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LESSON ONE

TEXT
Packaging

Packaging is an important aspect in overall production and
material handling and requires input from engineering, produc-
tion. graphics, and advertising personnel. The specifications for
the product package very much depend on the product design,
and any change in design can cause a significant change in pack-
age requirements. It is therefore essential to consider packaging
in the designing, production. and material-handling phases of
the product.

Packaging also has a big role in a consumer’s decision to
purchase. If there are several varieties of the same basic product
for about the same price, it is most likely that the one purchased
will be the one that stands out the most. ‘"'The size, shape. and
colors of the packaging can be very instrumental in product
sales. Even for industrial or commercial products, packaging
plays an important role in delivering the product intact at mini-
mal additional cost.

Packaging mainly serves to protect a product from damage
caused by handling or exposure to environmental conditions in-
volving heat, moisture, light, and even electronic interference
and radiation. '’ It allows a manufacturing firm flexibility in lo-
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cating its facilitics in a site that is most suitable in terms of pro-
duction-oriented factors such as labor, raw marerials, and utili-
ties without having to be concerned with whether the finished
product can be delivered salely to its customers. ™ The type of
packaging also contributes to formation of the unit load, which is
necessary in the selection and use of the tvpe of material-han-
dling equipment.

There are three major categories in packaging: consumer.
industrial, and military. Consumer packaging. which can be
subdivided into retail and institutional . is characterized by small
units of products handled in large numbers. When the packaging
is for retail purposes. its appearance should be emphasized. For
institutional use. protection. cost, and convenience are much
more impaortant than appearance. Quite commonly. large-sized
units of a product indicate industrial packaging. Military packag-
ing is specified by the government.

The important aspects of a package include its structure,
aesthetic appeal, style. ability to communicate information to
the user, and adherence to legal specifications. The development
of a package follows steps similar to those of product design.
First, the design should determine whether the packaging is for
industrial or retail use to get a sense of the appropriate size and
weight of a single package. Then the pallet size for shipping and
how high the pallets can be stacked without damage will dictate a
load.

The packaging personnel must be very familiar with the
product to develop a proper package. This includes its physical
specifications, how it is to be used, and details of its promotional
information. They must also maintain high ethical standards by
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not using deceptive labeling and should pay attention to con-
sumer nceds. which can be identified through market research.

The type of material used for packaging is controlled by the
protection needed f{or the product. which in turn depends on fac-
tors such as the sensitivity of the product (electronic instruments
are very sensitive, while refrigerators and appliances are moder-
ately rugged) . the weight of the product, the method of shipping
and handling . the desired shell life of the material, and whether
the packaged material is to be stored indoors or out. There are
different materials to be used depending on the protection de-
sired, for example, protection against breakage. moisture, or
heat.

In designing the individual package, an existing design that
fills al! the packaging needs could be used. or the package could
be designed entirely from scratch if no suitable modification to
the existing design can be made. “’In any case, customer appeal,
the packaging budget of the company. proper product labeling
information, and the universal product code number should all be
considered.

When the package is ready to be put into use, several pro-
duction aspects must be kept in mind. The product manufactur-
ing rate must be the minimum rate of packaging. ' The proce-
dure should therefore be evaluated to determine the number of
machines and personnel that would be needed to achieve this bal-
ance.

Shock from handling and transportation can be damaging to
products, especially fragile objects. Formed plastic trays or sty-
rofoam molds, which are lightweight and can be shaped to fit the
object, can be helpful. Foam-in-place is very versatile, a light
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and inexpensive method of packaging that can be partly or fully
automated if the volume justifies. Packaging materials such as
styrofoam chips. thermoform polyethylene and polyurethane
foams, paperboard partitions, air cushion mats, and die — cut
corrugated inserts are other means of protecting against shock
damage. Packaging the product in large units can help hold each
individual unit in its place. Human error in handling that results
in damage to the product can be reduced through training or the
use of automated handling.

Federal and state regulations and company ethics require
that packaging methods enhance the safety of the consumer. Po-
tentially hazardous materials should be properly packaged and
handled. In 1970 the Poison Prevention Packaging Act allowed
for the formation of the Consumer Product Safety Commission.
Among the services provided by this commission is the publica-
tion of a list of products requiring child-proof packaginz. Prod-
ucts containing dangerous chemicals or even radioactive sub-
stances should be packed to ensure that no leakage will occur

during the roughest handling.
Words and Expressions

1. phase n. FrBt, &,

2.decision n. $hiE, H#

3. purchase vt. WE, n. HIE &
4.instrumental a. HEHHH, BEHY

5. flexibility n. R¥EH:, T

6. utility n. (uc.) HHE, TH. .) LAIEKE
7.deliver ve, Hrig, fhix

8. unit load n. BAELHTH, BRRRE, ST
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9.
i0

11.
12.
13.
14.
15.
16.
17.
18.
19.
. 20.
21.
22.
23
24.
25.
26.
27.
28.
29.
30.
31.
32.
33.
34.
35.
36.

37

contribute v. TW#k, {2

.retail n. EE

institutional a. Ay, BHAES

be characterigged by L) +«--- HEFEM
aesthetic appeal n. FHE, E¥ER
adherence n. B, HELH

pallet n. {L#. B

stack n. HE, HF; v, HERD
promotional information n. {E§&{E R
ethical «. BFRy, EHBY

deceptive labeling n. BRIRVEIRRE
desired shelf life n. AR H4, HHM
sensitivity n. S{EEHE

rugged a. FF-HY, HEER, BEH
budget n. THE

universal product code i ¥ M (UPC)
from scratch f3k (&)

be kept in mind E#, i

fragile . ZFEHY, HEYER

tray n. %

styrofoam molds n. EHEEZFHEA
foam-in-place ¥3% % ifd

versatile . RN HAN, BIEEMN
chip . #1%&, K

thermoform n. # %

polyethylene n. B Z 4 (PE)
polyurethane n. BEE (PU)

air cushion mats n. S GErpEakl &

. die-cut n. Y]



38. corrugated inserts LEE AT & (FBFD
39. enhance vr. M, HESm

40. child — proof package n. JL.BfZ% 03
41.ensure v. R, {RiF

42. leakage n. it

Notes

(1) it is most likely that the one purchased will be the one that
stands out the most.
RERMFEKFH =SB ATREEPEL, itisthatee
HoEIEEAL, JF—4 that 3l EEMNG.

(2)to protect a product from damage caused by handling or expo-

sure fos- - .
RS E Tl FRAMAE . exposure o EHRET . 5B
B,

Y% iz AT B EHE---- . having to be concerned with++-+-
KE)ZiAKE, whether 5| M WA R A A with B RIE,
(4} ++=--+an existing design that fills all the packaging needs could
be used, e .
ARRREHE A ARERNABM AT AR, tha 53 HE
MBI design,
(5) The product manufacturing rate must be the minimum rate of
packaging.
manufacturing rate X 4E %%, minimum rate of packag-
ing EAERITFAMME.



READING MATERIAL
Package in International Trade

Packaging is the design and production of physical container
 for a product, which in fact becomes a part of total utility of the
product, The consumer sees often the package and the contents
as & whole,'and his purchase decision is influenced by the pack-
age. For example, the consumer may not be able to differentiate
between two similar perfumes, but he or she will choose one in
the more attractive package. Packaging was a production-arient-
ed activity performed mainly to obtain the benefits of protection
and convenience. In recent years, the marketing significance of
packaging has been increasingly recognized by enterprises. To-
day packaging has truly become a major competitive force in the
struggle for markets domestically and abroad. Poor packaging
can damage the exporter’s chance of success just as much as a
bad product. ' Today packaging performs many functions. some
of which you, exporter or manufacturer, must pay special atten-
tion to;
(1) Protect the product from spoilage and damage in tran-
sit.
Many food stuffs need to be packed in airtight contain-
ers to keep the goods from contamination. If food stuffs
soak up a taste or smell from other substances they will
be spoilt. Liquid must be kept from evaporating. Frag-
ile goods must be protected from being crushed during
the course of transportation and handling.
(2) Make product easy to use and store



Packaging like aerosol containers will improve the pro
duct and undoubtedly attract more customers. A new
package may help create a new market share. A good
package. to a consumer, means easy to use, open, re-
seal, handle and store.

(3) Conform to trade regulations and rules

Special marketing and packing must be considered for
product destined for foreign markets because all coun-
tries have some import regulations for goods and con-
tainers. Noncompliance can result in severe penalties.
The exporter should be particularly careful that all
marking on the container conforms exactly to the data
in export document because discrepancies are often in-
terpreted by customs officials as an attempt to defraud.

(4) Identify the product and the quantity

Nutritional and ingredient labels are often voluntarily
added by export manufacturers as a valuable service to
consumers. While underpackaging costs money for
damage claims or poor sales, overpackaging also costs
money which is spent for no or little benefit. *” The ex-
porter should be conscious of materials used and the
weight in order to be economical.

Packaging must be attractive, so that it can serve as a good
advertisement. Whatever kind of package the exporter uses, it
should be attractive so it catches customer’'s eyes, pleasing so
that the customer likes looking at and having it, convenient so
that he finds it easy to use, and interesting so that he can re-
member it and come back to it. “*The first is to bring product to
customer’s attention in product presentation. It is of no use if
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you have a well-designed and well-wrapped product but none
chooses it simply because people do not know the product ex-
ists. “’The exporter should, through good packaging and promo-
tional activities, make the product known to target market, Ex-
porters should seek out packaging ideas by reviewing foreign
products. Whatever mode of transport is adopted, the product
will require packing. but details for particular product intended
for export will depend on a number of factors:

Feature of the transit;

Nature of cargo;

Value of cargo;

Size, weight and fragility of cargo;

Variation in temperature during the transportation course;

Compliance with customs or statutory requirement

Ease of handling and stowage;

Insurance acceptance conditions ;

Marketing considerations;

Facilities available at the terminals.

On the whole, packaging for transit has to strike a balance
between two considerations;

(1) It must be strong enough to stand transportation haz-
ards such as rough handling, corrosion, crushing and
pilferage.

(2) It must be as light and compact as possible to keep
freight costs down.

Estimates show that the majority of cargo is shipped with
the freight charged by volume rather than by weight.® so that
saving a few centimetres on the dimension of each packing case in
a large shipment could make quite a difference in freight cost.
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For a number il commodities, the packing should meet the speci
ficau..ns laid down in the customer’s country and should carry
certain markings. Take, for instance, such commodities as cof-
fee bap<. en cases and cotton bales. The packing is subject to
detailed inte-rational agreements, and many shipping lines and
insurance cumpanies expect goods 1o be packed according to such
requirements.

Basically. packing depends primarily on the nature of a

product as well as the mode of transport. For instance .

© 1) Small products are usually packed in standard-sized
wooden or cardboard boxes,

(2} Machinery or other heavy goods may need to be trans-
ported in a crate, or it may only be necessary for certain
parts to be protected.

(3> Bags or sacks are generally considered ideal for packing
commodities like sugar and coffee.

(4) Metal products may need protective paint or grease a-

gainst corrosion but no actural covering.
Words and Expressions

1. production-oriented activity n. %722 (%3
2.spoilage n. I
3.sruff n. BEEL, BH
4. airtight a. SEHEH
5.contamination n. 5, 5
6.soak v. WY
7.evaporate v. KK, HKiTik
8.crush v. #iH, HE
9.course n. HH, BE, BB
10



