S S 3 Y d N OIl 1LV >naaas3 D N! N OV 11




B X & I
% & DB

o B

S FTxKIE
B o KX
o
Lo |

BTHBLRAA
20012F - 3200




BB % B (CIP) ¥ 17

it KFRIBEZRHRBRAN) /B ES % . -
ILTHE HMAL, 2001. 1
ISBN 7 - 5382 — 5951 — 1

Logr I JE- M. SEE—RIEHF - B - b
IV.H319.4

" E A B F558 CIP B8 177 (2000) 27 85783 5

LTHE O RS LR LT
(BRI +—4B% 25 5 HRB4sES 110003)
W+ — T Bl
FFA 850 2K x 1168 2K 1/32 FH:700 TF EPK:36 */4

%Y. 1—8,000 fit
2001 1 AS IR 2001 4 1 A% 1 WKENR
FEGE EHR FHIEE . F B
it g% M R F

BEM :46.00 TG (4 M) AMEMH:14.00 5T



b )
ik

75 4% B S B AL E R BT S N WTO Z 87, ML T
A Ak Bk 20 E R AR R, A B9 R B R R
(FRRFHEFLHHEY FF. REFZ L,

B A AT AR Y BEE i RO A S BOR T K, B,
WM, TAB A S R HARBRES, RALEY
O R AT HE A By (A K E
EEHAEY . EHML AT R, R R,

£, HEH., BAEA, RKE,

B, BRAELE., GBI, EokLE,

Bz, R BE, SH5E4FE, EREES
EREWES 2T, B AU TR # S T isE,

BT, RERELENTFRELES, AW
R R TS E R EC Y

ok, FxA %S o BRI EIER M 3 ROM

owd T i g
BB H . KLk H R S A ke
R,

L
TITFEMIFFS T
2000 4= 9 A



=
i

B A £ M A F, RATL M T b A ZAETR A F I
EEBRFREGAE, BKTEER¥FEREERE, &

zﬁfkﬁiuﬁﬁ%&ﬁ%%§ﬂ¥$ﬁﬁﬁﬁ A

AEHM N GE K FE R T Eh B E- -

HHABEEE: o
AEHM AWM, B4 305 Bl A 2%

1999 £ LB WK E A B RT, ARLY—-Ho%ES
FRHIERAMN, THE-BLREREEAZF LT,

FHPAES R EFEGRHEFRE. AXF L. FHE%
OB EHAIBZURREELE, AALE, BAHLTE
BN T T EE,

— ZHMREHIBSBILTE . ZHERXKF,
Z.CEMRELHIMULERE N, NAMHA (GEFHA
AYNE, FHERIARHHRTNEEEZRELA, G
TOEFL. GRE U X EWH R4 & X ER%,

REGABHAMASH LR, BMERBHEEZLAH
NEZFHZEL2EREREMNRKE, HFELEM,

B

FEREMAFEER AR ANT >, BUERH
Bz pfE, miEygn,



GARBRERIL, KRR RAR 5% ] AL

Rk, BiwlHEeE, DERGHEER,

A, RERERF A CHEM RS, T, BEHEL
BT ME AR RERL,

RE, B—BTBEERXE, BXRMEEGET., T
FABRNER, AELHELE, TN, REHRHELA
B, AR e EERTHE AT,

B

B2, RNARBEELERM BN ELIA X FH
AT RN, ATRBHAR, kt——FHELA, #
Smig s BomTHBeR, TAFEFRABEZL,
A B2 WEHIE, ERRE R BT,

Ria, W KBEE S FEF AR -

R OH
2000 4 9 AF i

S

——



The Mystical Power of Free Trade
F i B2 5 i R B
‘Unit 2/9

What s Your Real Age
R HIEAF R R Z D

Enterpﬁsing Women

Al

Child Health Care
JUEE R AR fa

How to Make People Smaller Than They Are
n oy il KA 75 5 /N

Bonnie’ s Time

IR RIRDE




Athletes— Open to Attack
B3 ——5 Z W R R

A Message in the Mourning
ERPHER

Lost on the Information Highway

RRTE(E B RE A L

F i;'st Lady Hillary
B—RAGHH

1998 4F 6 H K2FH1E PO % i i

Here’ s How to Claim Your Piece of the Pie

H IR R

What is Wrong with Japan
HAEEAT

" Success Is Everybody ™ s Dream

DezipeyNe S bliE 3




A Man Who Had No Eyes
WEEERLPN

Help Wanted
L

Why Is the West Scared
P At A F

Two Loaves of Bread
P~

Getting Prepared for the Interview

Ay T AR T

College for All
N R~

Life, Liberty-And Lotsof Guns
dn, AHR—SZHBKIE X




1999 4 1 H jc Lﬁmﬁ%ﬂﬁi@
The Kennedy Destiny
e Zﬁﬁ%ﬂ‘] iy iz

Learning from Your M. istakes

Wt )

College Students: Eastand West
K SO Rk

Adbvice to Youth

40 14 L

Haveto Makea Speech
e i

New Rules for Safe Kids
373 42 03 )

Shapirﬂp Physica( EducatiO(}
WK




Hungry for Your LOVE
B9 RN

Family Business: the Next Generation

RGN F—1Q

%’a Dime
AL




The Mystical Power

of Free Trade™
H H1 B 53 11 fipg 7 5

Free trade is always a hard sell? . In all of social sci-
ence, the proposition that comes closest to being scientific, in
terms of being theoretically provable and true in real life, is
that a society benefits from allowing its citizen to buy what
they wish—even from foreigners. But people resist this con-
clusion, sometimes violently, as in Seattle last week. Why?

A couple of reasons. First, the principle of free trade
may be true, but it’s not obviously true. In fact, it’s counter-
intuitive. If a factory shuts down because of a flood of cheap
foreign products, how is that good? If the middle-class finds
itself competing with workers being paid practically nothing
and living in squalor in other countries, how can this send the
middle-class standard of living up and not down? If another
nation is willing to pollute its air and water in order to produce

goods for sale in the global economy, how can a country join



that economy and still hope to keep its own air and water
clean?

There are answers to these questions, but they take a bit
of background and a bit of persuading. Students of economics
are led step by step through layers of reasoning until the moment
they see the light ® . Skeptics think that the whole routine is
like induction into a religious cult and that free trade is more
like an article of religious faith than a sound policy recommen-
dation. These skeptics are wrong, but their skepticism is un-
derstandable.

The other reason it’s hard to sell free trade is that any
given example tends to benefit a lot of people in small ways
that are hard to identify and tends to harm a few people a lot
in ways that are vividly evident. When that factory shuts
down, the unemployed workers know they’ ve suffered a loss,
and they know why. And it’s a big enough loss to stir them
politically. It will affect their vote at least, if not cause them
to march in the streets.

By contrast, budget-conscious shoppers (maybe those
same workers) who are able to save a few bucks on a new
sweater are not likely to realize they are enjoying a bargain as
a result of global trade or to take to the streets to defend their
right to a cheap sweater. Or suppose the U. S. slaps a tariff on
foreign sweater and the foreign country retaliates by raising a
tariff on something the U.S. is selling them—the people who
would lose their jobs aren’t even identifiable for sure, though

for sure they exist. Likewise the people who lose jobs because
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shoppers who have to pay more for sweaters have less money
to spend on other things.

It’ s by considering all these things— the risk of losing
your job one way minus the risk of losing it another, the extra
money you make if your industry is shielded from foreign
competition minus the extra money you pay for goods and ser-
vices that are protected—that you reach the conclusion that on
average, free trade benefits us all. Yes, there are various eco-
nomic theories about circumstances in which all this may not
be true, but their authors win prizes precisely because the cir-
cumstances are unusual. In general, the numbers work irre-
spective of what policies other countries follow. They just get
worse if one country’s trade restrictions lead other countries to
impose more of the same. Trouble is, who's got time for all
that math?

Still, a half-century of general prosperity in the U. S. has
created a climate of toleration, if not enthusiasm, for the
Jree-trade gospel * —mostly, indeed, as a gospel of our civic
religion rather than out of anyone’s buying the math. Alarm
about imports tends to ebb and flow with the economy—Tless in
good times, more in bad. So how, in the best times ever, did
the World Trade Organization become the global bogeyman?
No earnest college kid ever hitched across the U. S. to carry a
picket sign against the General Agreement on Tariff and Trade *,
the WTO’ s predecessor, although its function was similar. It
took decades for the CIA, the Triluteral Commission and the

“ 1o achieve their places in the

Council on Foreign Relations
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pantheon of political paranoia © . The WTO has joined them in
just 4 years. And it is despised across the entire political spec-
trum, whereas these other groups symbolize evil only to one
political extreme or the other.

Part of the explanation is the special nature of the current
prosperity, which is widening the income gap rather than nar-
rowing it, as in the past. Part is the growth of global economic
Jorces that are actually impinging on national sovereignty, even
though it” s the paranoid hysterics who say so®. But the WTO
isn’t responsible for either of these trends, both of which are
probably inevitable and neither of which undermines the basic
case for free trade or for an organization empowered to pro-
mote trade through binding arbitration of trade disputes.

Maybe it’ s the name. If you call yourself the World
Trade Organization, you can’t complain much if people dial
your toll-free number and gripe about world trade. If a bunch
of heads of government plan a triumphalist self-celebration in
Seattle, you can’t blame party poopers for showing up to horn
in on the publicity. But really, the WTO is O, K. Do the
math. Or take it on faith® .

Words: __ 917

Time:

Notes;

(D The article is chosen from TIME, DECEMBER 13,
1999, written by Michael Kinsley.
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© Or take it on faith: Or believe me.

Exercises:
I. Reading Comprehension:
( )1. What’s the real purpose of free trade?
A. To encourage people to buy what they like.
B. To encourage the country to increase its tariff to
protect their people.
C. To benefit all the people universally.
D. To encourage the factories to produce at any cost.
( )2. If a factory shuts down because of a flood of cheap

foreign goods, what is the last thing the employed
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workers want to do?

A.
B.
C.
D.

To change their votes.
To carry out a demonstration.
To rush to buy the cheap goods.

To criticize their government’s policy.

Among the following statements, which is not the

reason that people dislike WTO?

A.

C
D.

The principle of free trade may not be apparent-
ly true.

As to any certain example, free trade harms a
lot of people openly while benefits a few people
in reality.

The current prosperity widens the income gap.
The growth of global economic forces begins to

threat a country politically.

How many reasons did the author list in the article

to explain why some people resist free trade?

A 4 B: 5 C. 6 D. 7

Which of the following features doesn’t belong to

WTO?

A. Have strong influence on American political pol-
icy.

B. Look down upon some political extremes.

C. Take less time to draw people s attention.

D. Attached to the U. S.



