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gﬁ Pre-reading Questions

1. What is e-commerce?

2. What is the current development of e-commerce in China?

3. What do people think about the future development of e-com-
merce in China?

4. How do the general public react toward e-commerce?
e ¥ % x %* *

(1)  China would seem an improbable place for an explosion in e-
commerce' . For starters, credit cards are few and far between, online
payment systems are relatively undeveloped. Internet connections are
usually at speeds too slow to download (T #%)the content-rich applica-
tions( ¥ fH 72 ¥ ) that make online shopping possible .

(2) Itis claimed that a host of Chinese internet portals are queueing
up to list on the stock market, but people doubt whether it is true’ .
The rapid growth of the internet in China in the past few months sug-
gests that the market could yet surprise.

(3) Internet portals such as Sina.com and Sohu.com have proved
very popular. They are beginning.to display some of the “stickiness”
(#i#£) . That means users stay online for longer periods. More impor-
tant, Chinese suppliers are beginning to flock (i #¥ i A ) to business
portals, such as Asian Sources, to widen their network of buyers.

(4)  There will, however, be lots of road blocks( #% & )on the infor-
mation highway for merchants selling direct to consumers. Intemational
Data Corporation forecasts that China’s total e-commerce business will
be worth about US § 4 billion in 2003. Australia, which has a fraction
(—/N#843 ) of China’s population, will have reached US $ 9 billion.
(5)  The real opportunities in China will be in business to business
e-commerce. This is true elsewhere in the world where business to bus-

iness trade is several times larger than the volume of consumer transac-



tions( 3% % Jonline. It will be even truer in China, which is one of the
world’s great export dynamo( R #LHL) .

(6)  Craig Pepples, chief operating officer at Asian Sources, says,
that a few years ago, his company was spending a lot of time explaining
what the internet was in China. He feels acceptance of e-commerce will
be almost as quick. “E-commerce is the next wave. The main hurdle
(M8 )is conceptual and China has shown itself capable of leap-frog-
ging in many areas of technology’,” says Mr. Pepples.

¢7)  The Net, he points out, can speed up the delivery of photos and
designs, which is a boon (& 4k, 8 ¥8) for garment suppliers. Asian
Sources’ Web site has nearly 1000 suppliers with 18400 products from
China.

(8)  One of them is Shenzhen Rex Power Industrial Development. In
under a year it has seen sales increase by 10 per cent.due to its listings
on Asian Sources’ portal. Marketing manager Lily Hu reports, howev-
er, that there are limits to cyberbusiness (B I % 5 ) miracles. Cus-
tomers still need to visit the factory and a deal can still take as long as
six months from the first e-mail to the final shipment.

(9)  Technology will provide the answer to many of the problems that
e-commerce faces in China today. Slow connections that hamper (3}
18 )online shopping may become a thing of the past when third-genera-
tion mobile phones are introduced.

(10) Is it possible that several millions of China’s population will be
able to get the high-speed Intemet access that is a foundation for e-
commerce? A Hong Kong company, Pacific Convergence Corp*, says it
has the answer to high-speed internet access. By the end of this year,
it plans to use satellites to provide internet access via TV sets.

(11) Goldman Sachs says the TV may well become the Intemet access
device of choice in Asia. China, for example, has only 12m installed
PCs but as many as 450m TV sets. Once they are hooked up(EER

3 ) to the Internet via satellites, Chinese consumers cannot be blamed
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Eﬁ Exercises

I .Match the words in Column A with the words or phrases
in Column B that are similar in meaning.

Column A

1. miracle
2. volume
3. capable
4. technology
5.
6
7
8
9

sceptical

. boon
. block
. unreliable

consumer

10. income

- m e a8 o &

e =

Column B

. person who buys and uses goods or services
. having the ability to do

. practical science

. an advantage; a favour

. wonder; marvel

an amount or quantity

. something that makes movement impossible
. payment for one’s work

. doubting; distrustful

. not dependable



