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creative firm
LOUEY/RUBINO DESIGN GROUF, INC
Santa Monica, Californio

crentive director
ROBERT LOUEY

lient

KAUFMAN AND BROAD HOME CORPORATION
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creative firm

EMERSON,

WAJDOWICZ

STUDIOS

New York, New York
creative director

JUREK WAlDOWICZ
senior ort director

LISA LAROCHELLE
client
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creative firm
SIBLEY PETEET DESIGN
Dallos, Texas
designer
DAVID BECK
photagraphers
JOHN PARRISH, GREG BOOTH
client
TALE CORPORATION



creative fim
EMERSON, WAJDOWICZ STUDIOS
New York, New York
creative director
JUREK WAJDOWICZ
senior art director
LISA LiROCHELLE
client
THE ROCKEFELLER FOUNDATION

1t 1s likely that Kim’s material condition will improve as she finds hfgher-p‘h.\w

But Tike most people in the United States, finding work provides more than k.
of income: it is an organizing principle of her daily life and social interaction. Without

a job, Kim s not only cut off from earning a good living but also shut out of much of the i
city's social order — perhaps even more than other jobless people in Seattle, since as a é

new immigrant she speaks hesitant English and often feels culturally fsolated. |
k J

Yﬁé EMI (jmllp Annual Report 1999

creative firm
ARNOLD SAKS
ASSOCIATES " The General Chemical Group 1997 Annual Report
New York, New York
creative director
ARNOLD SAKS
designer
MICHELLE NOVAK
client
GENERAL CHEMICAL
|
|
creative firm
TOR PETTERSEN
& PARTNERS
London, England
designers
JEFF DAVIS, JIM ALLSOPP
client
THE EMI GROUP
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For the Future

Corporate Market

Growth

anytime, anywhere access for the enferprise

creative firm
HEINEY & CRAIG, INC
San Francisco, Californin

creative director
TIM CRAIG

senior designer
SHARON BACKURZ

client

PUMA TECHNOLOGIES
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‘ WEB SITE »>
The modarn connection. Everybudy seems
‘ to have une. (But ours has won severs!
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A fink o everybody all the time. Investors
to corperations. The curious to the informed.
‘ Custamers to Herman Miller for the Homa.

Hucman Hiller to aaybody who's infarested.

Learn mare about your company—or learn
how to tecoms part of Herman Miller.
Check it out.

creative fim

BBK STUDIO INC

Grond Ropids, Michigan
creative director

STEVE FRYKHOLM
designer

YANG KIM
copywriter

CLARK MALCOLM
fypesetter @HemanMitierStone

KIM LAPP = -
client f

HERMAN MILLER INC




Superior Technology/Customer Focus

Trug broadband solutions for any envirorment or wser need

rhan ninute

Hybr%d we make the interner f

creative fim
HEINEY & CRAIG, INC.
San Francisco, Colifornia
aeative director
TIM CRAIG
senior designer
JANET CARPINELLI
client
HYBRID NETWORKS, INC.

areative fim
PARAGRAPHS DESIGN
Chicago, Illinais
designer
SCOTT HICKMAN
client
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LABOR DAY 1999
A KAFORT OF THE UNITED STATES DEPARTMENT OF LABOR SiF ALEXIS M. HIRMAN. SHCRETARY

creative firm
DEVER DESIGNS
Laurel, Matylond
art director
JEFFREY L. DEVER
designer
AMY WHITE SUCHERMAN
client
US. DEPT OF LABOR

creative firm
HEINEY & CRAIG, INC.
San Froncisco, Californio

aeative director

creative firm
HEINEY & CRAIG, INC.
San Francisco, California

TIM CRAIG
creative director designer
TIM CRAIG KRIS MATSUYAMA
senior designer client
SHARON BACKURZ APEX PC SOLUTIONS
client
UNION BANK

Can you help
keep my global
trade 4

it thiat hes an extonsice

 trade: related services, from
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tire pricing and

of their transactions.
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rent services make

my- life eaier and our clivnts happier.”

‘ Harry Tang, General Manager

Internutionul Bank of China and o Satisfied Gustomer

Unlan
BANK OT|
CALIFORN Al




8l Even with the changing

look of businessna

“taste still remains
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creative firm
HEINEY & CRAIG, INC
San Francisco, California
wreative director
TIM CRAIG
senior designer
SHARON BACKURZ
client
THE MEN‘S WEARHOUSE

creative firm

CASPER DESIGN GROUP

Berkeley, California
creative director, designer

BILL RIBAR
photagrapher

DAVID POWERS
client

PROBUSINESS SYSTEMS
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Personal support.

ma

Jenny Craig, Inc, is one of the most
successful weight management service
companies in the world. What truly sets
it apart is an emphasis on personal support.
Consultants help clients one-on-one to
develop a healthy relationship with food,
build an active lifestyle, and create a more
balanced approach to fiving

In turn, Jenny Craig, Inc. relies on expert
personal support from ProBusiness to automate
ts payroll processing and payroll tax filings for
more than 2,900 employees at 324 company-
owned Centres in the United States

“We've been extremely pleased with the level of
service provided by ProBusiness,” says Jim Kelly,

vice president and CFO for Jenny Craig, Inc.

*ProBusiness has enabled us to save time and

pore strategic initiatives™

.

kes

the difference.

Tamic Filippone, director of finance, has
found several rangible benefits to working with
ProBusiness. “One of the challenges that we
had in the past was a lack of direct access to
our own information,” she says. "We were with
another payroll provider, and we always had o
&0 through them to get any type of detailed
report. With ProBiusiness, we're able to gener
ate detailed reports at the push of a button,
Before, it took days to generate these reports —
now it takes minutes.

“Working with ProBusiness has been a very

positive experience— from the people 10 the

product to the training” says Filippone. “If 1

call them with questions, they get back to me
right away. They do quality work. It's always

‘How can we do that better?” It’s been great”

by g people.
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t We Fit Your Life

our success doesn’t depend on being first in fashion.

 It’s about satisfying consumers with innoy

ITQM‘ 't consumers who know that

things like quality, comfort, function

creative fim
McNULTY & CO.
Thousand Oaks, California
creative director
DAN MNULTY
designer
EUGENE BUSTILLOS
illustrator
LIZ WHEATON
copywriter
GERRY FREISLEBEN
client
CALAVO GROWERS OF CALIFORNIA

creative firm
ARNOLD SAKS ASSOCIATES
New York, New York
creative director
ARNOLD SAKS
designer
MICHELLE NOVAK
dient
VF CORPORATION




creative fim
LOUEY/RUBINO DESIGN GROUF. INC.
Santa Monico, Colifornia
creative director
ROBERT LOUEY
client
RELIANCE STEEL & ALUMINUM COMPANY
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creative firm
MULLER + CO.
Kansas City, Missouri
creative executive officer
JOHN MULLER
creative director, copywrifer
DAVID MARKS
designer
MARK VOSS
client
BOY SCOUTS OF AMERICA

creative firm
HORNALL ANDERSON DESIGN WORKS
Seattle, Washington
art director
KATHA DALTON
designers
KATHA DALTON, JANA NISHI
client
TREE TOP



creative firm
MINALE TATTERSFIELD + PARTNERS
Richmaond, Englond
creative director
PAUL ASTBURY
senjor designers
GRANT RUSSELL, ROBIN CHAPMAN
client
EXPRESS DAIRIES

creative firm

HEINEY & CRAIG, INC.

San Francisco, Californio
creative director

TIM CRAIG
senior designer

JANET CARPINELLI
client

UNION BANK OF CALIFORNIA

1998 Annual Report UnianBanCal Corporation




creative firm
CASPER DESIGN GROUP
Berkaley, Californio
creative director
BILL RIBAR
designer
CHRISTOPHER BUEHLER
photogropher
DAVID POWERS
tlient

THE CALIFORNIA ENDOWMENT
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creative firm
MULLER + CO.
Konsos City, Missouri

ceative directors

JOHN MULLER, MARK EINER
art director

creative fim MARK EINER

LEIMER CROSS DESIGN designer

Seattle, Washington JENNIFER JAHDE
creative director, ort director client

KERRY LEIMER UTILICORP UNITED
designers

KERRY LEIMER, MARIANNE LI
photographers

JEFF CORWIN, TYLER BOLEY
copywriters

KERRY LEIMER, BRIAN KEOGH
client

ESTERLINE TECHNOLOGIES, INC




creative firm
SQUIRES & COMPANY
Dallos, Texes
designer
BRANDON MURPHY
photagrapher
JAY ROUSQUICH
client
BELLWETHER

The Louinians Guif Coast

creative firm
BONNIE MATHER DESIGN
Edmunds, Washington
grophic designer
BONNIE MATHER
client
EVERETT PARKS FOUNDATION



weative firm
PARAGRAPHS DESIGN
Chicago, Illinois
designer
SCOTT HICKMAN
client

DIAMOND TECHNOLOGY—JULIA POTTER

creative firm
LOUEY,
RUBINO
DESIGN
GROUPR,
INC

Santa Monico,

ania

ve director

ROBERT LOUEY

FREMONT
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A National

Enterprise

the productivity of the new structum is expeeted to excoed that of the Point Pedernales

Fiekd. where the wolls initially averaged production rates of 2,300 barrels of ol per day

SHIP SHOAL AREA (ffshore Lanisians I the April 1997 aequisition, Belwether

i 10-29% in eight producing blocks in the Ship

nequinl working interests eanging f

Shoal Avea, covering three fiekds i 125 feet of water. In the fourth quarter 1997. pro

froms these fields accountesd for 85 of total Company production.

e

Tn April 1997, Bellwether alvo arquirod 63 square miles of 313 seismic survey co

%

asfiul develngument wells which had

the wrea and participated in the driffing of tw

initial production rates net 1 the Company ‘s interest of 1.7 MMef of gas per day and

309 barrels of oil per duy

In September 1997, the operator commenced 8 two well workaver program to be fol.
Towedd by & two well development deilling program on a block in which Bellwether has a

295 working interest. Initial production rates feom these foar wells, if sueeessful. could

wvach 30 MMef of gas pe day

It Agust 1997, pursuant to a eonteactaal eight, Rellwether acquired o 195 woeking
interest in an adjucent undeveloped Block with attractive exploration potential from the

operator of the arva.

Bedhwther anticipates that un anoual cight to 1en well prgrsan of woekovers, deseopment drilling

and exploratory drilling can be sistained o these it blocks for the next thre to four years.

FORY TRY AD AREA  HMawstwn and Modison Countios. Texas  Bellwother
acquired its interests in the Fort Trinidad Area through the Hampton Resources acquiss

1 that wars completed in Febmtary 1995,

The Dexter Waterflood Unit, in which Bellwether has o 485 workiog interest, has

PROBUETION
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creative firm

SQUIRES & COMPANY
Dallas, Texas

designer

PAUL BLACK

photographers

GARY McCOY, KIETH WOOD

client

BELLWETHER
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creative firm
CASPER DESIGN GROUP
creotive firm Berkele.vA California
PARAGRAPHS DESIGN creative director
( h througt hnol Chicago, Illinais BILL RIBAR
srowth through Technology

designer designer
SCOTT HICKMAN CHRISTOPHER BUEHLER
client illustrator

McWHORTER WARD SCHUMAKER
photographers
LONNIE DUKA, SLAN MUSILEK,
KINGMOND YOUNG
client

PEOPLESOFT

SEARS
/AT

The US. Mint

The U.S. Mint makes money

the old-fashioned way

they manufacture it

And untid now, they also managed infrmation the old-fashioned way, “We had a varicty
o graed automated and manaal systens and processes,” says Joha Mitchell, degty
director of the Unitedd States Mint. “Getting the mansgement information we ueeded was very
difficult, and time consuming.”

Today., the Mint, which is the largest stamping operation in the world, is tranaforming
itscil from a centurics-old government burcaucracy W a customer-focused, solf-funded business
with $1 billion in revenues from sales of cirvulating and mumismatic coins, and medals

“We determined that PeopleSoft would be the bost partner for the Mint,” Mitchell says.

“Our customers include everyone from individual collectors i the Congress of the United

States. and we're: comitted to listening o
them asid meeting their needs. As o company,
PropleSoft has & customes-driven focus that

s cxactly right for the way we now oporate.”




