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reword

very reason for the existence of commercial buildings and what are referred to
ymmercial spaces or environments is being called into question.

ng and buying as well as drinking and eating are basic activities of humankind
have been the main pastimes for people throughout the ages. Commercial

es and buildings were developed to provide necessary shelters for such

ities and have played a major role in architectural and urban culture. Market
es made up of impermanent tent structures, which can be seen even today in
\rab suk, gave birth to urban spaces such as arcades and gallerias and

tually evolved into atriums and enclosed malls such as those found in shopping
=rs in the United States, The overwhelming volume of goods generated by the
umer culture and free competition has been a source of vitality for commercial
lopment, particularly in this century, and in that sense, the enormous

ping centers of the United States can be said to be the ultimate in commercial
ronments.

many years, architects tended not to be involved in the design of commercial
lings and spaces because of the origin and secular nature of such facilities.
ever, the explosive growth of a consuiner society in this century altered the
tre of cities, and commercial facilities became places of architectural

ession within urban spaces and an acceptable field of activity for architects.
has a parallel in the artistic tendency in this century to see in the vulgar aspects
ban life the essential character of humankind. The city offered both diversity
disorder. Architectural trends such as Late Modernism and Postmodernism

- rife with eclectic, rhetorical expression, and despite the increase in confusion
ommercial aspects of architecture seemed to gain legitimacy at last. However,
at very moment, commercial architecture and spaces on the leading edge

n to losc their raison d' ctre.

not simply that spaces having to do with trade lost their anonymity and their
atial vitality as they became commercially viable. A profound and definite

phenomenon has begun to unfold, which first manifested itself in the most
advanced commercial spaces in the guise of dramatic changes in technology and a
discontinuity of the spatial context.

The term "informationalization” may eventually go the way of "electrification”
and disappear from common usage. Yet for now the radical changes in technology
known as "informationalization” are a factor in the transformation of commercial
facilities. The most familiar examples are mail-order transactions and commercial
uses of the Internet. The emergence of such commercial practices has shattered the
tradiional image of selling and buying and has eliminated the need of commerce
for space. The mail-order showrooms designed by SITE beginning in the 1970s
anticipated by their architectural expression this trend. They were [ine as long as
people still went there to look, but when such behavior ceased, the facilities
became unnecessary. Changes in human hehavior inevitably are leading to a
transformation of mankind's greatest artifact, the city.

Another factor at work is the increasing discontinuity of the context that makes
possible commercial spaces and environments. The large specialty stores and
discount stores that suddenly appew by the side of the road 1 the subuwibs, the
increase in the sale of books and consumer items by 24-hour, all-year convenience
stores, the rise of amusement facilities such as game centers, karaoke bars and
pachinko parlors, and the emergence of individualistic spaces belong to a context
entirely different from that which previously had rooted commerce in the city and
which was taken into account by raditional planning theory. Changes in the
behavior of urbanites no doubt play a part, but there are other factors as well.
People are having to keep pace with the rapid transformation of the economic
structure, and the times are demanding a reexamination of the culture of cities. In
addition, despite the talk of low rates of growth, new growth industrics have
emerged, and there is a demand for new forms of spatial expression. Yet, the

world of architectural and spatial design has so far totally neglected this problem.



vevertheless. in "Pachinko Parlor 1" Kazuyo Sejima goes beyond traditional
rchitectural ideas, and in "Spo Garden Prova Uno” Naoki lijima tries to develop
ew directions by focusing on the interior of a commercial environment. These
vorks point out by contrast the weakness in commercial architecture in general,
ven as the design of single commercial buildings undergoes a decline, new
cvelopments are taking place in the expression of groups of buildings and in the
end toward large spaces. At one time, the rationale behind enormous American-
tyle shopping malls, Japanese department stores and multipurpose commercial
acilities, was the so-called "cumulative effect”. However, facilities such as
Takahama Mosaic” and "Okage-Yokocho in Oharai-Machi”, though also
umulative in nature, are clearly different. The architecture takes an urban,
rouped form, not simply because such an arrangement affords greater
onvenience, but because the gathering together of people generates distinctive
festyles. In this one can clearly see a rejection of architecture as the design of
ngle, isolated buildings and a tendency toward the expression of group forms and
ward exterior spaces and the environment. Although not included in this volume,
—anal City Hakata" is an excellent example of this tendency.
imilar points might be made about the reemergence of large spaces. Commercial
vaces such as "Sapporo Beer Factory”, "Motomachi CRED" and "Queens
quare Yokohama"--the last is expected to open in 1997--are clearly different from
e first generation of atriums. where the emphasis was on novelty. The
chnology of interiorizing the outside has been fully mastered, and large spaces
e calling forth new behavioral patterns such as drifting human movement. The
m seems to be to develop new forms of spatial expression that are closer in
naracier 1o the ciry.

discussion such as this of the fuctors that arc lcading to the changing and
smantling of contemporary commercial facilities on the leading edge does

ggest that some rearrangement on an enormous scale is beginning to take place in

the monster called commerce. This reexamination is proceeding inexorably and is
likely to effect great changes in the architectural expression of commercial
facilities. Yet, on the other hand, there are those who believe that despite the
radical changes that have taken place—the bursting of the bubble economy and the
termination of ideological confrontation throughout the world--the foundations of
commerce are secure. The invigoration of Asia. particularly in the field of
commerce, seems only to have begun, and the world of amusement seems to be
gaining even greater vitality as it mixes activities such as playing and wagering
with more basic commercial activities such as selling and buying as well as
drinking and eating.

In the face of such unprecedented changes in commerce, architects and designers
obviously need to free themselves from the forms of expression of the past. They
must acquire a new vocabulary and develop new powers of expression. The
recently-completed works collected in this volume offer a clear glimpse of what is
being demanded.

Kazuya Ura
Nikken Space Design
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ARCUS is one of several Inter-Junction City projects. There 1s
only one organizational principle in this city: each building must
have a passageway runnimg through it that links it to adjacent
buildings. A 'street’ thus passes through ARCUS on the first floor
A small plaza is in the basement, and large terraces are on the
second and thard floors. The through street extends o these levels.
Distinctive stores and offices face the terraces and the plaza.
Diverse scenes and functions are arranged along the promenades
and the plaza. These fragmentary scenes and functions are
architecturally integrated by the enormous glass roof that is
positioned over the crisscrossing bridges, terraces and plaza.
[Riken Yamamoto]
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Location:  Yokohama-city, Kanagawu

Main uwse;  Shop, Office, Showroom
Architect;  Riken Yamamoto & Field Shop
Structural design:  Kozo Keikaku Plus One
M&E design: DAN

General contractor/M&E contractor

Sotetsu Construction Co. Lid. (M&E contractor/subeontractor
Electrical works: Kurihara Kogyo Co Lid

Air conditoming/Plumbing installationhy giene;
Sanki Engineering Co..Ltd.)

Completion date:  January 1993

Total site area; 1,200, 10m

Building area; 917,100

Total floor area:  2,978.60m

Total floor area of shops: 1,753 60m

{ Ist basement floor - 2nd floor )

MNumber of shops: 9
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