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Preface (1)

(to the textbooks for the sell-taught
students majoring in tourism management )

Towrism has wow become an econvmic industry overflowing
with vigour and being on the momentum of the quickest develop-
ment. For the people in some sconvmically developed countries ,
taking a tour fas become o basic part in their life. Since the Re-
form in China, tourism has been developing fast. With the sys-
temn of the socialist market economy betng gradually established ,
with our national econuamy being steadily developed , and with our
integrated national power being further strenpthened | tourism in
China will enjoy a guicker development in all its aspects. Fxperts
Srom different tourist organizations of the world predict that Chi-
ne will have becorne Number One tourist country in the world fy
the end of this century,

Though tourisin in Yunnan started rather late, it has devel -
aped very fast and has already made praise worthy achicvementy .
By acting according to the actual circumstances in Yumnan , we
hawe beent stremgthening the external marketing of Yunnan's
touristn , and have been devoting ourselves to the development of
tourist productivity in Yunnun . With more than ten-year's contin-
ued efforts in perfecting towrism, we have made unprecedented
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uchievements both at home and abroad . Especially since 1990,
tourise in Yunnan has enjoved a breakthrough in its developmeni .
Fualuated either by the number of tourists or by the earnings in
hard currency, Yunnan has now been ranked as a key towrist
provine: n China .

Yunaan , a beautiful and mysterious province with magnifi
cent mountains, a mild climate and countless everbloomers . has
been prased as the “ Plant Kingdom ", the " Animal Kingdom "
and the * Song-and Dance Kingdom ™. With its unique natural
scenery. cultural sights and ethnic cultures, Yunnan is well
kuown for its rich toweist resources and of fers many artractions to
tourists from all aver the world . The Provincial Party Committee
und the Provincial Government of Yunnan have recently agreed
to develop tourism as w key industry in Yunnan . With this golden
oppartunity in hand and with its topographical advantages amd its
peaple’s support . towrism in Yunnan will surely have broader
prospects. Therefore, we must grasp every new opportunity and
make new progress in its quickened development . To achieve this,
there is much work for ws to do in a down-fo-earth way. For ex-
ample, we should strengthen our sense of developing towrism and
help all the people have a better wnderstanding of tourism We
should also regularize and standardize tourism  management ,
stremgthen our sense of scientific management , decpen our com-
prehension of the tourist market and strenghten our sense of compe-
vition. Dut the most important of all is the training of qualified
persannel . [n order to satisfy the need of a fast and steady devel
apment of towrism in Yunnan, we must futher improve our per-
sonnel traiming work . Tourism is a highly-combinded industry of
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evunomy and culture , and its specialized personnel is the backhone
and soul on which every tourist industry depends . During the
transition from a traditional made 1o o modern one within the
tourist industry in Yunnan , the training of many qualified peaple
with some vducational background must be en forced .

Early this year, Yunnan sel{ studv FEramination (uding
Committee issued a document , officially agreeing to kold higher -
ducation examinations for the self-taught sutdents mjoring in
tourism managemen: | junior college education Programme ),
which has filled in the gap in the higher education eramination
Programme for the self taught in Yunnan. Among other things
thiv will surely help the training of qualified personnel in i
Sield and offer a new approach to swovess for thase who want to en-
gape themselves in tourism . [ cherish the hope that the people in the
tourist cirule and others who want tw devote themselves to tourism
will diligently study its basic theory and acquire as much profes
siomal knowledge as possible through vas ious channels. In this Ty
I think they will be able 1o raise their theavetical level and tm prove
their professional skills, and provide better service Sor touwrism in
Yunnan .

The Textbooks for the Higher Education Examination for the
Self-taught Students in Yunnan , co-compiled by the departrents
concerned from Yunnan Tourism Bureaw, the Chinese Department
af Yunnan Institute for Nationalities and the Tourism Department
of Kunming College, can meet the needs of the sel f-taught stu-
dents majoring in tourism management . 1 believe the publication
of this series of texthooks will blay a positive role in helping im-
Prove the training of qualified personnel in tourism and in helping
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raise the educational level for the self-taught students majoring in
touristn management in Yunnarn .
Li Lusan
Dircetar of ¥unnar Tourism Buses

May 152, 1945
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Preface (1)
(to the textbooks for the self-taught
students majoring in tourism management)

Tourism with its irresistible charm plays a decisive role in
modern economic industries and has much to do with the national
income of a country and the local income of a vegion . It can enrich
the state and benefit the peapoe . It can help create o good image of
a country and reveal the cultural treasures of a nation . It can also
help improve the economic and cultural exchanges between differ-
ent countries . It is unimaginable that a country without fourism
can face up to the world with confidence. People may ask the fol-
lowing questions ; Are tourists unwilling to pay a wisit there? Or
is it unable to attract tourists”

Tourisrn with its special charm also plays an important part
in modern cultural undertabings. It obtain: its economic walue
through the expioitation of its cultural value , or vice versa. In
this two-way exchange , the national culture will have been inher-
ited and reconstructed , and a socialist civilization with a high
cultural and ideological level will hawe been built . It is also un-
imaginable that a tour without a cultural objective can maintain its
reproduction in tourism . Today most tourists have a cuftural ob-.
Jective and this means that the pattern of consumption in tourism
has a clear cultural arientation . Therefore, courism and tourists ,
having formed u combined concept , are inseparably interconnected

G




and can benefit sach othor. If there were no tourism, what
would tourists choose Or i there were ao towrists, on what
would tourism depend T If you are @ manager of tourism or an ed-
weator in the field of toruist studies , the first thing which occurs
to o mnust be tourists . As a result , tourists from different places
with different choices, interests, qualities and levels will exert
their influences not only on the management mode and structure of
tourism but il on the economic and social bemefits of tourism .
Judging from this point of view, in tourist studies tourist are the
principal part on which towrism relies . I want to emphasize this
puint and expect that , there will be more studies of tourists,

The modern means of travelling are quite different from those
in the past but the objectives and interests of the travellers in dif-
Sferent ages are guite similur . Two simplest phrases which | cun
find, “to acquire knowledge” and “to seek beauty”, may well
reveal their common points. " To acquire knowledge” means “to
comstamnily enrich the mind with knowledge”, and “to seek beauty”
means “to acquire a broader mental outlook”. " To read ten thou-
sand boaks and to travel ten thousand miles” , as the ancients said ,
means “to acquire hnowledge”, and “to chant and recite with
appreciation and relish © means "o seek beauty”.

There exists a sense of returning o nature and to ego in trav-
elling. To have a rest in the quiet pine and cypress trees, to fish
in the streams and gullies, and to be far away from the noisy cities
and from your hard work can help you retain a psychological bai-
ance. This is especially true of the people living in the developed
COuRETIes

There also exists a nostagic feeling . People living in this in-
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dustrialized age want to know more abuul their ancestors and their
past civilizatior . Man has obtained much from industrialization
but at the same time he has also lost much . This feeling has mu-k
to di with the sel f-esteem and pride of human beings because we al -
ways take a pride in avnd have a great estecm for our glorious past
Culturally speaking, this has much to do with a cowparative
wiewpoint which leads to a strong desive for an understanding of
different cultures . Judging by the viewpoint of the science of cul-
ture, people often get to ko themselves through an understand-
ing of others; otherwise, they often fuil to  understund
themselves. In other words, “to know others™ implies *to know
aneself better *, and wvice wersa. Decause tourists with different
tevels and cultural backgrounds are of all ages and both sexes uwrd
[from different places, their choices and interests vary from person
to person , and mme standard cannot satisfy their needs. Readers
will happily find one chapter titled * Tourists” in one of these
boaks which deals with this point .

I hope this series of books will be a greai success and | also ex-
pect the publication of this series of books will give great impetus to

the improvement of tourism in Yunnar .

Prafessor Huang Huikun

Vice President of Yunnan
Institute for Nationalities
May 281h, 195
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