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UNIT 12

Reviewing the Coffee Industry
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Reviewing the Coffee Industry
1B B30 o o T b

About 25 years ago, the number one drink in America

o
was coffee. The trend was not good, however. From 1962
B
to 1976, the saéei% of ccffee declined and the sales of soft

drinks went up. By the end of {976, scoft drinks became the
! |
number one drink. The history of coffee sales is revealing.
HEE  ERER
The original colonists were mostly tea drinkers, bring-

Hmw HRE

ing the habit with them from England. There were some

coffee drinkers in the Dutch colony called New Amsterdam.
2 R AT 983 $ 7
In 1773, the colonists dumped hundreds of chests of tea

HRENE HE
into Boston harbor because of taxes, and America became a
WL Wus
coffee-drinking nation.

AKEmEER EHx

By 1962, coffee sales were up to $ 1 billion a year

and three fourths of the population drank an average of over
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3 cups a day. The market looked so good at that time that

Procter & Gamble bought Folger in 1963. From 1963 on,

however, coffee sales have declined.

What happened in the 1960s to change the market? A

BOSEA
major factor was the battle between Pepsi and Coke for the
FE EE 53 "HH CI=CIEE
teenage drinker. Pepsi developed the theme of the
HFE BHE KE *8
“Pepsi Generation. ” Coke responded with themes directed
BHEWEA—AL BB EE B
toward young people as well. Coffee ads, meanwhile, were
=] B
directed toward the over 35 crowd. The spokespeople for
i [6] CH

coffee were middle-aged women.

N

Fierce competition developed between different brands

el g M
of coffee. Competitors retaliated with a blitz  of
BeAE R B i
couponing, discounts, and heavy advertising. Customers
g% 52 FR )

became more price conscious. Sales continued to fall.
iR TBk

Meanwhile, the Pepsi generation grew up and took

BHETE -

their preference for soft drinks with them. Coffee had the

image of an older person’s drink.
2 Foxl
Another factor that had an impact on coffee sales was
R
the intfoduction of instant coffee and decaffeinated coffee.

31 LB A kA
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At one time, getting up and putting on the coffee was a dai-

ly chore. Instant coffee changed all that, and coffee was no
e &g A

longer a breakfast staple. - The ambiance was gone and the

taste changed.

]S
Decaffeinated coffee hurt sales by reminding people that

A& ek E #E
regular coffee contained lots of caffeine. Caffeine became a
EiE ek & o
“dirty” word in the 1980s. Decaffeinated coffee had neither
BOSE AR

the taste nor the wake-up power of “real” coffee. More re-
BRiE HE

cently, coffee producers have changed their ads. The appeal

.is to a younger but not young crowd. Coffee ads are clearly

HE
being di;gcted to a younger group (25 to 35) . The market
= L -

potential is huge.

NOTES

1. America became a coffee-drinking nation.
coffee-drinking J2 4% 6] b BL 7E 4145100 B & ¥ 75148 .

2.From 1962 to 1976, the sales of coffee declined and the
sales of soft drinks went up.
from--to S5 I K I BB E , X —EHF R b a . o
NRE)—RFH — & from-to FTHHA ELEMER,
XM HT BT .
from Sunday to Friday inclusive i ERIH FI R BIH (5 8.,
—_— 4 —



)
from Sunday to Friday exclusive HE# B B BWFA(XRE
H.R)

3. *s~three fourths of the population drank an average of over
3 cups a day. : FAREAPHTUETIE . BB . RIEEE.
RE. SRHEEMF AR, - THERE, 25
BRI, ¥0FKF 1688, 288F REAEREYE
FH, W-s ., B 1/2 H a (& one ) halt ¥R, 1/4 % B a
(2% one) FT/R. BN a (one) third (1/3); two-thirds (2/

-3); one and a half (1 —%—) ; eight and five-twelfths

5
(8 ﬁ)‘
average Zid “FYJ¥”, an average of I H (BREUA),
M :An average of ten students are absent each day.

4. What happened in the 1960s to change the market?
BeA)H to change the market A RER W, 64 BRE
.

5. Coke responded with themes directed toward young peo-
ple as well. as well & too, also fJ[& i, also YRI B H,

%, H too Ml as well AERAFFRARALE. .
Wang has expressed his support. I too (as well) will do
what I can for you.

ERTT IR, RUSRAHB R,
Yesterday the Li’s were here with their new baby. They
brought their older children too (as well).
HERZRWER S HAA N BILBXER, Fotdimi
BEFHET .
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6. Customers became more price conscious.

conscious FEA A, BN “ HIEM; AEIAW”, WHAF

W E AW,

fl: price-conccious ff} fFiR
profit-conscious A )2 4] A4
money-conscious IR
security-conscious &L MO HHEEG
self-conscious H K EIH
crime-conscious $EFFFRILH
energy-conscious BEJR &N
bomb-conscious FEJHRIER
— M7 ¥ -conscious —FH “H - BIRW”, LR
ERX RS R XS, ST O
BUE s HON” %, BUMIMHEHREE, S8
BERE SRR, (B R H A RIS A 138 SUR AR R
R, LmME & X Ak, £—25HE, XaE
.

7. Meanwhile, the Pepsi generation grew up and took their

preference for soft drinks with them .

preference J& prefer f&iF, BN “RE; EMER 7

il :My preference is for beef rather than lamb.
REMERFEMARZEEN.
7] Y5 preference EBLHIBNIF A show, give, allow; I
take preference for
show preference for
give preference for
allow preference for

—§ —



8. Another factor that had an impact on coffee sales was the
introduction of instant coffee and decaffeinated coffee :
impact & i, A GREWDEW” (AW, THRE
FLiR]) .

This book had (made) a great impact on its reader.
A A T B KR

introduction : YEZ R, BR“NM " SMEF KA 514"
m:

Raleigh was responsible for the introduction of tobacco
smoking into England.

BN ERES #FRREH L FRE.

decaffeinated : de-fF BLAL R IE FH A de-H AR Hid,
E“BE. Bk, TR ME"%H, 0 deplane (T KHL),
deemphasize (PR T EH), defrost (Ff R %
45); caffeine Y &1 “WHEE”, 5 de-FE—BE B “
BrEmmmEE Ry

9. The appeal is to a younger but not young crowd : appeal
B “FIE dREINE, BB, W

Paris at Easter makes an appeal to many people.

EEVHERRIITHEA.
LANGUAGE FOCUS

1. decliné: continue to become smaller, weaker, lower Zk4E
BN RS s AR AR
1 : After that illness he declined rapidly.
ETHRGRE, tHRFEABHMERT,
The birthrate in China has been declining for several
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years.
FEAOHSERILER—HE TR,
The girl declined her head in despair.
X RELES.
I wish prices would decline.
BRI TR, ;
2. go up: rise, increase, reach a higher level E 3, #,
=1
] : Prices have been going up rapidly in many countries.
FEEZHON—HRE Lk,
The goods have gone up in quality, but have de-
clined in prices.
XY TRRET, EMEHTRT.

He has gone up in my estimation since he did that.
BN THREGES, RITHBEMRT.
3. respond; act in answer to the action of another [E3##; K&
I
The children responded badly to that kind of teaching.
BT AR E B TR R 4T,
The public has responded magnificently to our efforts.
AR BN E R IR 5.
The plane responds well to the controls.
X KU B R R
4. direct (toward/to): turn straight to 4, &3¢
My remarks were not directed to all of you.
REVE IR RE X RITTA B A8,
Please direct your attention to what I’m saying.
— 8 J—



HHEER I,
Everybody’s eyes were directed toward him.
AFEECELFEE T M.
- grow up; become adult; grow in an upward direction; &
KEA, ALEE K
f]: Plants grow up towards the sunlight.
EHYSREER, mEEKH.
He grew up to be a handsome young man.
BT — N EREHMTF.
This bush has grown up a lot in the last few months.
XEMAILTARERBTIFS.
. at one time: during a certain past period  — B (3%
2, ¥&. XUMEHE -
at no time = never
at all times = ever
at times == now and then
at the same time = however, nevertheless
. remind: put in mind of , cause to remember {f AHE
remind sb (to de sth/thate-); remind sb of sth : cause
(sb) to remember (to do sth. ete); “fH(FE AERIEY
BHEN"
The film reminded him of what he had seen in Beijing.
XA RELTERNELR.,
1 must remind you of your promise.
RLAREFRENINE,
Please remind me to write that letter.

HERERERHE.

[ et b RPN P




F 1218£€15: Money Exchange
(At a Hotel Bank)

Mark ( a businessman from the US); Could you change
some money for
me, please ?

S (—PEEBA REFRHRLEE,

Assistant ;Certainly. What is it you wish to change ?

17 IREH L 2808

M :Some greenbacks, please.

HEkEY,
Asst. ; Beg your pardon ¢
HAR, REAWHEE,
M :Some U.S. dollars.

BRET.
Asst. :How much would you like te change?
BE LT

M ; 200 dollars. What’s the exchange rate today ?
#1200 C. SROMN GLBBIRZ D
Asst. ; Our buying rate for notes is 580 yuan for 100 US
dollars. That will give you 1160 yuan for $200.
Now, your passport and the money, please.
AR XK R 100 T AR 580 5T, 200 %
JC, BEIR 1160 50, HITP K, ETAR,



