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PREFACE

In revising Public Communication, we have tried
to retain many of the features that characterized its predecessor. The
book is written for the student of public speaking, not for his or her
instructor. The book presents a way of thinking about public speak-
ing, not a list of gratuitous rules and regulations for reaching health,
wealth, and unthinking happiness. The book attempts to avoid the
moralisms found in public speaking books of a bygone era. Finally,
the book continues to assume that: (1) the enterprise of public speak-
ing is something that must be examined with care, (2) research and
theory in communication can provide practical help for speaking ef-
fectively, and (3) contemporary students will forgive almost anything
in a textbook except poorly reasoned suggestions or scholarly discus-
sions devoid of practical insight.

When starting this revision, therefore, we began by isolating the
material in the first edition that students especially liked. Thus, we
begin with a thorough discussion of the nature of human speech be-
cause we feel that students still need to be reminded of how special
it is to talk to another (as opposed to writing a letter). We have re-
tained our discussion of the principles of speech effectiveness appli-
cable across speaking situations, principles that grow out of needs all
people have when conversing with others. In addition, our original
treatments of audience analysis, credibility strategies, and techniques
for persuasion are again prominently displayed in this edition of
Public Communication.

Much of the remainder of this book, however, is completely
new. For example, extensive attention is now given to the important
matters of language and delivery. In addition, Chapters 3, 5, 10, 11,
and 12 explore, in detail, five common types of public speech experi-
ences. Beginning with “The Initial Speech” in Chapter 3, we discuss
the elementary steps involved in speech composition. In Chapter 5,
we trace the various stages of developing “The Informative Speech,”
focusing particularly on how spoken ideas can be made substantive,
intense, coherent, and graphic for listeners.

The more advanced types of speeches—persuasive, reinforcing,



X PREFACE

and occasional—also receive prominent attention in this edition of
Public Communication. For each type of speech, we try to detail the
major roadblocks to effective communication, the special resources
available to the public speaker for solving those problems, and the
techniques used by other speakers when pursuing their personal
and professional goals. Our discussions of these various types of
speeches are designed to be sufficiently detailed so that students
may be justifiably confident during their trip from chair to
podium.

Throughout this edition of Public Communication, we have pre-
sented the same sorts of lifelike and detailed examples that character-
ized the first edition. In every chapter, the reader will find numer-
ous and extensive applications of the general principles discussed. As
in the first edition, we try to effect here a unique blending of social,
scientific, and traditional rhetorical perspectives of speech effective-
ness. By drawing upon the most mature thought in both intellectual
traditions, we hope to equip the student speaker with the very best
advice available.

On developing our ideas about public speaking, we begin each
chapter with novel, often amusing, headnotes designed to introduce
the student to important concepts painlessly. At the end of each
chapter, however, we forsake all manner of subtlety and list 10 con-
crete and highly candid “Suggestions for Speaking,” which the stu-
dent may use directly and immediately in his or her speechmaking.
We feel that these suggestions are among the most practical advice
available to the contemporary student of public speaking, and we
urge the reader to give them careful attention.

We have retained here (and in many cases expanded) our lists of
speaking “tips,” our illustrative tables demonstrating speaking strate-
gies in action, and the self-questions a speaker might ask when pre-
paring for a speaking assignment. Thus, while this new edition of
Public Communication contains many of the same elements found use-
ful by students in the book’s previous incarnation, it has undergone
major modifications in order to make it as hardheaded and contem-
porary as the students for which it was written.

Naturally, no major revision of a textbook could be accom-
plished without the assistance of our students and colleagues. For
their advice and encouragement we are truly grateful. We are grate-
ful, too, for the detailed suggestions provided us by Joseph DeVito,
Pamela Cooper, Ellen Ritter, Frank E. X. Dance, and John Baird.
Finally, we appreciate the love and support of Peggy, Rena, and
Margie, who collectively managed to keep their heads when manu-
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script and page proofs threatened to undo our sanity and good
humor. Much of what we know about communication has been

learned from them.

R.P.H.
G.W.F.
B.B.
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CHAPTER 1

AL R e e L
The Resources of
Public Speech

R T e SR R R P
Peg: Hi.
Carolyn: Hi. Did the teacher get here yet?
Peg: No, and I wish he would. I'm nervous as a cat.

Carolyn: Me too. I've put off this speech course for five
semesters. Finally had to take it.

Peg: Not me. I'm going to get it over with as quickly
as possible. I hate to give speeches.

Carolyn: Yeah. People seem to look right through you
when you’re giving a speech.

Peg: Yes, and classroom speeches are so darn artificial.
I mean who cares about another speech on drug
addiction?

Carolyn: Yeah, I know what you mean. Although, I did
give a speech in high school about the welfare
system. It went over pretty well.
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Peg:

Carolyn:

Peg:

Carolyn:

Peg:

Carolyn:

Peg:

Carolyn:

Peg:

Carolyn:

Peg:

Carolyn:

Peg:

Carolyn:

Yeah, but why a whole course in it? I've been
talking all my life! Gee, I wish that teacher
would get here and get things started.

Well, at least the kids in here look okay. My
roommate said that she really got to know the
kids in her speech class.

Maybe it won’t be that bad. I wonder if they’ll
let us use note cards.

I hope so. I always get so jumbled up when I try
to explain something.

That’s what I mean. It’s so artificial. I mean,
when am I ever going to have to give a speech
again for the rest of my life?

Right. Although I guess I'll have to meet the
public when I go out and do social work. But
that’s not the same as giving speeches. . .. Wow,
that guy’s 5 minutes late already.

Hey, maybe he got scared too!

Why should he? Teachers don’t have to give
speeches!

Well, maybe this course will be good for me.
Everybody says I'm too shy.

That’s funny, you haven’t been shy with me.

Hey, maybe this course won’t be so bad. At least
we’ve got each other!

Oh, by the way, I'm Carolyn Cross.
I’m Peggy Franklin.

Oops, here he comes. He doesn’t look too bad.
Maybe . . .

Any of it hit home? Well, at least for Peg and

Carolyn, the speech course promises to be quite a chore. Or does it?
Beneath the veneer of this rather ordinary social conversation, what can
we tell about Peg and Carolyn and, more importantly, what can we say
about the problems and pleasures associated with the making and utiliz-

ing of human speech?

Let us begin by looking at a few of the somewhat questionable
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assertions they make from time to time. Peg claims that she hates to give
speeches. Yet in the space of 5 minutes, she has given more than a dozen
“speeches.” You say, however, that these were not real speeches—no
standing up, no podium, no note cards, no sleepy audience, no speech
teacher writing furiously, and so on. Yet Peg was poised for conversa-
tion, she was processing information intellectually (admittedly without
note cards), she very obviously was trying to adapt to her audience, and,
as we see later on, her audience was evaluating her utterances. So then,
when is a speech a speech? Are the standing up, the group of auditors,
and the mass of feedback necessary to have a “speech setting,” or are
there common threads running throughout all of our spoken verbaliza-
tions?

We will be arguing in the following pages that the behaviors that
Peg and Carolyn will engage in in their classroom speaking exercises are
not different in kind from their sometimes mundane, sometimes excit-
ing social conversations. We will be arguing that no spoken interaction
can be artificial, as Peg calls it, unless a speaker fails to make a clear
investment in her message or does not attempt to demonstrate a sem-
blance of meaningful commitment to her audience. We will contend
that all teachers give speeches even though they sit on their desks and
often speak in an interrupted fashion. We will try to find out why giving
speeches is what makes us human and how speaking makes contact with
other humans both possible and pleasurable.

Peg claims that she has been talking all of her life. Yet she does not
tell us that many of her talking experiences have been futile, boring, and
sometimes, even painful. Most people see a difference between “just
talking” and talking effectively. After all, we all have been breathing
since birth, yet how many of us, except for the Indian fakir, can control
our breathing for biological and (as the Swami would have it) for medi-
tational satisfaction? Similarly, we can learn to control our spoken ver-
balizations so that they have social impact.

Yet there is much that we can learn from Peg’s and Carolyn’s
casual insights into human speech. Peg pointedly shows us that a cer-
tain amount of risk usually attends our talk. In this chapter, we will
explore some of the reasons for this phenomenon and try to under-
stand why speech courses initially seem more scary than other aca-
demic enterprises. We will also attempt to explain why Carolyn re-
ceived such a good feeling when communicating successfully with her
high school speech class, why people seem to see through us when we
speak, and why students seem to know each other well after having
survived a speech communication class together. We will try to see
why getting “jumbled up” when talking is a very common, natural,
and in some senses, a very desirable set of conditions. We will investi-
gate why Peg concluded simultaneously from Carolyn’s speech that
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she was “nice” and how Carolyn was able to judge that Peg didn’t
“seem shy.”

Perhaps most important of all, we will try to understand together
why, after only a few short moments of speaking, Peg and Carolyn gave
birth to a friendship and why Peg was motivated to say, “At least we've
got each other.” More than any other statement, this latter one demon-
strates how we humans use the pleasures associated with speech to ward
off the liabilities that spoken interactions sometimes entail; it also serves
to show us that without effective communication, the chances for ini-
tiating and maintaining profitable social contacts are, at best, dubious.

To our way of thinking, Peg and Carolyn are unsure about their
speech course because they haven’t really considered what the act of
speaking is all about. Perhaps they would feel less ambivalent about
human speech if they knew more about its functions. Let us consider
some of them.

Functions of Human Speech

Consider the tale of the lad who, by the age of 5, was yet to utter
asingle syllable. His parents were beside themselves with worry. Where
had they gone wrong in producing a child who would not speak? One
morning at the breakfast table, Silent Sam gave vent to his verbalization:
“This oatmeal is damned lumpy.” Uncontrollably excited, his parents
posed the obvious question: “For § years you’ve said nothing, not even
baby talk! Why?” The answer came readily: “Until now, everything was
all right!”

The implication of this story is not that kids have it too easy these
days, but rather that we speak when we have to. We speak because it
is one of the few nonviolent ways of changing the social world around
us. And being the unsatisfied beasts we are, we do a lot of talking. Our
reasons, however, are numerous. Let us examine some of them.

Speech as Humanity

Researchers have yet to find a group of animals that “talks” in a
clear way, save one—humankind. By some method of intellectual and
physiological happenstance, human beings are unique in their ability to
produce meaningful speech. Not only can A produce verbal sounds, but
B can comprehend the utterances and react to them. Although the
system often breaks down, we are distinctive in that we can create
language systems and utilize our creation in the presence of other peo-
ple, for pleasure, for profit, and, of course, for pain. Put simply, we talk
because we are human and we are human because we talk. We talk
because we have no other choice. We find ourselves talking to cats, who



