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The Television Studies Reader

The Television Studies Reader offers a roadmap to contemporary issues in the expanding and
dynamic field of television studies. Thirty-eight cutting-edge essays lay out a wide array of
approaches to the study of the changing phenomenon that is ‘television’ around the world.

The Reader pushes television studies well beyond the traditional equation of ‘television’ with
terrestrial broadcasting, showcasing exciting new work on the wide variety of ways that television
is experienced around the world and addressing issues of technology, industry, genre, representa-
tion, circulation, reception and audiences, production and ownership. It brings together contribu-
tions from leading international scholars to provide a range of perspectives on current television
forms and practices, acknowledging both the status of television as a global medium, and the many
and varied local contexts of its production and reception. A general Introduction situates these
important scholarly contributions to our understanding of contemporary television within the
history of the academic study of television.

Essays are grouped in themed sections, each with an introduction by the editors:

Institutions of Television

Spaces of Television

Modes of Television

Making Television

Social Representation on Television
Watching Television

Transforming Television

Editors: Robert C. Allen is James Logan Godfrey Professor of American Studies, History and
Communication Studies at the University of North Carolina, Chapel Hill. He is the editor of To Be
Continued . . .: Soap Operas Round the World (1994) and Channels of Discourse Reassembled:
Television and Contemporary Criticism. (1992).

Annette Hill is Reader in Communication at the Communication and Media Research Institute,
University of Westminster. She is the author of Shocking Entertainment: Viewer Response to
Violent Movies (1997) and, with David Gauntlett, TV Living: Television, Audiences and Everyday
Life (1999). She is also the author of Reality TV (2004).
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Robert C. Allen is James Logan Godfrey Professor of American Studies, History, and Communi-
cation Studies at the University of North Carolina at Chapel Hill. He is the author of Speaking of
Soap Operas and the editor of To Be Continued: Soap Operas Around the World, Channels of
Discourse and Channels of Discourse, Reassembled.

Ron Becker is a graduate student in the Department of Communication Arts at the University of
Wisconsin-Madison. He is interested in the relationships among industrial practices, social forces,
and television programming.

Jérdme Bourdon is Senior Lecturer at the Department of Communications, Tel Aviv University.
His latest publications include Introduction aux médias and ‘Is television a global medium? A
historical view’ (in Transmissions: Technology, Media, Globalization). He is working on a cul-
tural history of European television and on the coverage of the Israeli-Palestinian conflict in the
Western media.

Will Brooker is Assistant Professor in Communication at Richmond, the American International
University in London. He has published widely on popular texts and their audiences, with a
particular focus on fandom, interpretation and cultural power. His most recent work includes
Batman Unmasked, Using the Force and The Audience Studies Reader.

David Buckingham is Professor of Education at the Institute of Education, University of London,
and Director of the Centre for the Study of Children, Youth and Media. He is the author of
numerous books, including Children Talking Television, Moving Images, The Making of Citizens,
After the Death of Childhood, and Media Education: Literacy, Learning and Popular Culture.

Jackie Byars is Associate Professor in the Department of Communication at Wayne State Uni-
versity in Detroit, MI, USA. Author of A/l That Heaven Allows, on feminist film theory and
criticism and on 1950s Hollywood melodramas, Byars writes on American film and television.

John Thornton Caldwell is a Professor of Television Studies at the University of California at Los
Angeles. His books include Televisuality: Style, Crisis, and Authority in American Television,
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Electronic Media and Technoculture and New Media: Digitextual Theories and Practices (co-
edited with Anna Everett). He is also the producer and director of documentary films Rancho
California (por favor) (2002) and Freak Street to Goa: Immigrants on the Rajpath (1989).

Richard Collins is Professor of Media Studies at the Open University in the UK. His books include
Culture Communication and National Identity: The Case of Canadian Television, New Media.
New Policies (with Cristina Murroni) and From Satellite to Single Market.

John Corner is a Professor in the School of Politics and Communication Studies at the University
of Liverpool. His recent work includes Critical Ideas in Television Studies, an edited collection on
political culture, Media and the Restyling of Politics (with Dick Pels) and articles on aesthetics,
history, documentary and media power in a number of international journals.

Nick Couldry is Lecturer in Media and Communications at the London School of Economics and
Political Science, and Director of the MSC programme in Media and Communications Regulation.
He is the author of three books: The Place of Media Power, Inside Culture and Media Rituals: A
Critical Approach, as well as numerous articles on media culture and media power.

Stuart Cunningham is Professor and Director of the Creative Industries Research and Applica-
tions Centre (CIRAC), Queensland University of Technology. He is the author of The Australian
TV Book and The Media and Communications in Australia (with Graeme Turner). His recent
projects include Floating Lives: The Media and Asian Diasporas and international studies of
‘borderless’ education and its implications for Australian higher and further education.

Julie D’Acci is a Professor of Media and Cultural studies at the University of Wisconsin-Madison.
She is the author of Defining Women, the co-editor, with Charlotte Brunsdon and Lynn Spigel, of
Feminist Television Criticism, and author of various articles on television and cultural studies.

Hannah Davies was a Research Officer at the Institute of Education. She is the co-author (with
David Buckingham, Ken Jones and Peter Kelley) of Children’s Television in Britain.

Caroline Dover is a Research Fellow in Media, currently working in the Communication and
Media Research Institute, University of Westminster. She completed her doctoral thesis
(*British documentary television production: tradition, change and “‘crisis” within a practitioner
community’) at Goldsmiths College, London in 2001.

Jon Dovey is a writer, producer and lecturer in the School of Cultural Studies at the University
of Bristol. Publications include Freakshow — First Person Media and Factual Telelvision and
the co-authored New Media — A Critical Introduction.

John Ellis is Professor and Head of the Media Arts Department, Royal Holloway University of
London. He is the author of Visible Fictions and Seeing Things. From 1982 to 1999 he ran Large
Door Productions, producing television documentaries, including Visions (1982-85), The Holy
Family Album (1991) and Riding the Tiger (1997 and 1998).

Eric Freedman is an Assistant Professor in the Department of Communication at Florida Atlantic
University. An independent video artist and former public access producer, he is has written on the
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aesthetics and politics of public access cable television in The Television Studies Book and
the journal Television and New Media. His experimental video work has shown at such venues as
the American Film Institute, and Ars Electronica in Linz, Austria.

Arild Fetveit is a research fellow at the department of media and communication, University of
Oslo. He has worked in reception studies, reality TV and digitalisation of film and photography.
Now he is writing a book on the problem of defining documentary and on the discursive possi-
bilities between documentary and fiction film.

John Hartley, FAHA, FRSA, is Dean of the Creative Industries Faculty, Queensland University of
Technology in Australia. He is author of many books and articles in media and cultural studies,
journalism and cultural history. His recent books include: Popular Reality: Journalism, Modern-
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Annette Hill is Reader in Communication at the Communication and Media Research Institute at
the University of Westminster. She is the author of Shocking Entertainment: Viewer Response to
Violent Movies, TV Living: Television, Audiences and Everyday L ife (with David Gauntlett) and
Reality TV: Television Audiences and Popular Factual Entertainment, as well as a variety of
articles on audiences and popular culture.

Matt Hills is Lecturer in Media and Cultural Studies at Cardiff University. He is the author of Fan
Cultures and The Pleasures of Horror. Matt is the co-editor of Intensities: The Journal of Cult
Media (available at www.cult-media.com). He has recently contributed to Teleparody: Predict-
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Critical TV Studies.

David Hutchison teaches at Glasgow Caledonian University. He is the author of Media Policy and
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formerly a member of the BBC’s General Advisory Council and of the Scottish Film Council.

Victoria E. Johnson is Assistant Professor in the Program in Film Studies and Visual Studies at
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