


S SRR P

R e e pes——— N R U —

ZHAN SHI KONG JTIAN SHE JI

B % T

.1 -

N\



T g 6 ¥
kit HRE

A5 SCfi R H A4 MEISET PUBLICATIONS {HARFEAZAL T E A HR
AR ENE . B, BT A AR A FEIEN S A I R
JF454 SHOWROOMS EXHIBITION DISPLAY 1
3 MEISEI PUBLICATIONS
K% T A MITSUO TADA
EERATRARIL S
&l 06— 2000 — 81 4

BB #Ehii gk B (CIP) #i4z

ReRzginl it 1/ 0 A ok g0 xPHERiE.
W L TEARLRRE,2000.12
ISBN 7-5314-2594-7

[ B ILOHA- oxi- ILWEAE - HE7ET
IV. J525.1

R E AR A B 547 CIP #4248 +(2000) 55 77430 £

B A RREENGIH

53 # xPH:E

M e L TEAMRGE
Heooooab EFHWRCEX RERALET 29 2 BRERgRED: 110001
K AT LTEBERE

BV Rl R BRI PR A S
F A 965 x 1270mm  #%16 IF
Bl gk: 135

FR ke 20004 12 HE—IR

Bl ke 2000 4 12 A% —KENRI
El % 2000 #t

E O 180T




RTszigit
KRR R
IRRRETRE

AR TRS

R=Eigit

6 SHOWROOM & EXHIBITION DISPLAY




CONTENT

EXHIBITION
Large Scale
Small Scale

Private

SHOWROOM

Windowed

Indoor

EXPOSITIONS

I

SHOWROOM & EXHIBITION DISPLAY ¥




ZHAN SHI KONG JIAN SHE JI
I 1 7 T % i

« ] o

I\

T S N



=
i}

LOBABRENRE. TART. BREEFEHCEE
FREMSHANEL, BERHEE, ANBLSE. £&F
XML RN T ERERVM TR TR E3HH,

HRIEEX A TSR 2 £ T AT BRHE AR
BRERRALAERSL, AQZHEL: RETEAME: 3
T (RRRPA LN HES MRS, SRBERMS 2B
ARIBRR. IS, AMIAAMENERTABESHE, MK
EEREHARRNRS: MERNESSNESLETE
T AMNMEMARRESE, BENARERERS,

H#RMNITERHS, TRAXNSHEHE, Bk, (£4
A, RIVBEELFR A EHEA LT RAYHN.

RRETMS, WONLRE—UHAKERIRDL
REBRAMOER, B, EEURELIER SR
ERBIRGT AT REBTER, BATHIX LS % 18
FRI—FRRZ A EERE", TEEE RN RS
EIRABFIA, CEERA Y S KARIEEAR B — M T8
REOENE,

"SERG" B ANEEREE B (), R (S
B) MA# (b)), ZEAERGEER AL ERT

2 SHOWROOM & EXHIBITION DISPLAY

SUEUGHHMBRE LAEE, HES—(USUEESS
R—NEBRT R R IRE -4l

AXTMERHR, Sl RERNRREXEE
Hy, “FEFE" ERAX—HOMREHN., FF— oy
EEEKE MBI ERMBCHEREM, “SEE
B’ ERMRB—ITERNIR, Eh “ZEFESE" HER
Z—, ERHERER R HBEE EROR BT AN TH
BENTUREE,

HFEX—RAMENERAR, RINBEETHEER
HEE, WHENMERT AR ZEANSHFA, Bit,
BITHRANBERESAHEE,

ERNMEERTHAE, EFEINTLIESY
B . AMAE . AR BR. RIHIIEETEE M
RYMIA: 2. At aARAEERNENNER SN
EFOAT, 3. ARMHRRREERIFEN B4R, R
ANA, EPHOEEX, BWEES, $5~RRRH
TARTESRIL. Mo, MFRUME, TS EHE
AESRA LR TEMRTR, HE—I0T B RByR
R RIS R, AT, EA—g A& & R




REEFFERI UK EERENEE.

MEFERELRG, REERTEMELNERLE
LHBRENNS. ENXFEARRRORERTRIEE
REFRE. NG, RECERAMHZHEREXHFA, U
AR - A FREH L. A%, XHRA
HFBMMEHANETESHATHLRATERK.

—REkiR, MRS RX LMt M T —f7
. B, ESNXXEHRTES, SRR
BE¥mTIt.

EMEATEATRER, BEHRIRN—MAX. HI
DE. FINARMAUBREATS. KW, LWEKE
WA SULHBEBIA, HENREHRESOHENT
], X—BTLASERTIENNGHRITAER &
P,

EXERTH A TR MM AN SRS, —EE£E
BRI, QNS RENES, RITHRRN
BB R EMIRHERIE— R FHIRLRT), TERITH
R. RAYRNEDEEAELARALEHRN A E, =&
R—AF, MEMME, RA—ETEMER, FTEEEX

ZRMER. ETXERE, "SEEE" FRQIHERF
BetEsm. KR, MREAAKKR, THRZEH
Gt RAREARR T — MR EIKE, S FAMNERAAR
REBEEIEANHENER.

(REZEEH ) —BRETRAEVREE. TART
MERSRITES, XEFX "SEEE" FEMRITHE
RAMSFEMEIRIR, B, S FEETFHHNRESE "=
BIRE" I ENA LIS, EBBSHARINFHR
RAIRR,

Hig it

B EX

SHOWROOM & EXHIBITION DISPLAY 3




et e e o S A i+ =
*

FORWARD

Today's assorted events, such as exhibitions, private
presentations and showings, and expositions have begun to
diversify substantially. The changes in social attitudes,
lifestyles and business practices as well as the move to an
information-oriented society in general has had a great
influence in creating the current "event boom".

The world is beginning to recognize the change in the foliowing
areas: high-tech being transferred into information industries;
an aging population; a growing wealth of knowledge; the
advancement of women's place in society, particularly in the
work-place; and the global aim at pluralization. Additionatly,
there is a shift away from gaining satisfaction from purchased
material things and convenience to self-realization from
intangibie items; unified systems are changing to disseminated
ones; quality products—made cheaply to value added ones:
rationality to emotional or attached intelligence.

In our information-oriented society, diverse means of
communication are available and, thus, as a people, we have
come to expect an increasingly high level of communication
technology to be continually developed.

When media is concerned, present day single-faceted mass-
media has become dissatisfying. Due to this factor, innovative
multifaceted forms of "communication media" are currently
under development. One example of this is found in the new
muiti-media called "Space Media". With its emphasis on

practical use of space, "Space Media" is becoming recognized

4 SHOWROOM & EXHIBITION DISPLAY

as a viable alternative to the single-faceted mass media of
today.

“Space Media" is structured to give the participant a bodily and
sensual experience by incorporating "Hardware" (space),
"Software" (information), and "Humanware" (cultural) entities.
The three {actors are designed to cause active complicity by
everyone attending an event.

In this information age, where business, product image and
corporate image is crucial, "Space Media" has come to be
regarded as a value-added vehicle to communicate that image.
It is considered an invaluable tool in establishing strong
footholds and cementing relationships within in any given
industry. Thus, due to their capability of satisfying the
immediate needs of consumers and marketeers alike, events
as forms of "Space Media" are in great demand throughout
industry.

The new value added to this type of media, has brought about
the necessity of further study and consideration concerning the
power of its presentation, and the overall use of space
involved—particularly when pianning and coordinating general
event participation.

The need for powerful presentations at these shows brings
several important questions into play. 1. How can the process
of planning, organizing, presentation, design and management
of such events be efficiently actualized? 2. In what way will the

result of our efforts be assessed by those attending? 3. What




kind of strategy is needed to accomplish our intended desires?
In my opinion, the fundamental scale of events will enlarge and
globalize and in this process will become multipolar with local
and private presentations and showings. Moreover, events will
be subdivided for industry into presentations that are little more
than festivals to forceful trade shows and anything in-between.
It will, however, be essential that each media be capable of
communicating intended information to targeted audiences.
Showrooms are traditionally places where product and industry
information is conveyed to the consumer. This traditional
image of a general information center is changing to where a
significant use of time and space is incorporated to impart
information in an enjoyable and enterlaining way. Likewise, this
progressive style of marketing is destined to become one of our
key modes of market communication.

Expositions have been one source of contribution to culture and
society in general. In the same way, industrial image has also
begun to benefit, by participation in these events.

Participation by enterprises who do not possess tangible goods
in all event-type activities is increasing. Thus, causing human
interaction-intense convention needs to grow as well,

As | have mentioned before, events serve as one source of
communication. Until now, event style has been exhibitor-
intensive. Nevertheless, future event style will change to a
more consumer-oriented time and space. This change will

surely come into conflict with current design and expressionary

standards.
The targeted audience, facility capacity, participant
segmentation, must be taken into account when considering
potential use and basic design of any media space. Eventually,
intricate beauty in design and presentation will not be enough
to guarantee a successful event. Advanced methodology in
AVCC, presentation, and event management must become
ingrained entities in an integrated system to achieve real
communication. For these reasons the new segment of design
— "Space Media" — has been constituted. |f, in fact,
advanced levels of communication space are truly achieved in
the near future, they will surely contribute greatly to raising the
world's standard of living.
EXHIBITION AND SHOWROOM DISPLAY covers recent
events such as exhibitions, private presentations and showings
and expositions. The examples of "Space Media" that you will
find in this publication were chosen for their unique and
futuristic prospective in design. Thus, this volume is valuable to
industry professionals striving to improve and advance “Space

Media” as an new source of inspiration.

Dentsu inc. Sales Promotion Division

Nobuc Momose
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CL:client

DS:design

EDS:execution design
ADS:architecture design
IDS:interior design

TS:fotal supervising
P:produce

Dl.direction

PS:planning supervisor
PL:planning

AD:art direction
C:construction
AC:architectual construction
IC:interior construction
ATC:art construction
EC:equipment construction
RSP:refrection software produce
RSD:refrection system design
RS:refrection systerr
MS:multi slide
PH:photographer

FA:floor area

TA:total floor area
BA:building area
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