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=, 2HE & XA B £ % (Section A)

1990 4£ ; Is Money Everything?
1991 4£: What I Usually Do After Class?
1992 % : My View onr Reading Extensively
1993 4F: My Idea of Becoming a Teacher in the Future
1994 & : TV: a Good Thing or a Bad Thing
1995 £E ; Nowadays it has become fashionable for college students to take a part-time job in their spare
time. Discuss the advantages and disadvantages of this trend.
1996 4E: The Main Difference Between My College Life and My Middle School Life
1997 4F : More Pressure from Academic Studies Does Good (or Does No Good) to Us
1998 4F; |
It is now generally accepted that vehicles (cars, trucks, etc.) are a major source of air pollution
in cities. You are to suggest only ONE Way to Solve the Problem.
You are to write in three paragraphs. In the first paragraph, state what your suggested way is. In

f—

[= N B

the second paragraph, state one or two advantages of your suggestion. In the last paragraph, bring what
2



you have written to a natural conclusion.
1999 £

We see advertisements on television every day. Some people think that TV advertising brings us
benefits, but others don’t think so. What is your opinion?

Write on Answer Sheet One a composition of about 150 words on the following topic:

A Major Advantage/Disadvantage of Advertising on TV

In the first paragraph, state just one major advantage or disadvantage of TV advertising. In the
second paragraph, give one or two reasons to support your point of view. In the last paragraph, bring
what you have written to a natural conclusion.

2000 4

College life should be varied and colourful. And extracurricular activities are an important aspect
of it. However, at present, there is much room for improvement in this regard. Write an article to the
university radio entitled: The Importance of Extracurricular Activities ‘

In the first part you should clearly present your view, and in the second part you should support
your opinion with appropriate details. In the last part you should bring what you have written to a
natural conclusion or summary.

2001 4 ;

Travel has become part of our life. And more and more of us have come to know the significance of
travel through our own experience. Write on Answer Sheet One a composition of about 150 words on
the following topic: Travel Broadens the Mind

You are to write in three parts. In the first part, state what the topic actually means to you.In the
second part,give one or two examples to illustrate your ideas. In the last part, bring what you have

written to a natural conclusion or a summary.

W, 4 EF 4R B % % (Section B)

1991 £

Directions: your friend wants to go downtown to buy some Chinese folk music tapes and a jacket.
You also want to go into town to do two things. Write a note of about 60 ~ 80 words to him/her,
suggesting some arrangements .

1992 4F;

Write in your Answer Booklet a note of about 80 words to a friend of yours based on the following
situation : Your friends want to make a trip to . .. and you intended to join them in their trip. But now
for some reasons you can’t go with them. Please state your reasons.

1993 4.

Write in your Answer Booklet a note of about 60 words to a friend of yours based on the following
situation: You, Wang Ling, have just received a note from Zhou Wei, a close friend of yours, inviting
you to her birthday party on the coming Saturday. Now write to inform her of your acceptance of the
invitation.

1994 4,
Write on your Answer Sheet One a note of about 60 words based on the following situation:
3



You were supposed to hand in your book report for the Extensive Reading Course on Monday, but
you are two days late. Now you are outside Professor Lin's office as you want to hand in your
assignment, but he is not in. Write a note to him, apologizing and explaining why you did not give
him your work on time. Marks will be awarded for appropriacy.

1995 4¢;

Write on your Answer Sheet One a note of about 50 ~ 60 words based on the following situation:

Before you leave university you want to sell your bike. Write a note of about 50 ~ 60 words
describing the condition of your bike, how much you’d like for it, and where you can be contacted.
1996 4

Write on your Answer Sheet One a note of about 50 ~ 60 words based on the following situation:

Your friend has just won the first prize in the provincial English Speech Contest. Write a note of
congratulations .

1997 4.

Write on Answer Sheet One a note of about 50 ~ 60 words based on the following situation:

You are Peter/Mary. You had a party at your home recently, but you unintentionally neglected to
invite a close friend of yours—Victoria. Write her a note of apologizing for this and explaining how the
mistake came about.

1998 4 ;

Write on Answer Sheet One a note of about 50 ~ 60 words based on the following situation:

You are Mark or Sally. You have got a ticket to a computer fair, but you now find that you are
unable to go. Write a note to your friend, George, explaining why you are sending the enclosed ticket
to him and telling him briefly how to get there.

1999 4

Write on Answer Sheet One a note of about 50 ~ 60 words based on the following situation :

You've leamed that your friend Jimmy is ill these days. Write him a note expressing your
concern, asking after his health and giving your best wishes.

2000 4.

Write on Answer Sheet One a note of about 50 ~ 60 words based on the following situation:

You've read on the notice board that the university library is looking for a part-time library assis-
tant who can work at weekends. You think that your classmate, George, is a suitable person for this
vacancy. Write him a note, telling him what you know about the vacancy and trying to persuade him to
go for an interview.

2001 4 .

Write on Answer Sheet One a note of about 50 ~ 60 words based on the following situation: Yester-
day you failed to turn up for the appointment with your teacher, Professor Wang. Write him a note of
apology and make a request for another meeting. You should also suggest the time for the requested

meeting.
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BV U E R T, AR SR B4 B E M — R BRI, S EEE S 715% M E
W, BYECERE ERBEB T ENNASER, B F .0 848, R AH M0 URE
HEHR 35 BN EAL 150 FHIPESC. Bt ™l L, W EEVE S G — 2, 3T AL SR ULHI AR T
FIWEEZ R B A NMES B 2 ZE, KX T B Wiltik, MBI 4ERE
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RHEEHR, BRI, ERBTEG LG EEES-PHHRERE RN, EH—048
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It is now generally accepted that vehicles (cars, trucks, etc.) are a major source of air pollution
in cities. You are to suggest only ONE way to solve the problem.

One Way to Solve the Problem

You are to write in three paragraphs.In the first paragraph, state what your suggested way is. In
the second paragraph, state one or two advantages of your suggestion. In the last paragraph, bring what
you have written to a natural conclusion.
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Marks will be awarded for content, organization, grammar and appropriacy. Failure to follow the
instructions may result in a loss of marks.

BEPAE =R AL K —, X818 “the problem” 4 /1Y #& “ vehicles (cars, trucks, etc.)
are a major source of air pollution in cities” ; 3t —, 8 H #$& B8 % 4 7 & A9 /& “suggest only ONE
way” ; H =, SCE A EH 55 7E F “one or two advantages of your suggestion” , A /& “ description of the
suggested solution” , B AN & “the problem itself” s BAF 73X =&, B M4 AT H SCAXT L
BIXERT o Tl THBAZL, BAEFEILX R R A “THE PROBLEM™ KAt 5 #Y
J&“air pollution” , Z % T HIRE &M 1356 , Bl “vehicles” F1“in cities” ; 7E1R %5 5% 1@ 3R “THE
PROBLEM" fife] /B, fa B A L KLU KR Z 40 L EMR, MBA 8 H ZRM W —EH
i RIS IR E SUBE T R A R R A BAR AR | A R IF 4TSI R I ST AL . Bett
WA EH BT —BEEE TR AEW “THE PROBLEM” BK T4, EENMNEREF
“One Way to Solve the Problem” ¥ LR AR, 5 tH — &5 A af 38 1k 5 A V188 SR A o AL 1 P o] BEIB B
HOMERR, tean A PR A ARRRAESE , i R L F M 22 2 N AT E M

FHEMIB)F A - 1996 - {5 B4 “The Main Difference Between My College Life and My
Middle School Life” , HERF Ak KF M2 AEEHEL AR MZ— REERX — 8K
REP—FRRBZAL BR, i THARE, FEFEZR T4 T REMP 24 TER R
KRIF}o 1999 S “ A Major Advantage / Disadvantage of Advertising on Television” 5 1995 4%
£ “ Nowadays it has become fashionable for college students to take a part-time job in their spare time.
Discuss the advantages and disadvantages of this trend.” J& [F] 2 RE Y  (H P9 & B B A6 2 - B &
REEad AZEAMEAH —m, EEH P — kR RR MEEGCHE LERE,EEEE
A — 1 X EEBAF—E, NPT E& BieR /LA AR . A, B E pin T Ha
SHFRE &M, 10, 72 R B 1996 LEE /A, iR A X FE— M ATHE : “you have been asked
by the Students’ Union to write [ the passage] as part of an introduction programme for new students
coming in September" s [ABE , 2000 % LR B T 22U H 254 : “ Write an article to the university
radio” , Xt FIX AL HIMI AN &% 44, B AL EH B P A BB 2 B8

(Z) R

— B, Lolk P 13 AR SCR [ e AR = B S R B IR R E R
Pt —BRHABEEEENR, WL, RESAR T ORAFH XU, XA
RFAARRE: REBBRER, XEAMR ELERRHIES —RITRR—EBSEERX
=NER. FRFEFE HANARRRELU TV E:

(1) EMASERE (UL BRDRE, SRRV BB —— BN A ETE)

(2) BRI, ¥R, F—BAGHRE, RBEED K E B TR B =&
Gk R R LA, B K ‘

(3) H—BBH B MR BN RMA 4, A, B REANREE M 2F
%), FEORRAEEY, L BEARY

(4) EBAIRAXMBVE NN AT &Y HRE, S RBRENEREEMEE.

(5) HTEALEETZE, B =BHAE MESABRIA B ,

Ak X B EANTTESR PR TS R A BRI E, B, REB LSRR
M ) SCEE AL BB R B AR R 5 T LA, X R A R B BTIE . LA 1998 SE B B, 3t T
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WA AR IR LB 1S AR T IS R IR  BL0, REH AL A B DUF LR - K
REARER I (to use solar energy as fuel) , B4 #15E FRHI AL 5 =40 (to limit the number of vehi-
cles by law) , BUES T ARG LLBA VLB FEH0E (1o promote and encourage the use of public
transportation system) , Bl T B EF B H1T4 (1o encourage citizens to walk or cycle) , HLEEIX
JURP B RATAMER ), BRI A 105 A AR X TE TR T 18R O £ (0 AR B 7 R A I 18
IR, EFEHORE RGBT, E AR AR R EFRN NS R AS H T
BBUEAMEAY FEE AL E L B R, HF4RHe, TRMAS LB RATATE
REWERAY . EEEEMERRE. FLL 1999 F% 81 A Major Advantage / Disadvantage
of Advertising on Television” A5 , i b 5 LA T B s 1 3C

(B 1]

A Major Advantage of Advertising on TV

- Everyday [ Every day] when we tum on TV, we may find a lot of colorful advertisement[s].
Though there are some disadvantages of it [ advertising], in my view, advertising on TV is a good
method of entertainment.

Ad on TV is not only an introduction of products but also a kind of art. It combine[s] photograph
[y], technique, acting, [and] language together. A good ad can refresh people a lot, especially when
we are tired of boring TV series. In addition, with the development of advertising, more and more in-
structive ads appear. Such as [ For example ] many public ads give people entertainment, [ ;] at the
same time, they teach people to be true, kind and beautiful .

All in all, advertising on TV is an inevitable trend in modem society. What we should do is to
develop and promote it. (¥ : L P FIEF R A RNBTHY AR E M, AFLREE, TH]
(B3 2]

A Major Disadvantage of Advertising on Television

Nowadays, when watching TV, we cannot enjoy ourselves as much as before. Advertisements on
TV are the destroyer of our entertainment.

Firstly, before watching a wonderful program, we have to bear watching lots of advertisements.
That often makes people impatient. Yet what's worse is that advertisements often break in during a
wonderful program. People get angry, but they have no choice. Furthermore, some advertisements are
not very healthy, which cast a dark shadow over our entertainment. For example, there are horrible
and sexual scenes in some advertisements. During the entertainment, parents must be nervous and
careful to prevent their children from watching them.

From what has been discussed above, we have seen clearly the disadvantage of advertisements on
TV. Therefore steps must be taken to deal with TV advertising strictly.

B B, AT AR RIS 2 BB THISC 1, MR, EEREEZH @A, LLAES Th
Tio BE, Z BRIV EZMEA REELSMNIETEE, 44— T M w0t FRIFS R
M EEME, FC1 YEH A A “advertising on TV is a good method of entertainment” , JREEH —..
RS EMZAREMBEE L. 85, B & 08 E B UMEE RIEE7E# & LR IS
AE—asE, FE, B N RERGER . HE AR RFERABRE FREEMN LA S

7



Hley, B 1 RN AERRE TS EBRNRE, BEAHTFHARABEE RAREXEAR
Rz Bz BEEMNER. I3 2 fEE R M “entertainment” AT, BB A EEG 1A HR
M 184 “ Advertisements on TV are the destroyer of our entertainment” JF M B~ B AT LLIERA : & A
X AW, FIREBIR T A B0 A MR AR, XENIRESEEIE R
R,CHERBBRITE T THO B AR, Bl ek R/ LIS T RIFHBR, FRHI—
R E S

e, BN FEREE A TR MR P AR BRI R RRE , FEER I BRIk
TsBeT R  EEER 5 AT BT B # N %42 2/ BB REks
BUSEA SIERI SR RN, FEBRSE P, LRI K A5 75 IR B B AT R R A ROR | ek
ROREEAEN T EARAELURIFCRWE KL .

LB REREE

RLAE ST [F] T BV ORI R 2 — T TAESGES AMTER ik . BAR BRI SOR
W, VP AN BT AT (8] P R B AP SO A o T, SR A A v B R, R R
PP NRREER G TIRKM BT, Bl 0BG, R 4.0 0% A 5T Z 345
FHERELEBRIPABRTRHEE ., —RELT, IFEANRFEA S ARERE,
AT AT PATERR R R I (B AR — R R E U EEE B, BRBEEAET R ANKE T
BRI 151 BIBUF AR EMRHES , T A BT S A B

A. ﬂﬁ(‘?%(Organization) —EBEW, BN,

B. #4075 it (Details & Examples) : #50 78.47 , EHIIL K

C. 4T3 (Facility in the Use of Language and Appropriate Word Choice) ; W 1% 4% , B7R HH—
EWIEE K.

HULER, BETERE TIEAZE, BRI T — AR MRS X EN S, 51
HZH AR Sk X FFIR AR

HBERRAESRERETARB T BAEXFENEFTEENPEASREAESHE
PERTRNIRES . FEPEFEEAHIMENRE IO 2B, XHRET EEMIEIL
MHEMES MR, GBI EERME AN ACH THAMEBEMNRES, HELRR
AR—HIBNHBIERTERRARE FREXXANBEEANE ., WEEHE4EPLHE
FHAESBELAR, HFETIHM R =8 1. Say what you're going to say. 2. Say It.
3. Then say what you've said. 358 AR FBUa) BiE 0, 15 1Erd, FFoR 8 LB — M)
AAESE B R, RGBS B s 4 0 T R T B AR B E i
A, BRFIE VT ROE L A RS AV K B E B AEMY R L BEAELEC
IR o DUE S AFE 2 FE [B19% (approach by indirection) , FEE AR M FBAF, HMEi 8 F AL E
LiE RSB RIS, AR B UR B X A BABERE A — B MU RF. Bk
B e, AME A TEIBR SRR E LA 4 KRS, (BRSO BRI, R RS E T
TR E R MBI p R, AR ER FTERAGE EAAR B MRS & R]
AN T I .

(—) ERARRY

SERE—T 1999 59— R R AEC:
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(#I32 3]
A Major Advantage of Advertising on Television

Nowadays, advertisements have already been an indispensable part of TV program. Advertising on
television is a most effective way to make products well-known to the public.

As we know, TV set is one of the (most) greatest invention[s] in 20" century. Now it becomes
a main channel through which people can obtain all kinds of information of outside world. On average,
each family holds a TV set, and people spend certain time (on) watching television everyday [ every
day]. Therefore, advertising on television can make products very familiar to the audience. What's
more, manufacturers can design the advertisements vividly, to appeal to the consumer. To introduce
their products, manufacturers must be creative and imaginative while making advertisement, just like
creating a piece of art work. Those impressive advertisements often appear in consumer’s [ consumers’ ]
mind when they choose what to buy.

In brief, advertising on television is of great use for manufacturers while making products popu-
lar. Generally speaking, the more money you invest on advertisement on television, the more commer-
cial benefit you'll get from increasing sales volume. [iF: XV R#&EF A% F M, TR X, T
Rl ]

RRAE ORI AR A UR R BB KPR BN E . ZBRE—1
BHE AL =aE22RA Y A BB B 89818 Advertising” , T & KR “ television” B B B 14
(importance ) F1 3 f 4 (popularity) . AR, #F BB B4, H B WE TIEGFES, PISIHW A
Z —“advertising on television can make products very familiar to the audience” . [E#€,58 /N2
# BT — W %5 “Those impressive advertisements often appear in consumer[ s’] mind when they
choose what to buy” tHL 2" T FF 7 M 45 R 5 11 B WA H) Z Bl B9 P 4) F BT Bk B BB R AE &
ANBR S ——1 AR BRI R A 3 (vivid) , & T3 S FAE R F1 (creative and imag-
inative) , H ZLARBYL J) (like. . . a piece of art work) , L& s M B 7E 1> A R A5 T 3E 58 55 A4 3 R
bo EEEEREREE AR TBEIE, ARTIR BRI T TN i T B KA EE .

(Z) RZERM

REAARMBEERNEERER LOURAEHABENES, BRI E4E
EXEEFH—NETEIR, PEEANECRIE S NER S SRARNSEHNE, THE
ARG B S5 —F E QIS 3 B, B BRBR & B, AR I TE R B 22, 58 R R4
o R Y [E] &R, B B AR AMERIIE AR08 8, LK R BRTE |) T | h A — B R i, R
EHREUEREFEHXR, LHERRFEBANEHARY, HELUTHIC
(B3 4]

A Major Advantage of Advertising on Television

Advertising is an important part of our commercial society, and TV advertising is its most popular
form. In my opinion, advertisements on TV bring great convenience to one [ us customers] when he
does [ we do] shopping.

To start with, TV advertising tells us almost all kinds of information about a commodity, such as
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color, size, function, etc. Customers [ We ] do not have to feel confused in face of thousands of brands
when they [ we] go to the market. You [ We] just turn on the TV set, watch and decide which particu-
lar brand can satisfy your [ our] needs best. In this way, customers [ we] can save a great deal of time
and energy. Moreover, other forms of advertising can by no means match TV advertising in that it can
show you [us] the appearance of the commodity vividly and the way it functions effectively.

In conclusion, TV advertising does good to us. Though some advertisements on TV are designed
to cheat customers, I believe, with the development of our legal system, TV advertising will surely
have a bright future.

X TRIEE AN YTER SR ISR AN — T BBET. MKBE EEL
Wi A AFR, 32 XA 17 WA %5 : [—us—our, you—your, one—he, customers—they, I
FEHENT—ME—BHF—IFRII(tean, [ JRUE—-ARIENRI), BRBRRKEE
R8%,

REREGE"ES  ESASEEESEEANIDERN L, EXLEEEERPH
BHARE ML, R, UGB ERE"ES , AERAS A ER, AL TRKNHE
BEAMAER RN, XMERTAEFZHALTHATE - EHBETFRUHMES TR
(MY THREPHSERAE)RER . Butt, FE2HEFERDEELERIEREH, RBUE
XBBBRAENE, RERZETNE — BB A, F R, BRI R ERS
A—F 2 — R A R
(B3 5]

A Major Disadvantage of Advertising on Television

With the development of advertising, our television programs are flooded with numerous advertise-
ments every day, which, indeed, make our TV screen extremely colorful. However, I believe advertis-
ing on television is doing great harm to the relationship between TV and its audience.

For one thing, since advertisements enable TV stations to eamn a lot of money, some TV stations

manage to arrange as many advertising programs as possible, which will surely annoy the vast majority
of the audience. In this sense, advertisements can affect the general impression of TV. For another
thing, unsuitable time for advertisements also has a bad effect on the audience. For instance, nowa-
days a wonderful TV serial is always interrupted by advertisements three or four times only in a period
of fifty minutes! In many cases, advertisements are really a great nuisance.

As television has almost become indispensable in our daily life, we hope advertisements can
increase the value of television as a source of entertainment, instead of decreasing its value. [ ¥ : SCH
T RIL 4 E BT in , LA%E R BK iR A A . ]

ATLAE, SRZ R AP B BB ERENAR, BN AN FEAFHEAS F®E
R L AN B LA RS /R BB 7R ZECE PR I AR R B C ) ER T A RIEE—— X LA 2
AR LB, P E AR IT R i 2R A B R P B kL& T s Ui =
Y1, BRE A AMIAREM TG ERE EATSEZ . R, Y fBERRLIKE
BRI R BT UL PR A8, W T8 SRR . IEARE T =, FEAB B X
LW RN EER B “English meat with Chinese bones” , BAR A L& FE TR T & (B LAE
ENABERNN SRRSO A, R E R Z
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SR EEEAAE PRI, AEHES ik, ASMES R, — > REMAARE
RN RES REWHRAOR, A S s, X2 B RE., hE¥ 4 HR
B, HILRRAE TP LB E I B 2 R E AR INRE R I AES
FANRMESR WM ERN B RN EESHIGERE. RINMLIANAEZEREEENVIER
BRI ARHRB R A Z R IE T, FERAI7ESISC 3 MY E CBLERE EAE—st
B, LA R — T anfapis 3t 32 A s i — i — Rk R R iz MBLER S MAHR L.
BEFE L R , — M —FF5K ( General— Particular Pattemn ) A5 B FF R I 2K : (1) Fo 5 f5 25 B ( Gener-
alization—Example) , (2) SEIHSE AR BT . /5 U018 2 4117 (Preview—Detail) . 38 &% P FITE R 7T LA
SRRk ER.

[Bisx 3 EXE]

For one thing, as TV has become a main channel through which people can obtain all kinds of
information of the outside world, advertising on television can make products very familiar to the
audience. On average, each family holds a TV set, and most people spend certain time watching
television every day. Therefore, advertisements on TV can prove effective by reaching a large number
of people. For another thing, with the vivid pictures on the screen, the attractive melodies and
slogans, the creative and imaginative way of conveying messages, advertisements on television are
specially designed to exert a great influence on consumer behavior. In fact, many consumers admit that
those impressive advertisements often appear in their mind when they choose what to buy.

XEE—dEl, BARE T REFE R EAVW S FIERZ R, B DBLURE, BEIERM
WMARKEET AT B4R, BEEMPNASERTEER AR EE
AR R KBS A T MR A - EIE R R e i ok L il Rl ) R A R
T 22 hn SEHEY , LA R 5 e A SRR S

= AR

BRI rP 2 S W BB SR 1R 30, — MR EE KB EIR, BN AETEF, 6
TRV AP AR, BT AR BHEE L T IERKG, AR, REEHIREN
FR T Ja — P S BY B 1 3T, 117 A [ ST 0 A — P 2 R AR SCRE RN RACHF - X U B3R E 0
FEXESCVRIr PR H AR SO B BE S bRl KN E BB IR X - R IE X R IR A E
B AAXREBLEBEFTHRNESL R REXMEBEEAR SR DL HEN FAES W HRX
K EAR BRI XTI R R, BB+ X O R

B, — R A EAE SRS ER AN, FE AR AR S B A M ER IR, XS
YRRV BRI ER . (ERLAE T, 4 X7 H M [ B 2 A 2 . X B ZBIBMR
Wi, W5 IR K . BATEIEGHF 7 B Fbn o (b 5 U AU 24 4 P ad b
EEEHrEEFHIARREACHER LIS EX BEBNEPERENE
wHRZM TIEEHIERNE, SRERE ., BMEE AL AT SRR ERAE, BH
REMEARBFHIR, MELEHRMES THOKREERW, Sl TAERAIRE R
TATT EBAE Tk TR AESCh 3 WA i8S By A FIRTI R ES AT E.

(—) &R

)R v R ] B R A AU IR = AL, AR ST M I A SRR CE R )
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FRAEVAAE, BN TR ERMKS BEEW CEBENREE, € MUECHI %
BIREERIALLFILA 7 :

1. AFHTEEME

(1) B FIBR I

[#14] 1] How to leam about these diverse products? TV advertising helps us.

[ f5]/7]) 2] Most people believe that TV advertisements are deceptive. Because they usually exag-
gerate the advantages of the products and intentionally ignore their disadvantages.

(2) ¥EEE

[#]4] 3] Advertisements on TV, they provide a large quantity of information for consumers.

(3) M-S U L RAHBE— 1S ZH

L f]7] 4] Nowadays we can see lots of advertisements on TV every day , these advertisements

provide us TV viewers with abundant information about the commodities in the market.

[#1%] 5] A new product will be advertised on television, then we can get to know the product
soon.

T BRI A ¥ F AU E however, nevertheless, nonetheless, therefore, thus, hence % &|/17],
ARETER]— 015 N E R 520 a)F, YIZ)¥ H R 315 1% 18] and, but, nor,or FiRE -

2. A)FHIRTEMER , BREB—H . RAMETR—B AR —H . ERNES
H—¥ B —HEE

[#if] 6] Advertising on television make businessmen face heated competition in the market.

(%1% 7] The advertisements often appear in consumer’s mind when they choose what to buy .

(5] 8] With the development of modern science, television has become an indispensable form
of entertainment in our daily life, and TV advertising also became more and more popular.

FEh R B R R A AR E E FIEE A TR EE RSB B R R ES RIS
PR DA R AT T U OSSR B — B

(#5] 9] Having such an advantage over other forms of advertising, manufacturers should give

TV advertisements first priority in their promotion of new products.

[7%1] 10] The effect of TV advertisements is far better than | that of | any other form of advertising.

3. FRYIES

ERPATHIES —ELMABBHTE, FEEREES, — SR EN SR BEHR IS
BYCERTR], 51 4N - 7E K58 18] 24 “ advertising on television” A 3L EE H, 18 “Most consumers are some-
times cheated by TV advertisements. ” X ) @) 1R 0] BE A 41 “Most consumers sometimes find TV
advertisements deceptive.” B{ & “TV advertisements sometimes prove deceptive to most consumers.” 5
B RN — L& ; FE R K “ More Pressure from Academic Studies Does No Good to Us™ f) 3C 3 B |
“Lots of exams have to be taken by students each term.” iX F/a) F & 2 AN 41 “ Students have to take
lots of exams each term”BURHf . R, BAEH A BN L FXME,

4. MEARBEMIBMFAREFR

FEMNBESARMESRINREMRES SBXMERLRE . € TEMBIE 11 $,
AR 7R AR AR N DUE BB IR T E T & B ERIRES. [
BRI — AR E RS A 12 F RS BRI AR, BRRIEREAET AR
e  ANMBEEREE T, fil5 BN BRTEEPRNEET.
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