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Unitl Fundamental of E-commerce
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Lesson1 What Is Electronic Commerce?
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To many people, the term electronic commerce (sometimes shortened to e-commerce) means
shopping on the part of the Internet called the World Wide Web. Although consumer shopping on
the Web is expected to exceed $300 billion by 2004, electronic commerce is much broader and
encompasses many more business activities than just Web shopping. In fact, the total volume of all
business activities on the Web is expected to exceed $4 trillion by 2004.

Some people and businesses use the term electronic business (or e-business) when they are
talking about electronic commerce in this broader sense. However, most people use the terms
electronic commerce and electronic business interchangeably. Here, we will use the term electronic
commerce in its broadest definition: business activities conducted using electronic data
transmission via the Internet and the World Wide Web. Figure 1.1 shows the three main elements of
electronic commerce. These elements include:

1. Consumer shopping on the Web, called business-to-consumer (or B2C).

2 Transactions conducted between businesses on the Web, called business-to-business (or

B2B).
3. The transactions and business processes that support selling and purchasing activities on

the Web.
In terms of dollar volume and number of transactions, B2B electronic commerce is greater
than B2C electronic commerce. However, the dollar volume of the transactions and business

processes that support B2C and B2B activities is greater than both of them combined.
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Figure 1.1 Elements of electronic commerce

Although the Web has made online shopping possible for many businesses and individuals, in
a broader sense, electronic commerce has existed for many years. For decades, banks have been
using electronic funds transfers (EFT, also called wire transfers), which are electronic transmissions
of account exchange information over private communications networks.

Businesses also have been engaging in a form of electronic commerce, known as electronic
data interchange, for many years. Businesses that engage in EDI with each other are called trading
partners. The standard formats used in EDI contain the same information that businesses have
always included in their standard paper invoices, purchase orders, and shipping documents. Firms
such as General Electric and Wal-Mart have been pioneers in using EDI to improve their
purchasing processes and their relationships with suppliers. Other firms, such as Sterling,
Commerce One and Harbinger, played a key role in facilitating EDI between firms by developing
needed software and providing connectivity.

One serious problem that potential adopters of EDI faced was the high cost of implementation.
Until quite recently, doing EDI meant buying expensive computer hardware and software, then
either establishing direct network connections (using leased telephone lines) to all trading partners
or subscribing to a value added net-work. VAN usually charged a fixed monthly fee plus a per-
transaction charge, adding to the already significant expense of implementing(v.5¢ A /E17 YEDL
Open Market was one of the first firms to move EDI traffic to the Internet, but many other EDI
software development and consulting firms have joined in this trend. Experts estimate that EDI
transaction activity on the Internet could exceed $1 trillion by 2003.

A good way to understand the full range of electronic commerce is to learn about the activities
that companies undertake when they do any kind of business (that is, when they engage in

commerce), and then to learn how these firms might undertake these activities electronically.
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5. “A good way to understand the full range of electronic commerce is to learn about the

activities that companies undertake when they do any kind of business (that is, when they engage in
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1. To many people, the term electronic commerce (sometimes shortened to e-commerce)
means shopping on the part of the Internet called the World Widc Web .

2. In fact, the total volume of all business activities on the Web is expected to exceed $4
trillion by 2004.

3. We will use the term electronic commerce in its broadest definition: business activities
conducted using electronic data transmission via the Internet and the World Wide Web.

4. Businesses also have been engaging in a form of electronic commerce, known as electronic
data interchange, for many years. A

5. Firms such as General Electric and Wal-Mart have been pioneers in using EDI to improve
their purchasing processes and their relationships with suppliers.

6. Other firms, such as Sterling, Commerce One and Harbinger, played a key role in
facilitating EDI between firms by developing needed software and providing connectivity.
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1. Electronic commerce in its broadest definition means shopping on the part of the Internet
called the World Wide Web.

2. Consumer shopping on the Web is expected to exceed $4 billion by 2004.

3. The standard formats used in EDI contain the same information that businesses have always
included in their standard paper invoices, purchase orders, and shipping documents.

4. VAN usually charged a fixed monthly fee plus a per-transaction charge.

5. Experts estimate that EDI transaction activity on the Internet could exceed $4 trillion by
2003.

IV. IRIFIREFER

1. What is electronic commerce in its broadest definition?

A. Shopping on the part of the Internet called the World Wide Web .

B. Business activities conducted using electronic data transmission via the Internet and the
World Wide Web.

C. Transactions conducted between businesses on the Web.

D. Consumer shopping on the Web.

2. How many main elements does electronic commerce include?
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A. one B. two C. three D. four

3. Which are the main elements of electronic commerce?

A. Business-to-consumer (or B2C).

B. Business-to-business(or B2B).

C. The transactions and business processes that support selling and purchasing activities on
the Web.

D. business activities conducted using electronic data transmission via the Internet and the
World Wide Web.

4. How much volume of all business activities on the Web is expected to by 2004?

A. Exceed $300 billion

B. Exceed $4 billion

C. Exceed %4 trillion

D. Exceed $300 trillion

5. Which is the greatest in terms of dollar volume?

A. B2B electronic commerce

B. B2C electronic commerce

C. The transactions and business processes that support B2C and B2B activities

D. “B2B electronic commerce” + “B2C electronic commerce”

6. Who have been pioneers in using EDI to improve their purchasing processes and their
relationships with suppliers?

A. Sterling and Commerce One

B. Commerce One and Harbinger

C. General Electric and Wal-Mart

D. General Electric and Harbinger

7. What does EFT stand for?

A. It stands for electronic funds transmissions.

B. It stands for electronic funds transfers.

C. It stands for electronic foods transfers.

D. It stands for electronic funds Transactions.

8. What are businesses that engage in EDI with each other called?

A. EDI

B. EFT

C. Electronic funds transfers

D. Trading partners

V. 1=
1. Some people and businesses use the term when they are talking about

electronic commerce in this broader sense.
2. Consumer shopping on the Web, called
3. Transactions conducted between businesses on the Web, called
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Reading Material

Electronic Commerce

Over the thousands of years that people have engéged in commerce with one another, they
have adopted the tools and technologies that became available. For example, the advent of sailing
ships in ancient times opened new avenues of trade to buyers and sellers. More recent innovations,
such as the printing press, the steam engine, and the telephone, have each changed the way in
which people conducted commerce activities.

For decades, firms have used various electronic communications tools to conduct different
kinds of business transactions. Banks have used EFTs to move customers’ money around the world,
all kinds of businesses have used EDI to place orders and send invoices, and retailers have used
television advertising to generate telephone orders from the general public for all kinds of
merchandise.

Our definition of electronic commerce, mentions the use of electronic data transmission to
implement or enhance business processes. Some people use the term Internet commerce to mean
electronic commerce that specifically uses the Internet or the Web as its data transmission medium.

Since the field of electronic commerce is so new, people and businesses somctimes use terms
in different ways. For example, IBM has defined electronic business to be  “the transformation of
key business processes through the use of Internet technologies. "

An important aspect of electronic commerce is that it can be used by firms to adapt to change.
The business world is changing more rapidly now than ever before. Although many electronic
commerce books are devoted to explaining technologies, their focus are on the business of
electronic commerce. The technologies are only business-process enablers.

The term e-business refers to the process of conducting business using these new technologies.
E-business includes using technology to enhance buying and selling online, improve customer
service, and forge closer links with business partners. It also takes into consideration the changes in

strategy and management practice needed to be successful in today’s environment.
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