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ABSTRACT

With the rapid development of the Internet worldwide and in
China, an exploration on how the ordinary Chinese perceive and
use the Internet in their everyday lives was desperately needed.
This study examined a crucial topic regarding Internet
diffusion—Internet adoption in household environment. Based on
a survey with 859 valid cases of urban residents in Hangzhou,
the capital of China’s Zhejiang province, it attempted to map out
the factors leading to people’s Internet adoption decisions. Its
research framework was grounded on the Theory of Reasoned
Action, which was modified to take into consideration of both
the social environment of Internet adoption in China and the
characteristics of the Internet itself. It is found that, (a) the
intention of adoption can be further categorized into likeliness of
adoption and desirability of adoption. The former is determined
collectively by the attitude towards Internet adoption, the
subjective norms, and the facilitating conditions. The desirability
of adoption, however, is mainly determined by the attitude. (b)
The attitude towards Internet adoption is affected positively by
relative advantage, emotional gratifications and negatively by
relative disadvantage. The subjective norm is mainly affected
positively by three normative beliefs—colleagues, family
members and relatives. (c) The number and relative importance

of determinants of people’s attitude are different between people
peop



who have and have not adopted the Internet in their households,
but as for the determinants of people’s subjective norms, no
significant difference was [found. (d) Different from the
prediction of Theory of Reasoned Action, this study finds that
some behavioral beliefs, including relative advantage, emotional
gratifications, relative disadvantage and compatibility, as well as
one of the normative beliefs, the family members, have direct
impact on the intention of people’s Internet adoption. (e) Four
external variables, including fashionable lifestyle, media
satisfaction, life expansionist and innovativeness, are specified
and examined in terms of their possible impact on the intention of
the Internet adoption. The study shows that fashionable lifestyle
and innovativeness have significant effects while media
satisfaction and life expansionist basically have no significant
effect on people’s Internet adoption. In consistence with the
prediction of Theory of Reasoned Action, these effects on
intention of Internet adoption are largely indirect, with the

mediating of both behavioral beliefs and normative beliefs.
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