s

—— mﬁmummnw 50],#- H’;;f«f-@ 9B

o oty Clas h i ititer 1si CAft

wmwmemmmmmW"

ds the large:

pUhis Year. Itens

r. The artist
e : ‘amilton, who i "«

X APEEHT I 5 K AL



R X AR F

] s 1 55 2] 5%

4 % ¥ KHE
BlEHR H & KR

X ANG G Ry O R AL



(RFEFINE
BB 4R B (CIP) ¥

SO T E bR & i/ 0t R E ES . - L IANET
A5 K¥HRH, 2000.9
ISBN 7-81078-025-5

1.3 0.0 Q% . RE-HE %, HE R
IV.H319.4:F74

¢Eﬁ$@%ﬁcm&ﬁ§$ummgeun%

© 20005 FMEFRBAFHEHEST
MR BEMLR
E R TIERRE &R
¢ KAE &
REHE: 4 £

X2 HHE S K EDE R
EFEHARE 125 BRE4 100029
4t http://www. uibep. com

W R AT X R BHERIEL AR
B BREALE RITHRAT
FrA.850x 1168 1/32 7.625EN3k 198 TF
20004F 8 ALEE 1R 2001 4E 6 A% 3 WEIR

ISBN 7-81078-025 - 5/H-010
£ % ;9001 - 14000 #F  ZE 41 :12.00 T



P4 ByiE

AENERER VSO TP ERREANAAHKFLRRNE
K, RERETERAZABER L ¥R P EERATRELH
EELELFEHG(EXWRTEREFHFIE), -

AHE BR, WEHRERTASZ AHXZ. T L &8 WA
ZFR FERZ FEANE AR FEI L KE L BAEET A,
BIORARETHES5HBERNAXNAE. AP S HE A
BE AN, XEHBEET LHEANTHEFHF.

AEFAEXEFHR BRI PERK(Z T —# L), L2
HEMTEF 24 RN, (2 FER) (BRAFERER) (R
LS SOINCEEE SNC IR LT L5k SNCH-E-
H) (EA)%, 0T F 5 % 4 1998 4 F 2000 4, 2 P 54 XFHAH
B, RBEEiEM, 4 Notes # Language Points F # 4 Notes
HATERBE LT Y NRBHAENNEBHYGTEELEDY
4% & 4132, Language Poinis ¥ E Rk & WHF B0 E R, EE Y
EE LA A, a5 %I 8 (SR B R ),

BEHIHREH, £F Answer the following questions 2+
23] X % 3], Comprehension questions o it #% 38 % | #| B x} 4 % 6
ARBRS,EHNTHEAEAFEATFRFR A TRSE,
AEAREINE LA EBSIRETFTEHTLRE; TR
BANE R EAFENS IR AT RS HGEE £
B, EERHEZR XA NER, BWARRFLE ERYP
B, DE e Rt B B E S AT

mEEEMTEY, —FEEERPEFENFEEART, 5 -
FEXEERABERTERFRMECERER ARRER

1



BREEFHXE, EERVNEAXENHYE, EXELE T2 HE
EENABXFPARTOHEES - SHENXE, RANXEAR —
EBE, XREMEENNE kA BT EHXE, WFEF 45
BT, TG LR, AXMHALT, &4 DUFHEM T
R, WRPRXGEE. B EE M, SFF KA KM LZ 3
WA, BEGAE" X FEERd P AFARENZEMH
METRRR, BEXFEE AN K- FHEH
mTHEAREEAGEATAR EFHARAR, ERP
ARZLEFE S, QFE KRATAEE R FHE,

2000 £ 6 A



ISBN 7-81078-025-5

l“ l“l“‘ | ISBN 7-81078-025-5/H - 010
9"787810"78

WA 12,00 It




Lesson 1.

Lesson 2.

Lesson 3.

Lesson 4.

Lesson 5.

Lesson 6.

Lesson 7.

Lesson 8.

Lesson 9.

Lesson 10

Lesson 11

Contents

Big-thinking Chinese HDTV Maker Loocks to the US
MArKet =« <eeevevereereeeveeneenmmamennemmseieieeasaneanens (1)
(FEaH 7))

Japan Trade Gap Falls as Exports Drop ~ --+++-r- - (12)

(BAWNERY Z)

VW Has Lost Appetite for Mergers,

Chairman Says s+« reereesrnrmrrssenmmneeuenaeene (21)

(T ¥ E3#)

After 59 Years, Lincoln Is Set to

Outsell Cadillac =+« rrrrreererrmereereesecoraeronsaine (30)

(RET)

How Green Is Your Market :--e-cceeeseerumennmeasn (38)

(3 1R)

Knowledge Gap -+ ssrersseereesessensneesencaniennans (47)

(FREF)

A Nation of Shopkeepers? — rereeserssmsmrnnsminsn (59)

(MLEHZ)

Back in the Real World ---eccrererrremerenmraeeecceenn (68)

(MERZ)

OPEC to Increase Production +=-=-=+sseeseeeneseees (78)

(F KW

. Pepsi Gets Street Smart corereserrsserermmorsoreeneees (87)
(KL BEFTER)

. Deal of the Century -+ swsesersesesemesssnvesesees (98)

(FEAH)

Lesson 12. Battle over us China Vote Srertecesemmreesos e (115)



(FEAHZKRE)

Lesson 13. Wall Street Update - (124)
(REFTHRE)

Lesson 14. Stocks Plunge on Inflation Data  --v-oorereeeeenees (136)
(BRETHRE)

Lesson 15. First Principles: The Sensible Way
to Dismember Microsoft === --r«sserrerereasetoacanens (146)
(% [E B R AL 3R

Lesson 16. Phoning Ahead - (156)
(. EW)

Lesson 17. Endangered Trade (167)
(REHZKR)

Lesson 18. The Euro: Unappreciated «+++--sseseererresreeneceee (178)
(&8 :KTT)

Key to the exercises e sissssrrssssesenesemmneneceeeanns (190)

0 P S RTLRLRN @7 )



Lesson One

Big-Thinking Chinese HDTV Maker
Looks to the U.S.Market

By Sharon R. King
(International Herald Tribune, Apr., 1999)
ith ambitions that echo those of Japanese and South Korean
W'manufacturers in earlier decades, Konka Group Co. of Shen-
zhen, China, is seeking to make the leap from a wellknown brand at
home to a global consumer electronics maker by grabbing a share of
the U.S. market for television sets.

The American market is among the toughest in the world, but
Konka is betting that it can compete by being among the first and
the cheapest to offer the next generation of television sets: those
that will offer the digitally improved picture and sound of high-defi-
nition television.

“They’re trying to come up to the food chain in terms of tech-
nology, ”said Jack Fensterstock, president of China Capital Corp., a
venture-capital firm in Bethesda, Maryland, that invests in Chinese
companies but has not invested in Konka.

While it is too early to start talking about a“China Inc.,”Kon-
ka’s plans point to new ambitions among Chinese manufacturers. A
slowdown at home after two decades of explosive growth, combined
with fierce domestic competition, has forced Chinese companies to
consider how to pursue growth in foreign markets more aggressive-
ly—even if it means going head to head against the world’ s leaders

in technology and marketing.



Chinese manufacturers “really want to show that they’ ve come
a long way, "Mr. Fensterstock said. “It’s a national strategy to do
this in China.”

Wendy Wu, Konka’s head of sales and marketing in the Unit-
ed States, said; “We think we are strong enough to come to this
country. This is the right time. We don’ t see the right time in an-
other five years.”

She added that other Chinese companies were tracking Konka’s
progress in the United States. “Everybody’s watching us, "she said.

But breéking into the $8 billion U. S. television market will
not be easy. Some 98 percent of American households already own
at least one television set, and Konka must still enlist a major dis-
tributor to get its products into national chain stores if it is to com-
pete with bigger and better-known manufacturers.

“Most Americans take their televisions very seriously, ” said
Nick Donatiello, president and chief executive of Odyssey Group, a
market-research firm in San Francisco.

“This is not a frivolous thing. Brand names matter a lot, and
the top brands are very powerful. It’s not enough to have your tele-
visions sitting in Good Guys or Circuit City, " he said, referring to
two of the major U.S. store chains.

Still, Konka’s history fits a familiar pattern in consumer elec-
tronics. Like Matsushita Electric Industrial Co. of Japan, maker of
the Panasonic brand, and LG Group of South Korea, maker of
Goldstar, Konka began assembling electronics for foreign manufac-
turers drawn by cheap labor.

And as those Asian giants did, Konka is counting on taking a
great leap forward in consumer electronics through technology.

Konka contends that high-definition television, still in its infan-



cy, offers an opening for a newcomer. The sale of HDTV sets is but
a trickle—fewer than 20, 000 sets since their introduction in Au-
gust—and programming is limited. Yet as HDTV s bright, vivid
picture and crystal-clear sound seduce more consumers, and as
broadcasters step up their transition to digital programming, the po-
tential is vast in a nation of 250 million conventional sets.

“We see the HDTV revolution as a great opportunity,” Wei
Rongchen, Konka’s president, said in a phone interview {rom Hong
Kong.

“As a new brand bringing in a new technology, we can deliver
a message to the consumer that Konka is not just a common televi-
sion manufacturer.”

If Konka puts its sets on American shelves—no major regional
or national retailer has so far agreed to carry them—many consumer
electronics analysts expect its greatest selling point will be price.

Konka plans to introduce a $ 3,000 32-inch-screen HDTYV set
this autumn. At the moment, that is less than half the price of sets
with more familiar names, which are now selling for $7, 000 to

$8,000.

Notes
1.HDTV: high-definition television o 17 B R L AL
2.manufacturer AR, FIEHE, ] H
3.Konka Group RIEEA
4.brand fBF,fE
5. consumer electronics &K i B F 7%
6. share: 1) Hi 3 #
)ty



E.g., The value of my shares has risen by 8% .
K AmRELEKT 8%,
We've got some shares in British Telecom.
BNA—BEEFBGELAHRE,
Share prices showed little change today.
BEMKASREFEREL,
The FTSE 100 share index closed 25.4 points down.
FTSE 100 BSR4 25. 4 GRYBRIRWCER
7. digital ¥ FHJ
) BRETH
a digital clock B(F 8
a digital watch ¥(F3FE
a digital display ¥ F LT
) UBEF Rick AR EREEN
digital data FUFELHE
a digital recording ¥ FRE
a digital mobile phone HEBIHEIE
Sound and pictures can be stored digitally.
7RI A A DAL B O R
8.{food chain B¥I6E
9.technology H AR
10. president (2 F]) B, (HF) £F, B4
11. invest v. &%
investment n. ¥
12. venture-capital KUK 4%, BRERREAERBEFHLL
By RS PR T A
E.g., They’ Il need to raise $10 million in venture capital if

they’ re to get the business off the ground.

mE A 1R L SRS, B ELE 1000 J7 % TH AR T



13.

14.
15.
.distributor 4385 FR
17.
18.
19.
20.
21.
22.

16

23.
.programming 15 H# il 7E LA Bz f& 1%
.broadcasters BHALIEHA AR HBEME
.conventional sets {45 H AL

.phone interview B IE F 15

.retailer FEW

29.

24
25
26
27
28

30.

A,

China Inc.: HAMEEY H FTHEXRENMIAY H,
PoH A4 R Japan Inc. (H & H R FEAF)F Korea Ine.
(BEAMTIEAA), EH ML A China Inc. F&X
%E&a‘o

domestic competition HHNEF
marketing & 5

chain store SR &

chief executive = chief executive officer (CEQ) HEHUTE
market research T3 H#

Panasonic ( HA)M TH8S

LG Group (5HE)LG &7

assemble v. ZREL, A%

assembly n. ZERC, A%

labor %30

selling point 3£ 5,

E.g., They attached too little importance to design and missed
an important selling point in the export market.

IR ERE T, UETFSES THAwy E—MRERY
FE i,

International Herald Tribune (EFREIERIZH) 2 (A 2yt
RGBT R S F S 0 —F B R, BRRERR,



Language Points
1.lock to {EERIEHH, Wi7E
2.ambition n. L, B
3.decade n. T4
4.grab v. L
5.bet v. FIWg
6. Inc.: Incorporated HMHE, (E)BRFIT
FHEARERPTHESLE
Ltd.: Limited (ZE)HMITEMN
Co. : Company 2]
Corp. : Corporation %y}
PLC: Public Limited Company A3tHMR2H
Pte: Private FAAW)
7. point to  YLHH, BR
E.g., Statistics point to a recovery in consumer spending.
FPF BR RS B AE Tt
8.explosive adj. BRIETERY
9.aggressively adv. #HFIYEM
10.track v. BRE;FEYEM
11.enlist v. 45
12.{rivolous adj. ANEEH, NZHRB
13.giant n. B3k
14. count on fHHH, KHE
E.g., You can always count on Michael in a crisis.
TE & LA 2 4R B 2 AT AR $E38 52 2R
I’ m counting on the meeting finishing on time, or I'll miss my
train.
B E S PHER AR, T HERFEAS EXE,

Anne could always count on Pat to babysit for her.



15

17.

18

Anne BJEA[VATEE Pat B EEZ T

.contend v. J1H, Eik
16.

in its infancy TERBE KB w1 ; FiHy

E.g., The system 1s still in its infancy.
ZRE TR Y o

trickle n. ;O EHN

E.g., We usually only get a trickle of customers in the shop in

the mornings.

LA R B EEHIRD .

.seduce v. 3%, %5l
19.

introduce v. JFHAMEA, #EH

E.g., The smaller 10 pence coin was introduced in 1992.
i {505 /v 10 fE 9 5E MR 1992 FHE .
When we introduced this system, no one believed it would

work.

AV LATX i B, A ESH

Exercises

1.

Answer the following questions:

1)“Big-Thinking Chinese HDTV Maker Looks to U.S. market”
a. Find a word from this article that can help you figure out the

meaning of “ big-thinking”,

b. What does“HDTV”stand for?

2)“With ambitions that echo those of Japanese and South Korean
manufacturers in earlier decades, ...”
What is the part of speech of “echo”? What does it mean”’

3)“A slowdown at home after two decades of explosive growth,
combined with fierce domestic competition, has forced Chinese

7



companies to consider how to pursue growth in foreign markets

more aggressively—even if it means going head to head against

the world’s leaders in technology and marketing.”
a. What does“slowdown” mean? (Hints: slow + down)
b.What does“going head to head against” mean?
4)“Brand names matter a lot, and the top brands are very power-
ful.”
What’s the part of speech of “matter”? What does it mean?
5)“‘... It’s not enough to have your televisions sitting in Good
Guys or Circuit City, * he said, referring to two of the major
U.S. store chains.”
What are“Good Guys”and“Circuit City”?

6)“Konka contends that high-definition television, still in its i-

nfancy, offers an opening for a newcomer. ”

a. The word*“infancy” means“44E”. But if you say something
is“in its infancy”, what do you mean? (You can answer in
Chinese)

b. What does“newcomer” refer to?

7)“The sale of HDTV sets is but a trickle. . .”
The word“trickle”originally means“# " . What dose”a trick-
le” mean here?

8)“...and as broadcasters step up their transition to digital pro-
gramming, the potential is vast in & nation of 250 million con-
ventional sets.”

a. What does”broadcasters’mean? Dose it mean “EBERTT?

b.Which country does“a nation”refer to?

9)“If Konka puts its sets on American shelves. . .
What does"“sets”mean?
10)“At the moment, that is less than half the price of sets with

8



more tamiliar names, which are now selling for $ 7, 000 to
$8,000.”

What are“sets with more familiar names”?

11) As“echo” in the above question, there are a lot of verbs in
English that are converted from either nouns or adjectives.
Say whether the italicized verbs in the following sentences are
formed from nouns or adjectives, and tell their meanings:
a.By 1995 GM will have closed 22 plants and idled 74, 000

workers under a major retrenchment (74) plan.

b. Wang Yung-ching, chairman of Taiwan’s giant Formosa
Plastics Group (FPG), has a dream: he wants to pioneer
commercial production of electric cars.

¢.His mission was to assess the technology and see whether
batteries could power cars that people would buy.

- d. The already high inflation in the region was fueled by es-
calating military spending.

e.He patenis his invention and starts a company to sell the
new product.

f.MS disputes the claim, but the judge sides with the gov-
ernment.

g.Germany, not America, tops the OECD’ s knowledge-e-

conomy table.

2. Translate the following terms into English:

AR 10) 544 H

2) il 11)ESHIE
NKEART 12)EFHATE
HTHHBE 13) WA
S)RmEME RS 14) B E RS



