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multidisciplinary
adj. of many branches

of knowledge

take. . . for

granted

regard it as true or as
certain to happen
insight

n. power of seeing with

the mind

The travel industry is a service or hospitality industry to pro-
mote people-to-people understanding and earn hard currency.
The future economic, social and environmental prosperity of the
nation depends on creative management of services and excellent
staff who work in the field. Services touch the life of every person
every day. Therefore, those people who work in the field must
recognize the multidisciplinary nature of services. How to en-
hance the sense of responsibility, how to study the new problems
with the new theories, how to handle the things with correct
principles, how to keep the healthy mind at any time, that’ s to
say, they should be qualified with psychological quality of balance
and stability; strong ability of social negotiation and communica-
tion; and reliable, modest, concentrated, sympathetic personality
as well as good appearance.

Travel industry is a section of international service trades,
one mustn’t take anything in the real world of travel industry for
granted, that would ruin the industry. So, the people who work
in the travel industry must be able to have the international insight
to learn and experience the things both in their own country and
overseas countries, thus they can offer good services to the tourists
who come from all over the world and always do their work effi-
ciently.



_ QUALITIES OF STAFF
_ IN THE TRAVEL INDUSTRY

In 1994 last century a call of “service of high quality, staff of
high quality and tourism of high quality” raised by WTO shows -
that the tourism of high-speed and sustained development requires
the high quality of staff in the travel industry.

As a very important part in our national economy, tourism in
our country started rather late. But it has developed quite fast
since 1980°. The staff in this industry increased sharply. In order
to flourish the tourism in our country, the quaiities of staff in the
travel industry must be improved. Only doing so can we better
the quality of tourist service and the tourists enjoy themselves
from all the travel activities.

According to the condition of our country and the complicat-
ed international situation, the staff in the travel industry of our
country should have the following qualities in common:

1. Quite high political consciousness and good tourist professional
morality (ethics);

2. Relatively good cultural accomplishment;

3. Mastering necessary service knowledge and service skills;

4. Rather strong abilities of recognition and communication with
the others;

5. Good psychological quality and powerful physique.
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STAFF IN THE TRAVEL INDUSTRY SHOULD HAVE
QUITE HIGH POLITICAL CONSCIOUSNESS AND GOOD

TOURIST PROFESSIONAL MORALITY

China is an ancient civilized country. Chinese nation is an excel-
lent nation with glorious tradition. What the people in the travel
industry are going in for is the socialist tourism cause, which is
characterized as a cause with socialist specialty, so it has a higher
requirement for the staff who work in the travel industry both in
political consciousness and professional morality. The staff in the
travel industry can meet the requirement from the following. 4
aspects.

Serve the tourists heart and soul

It is the core of the socialist tourism professional morality to serve
the tourists heart and soul, and it’s also one of the essential prin-
ciples of socialist tourism professional morality, the staff in the
travel industry must carry out the principle form A to Z.

The object of tourism service is tourists and tourists come
from different places, different strata, different occupation, and
they have different ways of living and different characteristics.
Therefore, the service work won’t be good if without the idea of
“serving the tourists heart and soul”.

Serving the foreign tourists heart and soul will make them
feel the Chinese people’ s ‘hospitality and friendship; serving the
overseas Chinese, Hong Kong and Macau residents and Taiwan
compatriots heart and soul will make them feel the warmth from
their motherland; serving the national tourists heart and soul will
make them feel cordiality and equality.

Tourists will get more enjoyment from their travel activities,
if the staff in the travel industry offer good service to them and the
staff themselves will make good impressions on tourists, then a
good tourism image of an area, even a country will be set up in this
way.

Resist the harmful effects from different parts of the
world conscientiously

The policy of reform and opening to the world in our country has
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resulted in great achievement since 1978. We still should recog-
nize that during the opening to the world and the fast development
of the travel industry. Some unhealthy thoughts and culture,
harmful ideas and ways of living also came along with the good
situation. As a “window’ trade, the travel industry is affected
more directly. If our staff are not aware of it enough, or their
will is not strong enough, they will be surely affected and even
commit some errors, worst of all, it would bring about disasters
to the Chinese travel industry.

Only all the staff in the travel industry resists the harmful ef-
fects conscientiously, can they develop healthily.

Observe discipline and abide by the law conscientiously

Everybody knows the Chinese saying: “A country has it’s laws
and a family has it’s rules.  to work on our socialist travel indus-
try it is necessary to build and perfect the tourist laws and regula-
tions, also it’s necessary to train the people who work in this in-
dustry to know and carry out those laws and regulations.

Foster good tourist professional morality

Tourist professional morality in our country means the codes of
conduct and standards which must be followed by the staff in the
travel industry under the socialist rules.

This tourist professional morality is a very important factor to
judge the staff’s political quality. Also to foster the good tourist
professional morality is an important part in building enterprise
inner culture it is good for us to avoid and rectify the mistakes in
this industry.

According to objective reality in our country, the moral stan-
dards must be followed by the staff in the travel industry are as
below:

1. Be warm-hearted and friendly, the guests foremost;

2. Be sincere and fair, reputations first;

3. Be sophisticated and courteous, service best;

4. Neither be self-abased nor feel superior, be fair to everyone;

5. Be cooperative and take the interests of the whole into account;

6. Observe discipline and abide by the law, and be honest in
performing the official duties;

7. Endeavor to gain professional work; improve techniques and
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PRACTICAL

communicaTion s STAFF IN THE TRAVEL INDUSTRY SHOULD HAVE A
RELATIVELY GOOD CULTURAL ACCOMPLISHMENT

The objects of the tourist service are human beings who received
education in different degrees. This calls for the people who offer
services have received related education, which can meet the gen-
eral need of the visitors.

Since 1980’ s, most tourists’ activities are no longer only
traveling from place to place enjoying the beauties of nature, they
are eager to know some knowledge about the places they are visit-
ing. They expect to know the cultural connotations of the tourist
destination, hope to see more humane landscapes and folk cus-
toms of the other areas or the other countries so as to gain more
information and widen their field of vision. This requires the staff
in the travel industry attach great importance to their own cultural
accom plishment

Relatively good linguistic training

Our country is a multi-national, multilingual country, but a rela-
tively backward country in foreign language education. Language
is a means of communication between human beings, also is one
important means of tourist service, therefore, it’s necessary to
improve the staff’s language skills, that would do good to tourism
development and sharpen multiple-qualities of the Chinese nation.

For the staff in the travel industry of our country, they must
first speak standard Chinese well: right in pronunciation, good in
intonation, rich in vocabulary, and precise in expression, then
learn to speak one or more foreign languages, try to have a better
command of the languages.

Broad cultural knowledge

Staff in the travel industry should have a wide range of knowledge,
this is required by the characteristics of the tourism and the travelers.

On one hand, tourism involves both the knowledge of the
general fields, such as politics, history, geography, economy,
culture and the high-tech and science, aesthetics, psychology, re-
ligion, environmental protection and so forth. On the other hand,



