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Preface

English Course for Tourism Management is intended for senior college stu-
dents and postgraduate students majoring in tourism management. Before they take
this course, the students should have a good command of English language and
have studied the courses in management, marketing, international finance, man-
agement information system, etc. as well as tourism management courses. This
textbook can also be used as a self-study material by those senior managers who
have commanded the basic English language skills.

This course book consists of 15 lessons with each lesson divided into six parts:
text of management literature with notes, vocabulary, comprehension questions, -
and discussion questions; exercises of translation and writing; further reading of
case studies of well known enterprises; explanation of important terms in manage-

ment; profiles of famous entrepreneurs and scholars; and reference books.

Text of Management Literature

1. There are 15 texts of about 2,000 words adapted from authentic literature or
college textbooks used in American or British universities. These texts cover a
wide range of topics in management in general, and tourism management in
particular. These texts are not intended as intensive reading materials, but
rather to provide the background information needed for the students to engage
in the discussion activities and to appreciate the case study and profile materials
as well as preparation for translation and writing exercises. Since the students
should be familiar with the content of these texts, the texts pose some challeng-

es in their technical language and length.
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Vi Preface

2.

Notes at the end of the texts offer fairly detailed explanation, rather than simple
definition of the technical terms and encyclopedic items. Reading these notes
and browsing the websites provided can hopefully help students not only to un-
derstand the texts, but also to use the notes and the information from the web-

sites in their discussions and oral presentations.

. Vocabulary section lists the key language points of the text, and offers a simple

definition of the meaning of the words as used in the text, rather than an ex-
haustive dictionary definition. Actually students are encouraged to consult their
dictionary while reading the text. The vocabulary section should be ignored by
senior college students. At most it should be used for comparison purpose only,

i.e. with the meanings you find in your own dictionary.

. Comprehension questions are relatively simple objective questions, designed to

check students’ basic understanding of the text. Those students who find them

too difficult shouldn’t use this textbook.

. Discussion questions are, to the author, the most interesting and important part

of this textbook, for they are designed to stimulate students’ interests in the

subject and to further explore the topic in the other parts of the textbook.

Exercises of Translation and Writing

1.

Translation consists of two passages of English-Chinese and Chinese-English
translation exercises respectively, which are designed to familiarize the students
with the subject in both English and Chinese.

. Writing is a brief summary of about 400 words on the important points of the

text with a view to further strengthening the students’ English command of

key points of the subject.

Further Reading

There are altogether 15 case studies of well known enterprises from transportation,

hospitality, and entertainment, to finance, computer, and catering, which offer

the students an important point of combining theory with practice, and a fresh look

at the first class enterprises in the world to see how they did it.

Terms

At the end of the case study material, two technical terms are provided with de-

tailed explanation, which covers management, economics, finance, computer sci-
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ence as well as tourism management. The knowledge and understanding of these

terms will surely help to make the students professional in their future careers.

Profile

In this section, altogether 15 personages are introduced with pleasure to the stu-
dents. They come from various fields of business and scholarship. The stories of
these successful people integrate very well with the literature in the text and the
businesses in the case study, enabling the students to have a panoramic view of the

topic under discussion.

References
At the end of each lesson, two books are introduced as references for students to

further explore the subject.

A student-centered, and task-based communicative approach is recommended
to both teachers and students in using this book. First of all, please do not use this
textbook as an intensive reading book, i.e. the teacher should not try to explain
everything in detail. Secondly, both teachers and students should pay more atten-
tion to the discussion questions by organizing group discussions and class presenta-
tion on the basis of these questions. Actually teachers and students can design their
own discussion questions, not only on the text but also about the case study and
profile materials. Thirdly, students should make full use of their knowledge al-
ready learned in the courses in management, economics, finance, etc. Finally,
teachers should be a helper and guide to students’ learning by themselves. It is
hoped that students will not only get English proficiency and professional knowl-

edge out of this book, but also enlightenment and enjoyment out of it.
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