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Eigis® An Director
41 Designer

' 1 Photographer
=R Hustrator
= Copywriter
BU{ERE) Agency

x5 Client

AN Film Director
EN Supervisor
-y Producer
EF®BYE Production

R Computer Graphic

{EGRREFHBTIR Statistics on Requests for Works

it &RTW | BHFEHM | BIRLER
Categories Entries Selected | Percentage
W =5 l{'E Advertisement Design 986 474 48 %
B #EIST Commercial Design 1351 500 37%
F2 825+ Corporate Identity 2434 876 36 %
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=] &t Total 5649 2210 40 %

* CFYEGREBTE R W48t -

* Calculations on television advertisements for each movie
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Publisher & At Director, Designer Publisher, Inc
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Seek the new, seek changes, and seek the very root

~The homework Taiwan's designers should work on the brink of a new century

The end of the 20th century is nigh upon us, and peo-
ple all over the world from all walks of life are sorting out
the major events that happened during this century, so as to
be able to look back at history, and forward into the future.
Now that we are facing the onset of the"21st century" with
AD 2001, how will mankind actually go on? And how will
my friends engaged in creative design go and meet this new
challenge? Especially for those of us living in Taiwan, how
should we go about preparing for this? Here I would like to
raise a few views of my own for the friends in my fellow pro-
fession to mull over. -

Over the last 10 years, the modernization and interna-
tionalization of Taiwanese design has made clear progress. Be
it in the sphere of 3-dimensional space, plane printing or
something else, an outstanding piece appears which leaves
people gasping with appreciation, and inspires a progressive
mood amongst many in the same industry. But if all there
were an attitude of appreciation without any knowledge of
how to up the whole standards, then the appearance of such
a work of art would be nothing more than a flash in the pan.
So if my Taiwanese designer friends intend to take part on
the international stage, then there are five important pieces
of homework that they must work hard on.

1.Improvement in forcign language ability — The ability of
Taiwanese to express themselves in English is somewhat in-
ferior to people from Hong Kong or Singapore. Therefore
they have to first have a proficiency in a foreign language if
they wish to develop in synch with the international design

world. If they don't, they'll always be one step behind in
terms of receiving and reading about the very latest ad-
vanced material, and they'll have difficulty propagating their
own views. This would be a loss for both sides.

2_Proficiency with computer technology — The craftsmanship of
the new generation of designers has almost been replaced by
computer applications. So if designers want to keep on oper-
ating in the design field, they have no choice but to be famil-
iar with the application and understanding of computer
technology. That said, it's important they don't neglect their
basic ability in traditional techniques, so only by coupling
these two aspects together can they benefit.

5.Focus on a particular specialty — The design world has so
many avenues, so it's not easy to be proficient in every sin-
gle one of them. So the first thing to consider is what partic-
ular specialist skill you the designer possess that can't be re-
placed by anyone else. For example there's color application,
character molding, symbol design, lay-out planning, illustra-
tive style, and packaging composition....only in this way will
the designer receive his trade's affirmation.

4.Cultivating human arts — As well as being able to design
pieces that completely match requirements, being an out-
standing designer also requires cultivating certain human as-
pects such as cultural knowledge, philosophical trends, and
artistic appreciation. Only in this way will the pieces of work
designed not be beautified at best, or slant toward superficial
vitality.

5.Perception of selling in the market — Even if you're an able



