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Passage 1

British television viewers are officially the biggest soap addicts in
the world, with two-thirds confessing to regularly tuning in to their
favourite kitchen sink drama. Even prolific TV consumers such as the
Americans have a smaller appetite for soap operas compared with this
country’s passion for the likes of EastEnders, Brookside, Emmerdale and
Coronation Street.

Even the Brazilians, renowned as the most soap-crazy nation in the
world, cannot match our viewing figures: 64 per cent of Brazil’'s TV
viewers are regular soap watchers. China is the third-largest consumer of
soap operas with 58 per cent watching regularly. By comparison, only 21
per cent of American TV viewers watch soaps. Steve Thomson, director
of Roper Starch, thinks the US’s surprising indifference is explained by
the different types of soaps available in the UK and America.

“ER is not counted as a soap in our survey, but it performs the same
role for American viewers as soaps do in this country, with engaging
characters and continuing storylines,” he said. US soaps are frequently
low-quality, daytime offerings which the majority of viewers disregard.
UK soaps are of a far better quality and are included in the peaktime
schedules of the major terrestrial channels.

“It’s a chicken-and-egg situation,” said Mr Thomson. “Our TV
controllers know there is an enormous appetite for soaps so they invest a

lot of money in them which means they are inevitably better productions”.
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Soap operas are not on UK viewers' wish lists for the types of
programme they would like to see more of, perhaps because they have
reached a saturation point. Only seven per cent of the people would like
to see more soaps while 31 per cent would like more feature films in the
schedules and 16 per cent would prefer to see more natural history
programmes. Comedy is also high on the wish list, with 23 per cent
wanting more on TV.

Not all UK viewers are mad about soaps. A group identified in the
survey as the “creatives”, those driven by a desire to be informed, are the
least interested in soaps. “These are generally the most educated viewers,
so as the population gets better educated, with more and more people
going into higher education, life will become harder for the soaps, ¥ Mr
Thomson predicted.

Comprehension Questions

1. All of the following are true of soap operas in Britain EXCEPT _____
(A) they have engaging characters and continuing storylines
(B) there are enough of them to satisfy viewers
(C) they are mostly aired in peaktime
(D) they will soon disappear from British television

2. Americans view fewer soap operas because
(A) there are not as many soap operas available
(B) Americans are too busy working
(C) soap operas in America are poor productions
(D) Americans’ viewing taste has changed

3. Which of the following can be inferred about ER?

(A) It’s included in the peaktime schedules.
(B) It’s a soap opera.
(C) It’s of low quality.
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(D) It costs more to produce than British soap operas.
4. Which of the following is the number one program UK viewers wish
to see more of?
(A) Soap operas
(B) Films
(C) History programs
(D) Comedies
5. Those who don’t like soap operas believe ____
(A) soap operas are not very informative
(B) soap operas takes up too much viewing time
(C) soap operas are not engaging enough
(D) soap operas require viewers to have had higher education

Word List

soap (opera) n. fERRE

addict n. Az A

confess v. ZKIA

tuneinto v. SR (ULEHL. BN E)
sink n. /Rih

prolific adj. EEHY

renowned adj. £4 1

indifference n. B R %L

count v.itEEA, LK

engaging adj. zh A

storyline n. {3 By

disregard v. B{f

peaktime n. (Yg#l) Hignt(a]
terrestrial adj. (SEEDBM) HEH (BMERERS)
chicken-and-egg adj. (SR FHEER
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saturation n. {UF]

feature v. F%&

Notes

(1]

2]

131

British television viewers are officially the biggest soap addicts in the
world, with two-thirds confessing to regularly tuning in to their
favourite kitchen sink drama.: 3 [E] 8 (0 o EA B E 2R
FEREIRERAUM AR H =742 “HARINGHE W E Wi
=N

to confess to T4 “#HIN” . “HEF - il

{ confess to being stunned by what I learned from this book. #. &)
A By R SRR T,

kitchen sink drama FRCEERE]. kitchen sink B h “F Bk
the likes of EastEnders, Brookside, Emmerdale and Coronation Street:
% EastEnders, Brookside, Emmerdale and Coronation Street IXEEE
FHLAE <

the likes of Fi R~ ASEY . HQ.

This magazine does sell more copies than the likes of Time,
Newsweek, or even Sports Hlustrated. X K72 & 6541 (R .
CHEAFY . EE (CRFBRY XKLL F .

I 'was staring into those amazing eyes, the likes of which I knew I
would never see again. RFEAA AR I8 4R, Kimig L
MIEA IR A XL FAS T

It’s a chicken-and-egg situation. ..: XM REBERAEEN
(e -

chicken-and-egg & chicken and egg Fi K4 FHE ¥ Z M LIBE
FRR L - g .
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The government needed the approval of the majority of peasants
before land reform could take place and there’s this sort of chicken
and egg problem in that do you have land reform in order to mobilize
peasant support or is it the peasant support that’s going to enable
land reform to take place successfully. B ATE S4B KKK L4
FAEHAT LA BCE, BOLR —ANRA iR R A & 8 R R
T LBORB B R XL RK 0 LI L B R AT,

[4] Our TV controllers know there is an enormous appetite for soaps so
they invest a lot of money in them which means they are inevitably
better productions. {184 # ¥ X E &1 HE A THEH E R R
B I T RSO . X ERE XA R R
28— ER R .
which Fi5| SR — M EREHEE NG, ERREME 7
B E, MEEWATEEA —~~0F. B they invest a lost of
money in them . JERRRE P2 18 ) — ARG S 488 111 288 40 B
. ABRRR LB ER R -

[5] Soap operas are not on UK viewers’ wish lists for the types of
programme they would like to see more of...: Jf 5B 2 25 = W Lx
HEREAMTE .
wish list Fil R A AN TEERHEBBINERA . Q.

A bottle of whisky a day would definitely come on the wish list, said
Edwards. Edwards #t., % X8 —# &+ &2 T F ALY,

Passage 2

All research to date on body image shows that women are much
more critical of their appearance than men—much less likely to admire
what they see in the mirror. Up to 8 out of 10 women are dissatisfied with
their reflection, and more than half may see a distorted image.
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Men looking in the mirror are more likely to be either pleased with
what they see or indifferent. Research shows that men generally have a
much more positive body-image than women—if anything, they may tend
to over-estimate their attractiveness. Some men looking in the mirror may
literally not see the flaws in their appearance.

Why are women so much more self-critical than men? Because
women are judged on their appearance more than men, and standards of
female beauty are considerably higher and more inflexible. Women are
continually bombarded with images of the “ideal” face. And constant
exposure to idealised images of female beauty on TV, magazines and
billboards makes exceptional good looks seem normal and anything short
of perfection seem abnormal and ugly. It has been estimated that young
women now see more images of outstandingly beautiful women in one
day than our mothers saw throughout their entire adolescence.

Also, most women are trying to achieve the impossible: standards of
female beauty have in fact become progressively more unrealistic during
the last century. In 1917, the physically perfect woman was about 5ft 4in
tall and weighed nearly 10 stone. Even 25 years ago, top models and
beauty queens weighed only 8% less than the average woman, now they
weigh 23% less. The current media ideal for women is achievable by less
than 5% of the female population—and that’s just in terms of weight and
size. If you want the ideal shape, face etc., it’s probably more like 1%.

Comprehension Questions

1. The main purpose of the passage is to —_
(A) explain a phenomenon
(B) compare two facts
(C) make a suggestion
(D) strengthen a current theory



