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Window display material some of the most creative
display work over the last 20 years has been done by large department stores,
who employ their own teams of designers to think up and then implement
ideas to promote their product lines, draw people into their stores, and
entertain passers-by. Who, as a child, has not been taken window shopping to
see the Christmas displays? In New York, large stores even commission named
artists to create fashion windows, and roped-off areas are set up on the
sidewalk to allow people to file past these mechanically operated “magic
kingdoms". Even limitations of size are not a restriction — Tiffany’s tiny
windows have long been famous for their creativity and imagination.

But stores with more than one outlet, chains of franchises all over the world,
or manufacturers keen to provide material to attract attention to their product
in otherwise unimaginative low-cost windows, must resort to mass-produced

solutions: cardboard cut-outs, printed posters, and photographic blow-ups are

the techniques most often utilized in this sector.
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The Art of Painting

CcLIENT: Bang & Olufsen A/S, Struer, Denmark
DESIGNER: Studio John Boye, Struer, Denmark
ILLUSTRATOR/PHOTOGRAPHER: |b Sorensen

DATE OF COMPLETION: Spring 1991

TARGET MARKET: Europe, USA, Canada, Asia

PLACE OF SALE: Bang & Olufsen’s distribution and
organization

CLIENT'S BRIEF: A generic window decoration for
adaptation during the season 1991/2.

DESIGN RATIONALE: Art elements — |ike the forms from
bowed string instruments — signal music. Another
element, like colour, is also often used — here in the
colours of the spectrum as strings over the violin chair.
The paint brushes are suspended on thin threads to look
like mobiles. Two backdrops with graphic symbols from a

viola are used to attract attention.

The Art of Music

cuieNT: Bang & Olufsen A/S, Struer, Denmark
DESIGNER: Studio John Boye, Struer, Denmark
ILLUSTRATOR OR PHOTOGRAPHER: |b Sgrensen,
Struer, Denmark

DATE OF COMPLETION: Spring 1991

TARGET MARKET: Europe, USA, Canada and Asia
PLACE OF SALE OF PRODUCT: Bang & Olufsen’s
distribution and organization

CLIENT'S BRIEF: In connection with the jubilee year 1991
for Mozart's birthday, ‘Modern Mozart' was chosen as
the theme to emphasize that music is immortal. The
window decoration follows a campaign with musical
evenings all over the world with presentation of Mozart's
music on Bang & Olufsen music systems.

DESIGN RATIONALE: Modern Mozart, but with old
instruments. The theme was extended with the
symphony as the visual concept. Instruments in pure
graphic reproductions of black/white with the staircase
element from the season. The window decoration is
composed of several elements to make it adaptable for

large and small windows




The Art of Ballet

cLieNT: Bang & Olufsen A/S, Struer, Denmark
DESCRIPTION OF PRODUCT: Window display

DESIGNER: Studio John Boye, Struer, Denmark
ILLUSTRATOR OR PHOTOGRAPHER: |b Sgrensen, Struer,
Denmark

DATE OF COMPLETION: Spring 1991

TARGET MARKET: Europe, USA, Canada, Asia

PLACE OF SALE: Bang & Olufsen's distribution and
organization

cLENT's BRIEF: A generic window decoration for the
season 1991/92.

DESIGN RATIONALE: Musicin other art forms like here
inballet, represented by a pair of feetand legs, whichin
ablack/white print signal movement. The red bow at the
bottom is another element from the ballet which
together with the staircase signal “on the way up. The
staircase is made of materials that can carry small
products as shown on the llustration. Here terminals are

shown for the operation of Bang & Olufsen products.

The Art of Christmas

cLieNT: Bang & Olufsen, Struer, Denmark

DESCRIPTION OF PRODUCT: Window display
DESIGNER: Studio John Boye, Struer, Denmark
ILLUSTRATOR OR PHOTOGRAPHER: |b Sgrensen, Struer,
Denmark

DATE OF COMPLETION: Spring 1991

TARGET MARKET: Europe, USA, Canada, Asia

PLACE OF sALE: Bang & Olufsen’s distribution and
organization

cLiENT's BRIEF: Christmas window—with symbols that
clearly signal Christmas 91/92.

DESIGN RATIONALE: T0 create purchase bags in beautiful
materials, printed with Christmas symbols. The bags are
suspended on a light metal stand forming a Christmas
tree. The same Christmas elements are hung as mobiles

from the ceiling.

WINDOW DISPLAY MATERIAL




The Art of Writing

CLIENT: Bang & Olufsen A/S, Struer, Denmark
DESIGNER: Studio John Boye, Struer, Denmark
DATE OF COMPLETION: Spring 1991

TARGET MARKET: Europe, USA, Canada and Asia
PLACE OF SALE OF PRODUCT: Bang & Olufsen'’s
distribution and organization

CLIENTS' BRIEF: A generic window decoration for
adaptation to the whole 1992/93 season

DESIGN RATIONALE: The design language of Bang &

Olufsen’s window decoration often utilizes elements

from the world of music, like the notes that signalize

music and sound. The intention was to be able to extend

the generic window from small to large windows
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Book Posters
cuenT: Waterstones Booksellers, London, UK '

4

DESCRIPTION OF PRODUCT: Posters on subject themes —
literature, travel, food, drink and gardening,
architecture, history and classical art, modern arts, -
drama, philosophy and politics, Christmas

DESIGNER: Newell & Sorrell, London, UK |
DATE OF COMPLETION: 1992 . |
TARGET MARKET: Bookshop customers at Waterstone's

retail outlets
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