTE, BRESRRANERMEREFKELEHOS R, RiEFHRB 2 RTRAGRIK
HM, PEARKFHBRAERIEE TXE “GFRRMERM - HTRAEBF LRI BE,

ARBHAOBBHEAREFEINAERBRAY AN LFENE, REREATHASH
WERANE, LAEABTEHAEABFAROERTAPEREEHOKRE, BRI THRE
BEREWAHAEHEFRIF L, HAMLARGLEBRE, LFRHEHMA S REK, BhiK
i, BARK, mAMELERFHZREM,

ATERXRFAMAERGNEE SR, RNES ZNRALZFEORNE—EHXFERGRITE
SAELGAMYE, SSRBREM BT TESNAS, ARET 25 TRAEARRAERRESREAR
5, REERTHWEAAMKFHRREE,

AEHEMATHELAE S

o BHALHMMYRIT AR, AEAFREDARKFTEFRIBTT RS, T ERMAET S
bPEEE RS RESKFNHRS, AAAREHE NSRS H BRRE T RIRHEM RS,

o MM P X Rk, AABAHAEIRBRBBHEAN, ¥HABREATL, ANKBEH
LB]E T Fik, Bk Rige i,

e BiELE, HEF, AERMERRFLEFHERESR, EASLHTTHKR, EKE
WBEALE, ARG EN, AL RIATFLENMERS, AAEAEAEEHAES Kik
#.

© BAMBEIH, RIEBFHREDGTRLY, AEHMERIRAKITIRET B L 0h HH
A, BT EM. FEORSFTRE, BEFEAHE®,

AERH R ZMESGERM BT GG —REX, L PHBRIAR S, LR BE
FRiEERBERGEREERL, AEREAMKE, B, TE2HEHL, ETFEMMEMLEK
G, BH, XAFEFORE, ENEBRNERARLZL, Digd RSN EZEEPEA,

PEARXFHRT
2009 4 2 H



T8
il 3 LB DB 1

RBRA— %21 HRAHRANNERNG BT, TEARA—NALHEERGITA RN HE? IRE—
NpIRRARFI EELmEN M, A2l HRZARSFIRMEBELORELE, SHOER
LERLTHEZLZEHRNBERLEZ Y, BAIFEREAREFAANT TR ASE, LEHFRTH
WE, RREMNLEIN, FHFAEFLELEL LGREA CFEARKFEHRITAKR, T 2EELFHN
BT THE NG, BTk, mA 21 #aaa]id b ed 4835 2 37 MRS L 4 B B A 6 BR b E f5 fe A
P,

YA £ B EAABFOEHEH, (RIRHGHE) AELTEHAE. AWHLENFRE TE07E
Bfm— A %5, EEAMBIN L FHENNNAG AR LI, BiLFAi A, BSRBT RITH
KB REMZ FR, JMELEE, TREAAZPBET TEEAFREBAREEEZSONAEES
&, wHLiZ PEEAARGETHIT NG, £ 3]FikE T B AR L FHE TG EAN
MR L AiE B0 EE M,

—., HgHah et i XFHBGELAE

(Rl HM%3EY) (B AR MHEHIAN, 21 B2 %35R08 & T F Bk fo M B4k 20 42 69 41
WSERF, EATRILEEGS A AR AME A TR S L dein, BB AR IEAT AT AR R4S 8
ELEAENMAMAE, PRAARKFHMFRARSRER, RORHE, KEHRY (RAGEFHAE)
PE RS I TS RAT IR, BRSBTS TREARLTAEBEDIR TR “5
Rt B3, “ERBRERERETA”, TL, EHEALBY I HALZY, HHHEEZRRTH
W, X — EEAGOBRRE KA, ERRERFR, mEEESHILH £ LA G TR 2] 247
FhmEE,

BB RT, Bt RLACHNRR., ERFRAAREHA T, TER L& TFHHAR
ERWBHAE, RN FTABRRTHARE FQHERRER G AREASH; RHEN DA
FHER, APXFHBATRERESHE, HITE%. HEHHE. BAHBFACERBEZ ),
HEBRGEANRNERBPABELE TSR, TR, XFHBEZENTEABARAR TR A LEY
HKPZz—, BEMAELL, KBLEZR-AHELBIRY BEER”, WA, AHEHFEZLER,
HEFHHMEBIBAFONLE; ANSHBEIBRZHAEBEHN ‘L3R, AL T TR
WIEA BRI, AAKRZIE I AT EOMAEBESR,

dod, HREFARLCZARIFBAERFIFHBONEL, ZLEARLARSF LT HELLR
FREOMNLFH R RGIRL A BRI T LARBKES, F5b, REHLZRASBRETRAR ALY
KM, LF%IEIARF T T @A MBI A A ARG R TR G m, @
R B A G BAHh R B A SRR R AL R A F L AR,



=, &aH FHa#ifmASd. SaEMGRHES

RS2 RN ABBFEMOZRELRALLBAN A F TG4 H L, (Bl MRe5E)
(%im)ﬁx&ﬁi?%ﬁlﬁiﬁ%ﬁémﬁﬁﬁT%%,%%%E%Tiﬁ%%‘ﬁmwﬂﬁ&
A EAE N T R GRRET. A EARGE R, FEFT, XAhPREE; BNES; BEHM,
KNBERAZ G BT A EAGTFRRK; BRARL ARG RNME; T RHRE, AXE,
BMARNELFHBACHE LTS NRGHRAREE, IAFRNEFELLLMBOA—R, ARLZ
B TAREB ARG L LR FHERANBRLAERRLE T Aok, T2 RE, mAEaNRERE
X HAEFHRGRREG RIS G, EXFEL LLRAZRBM G ETERNEZ —,

E%%ﬁ%%m%ﬁ#ﬁ#%mE%i%#ﬁﬁ%%ﬁm,ﬁix%%ii%ﬁﬁ%%ﬁ,%&
ERACHBMEG NG ELRA, (RIERAHE) (FER) P RLRITHRI LIS LI
WEE “FRAA” AR, ZERNETAFBF A S MENRERFHEN TH, HHR>UFRE
%&Af%%%%%ﬁﬁ%%xﬂﬁ%%ﬁ&%ﬁ%m&ﬁﬁT%%%\iﬁ%kﬁ#%ioﬁ&ﬁ
BB ERRG LT 5T TR, RRAARLGLE, AR BEHMEE LN THE T/
NIRFe TR R,

SR, BESERAHAEEFBEMZITAES ikE, REALLA R L6, 5 5ARH7AIEE
%ﬁﬁﬁﬂﬁ%ﬁ%&«@ﬁ%%%ﬁ%ﬁim)mmﬁ%T%%&*ﬁﬁﬁﬁ%%%iiﬂ%ﬁ
. HARNTXFHBACHY ., ZHFAERABALFRHE L LHTHF M bF LA,
A—NBERROIMTY, SSOQERRNPMERRALFTHEGRLEERBETEANLES
Mo £ (RlEHARE) (FER T, HEITMEEEARTORLERBATREREE 55 Mm
MERME, X— EARRIAER FLP o IThH REHBASE, TN ZBERFBE., T8 5
BARKNERFIES TR, TIREMAH A, TR A AR TR ARRERE LS £
M, RAEN THAGEGEMEITT 24, FTOERAME S, BAad . REsbEifk
AR BB AT R A IR L AR F AT T IR,

R ATAKRGAGH: RABSHK GHIR/R

R e %kE, & 21 B HABLEARBARTREMARLAE, LTIFEAFHS IR
#ﬁh“@ﬁ%iﬁ%—i%ﬁ%,EM*hakﬁE,Fi&%ﬁ%ﬁ\&%\ﬁﬁéﬁxﬁ¢km
B8 BB SR AR, N ERIELA BN, HeaLIRe) % 4% L Hid A2 P o)
BAMEG 4T, SR %RE, FRBEREDIPEANNACBFLOLREAATEEN, 24
High— R EA G NG BEAMEL AR AR ELEEHLREL,

Il TR AR E M %R, WRAFE-NFITE AL EFAEFI oI R PR ELY M, »
B A SRR GG 5T, WA LHBEFMELINEEAREEIG—AFh. %5
KA BB RKZBRETEAN, RANEHRNHE, HE-ATLERRTANEAE, §4, BALE
LH5FIRIEFTRFOARBRGFIRL, B AGHAEBFHMPLEMNGETRES, 2254 P
TR —ERRARTIPBRGCN M, XEBREHZ AR E, RETRERGHEABZ b, UFX
PR LS, RERGTHEEGGIH T, BT RE LB TGN AEIBIREZ PHBE, &
FERB—AARRIFER AN, FREAEFEISKETRANABREINAN FHEREGRHEL,
(ZRAE-HE - #BRM4) YEHMNES L. AALA. kB EAR “ZALSTFHH, HERULL X
B, M TRERNBREBRT, —FTEL “STHL, REYBENEHLEET, FI0e B
WK, ZBAHFAT, AR BEANNAEBALGLEKIERSANE, RARZ 203
BESRR, HFHLBMIREITL, AR, BEBE LS ERILGEARKRY PIRABIEHL

2



., HENAE, BRESERREEM, BRI H R F%HE L EANIPRIEBE P L 2L
HAER, SRR, TUKLELRGHEIENEIANTRTZI P, RALE I/ PREC S HGH
W, BB AN ARLG AT E, DB G I SRR FERE T, FENEREE TS
B ed R, K5, EREMMEN AR LSRE TG RRIAL, B EE 6505856 A
Ak, 537, HBALHERLEFAERXTHE, ARBAZBERZLEBRTRZE, HRO/ZE
AR MR — T AT R, BRLGLME—F 8 TaRAL, @Ak HHHEIBIR LG R A&
BN AT —ANRIREGHETRY . ERARAONA, HAEBIREO R THNELBES
RARNIT Aot BN RSO ARR, BANT BE— BB GRIE, FEHEELILGR
#Z b, AREREGLESITEARRRNZEARBAAGGE L, KL BA R NK P 5o 847
W FeBR ARG, BT T EHIRLEE,

B X KFTRBEGT, RARBAIEABIME LA S FOLBEHA, A ARZESH, 4]
BARRT S, BRARF BT AH, AXHGNRK, 412 HGHELL 0, RABETHH
469 & LAY, T ZET R4l H, KERE T TGRS, S 2HeBEF i al
MabantRieBaTite e, AdtAM ik,

BEE
2009 4£ 7 A



Preface

Copy editors of the 21st century will reside at the very heart of print and online
media organizations, supplying the expertise that helps build credibility and serving
as gatekeepers of news and entertainment for the public. More than at any time in
history, media managers recognize and appreciate the value of good copy editors.
This recognition makes even better an already excellent employment picture for copy
editors, who are rewarded at many organizations with higher salaries than those of
reporters or writers with comparable experience.

Journalists with the personal attributes and word and visual skills explained
in this book will have no trouble finding stimulating and rewarding careers in the
mass media and its ancillary industries. In addition, those who aspire to become
managers will discover that the copy desk is a fertile training ground for learning
the intricacies of the print or online production process and is a frequent path to
management positions.

ion_highlights

The fifth edition of Creative Editing addresses the impact that technological and com-
petitive changes have had on traditional media industries, particularly as they affect
the roles of copy editors. The new edition continues to recognize the pedagogical
need to incorporate information for public relations practitioners. At the same time,
the book emphasizes traditional and still highly valued print-editing skills: using cor-
rect grammar, punctuation, style and vocabulary; fact checking; writing headlines;
handling photographs and informational graphics; using typography; understanding
legal and ethical matters; and designing and laying out pages.

A special feature of Creative Editing continues to be the extensive collection of
in-book exercises, which allows students to test their understanding of the material in
each chapter and to practice their editing skills. Exercises for this edition appear in a
special workbook section at the end of the text instead of at the end of each chapter.
New exercises have been added, and students may download exercises from a Web
site to practice electronic editing and layout. Answers to all exercises are found online
on the Book Companion Web site.

The authors believe that the Internet and online publishing offer great poten-
tial as an expanding job market for copy editors. The fifth edition underscores the
growing importance of digital editing, with a strong emphasis on the Web. Practical
material integrated throughout the book focuses on how to edit copy for Web sites,
how to access Internet discussion groups of interest to communicators, how to use
Internet search and fact-checking tools, how to write online headlines and how to
design and lay out Web pages.

This edition also contains updated material on journalism ethics, including
new discussions about media credibility, media convergence, online ethics and recent
incidences of ethical lapses by journalists at large media organizations.

The popular feature called “Professional perspective,” which spotlights a media
professional to help students understand the work of copy editors, has been updated
with new profiles. Examples include question-and-answer interviews with a Web
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designer based in London and a managing editor who helped her newspaper win a
Pulitzer Prize for its coverage of the Columbine killings.

Throughout the book, the authors have attempted to adhere to Associated Press
style and have sought to avoid sexism, racism, ageism, homophobia and other dis-
criminatory language.

Organization of the Text

As in prior editions, the organization of Creative Editing remains logical and pro-
gressive. Chapter 1 explores how 21st century copy editors will be asked to hone
their multitasking skills to perform in a variety of media forms—print, broadcast,
and online.

Chapters 2 through 5 focus on the copy editor’s tools: the proper use of gram-
mar and punctuation; the importance of precision and consistent style when editing
words, sentences and paragraphs; the importance of editing leads and making news
judgments when editing stories, whether in print or online; and the need to check
facts, including how to use electronic databases. An extensive list of frequently mis-
used words appears in Chapter 3 of this fifth edition rather than in an appendix as
in earlier editions.

Chapter 6 discusses legal concerns that affect editors, including libel, invasion
of privacy and copyright infringement. Chapter 7 examines ethical situations of spe-
cific concern to editors, including online ethics, and suggests an analytical framework
that should prove useful in ethical decision-making. This chapter includes the ethics
codes that leading journalism and public relations professional organizations have
adopted, as well as updated examples of ethics guidelines from individual publica-
tions across the country.

Chapter 8 discusses typography, particularly type sizes, widths, styles, weights
and families, and includes an expanded section on Web typography. Chapter 9, which
focuses on the art of writing headlines, discusses the function and characteristics
of headlines, increasingly important in the online environment, and offers rules
for writing, counting, placing and styling headlines in all print media, including
magazines.

Chapters 10 and 11 examine visual journalism, focusing particularly on editing
pictures and infographics, including digital photographs, and on designing and lay-
ing out pages, both for print publications and on the Web. Chapter 11 also discusses
how to create public relations materials.

We have provided additional teaching resources to assist you in teaching your copy-
editing courses:

# Web Site for Creative Editing This Web site will continue to provide online
exercises for students as well as answers to exercises, a glossary, Web addresses,
and other resources students can use to improve their skills:

www.thomsonedu.com/masscomm/bowles

# InfoTrac® College Edition Access to this online database of reliable, full-length
articles (not abstracts) from thousands of academic journals and popular
sources may be packaged with the book. Students will receive a passcode,
which will provide them with access to InfoTrac College Edition for four
months. Contact your local representative for more information.
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