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Foreword

China Panorama is a series of Chinese textbooks prepared by a group of
TCFL experts invited by The Development Centre for Teaching Chinese
as a Foreign Language Under the Ministry of Education of P. R. China .

China Panorama is specially devised for the American learners of SCOLA
TV networks, equally effective for native speakers of English and those

who use English as a medium of instruction.

China Panorama consists of textbooks of various levels including Chinese
Phonetics, Approaching Chinese, Intermediate Chinese, Chinese for
Business and Chinese for Tourism. The first two books are meant for
beginners, the third is devised for intermediate learners and the last two

are prepared for advanced users. While connected with one another they

remain independent and systematic.

China Panorama is accomp%%icd by both audio and video tapes for

learners to choose from.
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Introduction

China Panorama—Intermediate Chinese is geared towards those students
who have completed the China Panorama — Approaching Chinese
course. This course is also suitable for those students who possess a vo-
cabulary of approximately 1000 words.

China Panorama— Intermediate Chinese consists of 100 lessons and is
divided into three volumes. Each lesson consists of four parts: a text, new
vocabulary, notes on grammar and usage, and practice exercises. For the
intermediate level student, all new words, notes and exercise directions are
accompanied with English translations.

The contents of each lesson focus on topics concerning the overseas ex-
perience in China, whether it be living in, working in or sightseeing within
China. Moreover, since all of the texts are composed of dialogue using
conversational Chinese from everyday situations, the intermediate level
student should find each lesson both practical and interesting.

Most of the new words, except some terms and idioms, are given with
their parts of speech.

The notes on grammar and usage are based upon the language used in
texts and provide a strong foundation when studied in conjunction with

China Panorama—Approaching Chinese. In order to help students better
understand and grasp complicated grammatical patterns, concrete exam-
ples of usage are used in the notes instead of complicated grammatical

explanations.

The practice exercises focus on comprehension and repetition. Students
should be able to master what they have learned through completing the
numerous exercises found in each lesson.

The course books are provided with cassettes and video tapes for those
who plan on teaching or studying this course outside classroom.

Editors
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il New Words

letter; character; written language
to cut; to carve

to turn

factory; plant

to explain; explanation; illustration

to be familiar with; to have an intimate

knowledge of

antique; curio

ink

inkslab; inkstone

lo concentrate; to gather; centralized
in a graceful ancient style
specialized; special

to buy

to sell

famous and precious

seal; stamp; signet

museum

& & Proper Nouns

wénzi
(3h) ke
()  gudiwan
(#4)  gongchdng
(%1.45) shudming
(JE)  shuxi
(%4)  guwdn
(%) mo
(%)  yan
(3h.J¢) jizhong
guse-guxiang
()  zhuGnmén
(1)  shougou
(z)  chishou
()  minggui
(%)  yinzhang
(%)  bowiugudn
' Rongbéozhai
Qianléng

name of a shop
name of an emperor in the Qing

Dynasty
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D ~i—wmE.
* R FoR AT ALY AR, A A E A R "HISiEgEM . FlE0.
AR indicates to feel or to be interested in. . . The related structure is Rifeeee BN . The

thing that one is interested in, if any, should be placed after the preposition XF . For example:

(1) ot 5 B fR R 2R,
(2) FE 2 R B
(3) g 3 34 P B AR AR,

-
€D worETE
REER o — B R N, A Bk, B

AHEAR, used to emphasize, indicates cannot but or should. For example:

(DFRELR, LKL,
(2) & KARANARE 422 RAL R F 4K
(3) 3] b B #RAT R AR & Ko

eﬁl_']ﬂim’@%ﬂﬁ%gé}gkg@ ......
B E T REEEE TR, fil:

The adjective £1"] means special or specially. For example:

(DRETHRET —HALS,
()t A BT, FTTRAEMA,
G)EAHREHENHFELX,

-
@D =) LREREE, BRI ENE
gl B FT IR AR MR . Bl

The adverb f#] is used in the sense of rather than and implies contradiction. For example:



(DS K& & L BELEFHZT,
QRAETH, AEBXHFT
- (B hERASRALMAED R ATHET,

O ozuias.
‘[l AR LSRR S 1, *hFEULBASHAE B R T X, BN

[8] % is used after some verbs as a complement in the sense of going back to where someone or

something was. For example:

(1D)&EA KRS, REE L,
Q) FRRERSH,
BEMAMKZNLETE—EPH,

ﬁ 3] Exercises

—. IEET ARG ERRA:
Connect the appropriate words from the two columns below to form phrases:

W . 2a
7l : + XAy
A : e
wwm o KA

—. RIBRXATRETIAFHERER:
Choose the right answer according to the text:

1. JRBISEH BB RIS IR

% b. T c. XALBF

a.



2. BIRXTIL:

2 —ELTRA b EERA o oik—k
a._.._:—ﬁ—ff- _ ' b. =5 3%% ' c. =HF

4. IKPARE R S IR R AT 47

o EE b. RFE o MEPE

= RERAXPNEXH TH@FHER: (v) (x)
Indicate whether the following statements are true or false according to the text:
L B$RAA AR %M, ()
2. KMAAE TAT —ZRLRFZ , ( )
3. RS FEETH RAFLALAAL, ( )

4. REFZFRABE AAA 209, ()

M, FEW T EARIEARAF:
Arrange the following words in their corvect order:

. F&FF 28 R LA X e
2. A e ) % —u3% #/E
3. &% i 27 I FAER

4 2 +5 R F& 11 R JE
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W X Text

(A9 B4 5 37 2 YR AI5K )
(3 8 AT THIHES)
(L : SR A AR 550 SR E fE AT T T RH 8 )

KA, ﬁéﬁﬁ?/ﬁ"%i X35 ZAF RE2TF?
“BEFHA RS L EX, AR RZRGBE, RAELH L
%?%?zﬁ!

XERERET"BGR ZAF LREFFTD?

BREFS B AEEB T ELY, TAIHRAEF TR

ARG LA, EEE LMk,

e Fo ) £ B, QAR F 5 6 RFDT?

R A AR R FRHE AR,
KREFFZTILEFLEIILE, mﬁﬂﬁﬁﬁ%Akﬁﬁ

A, —EREMGRA, AEEAEG,RMNELEEF

:ﬁ@%ﬁ%ﬁﬁﬁi#&ﬁ%m%&&ﬁﬁﬂﬁgﬁﬁ&.E

LFRILF—F $REFTT AR L

ﬁﬁ%ﬂﬁ*#%%ﬁHﬁhﬁﬁm%&%ﬁaﬁé%@%ﬁ?

B B i=F £,
RlA=E e, R BARIE, T HLHT,

4% ii New Words

1. 255 Ido zihdo shops with a long history
2. I&A () youjit long standing



3.7l (%) shangye commerce; trade
4. f5# (&) Xinyd credit and reputation
5. E&E chudng mingpdi  try to create a famous brand
6. 38R (R]) réngran still; yet .
7. mf (&) aomi mystery |
8. HLEMSE hudzhén-jiashi genuine goods at a fair price
9. B8 (gh) yingdé to win; to gain g
10. f51E () xinrén to believe in; to have faith in;. trust;
11. {RiE (3 .44 )bdozheng to guarantee; ensure; warranty |
% 42 Proper Nouns
1. AR Dashila pame of an old street |
2. B Shengxi name of a shop g
3. 2% Quanjudé name of a restaurant
4. FRFI Dongldishun name of a restaurant
5. [AM-3 Tongréntang  name of a drugstore
6. =EEA% YUnnan bdaiyao a kind of medicine of Yunnan province
it ® Notes

7. DAL

“ELEE? THREA—EE? " sk e IR, T 1B Bl
/E 4.8 % used in spoken Chinese is equivalent to /€ /,—[F1 35, meaning why, what’s all that

about or how is that. . .. For example:

(DE2EF? H+=L8T EEER,

—_—

Q)i ks —T AR ELEE?
G)EAAKBERAEL—EF,



€D =z zrem gk
‘AR AME S AR A, U BT, Fin:

=%, which is equivalent to [F}#F, means to create a famous brand. For example:

(DFAMHETRYZRERR,
(A EAA S0 SEAMT R

é FEAGH S TR, B ARSI
Bhia B X LM E B RERKFY N P, FIa R B, #ln.

The verb X here is used to name the best of one kind of thing. For example:

(DEAXGF REBEARA S,
(2) R FK MG R LB K KT
(3) A RANTILE I F 12,

@) nrniEEEBLANES A,
AR O AR . Blan:
The adverb {/3#R means still or yet. For example:

(DAdn kA 4 & L,
(Q)AFHFT G DR EHITRME,
(3)RFMH 5L FE "B REIIRS A,

g TRERET.
ZhiF iR REE BEBNEE. flm:

The verb B3 means to win or get. For example:

(1) EESP, 50 BT T LEAE.
(2) 4 IR 4 BSF T % 89 45



& 3] Exercises

— BB TSRS E R A A :
Connect the appropriate words from the two columns below to form phrases:

wAF - & 3
" ' - E3 A
FRAE ERES
A y - &M

— RBEXHBRETHaOFHERER:
Choose the right answer according to the text:

1. AMEREBFSERAE,REN:

a. &g b, HAM ¢! :ﬁﬂim
2. ARHMEFSHBILERL?

a LEHF b. Lt . WFILF
3. AEBAEASLVETS?

a. ._'-jﬁ_ifs‘: b. —& %% c. E+3%%

4. BREERZEXH A7

a. %?55 b. B8 c. ZhaH

= REEXHERITHGFOER:( v ) x )
In&bﬂkw&eﬁﬂtheﬁllmuingﬂaﬁmmbmmﬂfahemﬁngmmtat

LR B RA R LA A B LERGTE, « )



