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WEECER_HEN . RENKEENE, BRIRXBREEHFHE SRR, BRI XEE
WED, TiMat, #KdERAMESUNNLERR, BTSN —Ba. XBRmEN
- REHEEFRE A, MK, 1999 9 ABKRK (R¥IEEHERRE (BIT4E)) WERHS W
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AREZWERGEHENEHES . LHSTMEIRN, UERBELARTESNBERE AL,

SENBSY EMMRIEFHRS, LEM. Sh%d (Wh-0iE), (FL-ZEEE -5
BsR). (PR FE -BE) =ZMAR, FEWRAXKFEEZRXNEMHER R R NE
HEAY, ELLANNSETRESZEHBEEBRERHMTFE; FEE (GEUI%) —Mi
PHEBESEAHERT, EHTRES,
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BE) sMETEARKFIMEEGEEZEMFAES, FEARK¥EIEEERAREEEESHILE
i, WERIFBHWEH,

HB—ENE, SRBEEIEESEROTFR CFEE—K), SCFZ. #RPHR¥ES
BB, REARERNEIMRE, ERERE—F, REEALHARE. BEINFRA—H, BR
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RTHB RELEFMEFREFBEARER, MBS KFENRERZEBENS ELRE
%, AMEHEREFTEANER, RNEE TEXAE (A% HEEE- -85 -51F) it

EHIEXFH=ZKRE: F—Ho—HRER; F_Ro—A%; F=8r—Fk.

F—WMoRZER: ZHE., SREMFITREREZFRHETEE., BREFR. KA,
B RE N BHMERARXBEFTRENAN. B -MERESINETES, HERREKRY
Wi, A, BERMBRNEZEERE. ZEXNTRBFTENFL, RESHEMBEX NN
BHATAHT . HINT, HEE, RUEERRNELNERAORA, FEXEOPLERURTRE
EMNEYRSES, ERERTHEREEKRESAP, HiZEBYSERYENLH, IREHA
THERENERE, BALREIREUNEREIBREZHRT . IHARRRTAZFE, HR
iTikd, BRERHFEND: —REBREBLRIOERBEEBOLET ., RBEATE; ZRIGEES
WRAE, FiERL>, ST E5RENERARE, Wi, EEEERAHTHN, FRULTHLE
S55], DA MR B . SR R SO TR T AR A% BE R 5 TR AR W 8 A B KOF o

FE_WARE: XWOBREENMEEFEIBAOEMFHE S, W H 6 7 M F a9 Bak ER
HEFREZRAXERBORBE, AMOXHR, NREBERMPERARNTERITET BT
BREOXEMES SARERANEAEERE, SEERNBEBRBESEFOBHEEEBRRE
B PR TS

BB REXFEEARFXTEXHRET X, NFEREEFEEHERLERKF
ME\EBELR, BETEREESR, MEREMEXEENERTISE TR FAGER, RSHEOBOT
THRTFHFHWEFEMEXEENETR, RNERETHXORERE. FBRIHBLEERE:
(1) EL5%t: UBRESHENES, NETEERNERAR. (2) 20X A AR KRR
BHRANWBEFENBERBET REN R, RFEZEFAREEZFHEREEM. 3) FHL
2 AR KBWEREREXHES, MRTEENELTR. 4) AHANA: FTRAGSEMTEZ, &
HMARSE. (5) 4I4%. BEVEYRAMMAEXE, 2HRERERAEINSEEX.

EBHWREARYNAA —EHELBRN KRBT, RINERAFERALEAT KEERBT
Rt —HE), FRFARHMHER T LS RN IIEE S 5788 I R T I0 A 58 3 A %% Ko
MH, AHBN—ERELTURRE—MRRETEM, XXERFEREKFH. SmERBR (0
REAZZER, FRBEFR, BAZARRFHELR) WRERFEHA-ENIAME, RA
FAFEAPREAREBNRFREREARBRAEZ N, RINCEBBFEREER) KERE
MRAER. BPREEE—HARZL, HESRARATNLT RIEEMIFEIE,
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F—Hx HXER

1. BEiR

MiZRERESTHIR, ITHEFEM, RBGEENEREE, HEENREREALK KN ITE
TERPLENETERSSHBEE. RERBHEXRNT UL, FEHEE (reading skills) £
RERFREREVEERFRERZ -, EREEEAEERNOERSER D, FEEFETLL
Bl BT X — A, OB T KB BN 40% . 2 A8 % AR EEERE S 2 —Fh
HEZMMBES] (receptive skills), FERNXEGRKBHFER. BEEHMEHATHEA, RIMNFPRAMN
EFEHRANNREZFENLE, NEEIEEZGFEENRN XFEERENEEZRKHER
Wo AMBEEANEENPTRTEZEEGLEZN, AINXBEATRETHEENEERTHEEAR
Ho REMBHACHARBHRMXEE A FEZNEBRNATMBE T N#EITRG, HILRER
BF—MEFXAMYZRRES) (communicative activity), XMBEFELWENRTEESTRBA
B, EHFE—MIANFEES (cognitive knowledge) FMEME — BB HIRAEE S, BATH FILXFRK
HIESROARRESERWIERIBT R EWITE (bottom-up approach), #F| A4 EREIEH
FRREBEENFERAIH LR THHE (top-down approach),

1) KHEHER

MR PRIFEBERARRE, NERAEZREGEBESEERSN— BB CE, £
BPORBURRH T LRENFLNAY, FERXEHAETETON . FE, HHEAHRE, &
SEENSEMRA, MiZHEEREDNESH 70 MR ERRE, ERERBERK. BERMK. 4
HEAEE SRR 3% EHRR, BYERERPORE, MEETEFIMAXET . BRI\ LR
FrRIREENER, NEFIEERAMRLYN 1400 B, —REEEXNE, SRENEE, &
- %k 40 4o

2) Rk

MARGHEMRHWNERE, XEBEMNFELZE, BEELRUSHEGABAEXNXERS,
XEARFILFRZ THIEBENT TR, WESOCBEERE, ESAERE, HFE5L8FRER
BE%, XEREERAZMHERE, HE-EHEEERBHUESRE, FaXBERE, AIARHA
ERMRBERFZEAFAREROLE, IXXE—RUGENAEN . ATTHEHBEXER
F, HEXEXEAUBREEZENE, AN XEAT-BEERALRL, UL EBEEEH
FEM, BXEREXE-REERFAXEESHSERREEMXRABHIE, BRALESEXL,
MALRHPEFANRERE, BHGREFAXMARNXEBESA D, XEXE—-RB2E
FITRBEFMXANRR, SHBEEINXEE X, HEENRESEFHERRESHEERE
PEBEXRMMAXE, RFPTERXENEABLY, FEEEFR, ANOREE 7 ER-ES
HRIXFBRBEABFTHER

MR EEBRE, NEQEEMB PO OB S TE RIS EdHRKINR
U, EEMTFREXEVREEHFAUREEEERAHARSEEBXENEREAR ., KES

1



BURSETAEEERNBSEM, MENIGEERESW T ARAFEE —ENERY, BRX
EARFZAE, MTREFENRERECRIT —ENEM.

2. EJER

FEEMOBAEMEEI P SEEMLYEETNME, HIREIRW, K. SHEIHEIM
x, RZBAKBRFIRTIMEEIERKFPERK. BT EERMNEINRERREREZS, Hik
HRE N ERQEEMMPMMEEE IR E,

1) B@imiR

(1) REFEHRALCR

EARGE T E/MIACARNXATRAE, LHERAICENR/NERET Wi B#E R
R RGEBHAETEMPOIACAEENRAERENE L, MEREEERE B iELT,
RARERE ETXOEREBATCHERENL, ERALBERBERNFEEERT . Sl K¥EHEEA
ZHEA 1999 4 1 A RIS 27 4.

The analysis reveals that intensity appears to fluctuate with a clear, well-defined rhythm. Although
the strength of the magnetic field varies irregularly during the short term, there seems to be an inevitable
long term decline preceding each polarity reversal. When the poles flip—a process that takes several
hundred thousand year—the magnetic field rapidly regains its strength and the cycle is repeated.

The word “flip” most probably means ”

A. decline B. intensify

C. fluctuate D. reverse

FBEBEEFEN T TRAMNEXNER, NXEABRESE L ERNEENZRE D I,
HENREEABANE flip —AMHERST L, BEESNXEFILFRATER.

B REFEFRANRER 1999 48 6 A iXBHEE 28 &

As air is sucked into the machine, chemicals pass over the sensor surfaces and produce changes in the
electrical current flowing through them. Those current changes are logged into a computer that sorts out
odors based on their electrical signatures.

The word “logged” most probably means “ 7

A. preset B. entered

C. processed D. simulated

FBEBE LN FI— B log WHEMF, MRBBXMRIFANERAEL, AXEHET X
UMRESMAENX A BENER S BHEMEEMER,

(2) EEABHE

BEERBARA L TXHEREL, EHRBEMTAXNEREBRVEXLEFREE, Hin: X
HRIFAKER 1998 £ 1 AKERYSE 31 M:

We all have offensive breath at one time or another. In most cases, offensive breath emanates from
bacteria in the mouth, although there are other, more surprising causes.

The phrase “emanate from” here most probably means “

A. thrive on B. account for

C. originate from D. descend from

2



IR emanate XD BRFEWEATE S, N EX T30 o RAE B E AR DR EES HE
ERMERMER CH. FEEXMNFEFEBEEEANANME. BERNRFLRBEERANES
FX, BMEAEWRMOELDNRREERE BN, SRXEEMEN ETXHER, BT,
T g R SMESKHAE, FRESHANHENEL, AAXMERUEERNETHEREE
FEERIHNAHTEERN,

(3) RERACK

B R AR S EFE R ER, RATHAZEICIEIZHT S, BRENVREER
PFRELCHES. HEARRKRBERTAL, ZTE, BTUE, FRERERARLABE. XH
FRAXFLIEIZAGEE - ENME, BAKNEIKNRAREUZHN, MH, RiERECIZE
BAE—MFE, wREXMEICICIZE KT REERH M AN BEREANHELHIEZ. ALHE
BNMRBRZFAX., RX. ELALZAMNEKER, ROEEFESATHELER, REZAFBXHET
B, BRAMATCLERAHAREN., YREREXRIEEXERFARFFSAE . SR
AT ASERR G ZE F IR BREE, WTRLEM BT XM AFEIAT R, SRR, Edtk
TXRBMRBKMEL, EERBMEEZHFIATHEES . XF¥IRERLHTELEEAN
AREFHEFRTREHREIR, TRERSEDEREEHEHN.

AT HEREICER, MR RERERESRE T URMRIE, EXHFARRIERENR
BEARCR, BEMTREER, $ERERES K REERTL BRSNS, HBrmE
FRER TS, T RAERENEFAS RN, EREERES, FAERORREERIHD
JrE, BB SRR R AR MR EREN SR, TEYRIINEEENRE, ISP RRREE
WS IER BRI PR B R BN ER; FEMNEREENARANEEEETEHNER, MH
ERBXREMHNRERR LN ERAEEURAXENERREB, XMHERNEEERRE
BRI U REERERRFHTEH N ENRE, ETERONEAD, RITVEREERRRSE
HPAEEARFENLIOEF RS, AMEREINRAAEERFAEH UL R, RE, RITU
—RBECERG, M EREARETEETHRIREXMNIHNESR

2) BHERTS

KEFEHERAPAET N TREZEBRBKFERRT EHER. KERBREFRFH
BlEEAER O EEMATEAESTEN:

— B SCE PO B E

—RABXEHERHTMAT;

—HBRERLMRBREREL;

—HFNTFEEE, 3 BRGSO ST S 0 H BT AR

—HRRIFKS, B LT XZRMZBELER;

— R 3 B2 S

—WBEEREH;

—BEEREL

—HEBEERXE;

—REXESHENERE.

AEEBEARERGHFURKE ERXAMERFTUIRK, BARERBRT ERBEFHES
MRS . BT HEEREABE, BREARFEENOERE® HED S 5L A ER A LHEE R
BHRE,



(1) BEMXENDOREMNEA

XENFOBEAMEER XCEFEBMEENE L . RS WL b X F3X 7 i B 8B 1A
B, BERER-RXEZG, A8 R 3 M I SO 0 B -8R gL i & L ek
JWEEFE,. HEHEHARREATEXEBENER L, AAEAFERHLMWERRESIERE
R R, AREMEPRANAR Y NE,R, EEEBEXENEEMNAE, XTFXEFLE
EHERB—HRMEMAPHESAAS., X—REEXATLUFHUTILALER.: XEPFLEH,
XEFEMBEEKRE.

EREmANPLOBE, RAREBEXENEENE, AEHMNEERITERR, E328H
%. dEBRWTEHATIRIE, BREHUEGL. XHEH-BREETEEN TRXATHBAKER
B, FEM—RIEFHL, BXENRHHANESE; MPOoRENCETEZNER, WL THEE
T EEHFREA A

WP LB BB R, RELHAEREREIE, BHIXEPRAGHERLWER., £E
A—RERERENERSFEENELME, AN TREPEN. XEMNTERE - BREXEN
FAEEER; ERENRTUNXENTFLERESGRETEER, WREKBRANFELER
MEMEAZRENEANTUNESRAEXE, PORERREZ EEHTHEENER, B
HWRERBTXENTE, POBERREEXTEELRNAE. B, ATHLBEEER—
HEEREENER, HRELAEEBRE T TROEM L, BB ARCEERENEER
B EH K,

EELE TERIERHE R, ERBIBEPRABBHRBRE, XETLBERL
BEHEEGHERT . TEMAXP.0BERG, EMEREE, RXENERTE, FERXERN
WHERIE, ERBREXEG R THIEROFL, BRI, EBRXEAERFERNERELR
R, EAEXEPRINEREM. 8%, TENHARAREFR, EAUNEHRELENENT
4y, MHBEERSEW L2, RERBEHNE.

XtFACBE T EMRRE, R —BE T IJLR

What is the main idea of this passage?

Which of the following can best sum up (best summarizes the main idea of) the passage?

In this passage the author argues that

According to the passage, which of the following statements is NOT true?

The main idea of this passage is that

The author writes this passage to

Xt F E B AR, —~ﬂﬁﬁﬁ%ﬂ7¥i§¥§ﬁﬂ1:JL*?

Which of the following would be the best title for the passage?

The passage is probably intended to answer the question “

The passage is mainly about

The best title for this passage would be

The author is critical mainly of

B i3 M AR A — R R ﬂﬁﬁ%ﬁﬂ@ﬁ EERONENEREL N ZAABERE, &R
DS Y ECR ] RETRIA, ERERXEFRAETARKPME 5, WAERAEA
ROUA—EREHEM TERXE, HEMER S0 BR MR B, 750A B 35 5 i 13
WHIRER, A0 LARAR R F R R0 %I 40 R AR 18 o IR RS 19 AR 3017 158 DA RS 8 A
EHBERBENERE, RINEEETESRTXEENBLIOELHTLLEHRE, #MERAE S
FXER BE RS,

4



BE EEM PO BRARBHYREETEXPLBREABEFOEBRAZAGEELR, BENF
L—BRREEEXEELBPH TN, GRAISXNFLBEBRSFN. EBERBERLEXHFL
EAHRKEMEN, XEANRET LR BENMBEELS, Sl K¥FEEFEASEER 1998 4 6
RS 35 /8.

The sensation of sound involves a variety of factors in addition to its peak level. Advertisers are skil-
ful at creating the impression of loudness through their expert use of such factors. One major contributor
to the perceived loudness of commercials is that much less variation in sound level occurs during a com-
mercial. In regular programming the intensity of sound varies over a large range. However, sound levels
in commercials tend to stay at or near peak levels.

In the passage, the author is trying to tell us that

A. how TV ads vary vocal sounds to attract attention

B. how the loudness of TV ads is overcome

C. how advertisers control the sound properties of TV ads

D. how the attention-getting properties of sounds are made use of in TV ads
FEERFALRBIXEFLBANEN, BdREXERTURAXENFLBER: BUEHH
FEREBRESRIIMARKERNN, HbWREEER HERATEETWARES, BlhxE—
FHEMBHTERIAMAR, BRESTRIAKXNENEE, XEFHEHESHEARES
B, FERASSETEHETTRELE, AT, FROERMZEET D, XM FREEE
XEHFEMPOCEEAERNEARTEFNEE. ARSNET 1 Z3 AN HENEEREESEY.

(2) REXBHYBLNHY

XEATLBENEEREL X ENATMELETRRREENN ., HiZERAEFHRK
— W RAMHTMBELREE, XERHBELE—B TFHEEEAPLCBEFEERHIEN.

1] 52 P A% o 42 L) B 00 S SRR B (RURE, X 2 R R — B B AR X SRR W 4015 R SE
RELEEIANES, BT RESRRRE R ERE, 2R R I U R 5 A (Y i i A v
RRBIABEMAT, MRERBESBEX ST T AEXEREEN PR ER, XD
FLMBATHEEREAETHERER. ATHERATRNRUREFEEN. AV RNERARE
ToERHEX, HEFRPHANATENEL ZHXNAENELMXBRARER, SEKHE,
— R A E MR RREENEL, REHETREIER NS, SRS B HiEE
R R IEB B AE R . AR B T R ERRBRBIMXNE R ZEAHETE RN T
ARRBBEMERETFHEL . XMRE—BERFLEBX T REBOEEH TS OMITEEL
RERBERER.

A, XEPELNATHHA - BB EBEE - ENEEN, BATURA AR, B4
AT DAEBA RS X BRI A AR RN PO BERS 8, XK, FLMATHA
AURULTWHOEFHERCRBEN . ~BOBTERLRNEERPULEFANEY, £
BATERINGEESEENGERNGERERFEPH—AEREILAFERNEN, REREHMNFER
REFHBHEIH, XRBEEEEFES . SERBXBEANERNENEZENMRER, BR, FE
EXEFHRERNSHEEARK, MAR—&BY, ERENEZESREE HFTHILERER
AEAEMARERE P, IHE—REENREBGH/ONTFT. B, FEHEHBEBRBRE-FEK
B, BEEERBMAELRFTEREREFSEERERLBREEIR, AMUNEZSETBEE
BHRG, REMH. X0k, HEXNEENERNEXRAREREET .

BE—HEPRELNATHEHEFERUHEIRNATEXEPHFLAME, HRERMS

5



THENGR, BNEEEBEINMEENERERN 4. XAXBYEELIEHIH—FHE
HxE—s, BAEERSFRBOAHRET2EW, WREENRTPRIEAGEERKESE
PERMEEREREERARTRER. XK, EEFEBEEFLMOFINGTHA—T, LH
REMEENREABRI—EMNER, ABSEI4ZTHNIBFEH M BELATLAEB. HIWKE
FTIEBANRE 2000 4 1 A RESE 334

Somewhat surprisingly, Schwenk found that opinions about conflict varied systematically as a func-
tion of the type of organization. Specifically, managers in not-for-profit organizations strongly believed
that conflict was beneficial to their organizations and that it promoted higher quality decision-making than
might be achieved in the absence of conflict.

We can learn from Schwenk’s research that

A. a person’s view of conflict is influenced by the purpose of his organization

B. conflict is necessary for manager of for-profit organizations

C. different people resolve conflicts in different ways

D. it is impossible for people to avoid conflict
EERTHABCHRA, SIATXIMZRMER. XEELREEEHTERMOER, BilELR
Opinions about conflict varied systematically as a function of the type of organization, iX B {18l KL &

BLAE 33 LR XA RA KIS S —F BB E .

(3) EMBEBUMREBY

WILRESHERMAM . B HEZEILAYT KIALE, RERBEHERAAEZARALEN
5,300 MR, BF HAL— @ BWETE . [ EEEAER B R SUM R b B 43R I B R 2 A P S0
&, BEREABSHMENIINC, AICRMERAER, Hoh, +L30MENC R B R A s A AR
WA LS ERREA R . s @5 2 R E N XML AHM ERER. XXX
BahEHBEbPE -ENnE.

AT DRI EERENRECE, RFALCFZREAARMARARN, AXE-ESRE
WIRIRMERZE, mEmERmR, EdXROREHREEEXERANATCE, ERBELETD,
WA BRNAAMESG, EXEWEENER LR DKEXSMARERENEL, #1994
1 ARFEFBAGE RS 33 4.

From the context, the word “disconcerting” (Para.3, Line 2) most probably means

A. misleading B. embarrassing

C. stimulating D. upsetting

ERELA SRR 2 UE, MAEEENESHRREPITURIARMHEL, Eik, WR&E
LW EM R AR R R EEREEN - TFBR. SR, ACXGHAER—
ERELR, WA HEE, E—CBE LR TDENEREMNEX ., REXM kAR —84S
BRE, BRRERELE N, ERFRM ETXMARNESHEPHEXRAIEAN. B, #
BB R P EAALE XN ENENEE, R ICE MR £ T OIS
BN, BEEEN - MEENE X ZREKBRENERF,

SEFR, MEXILABEHXBREAERTALE, EERAMNNR, HIRWEENE
X; RREEFERZAETXHELR, SRERERECER EOEGERN . XMHEMEITRREE
BRI SEBR P B HTIE SRR R, b — B B A v A0 TENL S S B B R R, TR Ao R R R B
ENEE R MR — RN FRE ST HEE,

REEFPNTEXNERSHMEANEREEHBNARZLA, ITERUREMLS,

6



EERIBEROAE, RAEERMNBEREARPAEEG T, BENZHLNETRENRA,
XX, AEERTHEXHERBERE T —ERNHEE,

RERXEAZUML AL RSB, MEZEEAFNEENXERFEEN S, BARMR
EENANERSNEL. FEEFLARVFBFERALCHEN, SEFBEXHALTFR (I
that is, i.e. §) WERAFES (WBEHS. HEHMESH) XEXxn. ANRK, BAEHNR, X
SHMBENEL, MXHRENRBERXEXRAKENEETR, ANRNERANERBEHERFAUR
o XAXMERREHR (0 ETFXE ., RGAFEXAS) EREIXMEERANTFEED
BB HRR

AHitE, BERE-MANRTIN, EFERELTXCEHBNGEEHITHN, AFRLHE
AREER. A, EEQSHARIE. 200K, #ELATHEEBORE, XF K, REL
FTXHERABMHEFRR, BTN ARGE . £FEPHGEMN LTS RA R RS
FHHREHBACHE L. AL 8 E 10 BB E B X AR,

BeAh, PIRIRMAAR N R AR X E R R, HEANTREREEXMEER B
HEE, XMER—RERZETXEFOI BTG FHEBERETEMMAN . 8O0
ERBRXEBEMNFHENEXLFR. ELESHIMFEFRTUEXEEEXNEZE ERE
B, EREEROIES, TEFEELANL L TRANBERPFENGHETER. ELTX
MEXEBRAROEYGT, ZHETUAIIXERARAERELARNELIATNERMA AHEFER.
XA R RSB E LA REFEBEE LT XHERERRE, REEREERFCIENERHE
W HH WA RERBIOAS . (RAWOEI I BELRGIXRER,) AOREREBEARE
i 2000 4F 1 ARRREEE 25 &

While the two shows are as different as night and day, both have ruled the talk show circuit for
many years now. Each one caters to a different audience while both have a strong following from large
groups of fans. Ironically, both could also be considered pioneers in the talk show world.

We can learn from the passage that the two talk shows

A. have monopolized the talk show circuit B. exploit the weakness in human nature

C. appear at different times of the day D. are target at different audiences
BIEXERE B P —4A)3E: Each caters to a different audience while both have a strong following
from large groups of fans. Al AWLANREH BB IRBXAFENRES X, MAERNTEHLE T AR
HMEE, AT KOMARE, Bl AR HRORRBEAR K, Hit DR IERKEE,

(4) BEMAUFFEER, FESREBEAXTABTELNAHNER

A —Rh SR B B TR RS R BRI AR RN A AT S AN, — XN EREX
FhLRER, MEEEUERT YN I RELHCHERE, MRARERFETERNE, &F
BWRERNEENZRES MY, AMBRMNMERFEANES ZRENN, B AERE -BER
AREATLMIIEMEN. CHERSEXHERSE, ELMMNT EEMZEZRHZRI
2, HEHFRUELZRNRBETE. BRESEP, RARBKWESRXEELANBEERREMH P
EEEROAE, FHEN, EEZEARBLRBERYE, AFTESETHREIEFETRAMNARA,
FERRER E TR MAN, BEHJEERNER,

XAHEEESRNMAAXETHER, HTE-SEANABAERNES . ¥HNREY
XABEMFILF:

According to the passage, we can conclude that

From the first paragraph, it can be safely inferred that



By using. .., the author most probably implies that

Which of the following is most likely to be true for...?

This passage is most probably taken from a

According to the passage, which of the following is true about. .. ?

XRFEEE-FAHHEE. AMMASEEHRA-ERXEEERENEELE, XK
FHRAMAXEPFELRAEMNEEBRARABEN . B RIEEMBATRE Z 10 1 38 5 1% 3 [ AR
RKEESER LWEFRRESER, MARBEIRNEBERENER L, XOHERFEREX
LA eI R, X A 18 R EUE X R — B AR R AT R R R . BN, BREADRE
FRAERAEVCERTM, REEIER EFI2H -3, EROTABTHRL R FR ANE KM
B, — MR, WRXEFEZERBINFLIFENE, IRE-ITBVENE; MRBEFEEX
EPHERY, BAXKE-ERENANE; RINMKFEANAEIR, AAXEFROSLHETHIE.

BB UAENEL IKE, SHPOERNEFSEERBARANAS, AXENELEKRL
Br, BHASHEMEL, XMHEREEREXTFXEROCEMPYMAEERAN, X TREERMLELR,
MR, #RAFRTHMEE, ENBERARBETHE, EERBRAAARRMBFECEEMR
M. XAT/EZEMRBEXEPHHAXGEEMUANLEEL, BIEERETTMRAE R L WA R,
REEMOCXRRER, NAEENERRRLER, RoEEXEPHBELAMWA, KT RAHRM
EEFR, EEENEEN#THERRE, HhERM A ENXEHNEE: SAERETESTE
B, FTREBEENORAELS; HRKEEZEIRIEHTEEER Y, AU EEKR, BEERAE
BEidK, (%] 14 3 16 B4 X RE R T .) A K2EIEAREE R 2000 F 1 A iRk
R 30 B

Marketing, on the other hand, focuses on the wants of consumers. It begins with first analyzing the
preferences and demands of consumers and then producing goods that will satisfy them. This eye-on-the-
consumer approach is known as the marketing concept, which simply means that instead of trying to sell
whatever is easiest to produce or buy for resale, the makers and dealers first endeavor to find out what
the consumer wants to buy and then go about making it available for purchase.

In discussing the marketing concept, the author focuses on

A. its main characteristic B. its social impact

C. its possible consequence D. its theoretical basis

REFEH BRI G EERBER, ITERITBEAENATHTHE . 3T XENEZ
Btk . Marketing focuses on the wants of consumers. X ERITHFTHK O ER, FHIEHH
FREETHRENTER, FURMATUABREEERATEHN A TERS, A ATRE
17 fpri = 38

(5) BERFHBE, EMETXZAMNBEXE

BR T Ehr B A AFKT LR RIREBEEBUN, NEERFEEREEGBEBRS
SCE AR A YRR I B BRI B o M SCEE BT S0 TR A5 4B 10 R M L BB A K R T A
XA THEFREREE AR, BRRERATENFEERRBIEREE L%, £
TXHEZANKRFZRFETHEU, HRAEFEXETSES T, XPEREE T EEX FHEEH
BHGEHWE S, RAAXERFNRKEHTEENERZE LHOEM, ANKERBEAREZR
2000 % 1 AR5 24 B .

Compared to Oprah, the Jerry Springer show looks like poisonous waste being dumped on society.

Jerry ends every show with a “final word”. He makes a small speech that sums up the entire moral of the
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show. Hopefully, this is the part where most people will learn something very valuable.

Clean as it is, the Oprah show is not for everyone. The show’s main target audience are middle-class
Americans. Most of these people have the time, money and stability to deal with life’s tougher problems.
Jerry Springer, on the other hand, has more of an association with the young adults of society. These are
18-to-21-year-olds whose main troubles in life involve love, relationship, sex, money and peers. They
are the ones who see some value and lessons to be learned underneath the show’s exploitation.

Despite their different approaches, the two talk shows are both

A. ironical B. sensitive

C. instructive D. cynical
RERMEEFREREX, MEXERFOKE, RESRERIEXNFER, MEXESER
e EXEANBFUSMIGEE AL, FHRKIEHBE ERHE, B CINERER,

Bhh, BRBEZRHEX FRMAEYESWEMG. AlIMKFEREFEANLEK 2000 F 1 AXEH
5 38 3

The fatty acids are absorbed by the intestines (f%) and bring with them the essential vitamins A,
D, E, and K. When fat molecules are present in the intestines with any of those vitamins, the vitamins
attach to the molecules and are carried into the bloodstream.

Olestra, which is made from six to eight molecules of fatty acids, is too large for the intestines to
absorb. It just slides through the intestines without being broken down.

Olestra is different from ordinary fats in that

A. it passes through the intestines without being absorbed

B. it facilitates the absorption of vitamins by the body

C. it helps reduce the incidence of heart disease

D. it prevents excessive intake of vitamins
B R S, RATELE A AR E AR R IR R B T AR XY RN AR BRABA
R, BHUE A TR IE B R

(6) HEREZENTESME

S EBRAELBE, SE. WARRANER, BREATEMEHNERER, FEHZLER
EASEAESEERT MOEXEFRRT . SHCEAHE WA FE R HEER,
WEETHE, ARRAGEREGE, ABEOEEKEBR, RENERNOES, A EERRTOBEY
HRL TSR, BEUR, EENSEAPEN. BOREK =M. 55, FEERAACHNR
AAA R ARSI AR, AT MR . BRG] R S
MEE BN —AREERAMEEMEBARMEMSES DRI A, REARBELBREN,

B MBI ENARERA EEATIERA MR, TRECEPRE 5] A B KRR
3 EIEE ST, RAERXBAXFREFNEE, BRX—LRAENEE - EEETIEE
FIAOME 5. REXENAANEEAE BT URAEENERSE. ¥k, LARBIEHT
LEE, TEREZHEERE, XEFBEAERYAEREFEENRINSE. SMFEXEER
WETFHARSE, WHESER, HTAESHCHRAEERPRGBKE, WASBATFENH,
M R AEE — A E B AR . SRERRIMNEAEREEESENEERMNA, X
HAEXEXE, XFXEPHEZMRIMEEEMFL.

B— . EEEXE, GERAECHMEN, FESERAFRKT R FEANES R
AAERMAKEXENTRRELERTS, ARNNERTY, BELEANRZRES—H TR,
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AEXEMFESELRES, EXHARREERLEAHBEENSE, HESHOHRITR
PHARE, UERKESHSKRALMBHER. AT, IR, BESFLSE, XEEELEFEHOEEE
MAFE P RABHUBAR,

MEAFMBERNBUMZRXTHEEAANRSASE, MAALENERBEHMBRTEE
AN R A5 A HAt AR S RIS B . DR N AE R P AR EREBEE S ANRS, T
HEBXEPHMAXNMATZEEMHALER, XOARFAWRSA . (W44 17 3 19 £4
XX BITH ) Bl KFREARE IR 2000 4 1 AREHE 31 &

Conventional wisdom about conflict seems pretty much cut and dried. Too little conflict breeds
apathy (¥¥1%) and stagnation (3£ ¥ ). Too much conflict leads to divisiveness (4% ) and hostility.
Moderate levels of conflict, however, can spark creativity and motivate people in a healthy and competi-
tive way.

In the eyes of the author, conventional opinion on conflict is

A. wrong B. oversimplified

C. misleading D. unclear
BAXR-EEXEESENRE, BREAXELEZEZNREEXN TAMNIFREHEE. RIEX
BEIFREINE, HAITATABEZE A IER AL FTREAT, BT R BUREMBERE,

BHm, REREARFIR 1999 F 6 AKBHE 25 &

The Confederation (k%) of British Industry, the key employers’ organization, wants even more
expansion in higher education to help fight competition on world markets from booming Asian economies.
But the government has doubts about more expansion. The Times newspaper agrees, complaining that
quality has suffered as student numbers soared, with close tutorial supervision giving way to “mass
production methods more typical of European universities” .

Which of the following is the viewpoint of the Times newspaper?

A. Expansion in enrollment is bound to affect the quality of British higher education.

B. British universities should expand their enrollment to meet the needs of industry.

C. European universities can better meet the needs of the modern world.

D. British universities should help fight competition in world markets.
BAXEEEZWNAFAREZTFANRETR S I —FKRRERW A BRI TS

MEEKS, REAPRAMIIANARSKEE, MEHERANE, READT KBER KL
HRSHERRE. ATRERMER.

(7) HEE#EHE .

Z5h, EAERBRAEPHMEEEESANERMNEE GRS E ., XIRE—RERBE
MFEENAXREXERE WE, BREAMEREMWAETHEEE, TR, xR
B R FEFR— N EERORA T E, APERATERETREAREEL, MEEEEAXKREL
ATEZERBEURIFONRA . YREHFIAFEREAT, HEAMFIRERPGCHBEM
Mrlo BEFFXRMAE, BEEEREHEEESHENAE LRI RIE,

ERXERE-BEBESR, THEEREHEHLRENMXEERLNN, EREREEES
MEERL G EXREFHAKRE. REXENEREXNNXENEREET L, E4BEUR
ABARKER, SEETSFENRR, 30T NS MEJ7 T H o,

XAEMATLEEGANAEENNAMACHERERETIRONE, RENUEEGE

BAMEREEOWA, MEHETEFA B CHEREERXEENIAMBRHETIEL, MASLR
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ik, BRFEE, (EFSET 20 M21 BRET REBEXENEI R ,) AIMRERFARFT
ik 2000 4F 1 A KM 29 B

This concept does not imply that business is benevolent (ZZ K ) or that consumer satisfaction is
given priority over profit in a company. There are always two sides to every business transaction—the
firm and the customer—and each must be satisfied before trade occurs. Successful merchants and produc-
ers, however, recognize that the surest route to profit is through understanding and catering to cus-
tomers. A striking example of the importance of catering to the consumer presented itself in mid-1985,
when Coca Cola changed the flavor of its drink. The non-acceptance of the new flavor by a significant
portion of the public brought about a prompt restoration of the Classic Coke, which was then marketed
alongside the new. King Customer ruled!

What does the restoration of the Classic Coke best illustrate?

A. Traditional goods have a stronger appeal to the people.

B. It takes time for a new product to be accepted.

C. Consumers with conservative tastes are often difficult to please.

D. Products must be designed to suit the taste of the consumer.
BR, FHERVENEFHRITR-IFEL, FESIAXNEIRNTHHACKH WL, B™d%
WHNEHEERENRK, FEEETFHARTEERVAEFRITHEEL, EREFREXE
NEZRBEEFAX N FLHANER, REXEAS, RINTUREZHAN DRBERNE
E 38

BEE ERA AR R MRS, RMNRARNBHLXUERTET, TERARERF
R, MAERBREE, REMENNE, X EhERRERTRERALEN, THR
IR — R AT 35 3% RIF B IR 5 £ 15,

(8) MEBIEMEN (RIEEH/. Wi, |\, AW

RAOTMBE—NBE S, AF AR HEFG T B E T 84 —E KRR, XFHIIF RN
XERBERRFN, BRBREEREGE, FEEE, BXRAKNEST R EMXEREPLE
EREE, HEREBTERREARMARERTEMNIFIRANXR, AFALMEETFR. &
BRETIECEBR T ENEE, —SORRBENEROQERN EE, BT K, Bilise. %
EXENBREEENBOMEASMENBRR, XENBRERABRKRBEEN, BRNNARESRR
W, AFZABFEERRE, —BKR3E, FEBRE-REREXERT L, §REE Kb
RAEXENERRSY . EMEIXMENEERLBELERENEALHEN, EFESECENAE
R o

ACAEEBRNERHFEFRET RLEEMN ., WILHNERBALUREE ., EX#H, EF
SR BZEEE R AR AR B K. 5 ANE— R IR 2 % & B A MR 3
B, HIAMTRE “HE” RSBER BUET. ¥4, BET. “HRT F%. IMEALHRE
BB LRGSR ES AR, FEFRUGERNXR, ANRANELTEERRNOIMLA
APBBTROES. BRMEBENXELEHBURTNEAMTREXEFHLAFEERIER
AN, WEREIZEABAERARNAE., EEREABANEL, LFKE LT XRAHS
REGFE, MEBENTRUEERLD, EMAEENFER. IBABHATEERTUAERT
MBS HFER TR

R, SESHENESBERUBHKRMEL, XEFRBARKER, KXEMLT. EX LK
BRIBAIAESWEREL, XAFKELNIN., 4. BITH@E, SHAREULRERX
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