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iz SR | SHEK | RERLE
Categories Enries | Selected | Percentage
MBI Advertissment Design 986 474 8%
EREISH Commercial Design 1351 500 37%
B Corporate Identity 2430 876 36%
SERE Package Design 878 360 0%
5 BfToul 5649 2210 0%
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« Calculations on television advertisements for each movie
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Seek the new, seek changes, and seek the very root

~The horrgwotk Tawan's Jesinners should wo

[he end of the 20th century 15 mgh upon us and peo-
ple all over the world from all watks of life are sorting out
the major events that happened durmg this century. 5o as to
be able 10 loak back at history, end forward into the future.
Now thal we are facing the anscl of the21st century™ with
AD 2001 how wall mankind actually go on? And how wilt
my friends engaged in creative design go and meet this new
Challeage? Fapeaally for those of us Iving m Tanvan. how
should we go about prepanng for this? Here Twould like to
Faise o fow views of my own for the friends in my fellow pro-
fession to mutl over

Over the last 10 years the modermzation and interna-
lonalizetion of Tamancse design has made clear progress Be
it in the sphere of 3-dimensional space, planc printing or
something else. an outstanding picee appears which leaves
peaple gasping with appreciation. and inspites a progressive
mood amongst many in e same industry. But if all there
were an attitude of appreciation without any knowledge of
low to up the whole standards. then the appearance of such
4otk of art would be nolhing more than a flash m the pan
S0 1t my Tanenese designer fends intend to take part on
the wlernational stage, then there are five important picces
of homenork that 1hey must work hard on

| Improvement in foregn lunguage abitty  The ability of
Taivanese to express themselves i English 15 somawhat in-
ferior ta people from Tlong Kong or Singapore Thercfore
they have to firsl have a proficiency m a forcign language 1f
they wish to devclop in synch with the inter hational design

i the bank 0" a new centary

warld. If they don't. theyll alwavs be ane step behind in
terms of receiving and reading obout the very latest ad-
vanced material, and they'll have difficulty propagating their
own viess This would be a loss for both sides

2 Frofuenay with compuler technology — The croftsmanship of
the nes generation of designers has almast been replaced by
computer applications $o if designers want to keep on oper-
ating in the design field. Lhey have no choice but Lo be famil-
1ar with the application and understandimg of computer
technology That said. tt's imporlant thev dor'l neglect their
basic ability in lraditional techniques. so only by coupling
these Lvo aspects together can they benefit

5 Focus an a parheular specaliy = The design world has so
many  avenucs. so it's not casy Lo be proficient m every sin-
4le one of them. So the first thing Lo consider is what partic
Wlar specialist skill you the designer possess that can't be re-
placed by anyone clse For example there's olor application,
Character molding, symbol design, lay-out planning, iltustra-
tive style. and packaging composition only in Uhis way will
Uhe designer receive hus trade’s affirmation

4 Cultwating buman arts — As well as being able to design
preces that completely match requirements, being an out-
slanding designer also reguires cultivating certain human as-
pects such as cultural knowledge. phitosophical trends. and
artistic appreciation Only in this way will the pieces of work
designed not be beautified al best, or slant toward superficial
vitality

S Perception of <eling m the market — Even if you're on able
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designer. if you don't understand how to have your ability
interact with the market, it you are unaware of the basics of
selling, and the blind pitfalls to avoid, then you will often get
disheortencd from yearning bt failing to atlain. from carry-
ing oul a design, but being unable to accrue Lull satisfoction
sathout any kind of hitch. This will inevitably reduce your
will to work, and you will lose your vitality to design: and
that would be Uhe most damaging aspect for yoursel

As well as carrying through the above five pieces of
homework, 1 his designing the designer should also pay at-
tention to the portrayal of his individual and unique style
Only in this way can cach designer display s particular fea-
tures, and let his own spirit and Laste differs from others
Otherwise there will be lots of identical pieces of work based
on one style and it will be impossible to determine who mi-
tated whom

For this reason, as far as Tamon is concerned, the cx-
pression of Tamanese design must possess o native spinic in
ntention, and international craflsmanship in composition
Only this method can break through to reveal the unique
fealures of Taiwan. and oblain an inlernational flavor This 1s
also the "native sentiment, internanonal perspeclive” often
discussed within the design world

And as well as the works of an experienced and success-
ful designer receving recognition and approval, we must also
foster an understanding (o appreciate, eulogizc, and praise
outstanding works of others either in the same field oran re-
lated fields. By selflessly accepting others' virtues. and im-
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proving their own faulls, everyone will help and encourage
cach other and will lec! duty-bound to rawse the standards of
the whole ficld of design in Taisvan, and put it on a par with
international design

For those of us engaged in the business of design, since
e have already cmbarked on this design path from which
we cannot turn back. we have taken the principle of *a life-
long commutment to practicing design” as our adopted re-
sponsility without complaint or regret. We aren’t going to
casually change profession at a whim e must take those
international masters whom at the age of 70 or 80 are sull
engaged n the display of design as our models. Those who
have been engaged 1 design for their whole hfe and accu-
mulated precious experience can be used as a reference for
the less-advanced designers Only i this way will Tatwan's
designers be qualified to gloriously confront history, and say
modestly: "1 use design (o present, wilh all respect, Tanwan.”
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One step forward per year 1?

~"aking T Tawans des prs at ryng ot ite

Besides beng a pubhication of o compilation of oul
standhing laiwvancse design creations, bemng used to provide
same field (o view and emu-

an example for designers i the
tate, and an exchange and mutual reference as swell as leav-
Ing some precous record of Tansan's design history, the pub-
Gcation of Tuwan Cieaiee Graphic Aris (1C G A ) 15 alsa the most
outstanding tested and verficd material that this company
bas cheched and developed by itself 1wl give examples
from the 5 pubhications of TC G A for which [caned oul the
“creening
In 1991 we planned to compile and print for the first
N

ume the firsC edition of TC GA Tty contents mcluded G
volumes of advertisement, commercial design. package, il
lustration, and professional photograph AL that time. the
leclion entera tor cach picce was based on the prinaple of
"ot bad,” or “all right, we collected
5857 introduchions to preces of work from 843 designers and
364 companies

For the wecand edition of TC G A in 1995, the corporate
sdenuty of the contents comprled and printed had been in-

10 pass All together

creasedd, and the whole edition conarsted of 6 volumes The
celected works had also improved 1o the level of "ven good

wn.” 10 quahty for publication.

o1 "possessing novative d
This fime e collected all together 3099 meroductons (o
preces of work from 78% designers and 392 companies,

This year's edibion of 1998 10 G A was altered to only +
volumes devoted purely o creatisity, and retamed catesories

auch as adsertisement, commueraal design, corporate ident-
At the same time we sLrove for a selecuon

or "compelling others 1o appreci-

ty and packog
standard ol "outsLanding *
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atc it for the preces of work, and e allected 2100 intraduc-
tons Lo pieces of work [rom 1018 designers and 229 compa-
wes

te 15 plainly clear from 4 compatison of the different se-
lection critena of the above three perods that Taiwan's de-
aign I pure creative expression has indeed made relative
progress, and is sufficient to be able to show itsell off m the
creative arena 1n Taiwan But 1f we look more carcfully, peo
ple sull complain that, as tar as the rale of progress of the
swhole development of populariding design and the grosth
of respect for Lthe trade s concerned, 1t sl cnough For ex-
ample there 15 not enough mienl on the part of designers o
run their own affairs, there ts not enough of the Innos ative
Kknowledge-seeking spinit, and there 1s not enough popular
concern to natutally take care of and service thew vwn opera-
and so on.
In the process of carmying oul the cditing work and un-
1 would

tion

dertaking related aclivitics for this compilation

briefly like (o rase several points which the parties con
cerned have Lo improve upon

1 The degree of aggressiveness with which the designers seek
approval on theit own accord and popularization through
their own offorts 18 msuflicient. A piece of work will ontv be
invited for display or publication after the designer has gone
through every avenue to make requests o the undertaking
umits. urging them and getting 1n Louch with them by tele-
phonc

2 A section of the designers have an opmion of themselves
wway above therr station and they don't accept their works
being apprased and compared Or they have an indifferent
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attitude, and their mustakes constrain thew opportunitics
3. brequently, they pay no aticaton to collecting their awn
pieces of work, and they place on file the set of prnts of pic-
tures shich aren't plane 5o when they actually need them,
there's no wa
respond by sclucting drafts as stopgaps

4.They don't pay enough atlention to producing their post-
tives, or they have absalutelv no 1dea how to st up Lo take a
picture, with the result that because their mastery of the lay-
out, background or lighting is nol appropnate 1L then has an
effect on their sclechion enteria and the whole expressive re-
sult

5.They hate imvesting money into producing 120, or
amxs"positives; they just use Lheir own 135 small shde or
printing matenials fo make ther selections The tesult n't
that they are climinated or given up, but that the guality of
the enlarged picture 150t verv good, so this influences thew

they can provide them, or clse, they casually

selection enteria and the whole effect of the displav.

6.They lack the self-demanding and creattve spirit (o try any-
thing, and they fuil to make progress in their ability (o appre-
ciate ther own particular manifestations and preces of work
They frequently pick out a selection of standard commercial
prints, but unforunately only a few can get selected for pen-
odicals

7 Their willingness to take part in the activity promoted by
this company 15 not high, and they are very miserly in therr
Provision of relevant assistance funds. They are lacking 1n ex-
changes amongst themselves, and in mutually increasing
their opportunities

8.4 lot of them are only concerncd with o minor love, and
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not a greater love. Often when they carry out an activity or
some kind of exchange. their starting point scems to take
molding their own image or expanding their company's
business as their princple goal There are relatively few who
simultancously truly also care dbout the heart of the whole
of Tanwanese design

In fact, for the last 15 years or s
shortcomings have cxisted all along across the board in
Taiwan's world of design, and & phenomenon to effectively
improve these has failed to matenalize. This is also one of the
important factors which has had a long-term influence on
the whole development of this company. For this reason, as
far as 1 the editor am concerned. [ would like Lo sce the stan-
dards of lanvan’s design be able o rise rapidly, and as well as
conscrentiously strengthening the mamfestation of creativity,
it must also first be carried out starting with a complete im-
provement i “the person, and the atutude” Only m thus
way will lawwan's design world mahe progress, and reach the
hoped for "one step forward every day® development of a
srowing rate of progress.

. the above-mentioned

TE.
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Going down an even longer road for design —— a learned temperament,
a questioning nature, careful thought, arguing concisely, and acting sincerely

Lhmissions (o' Ccative Coipe

fauvan Cratie Graphic Arts has been published! Its that season
again of dispiaving the crystallization and results of Tanvan's de
aigners pain-staking care s also the tume when Tanwan's designers
take the opportunity (o arrange the oils from the last few years,
and Lo leave 4 wholesome and precious faot pnt for their awn
youth and carcer They should defimzely do s with the pride of @
bumper scason, but shouldn't everyone examune soberly the future
developreent and direction of design? Something like lanvan (ratue
Graphu Aifs 15 0t sumply a publishing funenon for the record of de-
agner’ works 1y greater a1 Lo sput on Tanwart's designers Lo
persist in the spmtual source of contemplative thought. and the

inherent power of being spurred on

The style, feature and <ontent which [ have looked for i the
warks 1 “Creative Corporate Identit” im U year's edition of Taman
Crentwe Grapine Arts has cnhanced the umpartance given to and use
of 1mage for Tanvan®s lage enterpriscs, corporations and actrvitics
aver the last few vears. and they have used ths Leal to create a fine
corporate 1 brand image Over the last few vears, the evperience
and cases of Tanvan's designers have been enriched and have grown
areatty 1n e ard quality. And 50 every ime Thave the opportu-
Mty Lo Lahe part 1n the judgment of a design competition
Tanean or whenever | pick up a publicabion on Tanvan design, as
soon a4 | sec a prece of wark 1n front of my eyes andn oy hands 1
always cubconsciously want to make an analytical comparison
wnith the preces of work Ive seen, come into contact with or seen in
4 publication abroad | woukl so lave 0 pick aut those pieces pro-
duced in Tanwan, and place then in on obicclve location for the
Comparison of mternational design After all, of we look at those
few works whick blow 4 person’s mund away for which the friends
of lamar’s designers bed gone through so many vears of hord
work and struggle with nobody sleepmyg or restimg. and everyone
dumg overtime antit late and which were o hard to make, how

@ dortty.t 1998 1C

much are they really worth?
This was parhicularly the case m the tumbling growth over

s They truly had a cullection of ba-

many years of Tawan's design
Sie 1ules for ther own subsistence, from satisly g the directives of
Lhe client 50 as 1o meel their vwn basic needs to stooping Lo com-
promise by adopting the artisan-like identily of & mere “draftsman’,
tor cxample 1hev gradually developed to the extent that thev
caned the trust of their clients, 5o they <ould use their own mnde-
pendent expression. and ¢reate their own urique style and ¢harac-
tenstice They began to establish even more ardently the image sta-
s of specialist "destgn master® in order 1o win over the general
publics acknowledgment and approval. The smgle domam of de-
wugn showing disdan for public morals and seckiny excellence be
came the choice of the period and 1t became the practice of every
one to use the mitle “desiun specalist® as the respectful ttle and
proper name for specialists 1 that field. s fact that coutd ner have
been annicipated However, amangst designers in Tansan, Lus title
has been successively misused, and now doesn't seem Lo carm
much sorth

The maost sencous problem for Taiwan's desgoers 15 their lack of
experience in various aspects such as partcipating in and coming
It contact with international design actvities, popularising ther
work. and exchanges Those friends of the local designers arc the
ones who close the country Lo inlemational ntercoutse, who wor-
<hip the righteous cause ot the people, who are too shv Lo see peo-
ple  There are lots of these people around. swhich results in every
Aungle devign task treating teself m line with the protective attitude
of the self-respect of the peaple, and confronting the world 1t
should however be noted that the trends all over the workd, with
the mmiment beginning of the new mullennum (A D.2000) the
215t century. entry into the WTO, the eta of masstommunika
fons wall mevitably result in an even lager-scale mdustnal struc-
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ture, and 4 structural revolution in marketing style 1t will also gne
nse to an even more rapid revolution rich in drama with the
spread of confemporary design concepts styles, and works Some
of the 1image designers concerned have stretched wver operacional
management and are popularizing design as an efficient marleung
tool This i 1self requires following intemational marketing rules.
design products that satisly consumers' Uving patterns, and in the
process of the design plan laying particular emphasis on the mar
ket route, product position, prapagating tactics, and fulure huing
trends Supposing there were the phenomenon and features of
products for which design planning was engaged in only from the
Tawancse perspective, would it actually have any similantes with
international development trends? Grasping these problems. such
as the tip of a concept, the similarities ard ditferences of style, and
1ts future direction, will nevitably influence the success or failure
of 1mage design, and will become cven more depend on whether
Tawan’s image design can nse 10 & higher level and jom the mam
stream ol international design

The teem "design” 15 an aspect of learning that comes in multi-
ple shapes It pays attention (o the canformity of natural resources
and the behavioral pattern of group operation. and its position is
1n the key pentod of the communications era It ability to master
future competitive superrority will lie i how much speoalist
knowledge and unique notural 1esources 1t makes use of And
when everyone confronts the operaling tools af the international-
iang communications network, the ncreasingly varicd communi-
cations. and rapidity and convenience. av well as an even more
economically effective operating style, have the fnends of the
Tatwanese designers actually already prepared themselves for this
next wave of compelition? In Taiwan today 1 a flash we can gel to
now the affairs of the whole world via the Internet. Indeed it 15 s
powerful we can abtain through this form of communication every
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intematonal design aclvity over the last tvo thousand years, and
sclect (rom them the features and style of future designs. So the
qGuestion all Tanvan designers' fricnds should consider very careful-
with what state of mind. and what fealures is Tatwan going Lo
confront the world and engage the future

The way of learming the metaphysical school m China dunng
the Song Dynasty (A D 960-1279) was to be found in studying the
phenomiena of nature i order 10 acquure knowledge It was a way
of deating with Lhe spint by pursuing the essence of an object Even
more important was the use of "o learned temperament. a ques-
tioning nature careinl thoughL, arquing conciselv. and acting sin-
cerely” as mportant steps fowards cullivating one's spinit [ person-
ally believe that 1t is m the middle of the Lransition process be-
tween Lhe old and new times. Atulling over the knawledge of an-
cestral worship often ehicits 1 people an exhortation Lo instruct
the peoples will direetly and to have <lcar perceptions Someone
wha is the most basic “designer wants himself o become a person
as qualified os the “deagn master” of the specialist domain. And in

process of becoming a umversally respected “design
specalist "o at the same time as confronting the process of inter-
nationalication, he might as well acquire the wisdom of ancestral
worship. a3 an advanced power to cullvale hus intrnsic spint, and
+f he carrics on Iike Uns, he can join the long road of design, and
<hould become even more happily qualified!







