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Unit One Advertising

Part 1. You will hear four short passages sbout  advertising.
Listen carefully and fill in the missing information af-
ter you have finished listening.

1. Advertising is often ‘ as a communica-
tion tool of fairly . In fact, advertis-
ing is as old as . It has always been
necessary to bring together. The

only thing that has changed over the centuries is
of the advertising function.
2. What does the word advertising bring to mind? TV and radio

? Newspaper ads? Magazine ads?

? Supermarket

2 Certainly all of these are advertising. You may,

,think of all the money spent on advertising

and wonder how it the already high

cost of living or whether it could be better spent on

or in helping and

or for more research on disease. The

fact is that a year is spent on Ameri-

can advertising, which in its various forms accosts us from

o 1.



early morning news programs until

at night.
3. It is clear that the great majority of -

are made to create product . Firms

use advertising because it is an important

. It carries out this - by provid-

ing ,makigg product comparisons,

emcoutaging.customers 0 . .. . ,and PI@-?
cSRNtIDG . i . - .in favor. of ,

. We have also seen that advertising has other func-
tions of great importance . It sup-
ports the and keeps them free from

or special-interest control.
4 , is assured by of
bundmd.s of advertisers. L s
4. Advertisements often that, because

someone has been successful in one field, he should be

in other fields. The advertiser knows that

there are . . because they are famous
sportsmen, sand he believes that if
we discover that swe will want to

use it too. This is why so many advertisements

Part I. In this part, you will hear a monologue , in which the
speaker comments on advertising. Listen carefully and
amswer the following questions.

1. The speaker gives three examples of ideas that come from ad-

« 2.



vertising, What are they?

2. According to the speaker, what do TV commercials tell us
about certain products?

3. What kind of work does his friend Karen do?

4. What kinds of ideas does she get excited about?

5. How concerned is Karen about the quality of the product that
she’s trying to sell?

6. What does the speaker think of Karen’s idea abeut advertis-

ing?

Part l. Two persons are talking about the change of & promo-
tional appeal. Listen to the conversation carefully and
then do Ex. A and Ex. B. .

Ex. A. Multiple Choice
1. The two speakers in the conversation are
a. an advertising agent and a client
b. colleagues in a company’s sales department
c. colleaéues in an advertising agency
d. colleagues in a travel agency
2. The old slogan is
a. “Comfort in Beauty and Fragrance”
b. “Beauty in Fragrant Flowers”
c. “Fragrant Flowers Kiss You after Shower”
d. “Comfort after Shower”
3. The Company’s advertising agency is in
a. Hong Kong
b. Macau

L



c. China
d. Singapore
" 4. What is probably the newly developed product of the compa-
ny?
a. A kind of soap.
b. A kind of shower cream.
c. A kind of perfume.
d. A kind of shampoo.
5. When and where will there be a news conference?
a. Hong Kong next Wednesday.
b. Hong Kong next Thursday.
c. Singapore next Wednesday.
d. Singapore next Thursday.
6. At the news conference, all except will be invit-
ed.
potential customers in the neighboring countries
. representatives of the local trade press

journalists from neighboring countries

a0 oo

. news writers who are willing to write about the product in

their paper

Ex. B. Questions
1. Why should the company change the old slogan?

2. What will they do to promote the sales of their new product?

Part V. You are to listen to a passage about the oldest forms of
advertising in ancient China. After you have finished
listening, do Ex. A and Ex. B.



Ex. A. Multiple Choice
1. Before entering politics, Liishang was _
a. a romantic poet
b. a watermelon vender
c. a butcher and a tea merchant
d. an oil peddler -
2. Who are especially well-known for their logd voices?
a. Oil peddlers.
b. Watermelon venders.
c. Sesame-seed cake venders.
d. Empty bottle collectors.
3. When did hawking for sale start in China?
a. In the Zhou Dynasty.
b. In the 11th century B.C..
¢. In the 8th century B.C..
d. Not stated.
4. The way of hawking was used for all except
a. mending pots and kettles
b. mending percussional instruments
c. collecting scrap iron
d. collecting empty bottles
5. The oil vender - would strike the washman’s clapper
'to show his gratitude to the customer.
a. three times
b. four times

twice

%

o

. six times



6. All the following forms of advertising are mentioned except

distribution of samples
hawking for sale

striking the washman’s clappers

e o T oo

. using percussional instruments

-

Ex. B. mm ; : AR AR
1. Later with the of the number of the
street peddlers, hawking for sale

became very popular. The . venders

are especially well-kr_xown for their

‘voices. In the » one’s mouth would

just hearing them singing out how
their watermelons: wesé. M's very
interesting to . that, ‘

s the watermelons became less popular, even the

peddlers’ tune .

2. To its customers, peddlers used .
percussional instruments to
or __sounds, which
'saved a lot of The.. .

sused by these venders had two samll

of the gong could

produce loud sound. were also used

to the customers.

s 5



VOCABULARY

sophistication  [safisti'keifon] n.

commercial [ka'ma:fal] n.

accost [o'kost] v.
feature ['fitfa] v.

publicity [pab'lisiti] n.

deodorant [di:'audorant] n.

vendor ['venda] n.

booming [bumin] a.

percussional  [pa'kafnal] a.

solicit [sa'lisit] v.
washman's clapper n.

grating  ['greitig] a.”

SPECIAL TERMS
advertising ‘expenditure
product awareness
mass media )
promotional appeal
beauty series
direct mail shot

official launching
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Unit Two Securities

Part 1. In this part you will hear five news items about the
stock market. You are advised to take notes while lis-
tening. After you have finished listening, fill in the
missing words and figures.

1. New York — On today, the Dow
Jones Industrial Average was up
points, closing at . Trading was
, k million
shares.

2. Tokyo—Prices on the Tokyo Stock Exchange
yesterday. The 225-issue Nikkei Stock Average

gained points, or

“per cent, closing at 15,765. 97. On Monday, the aver-
age had shed : points, or

per cent.
3. London—Shares on the London Stock Exchange ~ .

on Thursday. The blue-chip Financial Times
Stock Exchange index closed at

3029. 6, up points.

was 451. 3 million half an hour




» and up from million at the
same time Wednesday.
. Hong Kong — The current , gained
momentum yesterday on the Hong Kong Stock Exchange,

share prices

per cent to another in sharply higher
. The
Hang Seng Index soared 152. 36 points to
. It gained points Wednesday
to hit the previous : close.
. Shanghai—The SSE A-share index
around the _last week and ended up

losing ground. The index finished last week at

y down points, or less

than 1 per cent from the previous week. The

swayed between and

and finally closed last week at

» inching up points,

or per cent, from the previous

week.

Part I. You’re to hear a passage about “bulls and bears”. Listen

carefully and then do Ex. A and Ex. B after you have
finished listening.

Ex. A. Multiple Choice
1. A “bull” refers to

a. an investor who expects stock prices to rise



'b. ‘an itivestor who expects stock prices to deéﬁne
c. a rising stock prxce :

d. a falling stock price

“Bears” expect stock prices to

a. fluctuate

b. drop -

rise

e

d. soar

‘During the Great Depression, __made a great deal of
money.

a.- the bulls

"b. the bears

" c. stockbrokers

1L

2.

3.

‘d. IBM

. If the market is going down, the only way td récover: ‘your in-

vestment is to o

a. replace the stock at a higher price
b. buy more shares of that stock.

c. hang on to the stock

d. sell the stock

Ex. B. Questions

What does “buying long” mean?
What does “selling short” mean?
Why can selling short be very risky?
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