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Specific conclusion

(B3 1)

The appeal of advertising to buying motives can have both negative and
positive effects. Consumers may be convinced to buy a product of poor quality in

high price because of an advertisement. For example, some advertisers have

appealed to people’ s desire for better fuel economy for their cars by advertising
automotive products that improve gasoline mileage. Some of the products work.

Others are worthless and a waste of consumer’s money.

e 2 .



Sometimes advertising is intentionally misleading. A few years ago a brand

of bread was offered to dieters (B # ) with the message that there were fewer
calories (VEBANT, KEK) in every slice. It turned out that the bread was not
dietetic GE S FH B H), but just regular bread. There were fewer calories
because it was sliced very thin, but there were the same number of calories in
every loaf.

On the positive side, emotional appeals may respond to a consumer’ s real

ooncerns. Consider fire insurance. Fire insurance may be sold by appealing to fear

of loss. But fear of loss is the real reason for fire insurance. The security of
knowing that property is protected by insurance makes the purchase of fire
insurance a worthwhile investment for most people. If consumers consider the
quality of the insurance plans as well as the message in the ads, they will benefit
from the advertising.

Each consumer must evaluate her or his own situation. Are the benefits of
the product important enough to justify buying it? Advertising is intended to
appeal to consumers, but it does not force them to buy the product. Consumers
still control the final buying decision.

FXBEBRAVIB . FERFEMAMUMELTYIR, EEEE—BRE
TWAE Y F B (The appeal of advertising to buying motives can have both
negative and positive effects. IAMPIH 5B ERBIL.)o B BRiHHHE
HER M (Sometimes advertising is intentionally misleading. |~ 445 i & &1i2
Fo)o F=BRMAR T HMIEEMA (..., emotional appeals may respond to
a consumer’ s real concerns. WYIHLIFHLIE R E R A BFE.) . HIUEBRS
RO R TN, BN B LA E BT B oAb, Bl REac
BAPREEHBYIT R, IRXERATER > R ~ BROESES,
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Violin prodigies (# ZE ), 1 learned, have come in distinct waves from
distinct regions. Most of the great performers of the late 19th and early 20th
centuries were born and brought up in Russia and Eastern Europe. 1 asked Isaac
Stern, one of the world’s greatest violinists the reason for this phenomenon. “It
is very clear.” he told me, “They were all Jews (KA ) and Jews at the time
were severely oppressed and ill-treated in that part of the world. They were not
allowed into the professional fields, but they were allowed to achieve excellence
on a concert stage.” As a result, every Jewish parent’s dream was to have a child
in the music school because it was a passport to the West.

Another element in the emergence of prodigies, 1 found, is a society that
values excellence in a certain field and is able to nurture (3 ® ) talent.
Nowadays, the most nurturing societies seem to be in the Far East. “In Japan, a
most competitive society, with stronger discipline than ours,” says Isaac Stern,
“children are ready to test their limits every day in many fields, including music.
When Western music came to Japan after World War 11, that music not only
became part of their daily life, but it became a discipline as well.” The Koreans
and Chinese, as we know, are just as highly motivated as the Japanese.

That's a good thing, because even prodigies must work hard. Next to hard
work, biological inheritance plays an important role in the making of a prodigy.
J.S.Bach, for example, was the top of several generations of musicians, and four
of his sons had significant careers in music.

XRE—RULHI, BRI S RN EE RRABEN=Y, £— —K
SRREETRAAMTR — S KA EFHER, HOREAHE
(hard work) WEZEEM ., FZBREMHHET - 2. 8% (had work)
FIR® (biological inheritance) ZEM B M H R EEEMEM, XB X
MAGHLB RIS, FER TR ~ BRK A%,
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The main point of the passage is . . .

The passage deals mainly with . ..

The title which best exprsses the idea of the passage is . . .

The main idea of the passage may be best expressed as . . .

The passage is mainly concerned with . ..

The passage illustrates . . .

The passage makes clear that ...

The main subject of the passage is that ...

What's the main idea/subject/purpose/topic of the passage?

The passage is about . . .

The most accurate of the following statements, on the basis of the above

paragraph, is that ...

The author’s purpose in writing this passage is . . .

The paragraph could be entitled . . .

The aim of the writer is to show that . ..

Which of the following titles best sums up the whole passage?

Which of the following best states the theme of the passage?

The title that best expresses the idea of the passage is . . .

A good suitable title for this passage would be . . .

The title below that best expresses the idea of this article is . . .

What does the passage mainly discuss?

The author apparently asserts that . . .

What topic is treated in this passage?

The main idea of this selection may be best expressed as . . .

The key point/The best summary is . . .
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[FISC 1] R— R AR R VS, B £ (RIKER ) R T
MM ERER, RATXRXENEE,

B FEamT:

(1) The appeal of advertising to buying motives can have both negative and
positive effects.
XTSI ER A RN —E, XA BB —E.

(2) Sometimes advertising is intentionally misleading.

AR EERRS,

(3) On the positive side, emotional appeals may respond to a consumer’ s
real concerns.
HER—HERBRANFEREEZST I REBEFNRE.

(4) Each consumer must evaluate her or his own situation.
BALH RF LA B CHE A P,

R R ICEREE 35 B £ BRREIMBE S R

35. The passage is mainly about ___ .

A) how to make a wise buying decision
(hnfey i B4R ) R M RLE )
B) ways to protect the interests of the consumer
(R BRAEF R TTIE)
C) the positive and negative aspects of advertising
()" 45 B0 1F TE 0 £h TR A0RE )
D) the function of advertisements in promoting sales
(SRS mKER)
(HR] O
EEPHCED, FEAZHRERK, ©R A KT H5 Hin— ki
ik, Bl BISC 2] fEEES —BME B APHR T HEEROHE
=

(1) Violin prodigies have come in distinct waves from distinct regions.
(FRMER B TR X MR AR,)

(2) Another element in the emergence of prodigies is a society that values

excellence in a certain field and is able to nurture talent.



