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Exercises for Translation

Directions ;: There are 5 underlined parts in each of the fol-
lowing passages. Translate them into Chinese.
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Passage One
In giving the earth a physical examination, checking its
vital signs, we find that the readings are not reassuring.

(1) The planet’s forests are shrinking, its deserts expand-

ing, and its soils eroding all at record rates.

Each year, thousands of plant and animal species disap-
pear, many before they are named or cataloged. The ozone
(R %) layer in the upper atmosphere that protects us from

ultraviolet radiation is thinning. (2) The temperature of the

earth appears to be rising, posing a threat of unknown di-

mensions to virtually all the life-support systems on which

humanity depends.

All human activities affect the earth’s physical condi-
tion, but two are disproportionately important‘: energy use
and population growth. Heavy dependence on fossil fuels
has caused a buildup of carbon dioxide in the atmosphere
that threatens to warm the earth. Pollutants from fossil-fuel
burning have also led to acidification and the death of lakes

and forests. (3) Advances in human health have led to un-

precedented reproductive success and a growth of population

that in many countries is overwhelming local life-support
systems. )

Many of the world’s problems, including ozone deple-
tion and climate protection, cannot be solved without inter-

national action. (4) In these areas, any country’s efforts to
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change would be overwhelmed without global cooperation.

This sense of international responsibility marked the
September 1987 signing in Montreal of international accords
to limit the production of chorofluorocarbons to protect the
earth’ s ozone layer. These accords, althbugh modest in
scope, were a signal achievement and would become a model
for future agreements.

(5) The world has come a long way from the mid-

1970s, when environmental concerns were considered some-

thing that only the rich could afford to worry about. Today,

they are concerns no one can afford to ignore.

Passage Two

The terms market and marketing (5 44)can have sever-
al meanings depending upon how they are used. (1) The
term stock (J¥2) market refers to the buying and selling of

shares in corporations as well as other activities related to

stock trading and pricing. The important world stock mar-

kets are in London, Geneva, New York, Tokyo, and Singa-
pore. Another type of market is a grocery market, which is

a place where people purchase food. (2) When economists

use the word market they mean a set of forces or conditions

that determine the price of a product, such as the supply

available for sale and the demand for it by consumers. The

term marketing in business includes all of these meanings ,

and more.
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In the past, the concept of marketing emphasized sales.
The producer or manufacturer made a product he wanted to
sell. Marketing was the task of figuring out how to sell the

product. (3) Basically, selling the product would be accom-

plished by sales promotion, which included advertising and

personal selling. In addition to sales promotion, marketing

alsc involved the physical distribution of the product to the
places where it was actually sold. Distribution consisted of
transportation, storage, and related services such as financ-
ing, standardization and grading, and the related risks.

The modern marketing concept encompasses all of the
activities mentioned, but it is based on a different set of
principles. It subscribes to the notion that production can be
economically justified only by consumption. In other words,
goods should be produced only if they can be sold. There-

fore, the producer should consider who is going to buy the

product or what the market is—before production be-
gins. This is very different form marketing a product and
then thinking about how to sell it.

(4) Marketing now involves first deciding what the cus-

tomer wants, and designing and producing a product that

satisfies these wants at a profit to the company. Instead of

concentrating solely on production, the company must con-
sider the desires of the consumer. Production, on the other
hand, is mostly an engineering problem. (5) Thus, demand

and market forces are still an important aspect of modern
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marketing, but they are considered prior to the production

process.

Passage Three
An office is the “Brain” of a business. (1) In an office,

figures, lists and information are compiled which tell the

manargers or heads of the business what is happening in

their shops or factories. These figures guide the managers

by telling them what has happened and what is happening.
Information comes into an office in all sorts of ways but
the main items of information come in regularly. (2) It is

part of the job of the clerks to collect and classify that infor-

mation and to put it into such a form that it is easily inter-

preted and understood. Offices collect information, then

they classify it.

This work of collection is common in an office from the
sorting of mail every morning to the accountant’s work in
finding out the final figures for the year’s profit. (3) Classi-

fication always requires the arrangement of the same kind of

information, often into lists or columns. For this work,

correctness, accuracy and speed, as in all office work, are
essential.

~There is no value, however, in collecting figures which
mean nothing. Figures are guides which should help us

make decisions. (4) The interpretation of information and

of tables should tell us where success or failure lies, where
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profit can be and where losses occur. On this kind of infor-

mation and from the known figures, a choice is made and a
series of such choices may make a policy.

A firm which has three factories may find, for in-
stance, from its figures, that one factory is losing money
and choice may lie between either a change of manager, a
cut in production, an increase in production or closure of the
factory. Whichever one of these decisions is taken becomes

the policy. (5) It is clear that a decision leading to a policy

can only be as good as the information on which it is based.

Consequently there is a constant search for more and
more exact information. Managers will want to have all the
necessary facts before they can make the best decision and it

is normal for them to seek for more and more information.

Passage Four

Unlike the scientist, the engineer is not free to select
the problem which interests him, he must solve the prob-
lems as they arise, and his solutions must satisfy conflicting

requirements. (1) Typically, the engineering solution to

most problems is the most desirable end result taking into

account many factors.

_To the engineer, efficiency means output divided by in-
put. His job is secure maximum output for a given input or
to secure a given output with a minimum input. The ratio
may be expressed in terms of energy, materials, money,

.8 .



