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People in cities all over the world shop in supermarkets. How do they decide
what to buy? How do supermarkets help pecple make decisions about what
food and other items to buy? How do you decide what products to buy when
you go shopping?

When you enter the supermarket, you see shelves full of food. You walk in
the aisles between the shelves, pushing your shopping cart. You probably
hear soft, slow music in the supermarket. This kind of music is playing to
relax you and make you walk slowly. If you hear fast music, you will probably
walk quickly and leave the supermarket after a short time. Supermarket
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UNIT 1 Supermarket Marketing

managers know that if they play slow, relaxing music in the store, people will
probably stay longer and buy more food.

Where do you go in the supermarkset when you first arrive? Many people go
to the meat section first. This area of the store has many different kinds of
meat. Some kinds are expensive and others are not. Usually, some kind of
meat is on sale—it has a special low price. The manager of the store knows
where customers usually enter the meat section. The meat on sale is usually at
the other end of the section, away from where the customers enter. If you
want to buy this specially priced meat, you have to walk by the more
expensive meat first. Maybe you will see something that you want to buy
before you reach the cheaper, inexpensive meat. Then you will spend more
momney in the meat section.

The dairy section sells milk and milk products such as butter and cheese.
Many customers like milk that is low in fat. Some supermarkets sell three
different containers of low-fat milk. Each container looks different, but each
contains the same product. One says “1% fat,” one says “99% fat free,” and
one says “low-fat” in big letters and “1%" in very small letters. If you look
carefully you can see that all the milk has the same amount of fat, and each
container is the same size. The prices of all three should be the same.
However, in many stores these three containers of milk would each have a
different price. The store will make more money if a customer chooses the
milk that costs the most.

Most of the food in supermarkets is very attractive. People stop to look at
products in attractive containers, If they don’t look carefully at the prices and
the contents of each container, they might spend more money. The next time
you are in the supermarket, pay attention to how the products are arranged on
the shelves and in the different sections. Read the packages and containers.

Rememher, many products will say, “Buy me!” Stop and think. Which ones
are the best value for your money?

L




UNIT 1 Supermarket Marketing 3

NEW WORDS

RIATIR 4 1] R _
3 item a single thing among a set or on a list
6 aisle 4 narrow passage between rows of seats, shelves, eic.,

as in a theater or large shop
22 dairy a shop where milk, butter, cheese, and sometimes eggs
and other [ood preducts are sold

Focus on New Contexts

Here is the practice with the new words from the reading. Choose the best word
or phrase for each sentence. (Use each word or phrase only once.)

aisle containers decide section
amount customers on sale shelves ¢
attractive dairy products shopping cart
1. In a library there are thousands of books on the shelyes
2. If you want to buy some children’s books, you should go to the
children’s ___ of the bookstore.
3. Cheese, milk, and butter are three kinds of -
products,
4. Clara bought a beautiful new dress. It was - for half
Price.

5. The supermarket is always busy on Saturdays. Most

prefer to shop on the weekend.

6. Maria dropped a hottle of orange juice in the store vesterday. The hottle

broke, and orange juice spread across the : !

7. Tcan't _

what to have for lunch today. Do you want
sandwiches or a salad?

8. Boxes, bottles, and cartons are three kinds of
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Chooge the best answer according to the reading
I. In the supermarket, people walk inthe .
A, shelves B. dairy C. aisles D. amount
2. The manager knows ___.
A. which customers like slow music
B. which customers like 1ow-fat milk
C. how you decide which products to buy
D. where customers enter the meat section
3. When you walk by the expensive meat, ___.
A. maybe you will buy some B. you will not look at it
C. you will buy dairy products D. maybe it is on sale
4. The three different containers of low-fat milk .
A. contain three different kinds of milk
B. are all the same price
C. are all on sale
D. each have the same amount of fat
5. Supermarket managers make the food attractive so .

A.itis cheap B, itis in the diary section
C. it 1s in the meat section D. the customers will buy more
MWRITING

Here is a list of the sections in a supermarket. Can you guess what products you will

find in each one? Work with a partner. Make a list of the kinds of food you would
find in each supermarket section.

dairy section frozen-food section
meat section seafood section
produce section bakery

[BUILDING VOCABULARY SKILLS

Context Clues

You can often understand the meaning of a new word from the other words
and information in the sentence or from nearby sentences. The other words
that help you understand new words are called context clues.
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For example, in paragraph 1 on page 2, you can find the meaning of the
word inexpensive. What does inexpensive mean? When is meat in the
supermarket inexpensive?

Practice using context ciues. choose the best meaning of each word in bold (dark)
print. These words are from Unit 2. (Do not use your dictionary.)

1. T'am a student of the English Department, so English is my major subject,
A. more interesting B. more important
C. unimportant D. less interesting
2. Do you know what chemical processes are involved when food is digested?
A. continued set of actions performed intentionally in order to reach some result
B. substances used for treating discase
C. systems for calculating amount, size, weight, etc.
D. particular acts of changing position or place
3. Have any clues been found that can help the police find the criminal?
A. something that is very expensive
B. something that is helpless
C. something that is interesting
D. something that helps to find an answer to a question

5






. ...a_ys remember? What things do you always

forget?
4. What is memory?

“Memorize these words.” “Learn this spelling rule.” “Don’t forget about the
quiz tomorrow.” You remember things every day, but how do you do it?
When you want to call a store or an office that you don’t call often, you look
in the telephone book for the number. You dial the number, and then you
5  forget it! You use your short-term memory to rememher the number. Your
short-term memory lasts about 30 seconds, or half a minute. However, you
don’t need to look in the telephone hook for your hest friend’s number
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UNIT 2 Memory

because you already know it. This information is in your long-term memory.
Your long-term memory has everything that you remember through the years.

Why do you forget things sometimes? Is there a reason? Yes, there are
several. Themajor reason for forgetting something is because you did not
learn it well in the beginning. For example, you meet some new people, and
right away you forget their names. You hear the names but you do not learn
them, so you forget them.

You can help yourself remember better. Here are some ideas.

1. Move information from your short-term memory to your lang-term
memory. You can do this if you practice the new information. Say it to
yourself out loud. Think about it.

2. After you learn something, study it again and again. Learn it more than you

need to. This process is called overlearning. For example, when you learn
new words, practice using them in sentences. Don’t try to memorize words
from a list only.

3. Make sure that you understand new information. It is very difficult to
remember something that you don’t understand. Ask guestions when you
learn something new to be certain that you understand.

4. Do not listen to music or watch television when you study. You will

remember better if you concentrate on one thing at a time.

. Try to connect new information with something that you already know. For

example, when you learn the name of a new kind of food, think of a similar
kind of food that you already know.

- Divide new information into several parts (about five or six). Learn one part

at at time and stop for a few minutes. Don’t sit down and try to learn a very
large amount of new information all at once.

- Try to make a picture in your mind. For example, if you hear or see a new

word, make a picture of how it looks to you in your mind. This “mental”

Picture will help you remember that word the next time you see or hear it.

- Think of word cines to help you remember information. One very helpful

kind of word clue is an acronym. An acronym is a word formed from the
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