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Preface

China has been in the process of transition from a
centrally—planned economy to a market economy. In this
process, The Chinese Marketing Association of Universities
(CMAU), since ils establishment 12 years ago, has played, and is
still playing, a very important role in introducing and developing
marketing disciplines and techniques in China. Today, “ Mar-
keting” has become one of the most popular subjects in Chinese
Universities, and one of the most effective competitive tools
adopled by Chinese companies.

Jebsen & Co. Ltd. bas been fortunate to be amongst the early
partners in Chiny trade and in China business. Our history goes
back to the early shipping days more than 150 years ago when
our first ships sailed to the coast of Hainan as well as Guangdong
Province.

Today our Mission statement of our Group reads;

To be a leading marketing and distribution company in Hong
Kong, Macau and China, providing quality products and services
to our customers and suppliers.

Since 1978, when China began to reform its economic system and
open up to the outside world, our company has become more and
more actively involved in China’s economic development. Now
we have an extensive network of liaison offices and investments in



different parts of China, moreover we have ambitious plans to
further expand our business in China in the coming vears, con-
tributing to the fast economic growth of the country.

China’s economic growth is unparalleled. We are proud to be
able to participate in this historical process. We are confident that
the two organization, JCL and CMALU, will cooperate closely in
market research, staff training programmes, marketing strategy
development to share information, experience, as well as long
term success in China.

Al

Hans Michaet Jebsen
Managing Director
Jebsen & Co. Ltd.
Dec. 1996
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