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Article One

" Fishing for Freshman

BACKGROUND

(— Preyiew for the Text

American Universities have a glut of campuses but fewer students than ever. They,

therefare, fish for freshman from Asia, especially from Singapore and Malaysia.

-| ‘Culture

freshman : a student in his or her first year at university or college. After
w year, the student becomes a sophomore, then a junior,
and finally a senior —fERFE

rogom and board : the charge for living expenses at a: college or univetsity. T‘h,_e

costs of housing { “room”) and food { “board”) are included =3

18
sponsorship '~ : requitement of the government.before a foreign student is al-
lowed to enter the U.S. to study %8I, H¢Bb R
private college - . ; a college that is not financially supported by a state’s educational
g system AL
pop culture . : the ideas, customs, angd.art that .are produced or shared by ordi-
nary people @48 34k - » _ ‘
CNN : an. American organization which broadcasts news on television; an
abbreviation for “Cable News Network ” 32 [ 2% 575 & ¥ M
buck : a U.S. dollar; used in infqrmal American English 257
Down Under s referring'td Australia or New Zealand, used in informal British

English MAREMFE=,

.

(W] - Vocabulary.

glut [glat] o ", too great a quantity 2%, ¥
a glut of ~——es-2 large quantity of something that is mofé than you need or want
K&, ek o o R SO S o

O )

!



browse [brauz) . look through a book ot magazine in a casual way, reading little

bits of it that you find interesting NJ%:E'F‘J

bud [bad] . begin to develop FFHE R B SR A T
discretion [dis' krefen] : caution E{H o
fish for : try and get something from another person in an indirect way (H

FEYHFE) HR .
go up : begin studymg at corlege or university, or return there at the

beginning of an academic year orterm, used in British English E

K%¥, CEHFFHN BEKAF

e BRI I

gusher ['gAja:l : a quantity of liquid, gas or somethmg that suddenly flowg dut ﬂj*;
Y

hawk [hotk] : try to sell something by taking it around to various people who
might be interested in buymg it; often use'd‘ Wal
%@: <ot Loy o R

infiltration . the.apt or process of gradually entering some:place in’ order: tor in-

[infil'treifon ] fluence its decisions, etc. B

pan- . added to the beginning of adjectives and nouns 1n order to ggrm

e

other adjectives and nouns that describe s0meth1ng as connected
© with allplaces or people of a partieular kind 2, 2 ’ v

payoff ['peio:f] a result of a particular action, usually a good or desirable one &

%7 %%v ' : e RSN ol N
' )p—gyﬁ; ‘ . be successful, used when-it 'was quite likely that it wduld¥ail B
SR s e 1@5&;3}’ e e DN

pitech [pitf]
rounded’ T'raundid]

o

advertising or recommendation by Salesman, etc. I &5iE

‘complete’ CEESELY" BE 11 T HY k%ﬁﬁé‘]

shrink [frigk] Y, becottie smatler B/

tab [t=b ] e 47, money that'f§'ticeded for something; a bill #E, VA

tangle ['tengl] : a mass of things such‘as string, ‘Wwire or hair that are twisted; a
SR state'of Wisorder and edntusion HLMMRY— 3 AR

trawl [troil] . search among a lu}g:e nu‘a’ﬁb’er of simifar things in order to find the

o ST pest or'most sﬁita’blé ‘ore PEE, @B SR

BIRE B A VLR S P IS S AR TRRT ] SAER R LTS

-

s

Flshmg for Freshman
BRI R R AN P IRV S P

Education: U.S. colleges go trawh%g in Asza Sooand
A lavish iconference room in Singapote’s Mandarin I-kovtsluwaszdiﬂed faﬁml
dozens of tables. U.S. salespeople were hawkmg thelr ‘wares with stud1ed d;scre-
tion. ‘’A tangle of young Smgaporaqns ymany of them b_xig_cll_ug,engmeers or com—
puter scientists, b‘g_g,wsed through the brachuress politely noddmg to the pitches.
o4
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The ggln y for sale was one of America’s most successful products :college

Asian students with fat wallets ;and good:study

educatlon he 1dea1 buyers
habits-

It’s a textbook marriage of supply and demand. “’Newly prosperous-coun-
tries have now found money to train theit young people. America has a glut of
campuses but fewer students than ever who are able to pay :the full tab.
“Malaysia is a very important country for us, says Daniel Shelley, director of
admissions at Rochest Institute of Technology,where 6 percent of the students

are foreign. “About 80 percent of its students-come to the U.S. to study-Their

government can’t support what they need engineering and environmental sci-
ence. These are the subjects the U.S. does very well. ”

In reMmbers,college recruiters are takmg thelr shgwne global
road. ‘3’S1ngapore »with its strong dollgr and well-disciplined citizenryswas one of
fiveCstops/last month on a pan-Asia tour led by a private ‘Maryland agency,Lin-
den Educational Services. Fifty U.S.schools took the trip. “This is good for
everyone,” says Liinda Heaney,president of Linden,whose touts are expanding
into the Middle East and Latin America. “University representatives get a real
sense of who these students are. ” ‘

Future payoff. For most schools, these trips are long-term investments.
Heaney estimates that colleges return home with an average of one. new student
aplege smgle tuition at a private college will cover the price of the sales
tourm— 55 10 000——and there’s always the cnance of tappmg into a gusher.
we don’t get any applicants this year,it’s sure to Qay off in the years to come,”
says Raul Fonts of Pennsylvania’s La Salle University. He wants to increase his
small school’s foreign enrollment from 2 percent to 10 percent of the student
body. | . o

The numbet of non-American students has«ﬁleaﬁ the last two decades,
according to the Institute of International Education, a nonprofit cultutal-ex-
change agency based in New York. A record 440 000 foreign students studied on
U.S. campuses last year and that number is up 4. 5 percent from the year before

Nearly two thlrds of those students are from Asia. Most students come to
study business and management next in popularlty are engmeermg ,smence ,math‘
and the soc1a1 sciences. We want East As1ans because, qu1te honestly, they are
hard workmg s says La Salle (] Fonts We hope to also show- them there is more
than just class——there is theater, musijc and, athletloS> SO R S

Trade issue; Perhaps even more appealing than the infiltration of smart

5



minds and-worldly perspectives is the influx df big bucks. Forelgn §w§d“nls spent
$6. 1:bitlion 1993 for tuition, foom and beard. They’re expected to spend-an
additional $ 3. 6 billion on supplies and a good time. The U. S. Department of
Commerce, which:iéounts foreign students studying here as'an exported service,
ranks college education as the nation’s fifth largest ——behind freight transport,
but ahead of banks. ‘ | . oo - oo v

~ As with other trade issuess the:sale.of college study can be hurt by 'politics.
For. instance, in the 1992-—1993 school year, about. 45 000 Chinese-students

came to the United States to study-.The next.year, however, according to:-Todd

Davis , research director. of the Institute of International Education,China sharply
cut back its sponsorships. The reason ; the quarrel between Beijing and Washing-
tonoverh_u/r,nan_m,gms,msue T , A b ey

-In its own way, recruiting foreign’ stﬁdents to the United States is helping to
shrink the world as surely as a CNN satellite or a fresh -order, of blue jeans. W
American pop culture is a commodity that helps sell America, camapse&gnc‘lfmany
students. want a_ firsthand dose of the real thing. “I want.:tp become a more
rounded person. ” one student at the Singapore. fair,said. “No more.Down Under
for me, ”said another who had studied in Australia. “Now I go up,”Go up,young

man, and go East. o

e S - RNt T N L

- NOtes e N N s : bElD et s

1.. U . S. salespeqple were hawkmg their wares w1tl} studled Q1scretlon L i{z -
l%)‘(l wﬁﬁﬂ%’%f&ﬂm@ﬁum
2. Tt’s a textbook marriage-of-supfly and demand -
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mEm COMPOSITION

Writing Paragraphs (1)

What makes for a good paragraph in scientific and technical wri‘ting";’:F'i'rst:‘gf all , a'g'dc‘»é
paragraph has unity ;it focyses on a single idea or theme. Second ,a good paragraph has coher-
ence ; one senterlce leads to the next in some kind of logical sequence. Third.a good paragraph
has adequate supporting content it has an appropriate selection and number of details to sup-
port the main idea of the paragraph. Fourth, a good paragraph fits in with the overall struc-
ture of points being made in the text as a whole. And:finally, a good paragraph contributes
to the creation of appropriate emphésis in the text as a whole.

The.e are two principal tools you can use to invest your paragraphs with the qualities
just deseribed: (1) a good topic statement,. (2) an appropriate pattern of organization.
Writing a Good Topic Statement ‘ ‘

The topic of a paragraph is its main idea or theme——what the paragraph is aboui; In
formal scientific and. technical writing, a deductive pattern-is used: the opening sentence
introduces: the topic and may even indicate how it will be developed. For special purposes you
can use an inductive pattern of devélopment , in which you delay the topic statement until the
end of a paragraph. In most cases, though, you can help your readers best by providing a
good topic statement right at the beginning of the paragraph. It does not have to be confined
to a single sentence ;often a topic statement is exterided over the first two sentences of a para-
graph.

. y
Here is an example of an effective topic statement.

Unlike gasokol-powered cars,the fuel cell alternative isvirtually pollution-free.
A ‘methanol fuel cell system works through chemical reactions that leave the air
‘clean. A fuel processor breaks the methanol down into carbon dioxide and hydro-
gen; the hydrogen is then pumped to the cell itselfy where it combines with oxygen
to form. water. Current is then produced when the electrons traded between
molecules in this reaction travel through an external circuit. The net products are
carbon dioxide;: water, and electricity.. By contrast, when gasohol is burned in an
internal combustion engine, it produces the same nitrous oxides that gasoline does.
This topic statement is a good one because it tells the reader immediately what the
theme of the paragraph is (fuel cell cars don’t pollute) and because it’s consistent with how
the rest of the paragraph is developed (as a causecand-effect description of how the fuel cell
process works). Notice how the writer has used the,key term fuel cell in the most important
position in the sentence, the main-clause subject position, thus establishing it as the para-
graph topic——what the paragraph is about.
«7



W QUESTIONS AND ACTIVITIES

Comprehension Questions

1. Why do many Malaysian students come to the U.S. to st-
udy? '
2. What is the main purpose for thase fifty U. S. schoels to
take the trip?
3. What is the average tuition at a private college?
4. What kinds of subjects do non-Ameticar students prefer te
study? : P

5. What exportedservice ranks next to college education?
Group Activities

1. In groups of six or seven,: brainstorm:education in the U.
§., and then present what you discuss te the entire class.
2. Suppose that each of ydu has received an acceptance letter
from -abroad. In groups of three-or four, tell them why you
applied for that university to have further study abroad.

Before discussion , write ah outline.
Individual Work

1. After reading the article “Fishing for Freshman”, write a
summary paragraph. To do this » write a topic sentence that
states .the main .idea of'the article.  Develop the paragraph
by writing supporting sentences that give details explaining
your: topic sentence. Exchange papers with your partner
and provide feedback to each other. What are the
paragraph’s strengths? How could they be improved?

..2. In groups of four, brainstorm- supporting information for
this topic: YSmokirnig Cigarettes. ...-” As a group, finish this
topic sentence and write a paragraph developing it. One
person should read your group’ paragraph to.the class for
eritique. ' Your paragraph will be judged using these ques-
tions; Was the main‘idea ctear? Did the ideas flow? Were
there encugh details to adequately develop the main idea

stated in the topic sentence?



Article Two

Facing Up to Sticker Shock

BACKGROUND NO

TES

%

E Preview for the

Text

Students are facing high charges for tuition and room and board at colleges and universi-

ties throughout the country. At the same time, the institutions are struggling to control

expenses.

[—j Culture

acceptance letters

name-brand :

sheepskin

sticker shock

R

student aid

: letters granting admission to students who have applied to a

college or university ¥ EEHH
having the brand or mark of a prestigious maker.Some people
will wear onfy name-brand ciothing and desire to be associat-

ed with the best names in clothes, cars, universities, etc.

£

: a diploma;a certificate indicating that one has graduated from

a college or university. Such certificates were once made from

parchment or sheepskin. X4

. surprise at seeing the price of something. Buyers often expe-

- rience sticker shock when they learn the cost of a new auto-

mobile. (Car dealers put the price of a car on a sticker at-
tached to the window, thus -leading to the term “sticker

shock ™) T ABIBRH ‘ b

. financial assistance given to students.by the institution or by

the federal government. Student aid can take the form of
scholarships or jobs at the mstltutlon. %EB}J%%

tenured ['tenjusd ] ) havmg a permanent posmon on the faculty of a college or uni-

versuy. Instructors must undergo several years of evaluanon
before bemg granted tenure 3%‘ R Y

@) Vocabulary

allotment {a'lotmenit] .. san amount of money or goods set as1de for-a particular purpose

;},7)‘3,%‘ g
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K

analogy [e'naledszi] . a likening of one thing to another AL v . T
Jelite Tei'tict ] . considered to be the best of their kind 78 #; EHBE
endowment [in'daumant] . a sizable donation made to a college or university. Endow-

ments are sometxmes made for spec1ﬁc. purposes, such as

the purchase of lrbrary materlals or the provision of scholar-

ships ¥ Blj; A
enrollment [in'reulmant ] : the number of students attending an i’psti;tut,iqnz)‘:\”#’; )\ﬁj'b'
o M . o o
expenditure [iks’penditja] : an expense; an amount of money paid out for a specific pur-

pose £%; #H A T

fat : an excessive amount of money in a budget; the amount of
money in a budget beyond what is actually needed ﬁ%%
Jjncentive [in'sentiv] ~ ' : a motive; a reason to act Zh#ll
inflation [in 'fleifon | .a rise in the cost of goads and services in a country’s économy
K
offset ['afset . counterbalance for &1 ; #M=
out-of-favor ' . no longer popular AERTH
peculiarity [pikjuli'erati|  : an unusual trait; an uncommon characteristic ‘P‘ﬁ
tuition [tju:'izfen] : the fees paid to a college or university in order to take cours-
' es, which is separate from room and board ¥ %% |
utilities [ju'tilatiz | : publrc services , such as gas, electr;crty, and water, for which

fees are charged /N8 $Jk
Facing Up to Sticker Shock

These days, acceptance i_et}ers from collegés are appearing in mailboxes all
across the country. No sooner are the envelopeo opcnéd than many parents turn
their attention from their child’s good fortune to another kind-of fortune: the
small one -the next four years will cost them. " The price of a degree has been
climbing throughout the’ 80s at a rate double that'of inflation. The figures at
elite universities, parficularly, ‘are enowgh to fca‘uoe‘ sticker shock , even though
the current mcrease at many schools are the lowest ih a decade. Dartmouth’s tu-
ition for one semester (not countmg room and board) will be $12 474 next year ,
up from $ 8 190 five years ago; Stanford s will be $ 11 880, up from $ 8 220.
Secretary of Educatlon William Bennett <harges that such increases result from
mismanagement and greed. “Higher educatlon is underaccountable and underpro—
ductive ,”? he claims. “No one doubts that there is a lot of fat in some Areads

Perhaps no budget is-without some fat, but.university officials ‘argue that.

.10«
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their unique function requires special standards of evaluation. “One of the pecu-
liarities of education is that our customer is also our product, ”says University of
Pennsylvania President Sheldon Hackney. “That confuses most analogies be-
tween universities and profit-making enterprises. ”® g umver ities, notes

\;*F&a% mto the opera-

tion: “We don ’t declare dividends ;we don % give stock options to our administra-

Northwestern President Arnold Webet , all the money is

tors. ” &Tuition increases, say officials, are driven by the universities’ costs’, and
even at that, tuition income typically covers less than 50% of college budgets.
(Endowments and gifts make up the rest. )

Academic salaries are the largest budget item, generally accounting for
around 60% of total expenses. During the ’70s professors ’salaries grew at an
overall rate of 73%, lagging far behind inflation at 112%. U niversities have been
playing catchup in th-;—;80s. This yeér’s raises avérage 5. 99, which is 4% above
inflation and the largest since 1972. Yet the typical tenured professor ’s salaty of
$ 43 500 still represents 10% less buying power than the equivalent salary in
1970. '

The\bwjn technology has been an added burden,especially for research u-
niversities that have to keep up with the latest computer and scientific hardware,
regardless of price. At the University of Chicago, the $ 2'25 000 allotment that
covered equipment for physiology and biology research ten years ago has grown
to $ 1. 4 million. Moreover s universities must,scramble to replace outdated facili-
ties. Says Northwestern’s Weber: “We have%ﬁgs here that cost $ 1 million
to build 80 years ago, and cost $ 5 million just to repair. > And books are not any
cheaper. To maintain its library, Northwestern orders 29 000 periodicals a year
at a cost approaching $ 2 million. Other uncontrollable costs include insurance
and utilities. Emory University in Atlanta expects next year’s electric bill to rise
30%. -

The third major cost cited by universities is the hlgher proportion of student
aid they have undertaken to provide, partly to off&?et fhelr own tuition increases
but espec1a11y to cover declining federal assistance. At Princeton, the
Government’s contribution to student aid has dropped from 26. 7% of the total to
12. 6% in the last six years. The additional expense to Princeton; $ 2. 2 million.
Secretary Bennett, however, maintains that more federal aid would only encour-
age universities to count on the Government to meet any increases they might
impose.

Some observers note that relatively few students are affected by high price-
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