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UNIT 1
PART A
I . CHILDREN AND TELEVISION

1 Television has been changing the way people live for thirty
years. It influences nearly every aspect of modem life: how people
use leisure time, how news is reported. how information is learned
and how people think and feel. Children are particularly susceptible
to the effects of television because their minds are growing, devel-
oping. and learning much faster than those of adults. Whereas tele-
vision could be used as an educational tool for children, more often
simple, entertaining cartoons with little or no educational value are
shown.

2 Social scientists, teachers, and parents are troubled by the
kinds of television programs children choose to watch. These groups
of people are concerned about the media's impact on young chil-
dren. They are worried about the effects of televised violence on
society as well as commercials for sugarcoated food. Most impor-
tantly, however, they feel television is one factor that causes de-
clining math and reading scores among schoolchildren. Because of
the excessive time spent watching TV, children are spending less
time teading and thinking independently.

3 Indeed, youngsters are watching a lot of television—an av-
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erage of nearly four hours a day and about 25 hours a week, ac-
cording to an A. C. Neilsen Co. survey. The set stays on 53 hours a
week in homes with preschoolers as opposed to 43 hours weekly in
the average U.S household. Upon entering kindergarten at age
5.an American child already has spent mote hours viewing televi-
sion than he or she would spend earning a college degree. By the
child's eighteenth birthday, more time has been spent watching
television than on any other single activity except sleep. The high-
shchool graduate will have attended scool for 11000 hours, but he
or she will have sat for almost twice that many hours in front of
the set, exposed to an estimated 35000 commercials and 18000
murders.

4 Experts are concerned about the view of the world that
youngsters are learning from television. Parents, schools, and
churches have traditionally been the social models and teachers for
children. However, because television influences children’s attitudes
and bghavior. its role in society is becoming increasingly more
powerful—it is much more than a simple recreational activity. The
medium “has changed childhood more than any other social innova-
tion in the history of the world, " declares child psychologist Robert
M. Liebert, a professor at the State University of New York at
Stony Brook. “For the majority of kids in this country, television is
the socializing agency, ” according to David Pearl, who heads the
behavioral sciences research branch of the National Institute of
Mental Health in Bethesda, Maryland.

5 Exposure to excessive violence is another influence of televi-
sion. According to several studies, televised violence may cause
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children to become more aggressive. Also, because so much vio-
lence is seen by children on television, they become more used to it
as the only solution to difficult situations. Children who watch a
great deal of violence on television may become apathetic toward
actual aggression. One study has shown that, compared to a control
group, fifth-graders who watched an aggressive television broadcast
were slower to ask for adult help when a fight broke out émong
younger children. This decreased sensitivity to human suffering is
frightening, says psychologist Ronald S. Drabman. “It will lead to
much more social violence, " he believes.

6 Clever advertising aimed at children certainly influences
them. “Exposing children to so much high-powered advertising of
sugar-rich products on television puts their dental health at risk and
is also, of course , a negative influence on proper nutrition, ” says
Dr. Dale Roeck, chairman of the American Dental Association's
Council on Dental Health. Another expert asserts that” almost all
the products that television sells to kids are products that people
who care about kids feel shouldn't be consumed in the first place.”
7 Very young children don't even distinguish between com-
mercials and programs. Is it fair to show advertising to yoﬁng chil-
dren? Many people. think that it is not. The U. S. government has
yet to control children's advertising, but Canada imposed a limited
ban on commercials aimed at children. Advgrtisers in Canada must
now aim their messages at parents and families.

8 A recent court order in the United States indicates that some
restrictions on advertising for children will probably occur. The
Federal Trade Commission (FTC) will decide on several key issues
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based on the recommendation of the court order. The FTC must
consider the following points: whether or not children between the
ages of 2 and 11 can understand the difference between commer-
cials and television, how well children can defend themselves a-
gainst the persuasive techniques of commercial television advertis-
ing, and what negative effects are caused by the child's lack of a-
bility to understand that he or she is the object of persuasive adver-
tising. Advertising aimed at children will probably be limited in the
future because so many people think it is unfair and deceptive.
9 What is the impact of youngsters's spending more time
watching television than attending school, playing outside, or paint-
ing a picture? The consequences of habitual television viewing seem
more apparent in young children. Nursery school teachers often
find that today's youngsters come to class accustomed to being en-
tertained by the television set. There are reports of children who
resist learning to cut with scissors, run around the classroom aim-
lessly, and exhibit limited attention spans, low tolerance for frus-
tration, and a lack of creative imagination.
10 Instructors at Horace Mann nursery school in New York
noticed definite improvements in pupils' attitudes and behavior, in-
cluding a decrease in their fighting, after the instructors asked par-
ents to limit the youngsters, viewing to one hour daily. Educational
experts also believe that parents could help by discussing both the
good and bad aspects of television with their children and by help-
ing them to select beneficial programs.
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NEW WORDS

.cartoon n. ZNEH
.violence n. B
.televise ». to send by television B3 ) %

.sugarcoat ». to cover with sugar Z5... i FHEAX

.commercial #. a radio ot television advertisement | 3 (Hg,

s

.stay ». to last out $H &k
7.
8.

innovation n. bringing in new methods M & ; # 5T
agency n. the business of office of an agent 2244 4b; £0 &4

b
apathetic adj. lacking in feeling ¥ ¥ (i

10. nutrition =. the process by which food is absorbed into the

body # ¥ i1 S K

11.assert ». to declare i 5

12.ban n. the forbidding of an act 24

13. persuasive adj. able to persuade REXIFER : BEULARAY
14. deceptive adj. giving a false impression 13

15. frustration =a. disappointment 2% Jetd

1.

COMPREHENSTON

We can learn from paragraph 1 that .
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A television affects people's life

B) television is very important

C) children like watching television

D) children are educated by television

. School children are poor in their lessons because of

A) their spending too much time watching television

B) their parents giving them troubles

C) poor television programs influencing them

D) their disliking reading rather than watching TV

. According to paragraph 3, children often sit for ____aweek in

front of the television set in average.

A) 43 hours C) 25 hours

B) 53 hours D) 4 hours

. According to Robert M. Liebert, o

A) television has changed childhood more than any other social
innovation in the history of the world

B) for the majority of kids in this country, television is the so-
cializing agency

C) television will lead to much more social violence

D) televison advertising programs puts children's dental health
at risk

. Why is television more than just a recreational activity for chil-

dren?

A) Because television causes children to become more attacking.

B) Because television influences children's attitudes while their
minds are growing.

C) Because children can distinguish between commercials and
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